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Chicago  Tribune  Advertising  in 

Other  Newspapers 


The  Chicago  Tribune  wishes  to  give 
credit  to  the  thirty  newspapers  in 
which  it  has  been  running  full  page 


ads  for  their  share  in  bringing 
about  the  splendid  increases  shown 
below : 


Each  of  these  charts  shows  the  total  advertising  printed  during  a  certain  period  in  all 
Chicago  newspapers.  Note  that  The  Chicago  Tribune  has  carried  a  larger  proportion  of 
the  total  each  year  until  now  out  of  every  three  pages  of  advertising  in  Chicago,  one  is  in 
The  Tribune  and  the  other  two  are  divided  among  the  remaining  five  newspapers. 
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We  know  that  advertising  pays  newspapers  as 
well  as  department  stores  and  we  intend  to  con¬ 
tinue  advertising  The  Chicago  Market  and  The 
Chicago  Tribune. 

We  know  that  the  more  every  other  newspaper 
advertises  itself  and  its  market,  the  better  it  will 


be  for  all  newspapers,  including  The  Chicago 
Tribune. 

We  wish  Chicago  Tribune  advertising  to  run  (as 
far  as  possible)  in  newspapers  that  believe  in 
advertising,  and  that  express  that  belief  by  ad¬ 
vertising. 


We  are  ready  to  discuss  our  fall  campaign  with  progressive 
newspapers  which  both  buy  and  sell  advertising. 
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^ukjs  ^ 


^otttputty 


Stern  BrotKers 


'T'HESE  TWENTY 
A  LEADING  RE¬ 
TAIL  STORES  use 
a  total  of  407,110 
lines  of  advertising 
space  in  New  York 
morning  (excluding 
Sunday)  newspapers 
in  the  month  of  June. 

OVER  A  QUART¬ 
ER  of  this  total 
lineage  was  used  in 
the  New  York  Trib¬ 
une — more  than  in 
a  ny  other  newspaper. 


BONWIT  TELLER 


irmnfehn  Simon 


The  reason  THE  NE\^  YORK  TRIBUNE  carries 
more  daily  advertising  from  these  twenty  leading 
department  stores  and  retail 
shops  is  because  THE  NEW 
YORK  TRIBUNE’S  circulation  TRIBl  NE  . . . . 

SI’\T 

is  the  highest  grade — per  thou-  xiMfV' . 

sand,  possible  to  reach  throush 

J  V  1  •  WORLD . 

anv  r\ew  i  ork  morning  news- 

^  HERALD  . 

paper. 

THE  NEW  YORK  TRIBUNE  "'KK'CAN  . . 

reaches  the  class  of  people — 

the  men  and  women  who  understand  and  appreciate 
the  better  class  of  things  in  life — those  who  live  the 
better  sort  of  lives:  people  who  not  only  have  stand¬ 


OPPENHElM.0LllNS&e 


TRIBINE . 

....  106,698  lines 

SUN . 

....  90,054  “  j 

TIMES  . 

.  82,165  “ 

WORLD  . 

....  79,886  “ 

HERALD  . 

....  40,939  “ 

AMERICAN  .  . . 

.  .  .’ .  7,368  “ 

ards  to  live  up  to,  hut  have  the  means  to  live  up  to 
those  standards. 

_ _  THE  NEW  YORK  TRIBUNE 

guarantees  the  truth  of  EVERY 

..  106,698  lines  ,  , 

’  advertisement  it  publishes — 

.  .  90,054  “  .  .  .  j  . 

J  giving  an  endorsement  im- 

.  .  82,165  “  1  1  1 1  ^  • 

’  mensely  valuable,  and  insuring 

.  .  79,886  “  1  1  • 

’  every  advertiser  having  com- 

■  ‘  pany  of  which  he  need  not  be 

’  *  •'  ashamed.  June,  1919,  was  the 

biggest  month  in  advertising  in 

the  history  of  THE  NEW  YORK  TRIBUNE, 

755.158  agate  lines — being  a  gain  of  439,598  agate 

lines  or  139^/4%  over  June,  1918. 


MEMBER  OF  A.  B.  C. 
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Getting  Increased  Distribution 

IN 

Philadelphia 

Influencing  the  dealer  and  the  consumer  is  best 
brought  al)Out  by  regular  advertising  in  Philadelphia’s 
dominant  nevvspaj)er. 

Dealers  stock  and  push  articles  that  are  strongly  and 
regularly  advertised;  they  don’t  pay  much  attention  to  the 
things  that  the  public  don’t  ask  for. 

Philadelphia’s  392,000  dwellings  and  16,000  manu¬ 
facturing  places  comprise  a  big  market  that  needs  constant 
cullivalion  because  it  pays  big  dividends  to  the  advertiser. 


Dominate  Philadelphia 

Create  inaximum  ini|)ression  at  one  cost  hy  concentrating  in  the  newspaper 
‘‘nearly  everybody”  reads — 


The  Bulletin 


Net  Paid  Average 
for  June 


447,401 


Copies 
a  Day 


No  prize,  premium,  coupon  or  other  artificial  circulation  htimuiatiem  methods  have  ever  been  used  by  The  Bulletin. 


EDITORa^PUBLISHER 

Issued  every  Thursday— forms  closmg  at  two  P.  M,  on  the  Wednesday  preceding  the  date  of 
publication— hy  The  Editor  &  Publisher  Co.,  Suite  1117,  New  York  World  Building,  63  ‘ 
Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330. 

James  Wright  Brown,  President;  Fenton  Dowling,  Secretary. 
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SAYS  WILSON  CONCEDED  RIGID  WAR  CENSORSHIP 
TO  SAVE  EUROPEAN  ALIJES  FROM  DOWNFALL 


(Charles  H.Grasty,  Noted  War  Correspondent  of  New  York  Times,  Tells  EDITOR  &  PUBLISHER 
That  While  Restrietions  on  Publieity  Were  Paralyzing  to  English-Speaking  ('oiinlries. 
They  Were  Necessary  to  Save  Shell-Shocked  Nations  from  Demoralization 


(A/r  Grasiy,  zi'ho  is  treasurer  of  the 
New  York  limes,  returned  from  Eu¬ 
rope  recently  with  J’fesident  IVilson’s 
tarty,  after  hazing  achieved  an  inter¬ 
national  retutalioH  as  a  brilliant  zvriter 
and  interfretcr  of  ezents  during  four 
years’  service  as  a  zvar  correspondent, 
zeas  asked  by  Euitor  &  Publisher  to 
relate  some  of  his  experiences  in  the 
Zi'ar  cone  and  at  the  Peace  Conference, 
of  particular  interest  to  our  readers. 
Here  follows  his  reply,  illuminating  not 
only  as  regards  the  censorship,  but  the 
personalities  of  the  leaders  on  zvhom 
depended  the  fate  of  the  Allies’  cause, 
the  staunch  support  giz’cn  the  Presi¬ 
dent’s  itvir  policies  by  Viscount  North- 
cliffe,  social  unrest  in  Great  Britain, 
and  other  matters  of  keen,  present  in¬ 
terest  to  the  press  of  the  United  States. 
—  Pjiitur’s  Note.] 

By  Charles  II.  Grasty. 

OIJ  ask  me  for  my  most  interesting 
experiences. 

.At  the  top  stands  my  experiences  with 
•American  soldiers.  I  went  over  on  the 
boat  with  General  Per.shing  and  saw 
him  deliver  to  the  almost  exhausted 
I'Vench  the  American  message  of  com¬ 
radeship  and  hope. 

1  watched  him  develojt  step  hy  step 
into  a  great  force— perhaps  the  greatest 
single  personal  force  in  the  war.  He  is 
a  typical,  fearless,  aggressive,  patriotic 
•American. 

It  is  no  retlection  on  the  other  par- 
ticipatils  to  say  that  the  war  couldn’t 
have  hcen  won  without  North  .Ameri¬ 
canism  (always  include  the  Canadians 
with  the  North  Americans.  They  be- 
h.tig  there,  and  Currie  was  one  of  the 
greatest  getierals  in  the  war). 

“Best  Soldiers  in  Europe” 

But  even  above  my  experiences  with 
the  generals  whom  I  adtnired  so  much, 
1  )iut  my  exiieriences  with  the  soldiers. 
1  saw  the  first  of  them  land  at  St.  Na- 
xaire  on  June  2S,  1917.  They  were  raw 
material  then.  I  saw  the  Kith  Infantry 
ina»'ch  through  Paris  on  the  following 
4th  t)f  July.  They  were  splendid  fel¬ 
lows.  hut  still  raw  material.  I  saw  them 
in  training  around  Gondrecourt  and 
there  was  not  much  difference. 

But  they  were  coming.  Their  full 
hitting  power  was  shown  at  Cantigny 
on  May  2H.  1918,  just  in  time  for  the 
.Marne,  and  from  then  on  they  were  the 
best  soldiers  in  Europe.  Once  some  of 
them  got  good,  they  all  responded  to 
that  sitirit  of  competition  characteristic 
of  North  Americans. 

A  few  weeks  ago.  at  the  Pershing  Sta¬ 
dium  in  Paris,  1  saw  a  picked  battalion 


of  American  soldiers  that  outclassed  any 
1  had  ever  seen.  And  when  I  spoke 
to  General  Pershing  about  them,  he 
said ; 

“I  have  just  finished  reviewing  1,8(X),- 
000  American  soldiers.  No  one  ever 
doubted  the  high  qualities  of  American 
youth  as  human  beings;  1  want  to  speak 
of  them  as  soldiers.  I  tloii’t  believe  such 
soldiers  ever  existed  before. 

■‘Mind,  I  am  speaking  as  a  West 
Pointer.  At  the  end  of  the  war,  the 
American  army  had  so  many  corps 
d’elite  that  it  was  difficult  to  count 
them.” 

I  had  a  chance  to  talk  with  Marshal 
h'och  several  times.  He  always  said  that 


for  the  Americans.  He  made  good  in 
that  forecast. 

The  French  Leaders 

Marshal  Joffre,  whom  I  interviewed, 
impressed  me  as  a  great  philosopher  and 
thinker  whose  moral  atid  intellectual 
leadership  brought  out  the  best  qualities 
in  the  French.  Clemeticeau  is  a  graat 
character,  made  to  order  for  the  last 
<iuarler  of  an  hour  as  Joffre  was  for 
the  first. 

I  admired  Patti  Painleve,  who  fell, 
partly  at  least,  because  he  was  a  mathe¬ 
matician  and  not  ati  orator.  1  happened 
to  be  with  him  at  the  War  Office  when 
he  made  the  life-saving  decision  to  take 


soldiers  from  his  already  thin  frotit  and 
send  them  to  Italy. 

I  went  with  them,  and  never  was  de¬ 
moralization  and  consternation  tratiquil- 
lized  by  such  a  comparatively  small 
force  as  by  them  after  Caparetto. 

It  was  Painleve  who  put  in  that  great 
general,  Petain,  after  the  failure  of  the 
.N’ivelle  offensive  in  April,  1917,  when 
the  army  was  almost  in  a  state  of 
mutiny  and  the  French  civilian  morale 
at  low  water  mark.  Petaitt  brought  the 
army  back. 

1  was  much  at  Versailles  during  the 
fight  to  put  a  getieralissimo  in  com¬ 
mand.  The  support  of  that  fight  by 
l.loyd  George  against  natural,  narrow. 


home  opposition  is  a  thing  that  must 
always  be  remembered  in  his  favor;  but 
Wilson’s  support,  though  easier  to  give, 
must  be  acknowledged  as  the  chief 
factor. 

How  Wilson  Aitied 

General  Bliss  co-oiteraled  with  ex¬ 
traordinary  ability,  atid  perhaps  he,  too, 
was  necessary  to  the  success  of  the  ef¬ 
fort. 

One  doesn’t  know  where  to  stop  in 
talking  of  the  war;  after  the  armistice 
the  itn folding  of  events  was  less  inter¬ 
esting  and  a  mighty  hard  job  for  repre¬ 
sentatives  of  the  press. 

'I'he  war  censorship  was  overdone. 
The  lack  of  information  didn’t  make  so 


much  difference  in  continental  commtmi- 
ties,  but  it  was  patalyzittg  to  luiglish- 
speaking  coutitries.  We  depeml  on  pub¬ 
lic  opinion  to  shape  public  policy. 

Our  public  lacked  itifortnation  before 
the  armistice  and  never  catight  up  after¬ 
ward,  though  the  censorship  was  re¬ 
laxed.  Then  we  were  always  afraid  of 
giving  Gerniatiy  .some  kitid  of  an  edge 
by  telling  too  much.  It  was  a  most  dif- 
licult  position. 

The  President  himself  was  obliged 
largely  to  waive  publicity  which  would 
have  saved  him  much  embarrassment  in 
America.  The  shell-shocked  countries 
of  Europe  couldn't  have  stood  it  under 
their  fragile  systems.  Every  government 
of  Europe  would  have  fallen.  So  the 
President  ha<i  to  grin  and  bear  it. 

British  Politics 

I  had  the  pleasure  of  meeting  King 
George,  an  amiable  and  self-d*«iying 
lucnarch  who  saved  his  monarchy  by 
his  .sacrifice  and  energy,  atid  who  is  now 
senditig  his  heir  among  the  masses  to 
meet  advaticiiig  Detnocracy  half  way. 

I  saw  mtich  of  a  still  more  ])owerful 
potentate,  Alfred  llarmsworth,  Viscoittit 
.Northcliffe,  who  is  such  :i  hustler  that 
thottsands  of  English  thitik  him  .Ameri¬ 
can  hy  birth. 

He  helped  the  President  at  every  tttrn 
ttntil  a  serious  illness  temporarily  re¬ 
tired  him. 

l.loyd  George  is  the  greatest  of  all 
politicians  in  a  political  civilization  iti 
which  public  tncti  are  all  slalestueti  and 
must  he  politicians. 

British  Social  Unrest 

People  go  to  the  House  of  Commons 
to  see  l.loyd  (ieorge  fall,  hut  he  always 
falls  on  his  feet.  .As  a  matter  of  fact, 
there  is  no  one  in  sight  to  succeed  him, 
and  so  a  radical  minister  presides  over 
a  rather  Toryish  government— an  in¬ 
verted  pyramid,  but  it  will  topple  some 
<lay. 

There  is  a  lot  of  rehellion  loose  iti 
Britain,  but  it  will  ttever  cotne  to  Bol¬ 
shevism.  There  will  be  a  slow  revolu¬ 
tion  that  will  change  economic  condi¬ 
tions  atid  throw  off  the  opiiression  of 
social  autocracy  in  the  freest  of  the 
Iiolitical  democracies.  There  won’t  be 
stich  leally  beautiful  aristocrats  or  such 
pitiful  lower  classes,  but  the  average 
will  be  higher. 

In  many  ways,  .Americans  and  British 
are  the  same  breed.  We  will  get  on 
together.  But  we  mustn’t  sweetheart 
each  other.  Neither  will  stand  it.  In 
.America  we  will  best  keep  friends  with 
the  healthily  selfish  British  by  looking 
(Continued  on  page  55) 


Chari.es  H.  Grasty  (second  from  right)  Le.wing  French  Headquarters  after 
A  Conference  with  General  Focu. 

the  best  that  could  be  done  was  to  hold 
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HOLD  PRICES  OF  BOOKS 
AS  ADVERTISING 


Pulili>h«*rs  Frolest,  hut  Will  Abide  by 
Po!.l  Offire's  Ruling  that  Reviews 
Mentioning  Coslt>  Are  (Chargeable 
with  Higher  Postage  Rates 


In  spite  of  written  protests  from  pub¬ 
lishers  <if  New  York  City  tiew spapt  rs. 
the  l’»)St  Ortice  Departttiiiit  has  declined 
to  recede  from  its  recetit  order  classify- 
iiiK  all  lMK)k  reviews,  in  which  prices 
are  muitioned.  as  advertising  and  are 
chargeable  as  such  with  the  second-class 
zone  rates  of  postage  prescribed  for  such 
matter. 

It  now  seems  that  the  department  will 
l)e  permitted  to  enforce  its  ruling  with¬ 
out  a  contest  in  the  courts,  which  at  first 
was  considered  a  possibility.  Opinion  of 
legal  counsel  is  said  to  lie  that,  while 
the  ruling  may  lie  unsound  and  arbitrary 
ami  one  that  sets  a  dangerous  precedent, 
the  <iuestion  immerliately  at  issue  is  not 
important  enough  to  warrant  costly  and 
long-drawn-out  litigation. 

All  of  the  New  York  City  newspapers 
that  print  liook  reviews,  including  the 
1  imes,  the  Tribune,  the  Sun,  the  Eve¬ 
ning  Post  and  the  Brooklyn  Eagle,  have 
discontinued  printing  prices,  and  notice 
to  this  effect  has  lieen  sent  to  all  mem- 
liers  of  the  .American  Newspaper  Pub- 
li'hers’  .Association. 

The  Post  Office’s  Reasoning 

The  linal  ruling  of  the  Post  Otlice  is 
contained  in  a  letter  addressed  to  Post¬ 
master  Patten,  of  New  Aork,  by  A.  M. 
Dockery,  Third  Assistant  Postmaster 
Cieneral.  Breads; 

“Kefcrring  to  your  recent  communication 
transmuting  one  from  the  pulilishers  of  The 
New  y'ork  Times  Itook  keview’  with  further 
reference  to  the  classification  uniler  act  of  Oc- 
t..hcr  3,  \917,  of  reviews  of  hooks  apiieariiig  in 
tliat  |iuhlieation,  1  have  to  say  that  the  entire 
uuestion  to  the  propriety  of  regarding  as  ad- 
vei rising  .natter  unucr  the  law  cited,  book  re¬ 
views  which  include  the  prices  of  the  books, 
lias  been  gone  over  very  carefully  in  the  light 
of  the  statements  and  information  presented. 

"The  ruling  with  respect  to  the  classification 
of  reviews  giving  prices  of  books  is  in  harmony 
with  the  course  that  has  Wen  followed  for 
many  vears  in  the  application  of  the  jiostal 
laws  and  regulations  governing  second  class 
mail  matter. 

“.■\s  iMjinted  out  in  previous  corresiKimlencc. 
it  has  always  been  the  practice  to  regard  as 
advertising,  write-ups.  luiffs  and  commenda¬ 
tions  of  articles  advert! -ied  for  sale  in  a  pub- 
lieation.  When  a  publication  consisted  largely 
of  such  matter  it  came  within  the  proviso  of 
the  law,  .Net  of  March  3,  18/9,  embodied  in 
section  412,  Postal  l.aws  and  Kegulations,  pro¬ 
hibiting  the  entry  as  second-class  matter  of 
publications  ‘designed , primarily  for  advertising 
purjioses,’  and  was  onsequently  denied  such 
entry. 

‘‘W'hen  such  write-ujis  of  articles  advertised 
in  a  publication  formed  only  an  incidental 
feature  as  comiiared  with  the  publication  in  its 
entirety,  the  maoter,  although  advertising,  nev¬ 
ertheless.  h.id  no  effect  on  the  second-class 
mail  iirivilege  of  the  publication,  nor,  prior  to 
the  date  the  act  of  October  3.  1917,  became 
effective,  on  the  rate  of  postage  applicable 
thereto,  the  same  rate  being  chargeable  on 
luith  the  advertising  and  non-advertising  por¬ 
tions. 

“I'nder  the  act  of  October  3,  1917,  which 
fixes  a  higher  rate  of  iiostagc  on  the  advertis¬ 
ing  iKirtion  of  a  publication,  all  advertising 
must  lie  considered,  regardless  of  whether  it  is 
paid  for  or  inserted  free,  and  must  be  charged 
with  jHistage  at  the  zone  rates  applicable  to 
the  advertising  portion. 

Prices  Only  .Affected 

“In  view  of  the  foregoing,  there  would  ap- 
fiear  to  be  some  reasons  for  regarding  all  book 
reviews  zs  advertising  matter  chargeable  with 
the  second  class  zone  rates  of  postage  pre- 
scrilied  by  the  act  of  October  3,  1917,  for  such 
matter.  Nevertheless,  for  the  present,  where 
the  books  reviewed  in  a  publication  arc  se¬ 
lected  by  th'  publisher  or  editor  thereof,  and 
the  reviews  are  inserted  exclusively  for  the 
information  of  its  readers  and  not  in  connec¬ 
tion  with  any  understanding  or  agreement  with 
anyone  interested  in  the  sale  of  the  books,  the 
reviews  will  be  regarded  as  matter  other  than 
advertising,  for  the  purpose  of  determining 
the  postage  chargeable  on  the  publication,  pro¬ 
vided  the  prices  of  the  books  are  not  given 
and  the  reviews  are  otherwise  free  from 
features  tending  to  give  them  the  appearance 
of  lieiiig  lesigned  to  promote  the  sale  of  the 
1h  Kiks. 

“It  is  lielieved  that  after  giving  this  matter 
further  consideration  in  the  light  of  the  fore¬ 
going.  the  publishers  will  agree  that  the  ruling 
regarding  it  is  entirely  reasonable,  equitable 


Waldo’s  Appreciation  of  International 
Number 

Capt,  Richard  II.  Waldo,  .secre¬ 
tary  of  the  Iiiier-.Allied  Games 
(  iimmillec,  Baris,  formerly  Kf'i- 
cral  manager  of  the  New  York 
Triliiine,  writes  to  Eihtok  &  Bub- 
ii'iiKK  from  Baris; 

"1  have  received  a  cojiy  of  the 
lieautiful  inteniational  edition  of 
Editor  &  Bubi.isher  of  May  22. 
May  I  add  my  congratulations  to 
the  many  you  must  have  received  ? 

“If  special  mimhers  could  con¬ 
tain  as  a  rule  matter  of  such  ex- 
traordinar>’  interest  as  that  with 
which  this  issue  is  filled,  the  ad¬ 
vertiser  would  willingly  pay  tall 
premiums  for  inclusion.  I  have 
spent  many  hours  in  reading  the 
records  and  stories;  the  end  is 
not  yet.  My  experience  in  Lon¬ 
don  and  here  has  perhaps  made 
the  matter  of  more  than  ordinary 
interest,  but  it  seems  to  me  that 
anyone  interested  in  Beace  and 
Bublicity — and  truthful  Publicity 
must  fortify  Beace — will  have  a 
fresher  vision  as  the  result  of 
your  extraordinary  accomplish¬ 
ment.” 


and  in  liarmony  with  the  intent  of  the  act  of 
Octolwr  3.  1917,  and  that  they  will  find  it 
fi-asi'ilc  without  detracting  from  the  news  value 
of  the  book  reviews  apfiearing  in  ‘The  New 
York  limes  Itook  Review’  to  omit  the  iiriccs 
of  the  Imoks  from  the  reviews.  The  iiublish- 
ers’  co  <i|Mration  in  this  respect  will  be  helpful 
and  greatly  a|ipreciated.  * 

■‘.\  coov  of  this  letter  is  inclosed  for  de¬ 
livery  to  the  publishers  when  bringing  the 
foregoing  to  their  attention.” 

Bulilitihers’  Ground  of  Protest 
The  particular  letter  of  protest  to 
which  reference  is  made  in  the  foregoing 
letter  by  the  Third  .Assistant  Postmaster 
(ieneral  was  one  addressed  to  P.  B. 
Gavin,  Acting  Chief  of  the  Bureau  of 
.‘‘'econd  Class  Mail  of  the  New  York 
<  ity  Post  Office,  by  Louis  Wiley,  busi- 
i.ess  manager  of  the  New  A'ork  Times, 
which  read  as  follows ; 

“Your  that  the  price  in  reviews 

ot  books  classifK’s  them  as  advertising,  sf'ems  a 
misinterpretation  of  the  postal  rcaulations, 
since  it  could  not  have  been  the  intention  to 
inject  a  monetary  val’je  into  a  purely  news 
practice  and  deprive  readers  (»f  essential  in* 
t((rtnation. 

“The  Book  Review  has  nothinR  to  do  with 
advertising.  Reviews  are  picscmted  entirely 
for  the  benefit  of  readers.  The  price  is  neces¬ 
sary  for  proper  judgment  as  to  the  relative 
value  of  a  book.  For  instance,  a  subscriber 
who  is  a  student  of  a  particular  science  would 
•scarcely  be  interested  :n  a  bo<;k  on  the  subject 
if  it  were  addressed  to  |>opidar  appeal,  for  it 
would  have  slight  technical  value.  The  higher 
the  price,  the  mor**  the  review  would  indicate 
that  tile  book  addressed  itself  to  advanced 
seekers  of  knowledge. 

Not  Considered  Advertising 

“Neither  book  publishers  nor  readers  con¬ 
sider  (trices  quoted  as  advertising.  Book  puh* 
iishers  frequently  neglect  to  supply  |»rices  to 
editors,  and  the  Review  de(>artment  is  com- 
iH'lled  to  telephone  puhlishing  houses  for  such 
information.  The  piihli>hing  of  prices  has  bc- 
c  nr.e  an  institution,  (rracli  ’ed  from  the  begin¬ 
ning  of  lM>ok  reviewing.  Nothing  is  advertis¬ 
ing  niilesH  the  sfiace  occu|>ied  is  sold  or  paid 
for  directly  or  indirectly.  There  is  no  emolu- 
nieiit  for  such  reviews  for  neswpapers  from 
book  (Htblishers. 

“Reviews  are  written  regardless  of  the  good 
or  had  influence  on  advertising.  As  proof,  in 
the  last  issue  of  the  Book  Review,  attached, 
are  marked  criticisms  showing  adverse  judg¬ 
ments  though  the  very  books  themselves  are 
advertised  in  the  ’’^ame  issue,  one  in  the  op* 
IMisite  column  on  the  facing  |>aKe. 

“We  suggest,  l*eforc  final  action  is  taken 
on  the  question  of  the  elimination  of  prices 
from  iMiok  reviews,  that  the  Dost  Office  I)e- 
p.irt;nent  reconsider  the  matter  or  ()ermil  pub¬ 
lishers  to  meet  the  (>ost  office  (officials  for  the 
(•.ir|Kise  of  proving  to  their  satisfaction  that 
the  reviews  in  ‘The  New  York  Times  Book 
Keview*  have  no  advertising  relationship.*’ 

The  U.  S.  Railroad  Administration 
proposes  to  spend  approximately  $135,- 
000  this  year  in  an  advertising  cam¬ 
paign  to  make  known  the  agricultural, 
resort  and  industrial  possibilities  of 
Florida. 


YANKEE  SCRIBES  DINE 
BRITISH  AT  PARIS 


.Speeches  and  Clever  Cabaret  Brighten 
Feast  of  Beace  Conference  Corre¬ 
spondents  —  Swope  and  Oulahan 
Preside  at  Festivities 


tS'-KClAI.  <'<iKKE.SFONDFNrE) 

Paris,  July  3. — The  complimcnlary 
dinner  by  the  American  newspaper  cor- 
resiKindents  attending  the  Peace  Con¬ 
ference,  to  the  British  newspaper  men 
on  the  same  mission,  has  been  voted  one 
of  the  particularly  bright  spots  in  the 
seven  months’  sojourn  in  Paris  of  the 
men  serving  the  English-language  news- 
jiapers  of  the  world. 

This  particular  dinner  differed  radi¬ 
cally  from  the  conventional  banquet. 
There  were  few  speeches,  while  the 
cabaret  program  was  long  and  varied, 
and  left  never  a  dull  moment  during  the 
whole  evening. 

Jazz  by  Doughboys 

The  toastmaster  of  the  occasion  was 
Herbert  Bayard  .Swope,  who  presided 
happily  and  gracefully.  On  behalf  of 
the  American  hosts,  Richard  V.  Oiila- 
han,  well-known  head  of  the  New  York 
Times  Washington  Bureau,  made  a 
speech  that  boosted  his  reputation  for 
|iiist-prandial  oratory.  From  the  English 
guests  there  were  delightful  talks  from 
George  Adam  of  the  London  Times. 
Sidney  Dark  of  the  London  Daily  Ex¬ 
press,  George  Mair  of  the  British  Gov¬ 
ernment  Press  Bureau,  and  Gordon 
Knox  of  the  London  Morning  Post. 

From  this  point  onward  and  for  some 
time  previous  and  also  in  between  a  de¬ 
lightful  vaudeville  program  enlivened 
the  dinner. 

If  any  feature  stood  out  beyond  others, 
it  was  the  Scrap-Iron  ‘Jazz  Band,  af- 
fertioiiately  dubbed  the  Scrap-Iron  Jaz- 
zerinos,  composed  of  seven  American 
(lo'.ighhoys  Their  playing  took  the  meet¬ 
ing  iiy  storm  at  the  outset  and  they  fin¬ 
is!  ed  strong  in  the  shank  of  the  even¬ 
ing. 

Insistent  demands  from  the  guests 
lin  light  forth  Fred  Ferguson  of  the 
I'liited  Press,  who  sang  "Poor  Boy,” 
winning  extended  applause. 

These  Were  Present 

The  complete  list  of  American  jour¬ 
nalists  who  attended  the  dinner  in¬ 
cluded  ; 

Flint  F.  Slioprinl,  New  York  Evonlng  Mall. 

Lincoln  Kyro.  Now  York  World. 

Gliarlcs  S.  Smith,  ARsoolated  Proas. 

J.  C.  SloDonald,  Now  York  Herald. 

.Arthur  Swoetaor,  Poaoe  Commlaslon  Proas 
Biircan. 

William  G.  Shophord.  N(‘w  York  Evening  Post. 

Fred  Forguaon.  Unllod  Press. 

II.  E.  Bechtol,  Newsj)a()€r  Enterprise  Asao- 
olatlon. 

llorlHTt  Adams  GIbl>ons,  Harpor’s  Magazine. 

Riohard  V.  Oulahan,  Now  York  Tlinoa. 

Ili  rltort  Bayard  Swopo,  New  York  W’orld. 

l4»wr*‘noe  Hills.  New  York  Sun. 

U«‘ginald  Wright  Kauffman,  New  York  TrIhnne 
Syndicate. 

N.  A.  Mokarzol. 

William  P.  McDonald. 

Kr»‘dorlck  Moore,  New  York  Tribune. 

I  .  S.  Kirtland,  I>eslle*s  W'eekly. 

Biirgo  McFall,  Aaaoclatod  Press. 

Ib’rman  Bernstein.  Now  York  Herald. 

Fhiroiifo  0*No|l.  Pittsburgh  Dispatch. 

.\llH*rt  .M.  Brace.  New  York  Tribune. 

WlliiHd  I^ewia,  New  York  Tribune. 

U‘*bort  J.  I*row,  International  News  Servi<:*e. 

George  P(»et,  French  Press  Bureau;  Wade 
Cbiince. 

Elmer  RolMTts,  Associated  Pr(*ss. 

W.  Iz.  Thompson,  Pnlversal  N<‘wr  Service. 

Lloyd  Allen.  Western  NewapatX'r  Union. 

Paul  .Mowrer,  Chicago  Dally  News. 

.1.  T.  D’BrIen,  Philadelphia  Public  liodger. 

S.  B.  Conger,  Assoclal(^  Press. 

.Villan  Harris,  New  York  Herald. 

I»owitt  Mackenzie,  Associated  Press. 

The  following  from  the  London  Times 
sliows  the  spirit  that  was  promoted  by 
the  dinner: 

•’Ofn-  of  tin-  iiiiwt  tiiiiiD-sHlro  iiinniroHtiitionii  of 
till-  extronifljr  rordlal  rrUtlona  which  have  ez- 


ixtcil  throughout  the  Peace  Conference  between 
Aiiierlcan  and  British  Uelegatlona  was  the  din¬ 
ner  given  on  .Sunday  night  in  honor  of  British 
JiiiimallHts  accredited  at  the  Peace  Conference 
liy  American  newapaper  men  in  Paria, 

•‘Nearly  every  iiewspaiier  of  liii|iortunrp  In  the 
Kiigllab-apeakiug  world  was  repreaeiited,  to- 
getlier  with  all  the  great  news-gatberlug  agencies. 
Willi  the  possllile  exception  of  the  luncbi  -u 
given  liy  Lord  NortliclilTe  to  the  lournaSsta  of 
llic  liritisb  Kiiipire  in  Printing  liouae  aquarc  Iti'i 
.\iigiiHt,  it  naa  la-rliapa  the  most  notalde  gather¬ 
ing  of  the  Biigliab-apeuking  press  ever  brought 
lt»getlier. 

•  In  all  tlie  speeches  very  great  slresa  waa  laid 
on  tlie  importance  of  the  united  efforts  of  the 
itrllish  and  American  press  to  bring  about  a 
coiiiiiiunlty  of  thought  between  Kngllsb-apeaktiig 
peoples  BB  the  beat,  Indeed  the  only,  means  of 
ensuring  that  they  stand  together  whenever  the 
occasion  arises.  Hope  was  expressed  that  It 
would  lie  possible  to  make  the  Anglo-American 
Press  dinner  an  annual  event,  so  as  to  perpetuate 
the  many  friendships  formed  between  British 
and  American  correspondents  during  the  long 
Iiciicc  iicgutiatious.” 


WALTER  C.  JOHNSON 
WINS  PROMOTION 


Rewarded  for  Splendid  Work  as  Business 
Manager  of  Chattanooga  News — 
Kindel  and  Akers  Head  Business 
and  Circulation  Departments 


Chattan-(kk;a,  Tenn.,  July  23.— At  a 
meeting  of  the  directors  of  the  Chat¬ 
tanooga  News  Company,  Walter  C. 
Johnson,  who  has  been  business  mana¬ 
ger  of  the  News,  was  promoted  to  llie 
office  of  general  manager,  and  W.  Al- 


Wai.ter  C.  Johnson 


let!  Kindel,  formerly  business  manager 
of  tlie  Pensacola  (Fla.)  Journal,  was 
( lected  business  manager  and  a  director. 

Mr.  Johnson  for  years  has  been  secre¬ 
tary-treasurer  of  the  Southern  Nevvs- 
iiajier  Publishers’  Association  and  was 
acclaimed  by  the  recent  Asheville  con¬ 
vention  of  that  body  as  “the  best  secre¬ 
tary-treasurer  any  association  ever  had.” 
lie  is  a  tireless  worker  and  has  friends 
and  admirers  everywhere. 

Mr.  Kindel  is  a  native  of  Tennessee 
and  served  his  apprenticeship  in  news- 
paper  work  on  the  Nashville  Banner, 
and  before  going  to  Pensacola  was  with 
the  Asheville  Citizen  and  Columbia 
Record. 

J.  H.  Akers,  formerly  of  the  Greens¬ 
boro  (N.  C.)  Record,  is  now  circulation 
manager  of  the  News  and  was  also 
chosen  a  director. 

Other  officers  elected  were  George  F. 
Milton,  Jr.,  secretary  and  news  editor, 
a  position  he  held  previous  to  the  war, 
and  Gus  S.  Currier,  treasurer. 

The  reportorial  department  of  the 
News  is  now  in  charge  of  (jeorge  H. 
Butler,  who  a  short  time  since  returned 
from  the  service. 


Contracts  for  a  $2,0(X),000  cotton 
warehouse  at  Dallas  have  been  awarded. 


E  d  i  t  o  r  &  P  u  b  I  i  s  h  €  r  f  o  r  J  u  I  y  2  4 ,  1  9  1  9  7 

WOMEN’S  INVASION  OF  LARGER  NEWSPAPER 
FIELD  SHOWS  WINNING  RESULTS 

Mrs.  Helen  Rogers  Reid  of  New  York  Tribune  Puts  in  a  ‘‘Man’s  Day”  at  Her  Desk  Before 
Hurrying  Home  to  Romp  with  Little  Son  and  Daughter — Her  Department 

Shows  Unusual  Business  Cains 


MRS.  HELEN  ROGERS  REID. 


mbcr,  Mrs.  Reid  took  Mrs.  Reid  was  born  at  .Appleton,  not  matter  which.  The  buyer  demands  — copy  that  will  have  the  same  interest 

ork  of  learning  some-  W  is.,  and  attended  school  there  before  facts,  and  there  is  a  place  for  the  person  for  the  ncw'spaper  reader  as  the  news 

newspaper  publishing  coming  East  to  enter  Barnard  College,  who  can  present  them  in  a  proper  and  story  that  makes  him  an  irregular  or 

ing  a  daily  student  in  \\  hJig  attending  college  she  did  some  forcible  manner.”  regular  subscriber.  This  is  something 

Early  in  November  clerical  work  and  tutoring.  After  grad-  that  the  advertiser  must  be  brought  to 

ising  director,  and  at  nation  she  took  up  secretarial  work,  Believes  in  Co-operation  understand  if  wc  are  going  to  make  the 

;  of  directors  in  Janu-  which  she  continued  until  her  marriage  Mrs.  Reid  says  that  she  finds  the  ad-  space  we  sell  worth  the  cost  and  a  profit 
made  secretary  of  the  in  1911  to  Ogden  Mills  Reid,  editor  of  vertising  department  of  the  Tribune  to  him.” 

the  Tribune  and  president  of  the  Trib-  ‘‘completely  absorbing”  and  has  no  de-  Not  a  bad  start  and  rather  high  ideals 
jaragraph  carries  -her  une  .Association — in  all  a  training  that  sire  to  enter  into  the  activities  of  other  for  the  only  woman  director  of  an  ad- 
lusiness  activities  dur-  should  cause  many  women  to  give  some  branches  of  the  work.  She  has  very  vertising  department  of  a  great  metro- 
onths,  and  right  from  consideration  when  she  says :  pronounced  views,  however,  on  under-  politan  daily,  for  it  must  be  remembered 

interview,  which  she  “The  newspaper  field  holds  many  won-  standing  between  all  departments.  that  although  Mrs.  Reid,  as  she  puts  it 

effort  to  dodge,  it  was  derful  opportunities  for  women,  and  this  “.Any  business  to  succeed  must  func-  herself,  “works  a  regular  man’s  day,” 
eon  th.it  it  would  not  is  especially  true  in  the  advertising  tion  with  complete  understanding,  and  has  other  interests.  She  is  a  trustee  of 
dling  entirely  to  her.  branch,  where  modern  development  is  co-operation  must  prevail  in  every  un-  {Continued  on  Page  26.) 
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CROSS-EXAMINATION  OF 
FORD  ENDS 

Plaintiff  Says  One  Purpose  of  Suit  Is  to 

Make  Newspapers  Stirk  to  Head¬ 
lines  in  Stories  That  Follow — 
Memory  Often  Fails 

Mt.  Clemens,  Mich.'.'^ly  23. — Cross- 
examination  of  Henry  Ford  prosecutor 
in  the  million  dollar  libel  suit  against  the 
Chicago  Tribune,  on  trial  here,  was  com¬ 
pleted  at  noon  yesterday  after  seven 
days  of  rapid-fire  questioning.  The 
wealthy  automobile  manufacturer  was 
recalled  to  the  stand  by  his  own  counsel 
today. 

Before  leaving  the  stand  Mr.  Ford  was 
given  an  opportunity  to  explain  a  num¬ 
ber  of  things  for  which  Elliott  G.  Steven¬ 
son,  counsel  for  the  Tribune,  had  put 
him  the  gridiron,  and  he  also  ex¬ 
plained  his  war  work -for  the  American 
and  British  Governments. 

Tires  of  .Argument 

Early  in  his  cross-examination  Mr. 
Ford  said,  to  stop  argument,  he  would 
admit  he  was  an  “ignorant  idealist.” 
He  asserted  that  statements  contained 
in  the  ‘‘flivver  patriotism”  despatch  that 
he  would  not  retain  jobs  for  soldier 
employes  going  to  the  Mexican  border 
or  care  for  their  dependents  were  not 
authorized  by  him. 

He  denied  having  opposed  enlistments 
in  the  National  Guard  and  said  that  he 
approved  of  Lincoln’s  expression  that  a 
man  who  discouraged  others  enlisting 
was  worse  than  the  enemy  who  killed 
a  soldier  in  battle,  but  added  that  Lin¬ 
coln  spoke  in  the  midst  of  war  and  the 
same  thing  did  not  apply  to  a  country 
only  preparing  for  war. 

Mr.  Ford  testified  that  one  of  his  rea¬ 
sons  for  bringing  the  present  suit  was 
to  make  newspapers  stick  to  their  head¬ 
lines.  He  said  that  he  seldom  read  more 
than  the  headlines  and  that  it  was  prin¬ 
cipally  the  headline  ‘‘Ford  Is  .An  .Anar¬ 
chist”  which  caused  the  present  suit,  ad¬ 
mitting  there  was  no  further  mention 
of  the  word  ‘‘Anarchist’’  in  the  Inidy  of' 
the  editorial. 

Wants  Correct  Headlines 

Mr.  Ford  expressed  as  his  l)elief 
that  the  bankers  and  newspapers  got  us 
into  war.  He  said  that  the  voyage  of 
the  peace  ship  was  arranged  by  peace 
advocates  and  his  only  part  was  the  fi¬ 
nancing.  He  admitted  that  he  no  doubt 
told  New  York  newspaper  men  that 
there  was  no  sense  in  nuilding  dread- 
naughts  that  were  only  good  to  bottle 
up  in  Kiel  Canal  or  the  Orkney  Islands. 
He  said  that  he  had  talked  over  the 
question  of  rewriting  the  Bible,  to  make 
it  clearer  of  understanding,  with  C.  .A. 
Brownwell  at  the  latter’s  suggestion. 

The  plaintiff  said  he  had  never  been 
affiliated  with  any  anarchist  .society  and 
had  never  l)cen  in  conflict  with  City, 
State  or  National  Government.  He  de¬ 
nied  having  personally  received  a  letter 
frrmi  the  Tribune  in  reply  to  his  final 
demand  to  retract  the  editorial  com¬ 
plained  of,  in  which  it  was  set  forth  that 
Mr.  Ford  had  not  'been  accused  of 
“throwing  bombs  or  overthrowing 
Government.”  which  was  his  definition 
of  an  anarchist. 

“Can't  Remember'’  Many  Points 

Mr.  Forcl  refused  to  read  while  on  the 
witness  stand  to  disjiel  the  impress^)!) 
that  he  could  not  read.  He  testified 
that  he  could  read  but  that  he  is  a  slow 
reader  and  at  present  is  suffering  from 
hay  fever  which  would  i)rohably  cause 
him  to  make  a  botch  of  the  attempt,  he 
said. 

Mr.  Ford  testified  that,  outside  of  his 
immediate  family,  his  l)est  friends  are 


Editor-Generals  May  Be  Seated  in 
Canadian  Parliament 

Ottaw'.s,  Ont.,  July  24. — Two 
of  Canada’s  distinguished  editor- 
generals  are  reported  to  be  in  line 
for  Parliamentary  honors.  Major- 
General  Sir  David  Watson,  K.  C. 

B. ,  who  in  private  life  is  editor  of 
the  Quebec  Chronicle,  is  expected 
to  go  to  the  Senate,  while  Briga¬ 
dier-General  A'ictor  W.  Odium, 

C.  B.,  D.  S.  O.,  who  before  going 
overseas  was  engaged  in  news- 
pajter  work  in  Vancouver,  B.  C., 
is  likely  to  be  appointed  to  the 
Cabinet,  representing  British  Co¬ 
lumbia. 

General  Watson  first  went 
overseas  in  September,  1914,  as 
lieutenant-colonel  commanding 
the  2nd  Canadian  Infantry  Bat¬ 
talion.  In  July,  1914,  he  organ¬ 
ized  the  4th  Canadian  Division, 
which  he  took  to  France  and  re¬ 
mained  in  command  until  the  end 
of  the  war. 

General  Odium  is  a  “ranker,” 
having  advanced  to  his  present 
rank  from  that  of  a  private  in 
the  ranks.  He  began  his  al¬ 
legiance  to  Mars  in  the  South 
.African  war,  when  as  a  youth  of 
eighteen  he  enlisted  and  went 
through  the  campaign.  .After¬ 
wards,  he  entered  newspaper 
work.  When  the  Great  \Var 
broke  out,  he  gave  up  the  man¬ 
aging  editorship  of  the  Vancou¬ 
ver  (B.  C.)  World  to  enlist  as  a 
lieutenant,  and  from  that  time  his 
rise  has  l>cen  meteoric.  He  went 
overseas  as  second  in  command 
of  the  7th  Canadian  Infantry 
Battalion,  of  which  he  later  be¬ 
came  commander,  with  spectacu¬ 
lar  success.  Early  in  1916  he  was 
made  a  brigadier-general,  and 
given  command  of  the  11th  Ca¬ 
nadian  Infantry  Brigade. 

General  Odium  was  wounded 
three  times,  and  for  his  notable 
sersices  was  honored  by  the  C.  B., 
C.  M.  G.,  and  D.  S.  O.  with  bar. 

Generals  Watson  and  Odium 
were  honored  on  their  return  to 
the  capital  by  a  luncheon  ten¬ 
dered  by  the  Cabinet. 


Thomas  A.  Edison  and  John  Burroughs, 
and  it  was  intimated  that  one  subject 
that  the  plaintiff  knows  a  great  deal 
about  is  birds. 

In  answer  to  a  great  number  of  ques¬ 
tions  asked  him.  as  regards  statements 
and  interviews,  he  replied  that  he  could 
not  rememl)er.  He  credited  many  of 
them  to  his  “peace  secretary,”  Delavigne. 
whom  he  said  he  had  authorized  to  “get 
the  facts”  and  present  them  as  coming 
from  Mr.  Ford. 

DETROIT  NEWS  IN  LONDON 


Opens  British  Offire  to  Provide  Better 
European  News  Servire 

The  Detroit  News  has  opened  a  Lfin- 
don  office  to  give  Detroit  a  better  service 
<‘f  European  news.  .\t  pre.sent.  Jay  (j. 
Hayden,  formerly  at  Washington  for  the 
News,  but  more  recently  covering  the 
peace  conference,  is  in  the  l^ndon  office. 
He  is  shortly  coming  home,  however, 
aiul  the  London  post  will  f)e  held  by 
W  illiam  K.  Kelsev.  who  is  now  at  Wash¬ 
ington  for  the  News.  Mr.  Kelsey  and 
bis  familv  s.tM  on  the  Caronia  on  .August 
9  from  New  A'ork. 

H.  W.  Lyman,  formerly  engaged  in 
newspaper  work  at  Walla  Walla.  Wash., 
has  joined  the  reporting  staff  of  the 
Portland  Oregonian. 


QUALITY  CIRCULATION 
CALLED  MISNOMER 


Mid-Westerner  Denies  Jhere  Are  “Class 
Readers”  in  Local  or  Small  City 
Field — Papers  Must  Go  Into 
Homes — Defends  Premiums 


By  J.  K.  Groom. 

Manager  National  .\(lvertising  Aurora 
Beacon-News 

During  the  recent  meeting  of  the 
.Audit  Bureau  of  Circulation  in  Chicago, 
someone  sprang  the  old  gag  about 
“quality  of  cir¬ 
culation.’’ 

Men  talk  and 
write  glibly 
about  this  or 
that  evil,  and 
they  use  the 
word  “papers” 
without  specify¬ 
ing  what  kind  of 
papers,  with  the 
re.sult  that  every¬ 
body  gets  the  im¬ 
pression  they 
J.  K.  Groom.  “newspa¬ 

pers,”  and  so  the 
newspapers  constantly  get  the  worst  of 
it.  Even  when  specifically  naming 
“newspapers,”  they  talk  or  write  with 
metropolitan  newspapers  in  mind,  but 
most  folks  think  about  “local”  or  so- 
called  “country”  papers. 

There’s  no  such  thing  as  quality  cir¬ 
culation  in  the  local  newspaper  fields, 
and  it  always  arouses  my  ire  when  I 
hear  men  talking  about  “quality,”  mean¬ 
ing  or  leaving  open  to  insinuation  that 
they  mean,  local  newspapers. 

Must  Have  Home  Circulation 

Now  be  it  known  that  in  small  or 
medium  sized  cities  there  is  no  such 
thing  as  “class”  among  the  readers  of 
newspapers. 

First,  because  such  papers  must  be 
“family”  newspapers,  or  they  cannot 
“get  by.”  .A  paper  that  is  not  decent 
enough  to  get  into  the  homes  of  such  a 
community  as  a  welcome  daily  visitor 
cannot  exist  at  all — such  papers  are  not 
sold  on  the  street  to  men  and  then 
thrown  away. 

Nearly  everybody  in  this  country  can 
read  and  does  read  the  local  news¬ 
papers  if  they  do  not  read  anything  else. 
Where  there  are  'more  than  one  paper, 
they  do  not  all  read  the  one  to  the  en¬ 
tire  exclusion  of  the  other.  That  is  not 
because  they  divide  themselves  into 
“classes,”  but  because  one  appeals  to 
some  and  another  to  others. 

.Al>out  88  per  cent,  of  the  people  sub¬ 
scribe  for  one  paper  only.  They  do  not 
need  both,  and  it  being  necessary  to 
conserve  their  financial  resources  buy¬ 
ing  two  papers  seems  to  them  like  a 
waste  of  money. 

Small  Per  Cent  Read  Two  Papers 

The  other  12  per  cent,  are  what  an 
advertiser  would  call  “better  class,  ’  be¬ 
cause  of  its  superior  buying  power. 
But  these  people  desire  to  “stand  in” 
with  the  papers  and  have  the  erroneous 
idea  that  they  can  do  so  by  subscribing 
for  them — so  they  take  both. 

Now,  with  your  “better  class”  taking 
both  papers  and  all  the  rest  of  the 
ff)lks  being  about  on  a  level,  how  under 
the  sun  can  you  figure  any  “quality 
circulation”  for  an  advertiser? 

Premiums  were  also  mentioned  in 
the  .A.  B.  C.  discussion. 

I  could  mention  off-hand  a  number 
of  the  best  papers  in  the  country  that 
established  themselves  by  the  use  of 
premiums.  .Advertisers  just  naturally 
fall  over  each  other  to  get  into  some 
papers  that  have  built  up  their  splendid 


clientele  by  the  use  of  premium  offers. 

If  premiums  do  not  win  out  the  paper 
soon  subsides.  If  they  do  win  the 
paper  ceases  to  use  them  because  it  has 
no  longer  any  need  for  them.  Neither 
the  one  or  the  other  ever  stops  using 
them  on  account  of  having  climbed  to 
the  vaunted  high  moral  plane  so  often 
professed,  nor  because  of  fear  of  the 
critics,  who  threaten  to  not  use  papers 
that  get  circulation  that  way.  The  use 
or  non-use  of  premiums  is  determined 
by  the  cold-blooded  business  proposi¬ 
tion  of  “does  it  pay?” 

Premiums  as  Business  Builders 

We  used  premiums  for  three  or  four 
years  for  the  purpose  of  building  up  our 
circulation.  'The  plan  worked,  and  then 
some  ten  years  ago  we  stopped  using 
them  because  we  did  not  need  them 
any  longer. 

The  main  purpose  of  premiums  is  to 
get  people  who  take  a  rival  sheet  to 
try  the  paper  using  the  premiums  in 
the  hope  that  after  reading  it  awhile 
they  will  like  it  well  enough  to  continue 
it  permanently.  If  the  publisher  makes 
a  good  enough  paper  he  accomplishes 
his  object,  and  in  local  fields  that  is 
exactly  what  they  do. 


JASON  ROGERS  WINS  AT  GOLF 

Gets  Smith  Trophy  at  Asheville  Conven¬ 
tion  Tournament 

Asheville,  N.  C.,  July  22.— An  im¬ 
promptu  golf  competition  was  organized 
among  the  newspaper  and  advertising 
men  attending  the  conventions  here,  for 
a  trophy  presented  by  Harry  Dwight 
Smith,  of  Fuller  &  Smith,  Cleveland, 
over  the  links  of  the  Asheville  Country 
Club. 

Eight  players  entered  as  follows: 
Stanley  Resor,  president  of  the  J.  Walter 
Thompson  Company;  Paul  E.  Faust, 
Mallary,  Mitchell  &  Faust,  Chicago; 
Major  Jesse  S.  Matteson,  of  the  Gund- 
lach  .Agency,  Chicago ;  W,  L.  McLain,  of 
the  W.  L.  McLain  Company,  Philadel¬ 
phia;  Lincoln  B.  Palmer,  manager  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  ;  Jason  Rogers,  publisher  of  the 
New  York  Globe;  AAictor  H.  Hanson, 
publisher  of  the  Birmingham  News,  and 
G.  Logan  Payne,  the  Chicago  special 
agent. 

.Aside  from  the  fact  that  several  of 
the  players  were  handicapped  through 
using  hired  clubs,  and  that  one  of  the 
agents  succeeded  in  hitting  another 
agent  with  a  golf  ball  through  a  badly 
sliced  shot  everything  passed  off  hap¬ 
pily. 

The  scores  were: 

Jafion  Itoiter*  .  4.S.  44=  — 11=  7S 

Major  Mattoaon  .  4.S.  49=  94—13=  81 

Victor  n.  Ilanwm . .  .SO.  .’>0=100—18=  82 

G.  I-  Pavne .  40.  .'i0=  90-13—  83 

L.  n.  I’alinpr  .  .SI.  .S4=10r>— 20=  R.S 

rant  E.  Faust  .  .S4.  47=101—13=  88 

ttanlov  Roaor  .  .SO,  00=119—10=103 

W.  L.  Moljiin .  01.  00=121—10=10.5 


Summer  Journalism  Study 

Madison,  Wis.,  July  23. — Five  courses 
in  journalism  will  be  given  in  the  sum¬ 
mer  session  at  the  University  of  Wis¬ 
consin,  beginning  on  June  30  and  con¬ 
tinuing  until  August  8.  The  Daily  Car¬ 
dinal,  the  students’  paper,  will  be  pub¬ 
lished  three  times  a  week  during  the 
summer  session.  Students  in  journalism 
will  be  given  practical  experience  on  the 
Cardinal  and  on  the  three  Madison  daily 
[lapers. 


Jame.s  M.  Lee  Writes  New  Book 
“Opportunities  in  the  Newspaper  Busi¬ 
ness,”  is  a  new  workbook  that  experi¬ 
enced  newspaper  men  as  well  as  begin¬ 
ners  will  find  interesting.  It  is  written 
by  James  Melvin  Lee,  director  of  the 
Department  of  Journalism  of  New  York 
University. 
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Selling  Newspaper  Space  Over  the  Hibachi 

Story  of  the  Curious  Experiences  of  an  Advertising  Man  in  Dealing  with  Oriental  Customs 

By  ALFONSO  JOHNSON,  Business  Manager,  The  Japan  Advertiser 


TO  be  a  successful  salesman  of 
newspaper  space  in  Japan,  one 
must  have  all  the  qualitications  re¬ 
quired  in  the  United  States,  and  in 
addition  he  must  have  more  patience 
and  more  tenacity  and  a  considerable 
daily  capacity  for  tea. 

Tea  drinking  is  the  national  pastime 
in  Japan,  and  he  who  would  sell  news¬ 
paper  space  must  learn  to  drink  tea 
while  sitting  on  a  cushion  on  the  floor. 
Balancing  one’s  self  on  one’s  legs  while 
squatting  on  a  cushion  and  holding  a 
.tea  cup  at  the  same  time  is  quite  a  trick 
(for  an  American)  but  the  trick  must 
be  acquired  for  it  is  one  of  the  pre¬ 
liminaries  to  talking  business.  The 
advertising  man  must  also  remember 
to  have  his  socks  darned  regularly,  for 
he  must  remove  his  shoes  before  en¬ 
tering  the  Japanese-style  office. 

Chilly  Business  Office 

In  cold  weather  the  business  office, 
like  the  Japanese  home,  has  only  the 
hibachi  to  furnish  heat.  At  best  one 
can  warm  only  his  hands  over  a  hi- 
bachi|  which  is  a  small  box  or  brazier 
containing  a  few  pieces  of  charcoal  in 
a  bed  of  ashes. 

English  is  a  popular  language  in 
Japan.  American  and  British  papers 
have  many  Japanese  subscribers.  The 
Japan  Advertiser,  the  largest  foreign 
daily  in  Japan,  has  thousands  of 
Japanese  readers;  in  fact,  it  would ‘be 
impossible  to  publish  a  lO-page"  daily, 
with  a  12-  or  14-page  Sunday  edition, 
if  the  circulation  was  limited  to  foreign 
residents.  Nearly  all  the  high-class 
Japanese  read  English,  and  as  they  are 
the  people  who  have  the  purchasing 
power  in  Japan,  advertising  in  the  for¬ 
eign  press  is  very  profitable  to  Japan¬ 
ese  merchants,  especially  those  handling 
foreign  goods.  The  better  class  of 
Japanese  are  becoming  modernized 
rapidly,  and  the  demand  for  foreign 
goods  is  increasing  by  leaps  and 
bounds. 

The  work  of  the  American  business 
manager  of  a  foreign  newspaper  in 
Japan  is  highly  interesting  and  stren¬ 
uous.  He  must  take  care  of  all  the 
foreign  merchants,  and  he  must  also 
call  on  nearly  all  the  Japanese  firms 
even  though  such  firms  have  no  one 
who  can  speak  English.  The  Japanese 
businessman  feels  that  he  is  being  com¬ 
plimented  if  he  or  his  business  is  im¬ 
portant  enough  to  justify  the  foreign 
business  manager  in  calling  on  him  per¬ 
sonally  when  there  are  four  or  five 
Japanese  solicitors  in  the  field. 

Want  Special  Attention 
Even  if  the  manager  of  the  store  or 
firm  cannot  speak  English  he  likes  to 
have  the  foreigner  along  with  the 
Japanese  solicitor,  who  also  interprets. 
The  manager  then  feels  that  he  is  get¬ 
ting  special  attention  and  the  lowest 
price.  Many  Japanese  who  will  not 
attempt  to  speak  English  understand 
much  of  it.  If  the  merchant  can  speak 
English  he  will  insist  on  dealing  di¬ 
rectly  with  the  .American — it  is  only 
human  nature  to  want  your  intellectual 
attainments  recognized.  I  know  Eng¬ 
lish-speaking  Japanese  mcr'hants  who 
advertise  extensively  but  will  not  talk 
business  with  a  Japanese  salesman  of 
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Space  even  though  that  salesman  has 
been  trained  in  America  and  speaks 
excellent  English.  They  will  deal  only 
with  a  foreigner. 

I  have  four  Japanese  solicitors,  all  of 
whom  speak  English  and  wear  foreign 
clothes  at  work.  Three  of  them  learned 
their  salesmanship  in  actual  practice  in 
the  United  States.  The  fourth  has 
never  been  out  of  Japan;  and  though 
he  is  a  poor  salesman,  from  an  Amer¬ 
ican  viewpoint,  he  is  the  best  man  to 
handle  Japanese  firms  who  still  cling  to 
all  the  old  Japanese  customs  and  refuse 
to  be  modern  in  business  dealings. 
Many  managers  of  even  large  pro¬ 
gressive  firms  like  to  sit  and  talk  about 
the  weather  and  drink  tea  before  get¬ 
ting  down  to  business.  Firms  which  a 
seller  of  magazine  space  would  call  on. 


lucent  white  paper.  There  is  no  stove 
or  radiator,  only  the  hibachi;  there 
are  no  chairs  or  sofas,  only  cushions 
on  the  floor;  there  are  no  pictures  on 
the  wall,  only  a  kakemono  (a  scroll 
picture)  and  perhaps  a  vase  of  flowers. 
A  Japanese  girl  comes  in,  bows  and 
i  rranges  the  cushions  near  the  hibachi. 
'.Ve  sit  down  on.  our  feet  on  the  cush¬ 
ions,  and  if  we  have  not  already  done 
so,  we  then  present  our  cards  and  re- 
1  five  the  merchant’s  in  return.  Quite 
(  fien  the  merchant’s  card  will  have 
Japanese  on  one  side  and  the  English 
translation  on  the  other.  The  merchant, 
in  Japanese,  welcomes  us,  hopes  we  are 
V  til,  remarks  about  the  weather  or  the 
!;erry  blossoms  and  indicates  whether 
cr  not  he  can  speak  English.  If  he 
(.in  T  get  the  signal  and  I  join  in  .at 


Mr.  Johnson  and  his  assistant  in  conference  with  T.  Okuda,  managing  director 
of  a  great,  modern  department  store 'at  Tokyo. 


however,  or  firms  upon  which  repre¬ 
sentatives  of  the  papers  in  the  United 
States  call  are  very  progressive  and 
well-informed  on  advertising.  Such 
firms  have  modern  offices,  and  one 
must  deal  with  them  as  he  would  with 
big  business  firms  in  America.  I  am 
speaking  here  only  of  the  small  mer¬ 
chant  or  small  importer  who  still  does 
business  in  the  Japanese  way;  and  the 
salesman  of  newspaper  space  finds  hun¬ 
dreds  of  such  firms  on  his  daily  rounds. 

Daily  Routine 

Leaving  the  office  in  the  morning 
with  one  of  my  Japanese  solicitors,  1 
call  rikishas,  the  “Pull-man”  cars  of 
the  Orient,  and  my  assistant  outlines 
our  route.  Arriving  at  a  retail  store, 
the  front  of  which  is  entirely  open,  we 
step  inside  and  the  proprietor  greets 
us  with  the  Japanese  salutation,  which 
is  really  a  low  bow,  and  asks  us  to 
sit  down  on  the  low  stools.  The  stools 
are  on  a  cement  floor  somewhat  lower 
than  the  rest  of  the  floor,  which  is 
covered  with  tatami, — thick,  soft  mats 
of  straw.  If  we  are  invited  to  follow 
the  merchant  to  his  private  office  we 
must  remove  our  shoes  before  stepping 
up  onto  the  tatami.  The  tatami  serves 
as  carpet,  chairs,  sofa,  bed  and  table 
and  must  not  be  soiled  by  dirty  shoes. 

The  private  office  has  for  walls  slid¬ 
ing  lattice  frames  covered  with  trans¬ 


convince  him  of  the  advisability  of  ad¬ 
vertising,  but  we  cannot  convince  him 
that  now  is  the  time— we  must  call 
again.  We  then  talk  some  more  on 
general  topics  and  perhaps  make  a 
definite  date  for  our  next  call.  Being 
ready  to  depart,  I  shake  hands  with 
our  prospect,  for  he  knows  that  is  for¬ 
eign  style  and  he  expects  me  to  be  a 
true  foreigner,  but  my  Japanese  assist¬ 
ant  bows  politely  and  after  many  words 
of  thanks  for  his  time  and  courtesy  says 
“Sayonara.” 

We  are  then  ready  to  put  on  our 
shoes  and  go  to  the  next  prospect.  We 
must  call  many  times  before  we  can 
expect  a  contract.  Regardless  of  how 
low  or  how  high  our  rates  may  be  the 
Japanese  merchant  expects  a  discount; 
he  wants  to  buy  advertising  space  as 
he  buys  and  sells  all  his  goods — by  bar¬ 
gaining.  It  isn’t  a  question  of  price 
but  a  matter  of  getting  a  less  price  than 
that  first  asked.  This  does  not  hold 
true  with  the  large  firms  which  deal 
internationally,  but  it  is  true  of  all  small 
dealers  whose  business  is  local  or  con¬ 
fined  to  Japan. 

Pay  in  Advance 

If  I  have  received  a  contract  for 
one  year,  I  suggest  that  we  will  give  a 
10  per  cent,  discount  for  cash  in  ad¬ 
vance  and  quite  often  the  cash  is  pro¬ 
duced.  I  know  of  some  newspapers  in 
the  United  States  that  would  be  glad 
to  collect  their  advertising  revenue 
Itromptly  at  the  expiration  of  a  year’s 
contract,  not  to  mention  a  year  in 
advance. 

Working  through  an  interpreter  is 
slow  at  the  best,  but  selling  advertis¬ 
ing  space  to  a  Japanese  merchant  who 
wants  you  to  call  many  times  is  es¬ 
pecially  trying  on  an  .American  accus¬ 
tomed  to  dealing  with  business  firms 
who  know  that  time  is  money. 

Japan,  as  a  country,  is  old  but  her 
commercial  and  industrial  career  is  yet 
young  and  advertising  has  not  reached 
the  high  plane  of  efficiency  and  honesty 
that  it  has  in  the  United  States. 


the  first  opportunity  and  change  the 
conversation  to  English.  If  he  cannot 
speak  English,  my  Japanese  assistant 
must  carry  on  the  conversation  and  in¬ 
terpret  for  me.  For  some  time  we  talk 
along,  and  I  am  asked  about  the  length 
of  time  I  have  been  in  Japan,  how  long 
I  expect  to  stay,  what  I  think  of  the 
Japanese  houses,  who  I  think  will  be 
the  next  President  of  the  United  States, 
what  my  opinion  of  the  Premier  of 
Japan  is,  and  numberless  other  ques¬ 
tions. 

By  that  time  our  hands  have  been 
warmed — over  the  hibachi — ^and  I  am 
warmed  up  for  business — over  the 
hibachi — but  first  we  must  dispose  of 
the  tea  which  the  girl  has  just  brought 
in.  I  dispose  of  it  without  much  effort 
on  a  cold  day,  for  Japanese  tea  is  warm, 
sometimes  hot.  In  August,  however,  a 
little  tea  goes  a  long  way. 

Tea — Then  To  Business 

The  preliminaries  being  disposed  of 
in  fifteen  or  twenty  minutes,  we  Start 
talking  business.  The  merchant  will 
probably  agree  with  us  that  we  have 
the  proper  medium  for  reaching  pros¬ 
pective  customers  and  he  wants  to  ad¬ 
vertise  and  our  prices  are  right — but 
“I’lease  come  again.”  Even  if  he  is 
ready  to  advertise  he  will  insist  that  we  ^  ' 

come  again.  There  is  no  hurry,  and  he  Richmond,  \  a.,  has  organized  a  $1,-' 
wants  to  think  it  over.  W’e  may  fully  (XX),(X)0  housing  corporation. 


Two  Newspaper  Men  “Blimp”  Victinu 
Cntc.-VGO,  111.,  July  23. — Earl  H.  Dav¬ 
enport,  publicity  agent  for  the  White 
City  Amusement  Park  and  a  former 
Chicago  sport  writer,  was  instantly 
killed,  and  E.  H.  Horton,  a  morning 
newspaper  photographer,  was  seriously 
injured,  when  the  great  "bUmp”  of  the 
Goodyear  Tire  &  Rubber  Company 
burst  into  flames  here  Monday  and 
crashed  through  the  skylight  of  the  Il¬ 
linois  Trust  &  Savings  Bank.  It  is  be¬ 
lieved  Horton’s  injuries  will  prove  fatal. 
Ten  other  persons  were  killed  and  70 
were  injttrctl. 


Day  Joins  Fentress  and  Marsh 
Be.m'mont,  Tex..  July  23. — James  E. 
Day,  for  several  years  managing  editor 
of  the  Des  Moines  News,  has  accepted  a 
s  milar  position  w  ith  the  Journal,  this 
city.  The  Journal  is  owned  by  E.  S. 
I'eiitress  and  Charles  Marsh,  formerly 
business  manager  and  editor  of  the  Des 
Moines  News. 


RAISE  RATES  TO  MEET 
ZONE  LAW  TAX 


TO  WELCOME  FOREIGN 
CORRESPONDENTS 


LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


Many  More  Publishers  of  Newspapers 
Compelled  to  Increase  Subscription 
Prices  to  Cover  July  1st  Second 
Class  Postafie  Jump 


Rules  'Will  Not  Allow  Their  Membership 
in  Congressional  Press  Gallery,  but 
Chairman  Karger  Extends  Invita¬ 
tion;  Will  Accord  Privileges 


AH.'BaaN? 

thS  boss  wantj 

I  TO  KSfOW  MOWW 

ko«/c  yc*  6o<«'n 
>Taaa/-p===jr’ 


ylHAt  WORD 
DOVER  SAV 
ysR.  WAHT? 


A  third  list  of  daily  newspapers  that 
have  changed  their  subscription  rates 

to  cover  the  July  1st  increase  in  second 
class  postage,  enacted  by  the  Postal 

Zone  Law,  has  been  compiled  by  the 
Publishers’  Advisory  Board,  New  York. 

Supplementing  the  first  two  lists, 

printed  in  Editor  &  Pi  blisher  of  June 
12  and  July  3,  respectively,  the  addi¬ 
tional  publications  are  as  follows 
By  States 

Austin  (Tex.)  Americxn. 

In  Tesns  . 

Elsewhere  . 

Burlinaton  down)  Hawk-Eye. 

In  Iowa.  Illinois  and  MisHouri . 

lit»e«bere  . 

Oklahoma  City  Daily  Oklahoman. 

In  Oklahoma  . 

Elsewhere  . 

Dos  Moines  (Iowa)  Eveninff  Tritrane. 

In  Iowa  . 

Elsewhere  . 

Den  Moines  Rerister. 

In  Iowa  . 

Elsewhere  . 

Flint  (Mich.)  Daily  Journal. 

In  Mlehiitan  . 

Elsewhere  . 

Fort  Worth  (Tex.)  Record. 

In  Texes  and  Oklahoma . 

Elsewhere  . 

Frankfort  (lad.)  Mominf  Times. 

In  Indiana  . 

Elsewhere  . 

Houston  (Tex.)  Chronicle. 

In  Texes  and  Oklahoma . 

Elsewhere  . 

Oklahoma  City  Newt. 

In  OklnbiHua  . . 

Elsewhere  . 

Oklahoma  City  Timea. 

In  Oklahoma  . 

Elsewhere  . 

Qnincy  (HI.)  Daily  Herald. 

Id  Illinois,  lows  and  Missouri . 

Elwwhere  . 

Quincy  Whir. 

In  Illlnola,  Iowa  and  Missouri . 

Elsewhere  . 

Beattie  (Waah.)  Star. 

In  Washington  . 

Elsewhere  . 

Tipton  (lad.)  Daily  Tribune. 

In  Indiena . 

Elsewhere  . 

Tulsa  (Okla.)  Democrat. 

In  Oklahoma  . 

Elaewhere  . 

Tulaa  Morning  Timet. 

In  Oklahoma  . 

Elaewhere  . 

Tw«  Zone  Basis 
Abilene  (Han.)  Reflector. 

In  the  Count.T . 

Elsewhere  . 

Beaver  Falls  (Pa.)  Evening  Tribune. 

In  Beever  County . 

Elsewhere  . 

Bloomington  (111.)  Daily  Bulletin. 

Zetnes  1.  2  and  3 . 

Elsewhere  . 

Bradford  (Fa.)  Era. 

Zonea  I  to  <1 . 

"  7  to  8 . 

Canton  (III.)  Daily  Begiiter. 

In  the  County . 

Elaewhere  . 

Coming  (H.  T.)  Daily  Journal. 

Zone  1  . 

Elaewhere  . 

Davenport  (Iowa)  Democrat. 

Zone  I  . 

IHsewhere  . 

Dowagiac  (Mich.)  Daily  Hews. 

Zones  1  snd  2 . 

Elsewhere  . 

Fremont  (Ohio)  Mewt. 

Zone  I  . 

Elsewhere  . 

Grand  Bapida  (Mich.)  Herald. 

Zones  1.  2  and  3 . 

Elaewhere  . 

Huntington  (Ind.)  Herald. 

Zones  1  snd  2 . 

Elsewhere  . 

Marysville  (Ohis)  Tribune. 

In  the  County . 

Elsewhere  . 

Miami  (Ohla.)  Mewt. 

Zone  1  . 

Elaewhere  . 

Morgan  City  (La.)  Daily  Review. 

Zone  1  . 

Elsewhere  . 

Mnscatine  (Iowa)  Jonmal. 

Zones  I  and  2 . 

Elsewhere  . 

Omaha  (Mob.)  Daily  Mewt. 

Z<inee  1.  2.  3  end  4 . 

Elsewhere  . 

Santa  Barbara  (Cal.)  Morning  Proas. 

In  Santa  Barbara  Co . 

■  sewhere  . 

Beranton  iPa.)  Republican. 

Zonea  1  to  3 . . 

•  7  to  S . 

Taylorvilla  dll.)  Daily  Breexe. 

In  Cbrlatlan  Connty . 

Elsewhere  . 


Washington,  July  23.— The  rule  of 
the  Press  Galleries  of  Congress  which 
restricts  membership  to  resident  corre¬ 
spondents  in  Washington  has  necessi¬ 
tated  the  denial  by  the  Standing  Com- 
mitU'e  of  the  application  of  50  corre¬ 
spondents  of  foreign  papers,  most  of 
them  having  offices  in  New  York. 

Gtis  J.  Karger,  correspondent  of  the 
Cincinnati  Times-Star,  chairman  of  the 
Standing  Committee,  replying  to  the  ap¬ 
plication  submitted  by  Percy  S.  Bullcn, 
secretary  of  the  .Association  of  Foreign 
Correspondents,  has  stated  the  inability 
of  the  committee  to  extend  membership 
to  the  members  of  the  association,  but 
has  assured  Mr.  Bullen  that  the  foreign 
correspondents  will  be  accorded  every 
facility  and  courtesy  of  the  Press  Gal¬ 
lery  whenever  their  work  requires  their 
presence  in  Washington. 

Mr.  Bullcn  stated  in  his  letter  to 
Chairman  Karger  that  he  was  writing  in 
behalf  of  about  fifty  foreign  correspond¬ 
ents.  He  enclosed  the  formal  applica¬ 
tions  of  eight  for  membership  and  stated 
that  others  w'ould  file  individual  letters. 
A  total  of  ten  were  received.  They  were 
from  Arthur  Plottier,  of  the  Paris  Daily 
Le  Matin;  Frank  Dilnot,  the  London 
Daily  Chronicle;  W.  W.  Davies,  Buenos 
Aires  La  Nacion ;,  Andrea  Ferretti, 
L’Idea  Nazionale,  Rome;  Henri  Collin 
Delavand,  manager  of  the  American 
branch  of  the  Havas  Agency;  Edward 
Rascovar,  the  Central  News,  Ltd.,  of 
London :  Percy  C.  Bullen,  the  London 
Daily  Telegraph;  Felice  Ferrero,  the 
Corrierc  Della  Sera,  of  Milan;  F.  W. 
Mordaunt  Hall,  the  London  Dai!/ 
Sketch,  and  P.  W.  Wilson,  the  London 
Daily  News. 


[GMsf  r^£NTY 
MfHUTMS  ro 
gNCRAVC IT 
WHAT  O'm  KN( 


“So  Boss!  Git  over  there.” 

If  it  should  be  your  good  fortune  to  be  passing  by  a  certain  farm  in  Lincoln, 
R.  L,  around  milkin’  time  and  hear  those  more  or  less  musical  words  of  the 
farmyard  just  get  out  of  your  automobile  and  walk  right 
up  to  the  man  behind  the  cow  and  introduce  yourself.  • 

One  hundred  chances  to  one  the  man  who  utters  the 
words  will  be  Vincent  Bernasconi,  who  draws  pictures  for  the  Sr 

sporting  page  of  the  Providence  Evening  Bulletin,  and  who 
also  gets  his  name  on  the  front  page  of  the  Journal  now  and  * 

then  under  a  cartoon. 


The  gentle  reader  knows  him  by  the  name  of 
When  the  correspondent  of  Editor  &  Publisher  sought  him 
out  for  his  picture  he  had  to  ask  him  his  name,  because  all 
the  newspaper  men  of  Providence  know  him  as  Berni. 

If  there  is  anything  Berni  (we  still  insist  on  calling  him 
that)  likes  above  drawing  pictures  it’s  farming.  When  one 
visits  his  spacious  grounds  he  need  not  ask  if  he  is  pros¬ 
perous.  The  surroundinKs  indicate  that.  Berni  likes  his 
pigs,  he  likes  his  hens  and  ducks  and  geese,  he  likes  all  his  domesticated  animals 
that  go  to  make  up  his  “farm  zoo.” 

Docs  he  like  to  dig  in  the  dirt?  Visit  his  cellar.  There’s  the  answer. 

Bern!  first  saw  the  light  of  day  over  in  Birmingham,  Eng.,  where  he  graduated 
from  an  art  school.  England  either  wasn’t  big  enough  nor  were  there  the  oppor¬ 
tunities,  Bern!  doesn’t  say,  to  hold  him.  so  he  came  over  to  America. 

Since  seeing  the  high  lights  of  this  country  he  has  painted,  done  advertising 
cartooning,  program  work  and  whatnot  in  addition  to  carrying  on  his  farm, 
which  he  says  he  wouldn’t  give  up  for  the  world. 

Berni  joined  the  staff  of  the  Bulletin  about  two  years  ago  and  made  good 
from  the  start.  While  he  is  busy  with  his  various  enterprises  he  found  time  to 
embrace  Masonry,  takes  a  keen  interest  in  his  lodge  and  informs  tis  he  rarely 
misses  a  meeting.  He  is  also  a  member  of  the  Pen  and  Pencil  Club  of  Rhode 
Island. 


Lexincton  (Ky.)  Herald. 
Zonea  1  and  2 . 


V'iNCENT  Bernasconi 


“  7  and  8 . 

Complete  Zone  Basis 

Hartford  (Ind.)  City  News. 

Zonea  1  and  2 . . 


Hartford  (Conn.)  Courant. 
Zonei  1  and  2 . 


Indianapolix  (Ind.)  Star. 
Zones  1  and  2 . 


$3.00 _ _ _ 

4.00  -  “  .  -- 

Waterloo  (Iowa)  Timei-Tribune. 

24. .VI  Within  .V»  mllee  of  Waterli>o . 

6.00  Elaewhere  . 

^  „  Watertown  (M.  T.)  Daily  Timea. 
a *0  Jeireraon,  8t.  Lanrenee  and  lA-wla 

Coanllet  . 

$4  00  Klaewbere  . 

**  **  Three  Zone  Basis 

m  Heflanoe  (Ohio)  Daily  Creaoent. 

Uutalde  of  IN-flanoe.  In  IHilo.  Indiana  and 

Xi  00  Mlchlxan  . 

Eaat  of  MUelaRl|>|il  Itlver  (exeept  above 

atateal  . 

$4  00  of  MlaalaaIppI  River . 

5|()Q  Richmond  (Ind.)  Palladium. 

Within  30  milea  of  Klehniond . 

14  00  In  Indiana  (except  alaivel  and  (Hilo.... 

sloo  Elaewhere  . 

Warren  (Ohio)  Daily  Chronicle. 

$4. no  In  the  County . 

7.80  In  Ohio  (exeept  County) . 

Eleewbere  . 

$6.00 

Four  Zone  Basis 

$6.no  Allentoam  (Pa.)  Chronicle  and  Mewa. 

7.00  Zonea  1  and  2 . 


Bethlehem  (Pa.)  Timet. 

Zonea  1  and  2 . 

••  3  and  4 . 

“  .'i  and  6 . 

“  7  and  8 . 

Fall  River  (Mata.)  L'Independent, 

Zonea  1  and  2 . 

"  3  and  4 . 

**  0  and  6 . 

“  7  and  8 . 

Five  Zone  Basis 

Xenia  (Ohio)  Daily  Oaxette. 

In  Orwne  Connty . 

Zonea  1  and  2 . 

,3.  4  and  S . 

"  6  ami  7 . 


$.V20  “  7 . 

6.00  “  8 . 

7.(M)  Sprincfleld  (Ohio)  Sun. 
8.00  Zonea  1  and  2 . 


Smith  Made  a  Vice  Consnl 
4.00  Bridgeport,  Conn.,  July  21. — Frederick 
N.  Smith,  war  correspondent  and  well- 

5.50  known  newspaperman,  has  been  named 
),3.50  vice-consul  to  Genoa,  Italy.  He  cov- 
4.00  ered  the  early  Italian  part  of  the  war 

for  American  publications,  returned  and 

6.50  went  to  France  with  the  76th  Division 
as  a  lieutenant.  Since  his  army  dis¬ 
charge  he  has  been  with  the  Middletown 

^4  50  Mr.  Smith  was  editor  of  the 

4.6.')  Bridgeport  Telegram  at  one  time  and 
later  managing  editor  of  the  Lynn 
sioo  (Mass.)  Telegram. 


Xenix  Daily  Bepublican. 

In  Greene  County . 

Zones  1  and  2 . 

••  3.  4  and  .5 . 

6  and  7  . 


Six  Zone  Basis 

Haitintx  (Meb.)  Tribune. 

ZoDpti  G  2  and  3 . 


Editor 


Publisher  for  July  24,  1919 


WISCONSIN  DAILIES  AT 
WAUKESHA 

Meeting  of  League  Well  Attended — Pub- 
lii^hers  Urged  to  Advertise  Their  Pa¬ 
pers — Editor  &  Publisher  Serv¬ 
ice  Warmly  Praised 


(by  staff  cubrespondence) 

Waukesha,  Wis.,  July  19. — The  Wis¬ 
consin  Daily  League,  representing  29 
daily  papers  published  in  29  cities  out¬ 
side  of  Milwaukee,  held  their  quarterly 
meeting  here  today  at  Fountain  Inn. 
The  meeting  was  promptly  called  to 
order  by  the  president,  J.  L.  Sturdevant, 
of  the  Wausau  Record-Herald,  and  the 
opening  address  made  by  O.  W.  Hop¬ 
kins  of  the  State  L'niversity.  Mr.  Hop¬ 
kins  pointed  out  the  agricultural  possi¬ 
bilities  open  to  advertisers  through  daily 
newspaper  advertising,  emphasizing  the 
fact  that  Wisconsin,  among  other  things, 
is  an  excellent  State  for  the  develop¬ 
ment  of  the  liner  breed  of  swine  and 
cattle.  He  urged  that  the  publishers 
solicit  the  advertising  of  the  various 
stock  breeders’  associations. 

University  Ready  to  Help 

As  an  aid  to  the  publishers,  he  told  of 
the  willingness  of  the  university  to  at  all 
times  supply  data  showing  the  many  im¬ 
plements  and  supplies  continually  needed 
by  the  business  farmer. 

The  next  speaker  was  Justin  F.  Bar¬ 
bour,  president  of  Barbour’s  Advertising 
Rate  Sheets,  Chicago,  who  made  a  short 
address  on  the  value  of  standardization 
in  all  branches  of  newspaper  publishing 
and  who  pointed  to  the  statistical  infor¬ 
mation  ajjpearing  in  Editor  &  Publisher 
as  an  example  of  what  standardization 
in  the  presentation  of  advertising  rates 
and  circulatioijjiad  made  possible.  From 
these  tables,  ^ff.  Barbour  said,  it  was  in¬ 
stantly  possible  for  manufacturers  and 
national  advertisers  to  determine  the 
costs  and  circulations  of  our  English 
Language  Daily  Press. 

What  Wisconsin  Papers  Offer 

Citing  Wisconsin  as  an  example,  Mr. 
Barbour  pointed  out  that  the  49  daily 
papers  published  there  reached  462,876 
people  everyday,  to  say  nothing  of  their 
families,  and  that  a  5,000-line  campaign 
could  be  run  in  each  and  every  one  of 
these  papers  at  a  cost  of  but  $5,743.22. 

Previous  to  the  election  of  the  Wau¬ 
kesha  Herald  to  membership,  upon  its 
receiving  second  class  mailing  privileges, 
A.  D.  Campbell,  the  editor  and  general 
manager,  told  of  establishing  this  paper 
but  four  months  ago,  and  of  its  rapid 


Editor  Envies  Tramp 

“Uncle  Bill”  Schooler,  editor 
and  publisher  of  The  Common¬ 
wealth,  a  weekly  published  at 
Somerset,  Ky.,  frankly  tells  his 
readers  in  a  recent  issue  that  he 
is  undecided  whether  to  continue 
the  harassed  existence  of  a  coun¬ 
try  publisher  or  take  to  the  open 
road  as  a  common  tramp.  His 
conclusions  are  set  down  in  an 
editorial  in  which  he  tells  an  “un¬ 
appreciative  public”  that  if  he 
never  writes  another  line  for  his 
paper  they  can  draw  their  own 
conclusions  as  to  what  happened. 
Regarding  a  tramp  he  met  on  the 
“open  highway,”  he  writes ; 

“The  price  of  gasoline  has  no 
terrors  for  him.  He  doesn’t  have 
to  take  a  hath  unless  he  wants  to. 
He  can  be  his  own  lazy,  indepen¬ 
dent  self  while  we  must  keep  up 
the  eternal  bluff.” 


Journalists  Touring  Belgium  Are  Warmly  Entertained 


I’ARTY  .\T  ZEKItRUtlCK  MK.XRIXG  OF  THE  WAR  OPER.ATIONS  OF  TIIF.  GERMANS  AND  BRITISH;  INSETS  SHOW  PARTY  ON 

RUINS  OF  A  CHURCH  AND  WITH  CARDINAU  MKRCTER 


p.ARIS,  July  8. — .\  party  of  110  for¬ 
eign  journalists,  representing  nearly 
every  allied  and  neutral  country  of  the 
world  accredited  to  the  Peace  Confer¬ 
ence,  have  just  returned  to  Paris  after 
a  week’s  journey  through  Belgium  as 
the  guests  of  the  Belgian  press. 

A  most  comprehensive  study  was 
made  of  Belgium  by  the  entire  party, 
due  to  splendid  arrangements  by  the 


progress.  What  he  has  done  in  Wau¬ 
kesha,  can  and  should  be  done  wherever 
daily  newspapers  are  published,  he  de¬ 
clared. 

Before  the  Herald  was  launched,  Mr. 
Campbell  and  his  associates  secured  con¬ 
tracts  from  enough  local  merchants  to 
insure  the  success  of  his  venture  from 
the  start.  With  few  exceptions,  all  con¬ 
tracts  were  written  on  a  basis  whereby 
the  advertiser  must  use  a  minimum 
amount  of  space  each  day,  in  addition 
to  which  one-twelfth  of  the  space  speci¬ 
fied  must  be  used  each  month. 

He  further  said  that  the  minimum  rate 
was  25  cents  per  inch  and  that  the  paper 
now  has  a  net  paid  circulation  of  2, (XX), 
with  subscription  rates  at  12  cents  per 
week,  50  cents  per  month  and  $5  per 
year. 

Editorial  Organizations 

In  discussing  (he  advisability  of  the 
League  advertising  in  trade  pai)ers,  Mr. 
.Sturdevant  remarked  that  there  was  no 
question  but  publishers,  who  derive  their 
income  from  advertising,  do  not  adver¬ 
tise  their  papers  to  the  extent  that  they 
should. 

A  very  iinporlani  subject  was  brought 
ui)  by  Mr.  Brandenburg,  of  the  Madison 
Democrat,  who  read  from  a  speech  by 
the  head  of  the  .State  l’niversity  of 
Journalism,  in  which  the  professor  advo- 


Belgian  press.  As  a  result,  Belgium’s 
part  in  the  war  and  the  consequent  suf¬ 
fering  of  her  population  and  the  dam¬ 
age  to  property  are  very  thoroughly 
understood. 

The  party,  while  in  Brussels,  visited 
the  Hotel  de  Ville  (City  Hall),  where 
they  were  received  by  Burgomaster 
Marx,  “the  Fighting  Mayor.”  At  the 
Archbishopric  there  was  a  meeting  with 
Cardinal  Mercier,  the  prelate  whose 
courage  aroused  the  admiration  of  the 


caled  the  organization  of  editorial  men. 

In  closing  Y.  M.  Hammett,  Chicago, 
told  of  his  success  with  ihe  Newspaper 
Merchandising  Service  Company,  under 
which  55  Illinois  papers  last  year  secured 
thiough  his  organization  more  than  11,- 
000  inches  of  business  never  before  in 
their  papers.  He  told  of  his  plans  to 
extend  his  service  to  Wisconsin  after 
which  18  of  the  publishers  joined  the 
Wisconsin  service. 

R.R.  MEN  AUTHORIZE  DAILY  PAPER 

Would  Be  Part  of  New  Political  Labor 
Party — Want  Complete  Plant 

Denver,  July  23. — A  resolution  call¬ 
ing  for  erection  and  establishment  of  a 
brotherhood  printing  plant  for  printing 
the  organization  magazine  and  other 
union  records  was  adopted  yesterday 
at  the  convention  of  the  Brotherhood 
of  Locomotive  Firemen  and  Enginemen 
in  session  here.  Cost  of  the  plant  was 
limited  to  $100,000.  It  probably  will  be 
located  in  Cleveland. 

The  convention  adopted  resolutions 
approving  the  order  of  Railway  Con¬ 
ductors’  plan  to  form  a  political  labor 
party  embracing  the  railway  brotlier- 
hoods,  with  a  rider  jiroviding  for  a  daily 
paper  to  be  owned  by  the  party. 


world,  and  one  of  the  valued  souvenirs 
of  tlie  trip  is  a  group  photograph  with 
the  cardinal  in  the  center. 

At  Zeebrugge  the  engineer  of  the  port 
explained  in  detail  the  war  operations 
of  the  Germans  and  the  audacious  at¬ 
tack  by  the  British  naval  forces  in  .-Xpril, 
1918. 

Visits  were  also  made  to  Seraing, 
Dixmude,  Dinant  and  many  other  points. 
Careful  inspection  was  made  of  the 
ruined  and  pillaged  factories. 


HOUSTON’S  AD  CLUB  IS  BUSY 

Besides  Getting  Ready  for  New  Orleans 
It  Assumes  More  Work 

Houston,  Tex.,  July  22. — “On  to  New 
Orleans”  is  the  Houston  .Advertising 
.Association’s  slogan  and,  together  with 
the  other  civic  organizations  of  the  city, 
it  is  perfecting  plans  for  the  getting  to¬ 
gether  a  large  delegation  to  attend  the 

A.  A.  C.  W.  convention. 

The  .Advertising  .Association  is  one  ot 
the  big,  live  factors  of  this  city.  Always 
alert  and  ever  ready  to  further  anything 
known  to  be  for  the  good  of  the  com¬ 
munity,  the  members  have,  pledged  them¬ 
selves  to  aid  in  the  campaign  for  new 
members  for  the  Chamber  of  Commerce 
to  make  possible  the  creation  of  a  high¬ 
way  department ;  to  aid  in  raising  funds 
for  (he  establishment  of  a  much  needed 
charity  hospital  for  Houston ;  and  are 
also  planning  to  take  care  of  a  delega¬ 
tion  of  at  least  400  persons  expected  in 
this  city  en  route  to  the  A.  A.  C.  W.  J. 

B.  W'estover  is  president  of  the  asso¬ 
ciation. 

J.ack  Barrows,  recently  of  Denver 
Times,  has  become  editor  of  “.A.  R.  C. 
Ravs.”  the  Mountain  States  Red  Cross 
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GAL\  SPACE  WITHOUT  INCREASING 
PAPER’S  SIZE,  ADVISES  EXPERT 


News  Print  Conservation  and  Over  14%  More  Room  on  Each 
Page  Assured  by  Column  Change — Cost  Trifling  in  Com¬ 
parison  to  New  Revenue  Possibilities. 

By  Emil  G.  Myers. 

The  war  has  Ijeen  resjxmsible  for  conser\'ation  in  many  lines  of  in¬ 
dustry.  The  newspaper  business  along  with  other  endeavors,  has  come 
in  for  its  share  of  savings.  Still  there  is  a  vast  opportunity  for 
cutting  cost  to  a  point  which  w’ill  mean  increased  profits  to  countless  num¬ 
bers  of  newspaper  publishers  all  over  the  United  States. 

At  this  time,  when  display  advertising  is  increasing  in  volume  to  such 
an  e.xtent  that  there  is  hardly  a  newspaper  in  the  countrj-  which  is  not 
pressed  for  space  to  accommodate  it,  the  ve.xacious  question  of  how  to 
secure  more  white  space  to  accommodate  this  advertising  beccanes  more 
perjdexing. 

Possible  to  Stop  Losses  on  Extra  Advertising 


Often  a  publisher  has  sufficient  adver¬ 
tising  for  one  additional  page,  but  not 
enough  for  two.  Since  he  can  only  in¬ 
crease  his  paper  by  multiples  of  two 
pages  at  a  time,  he  runs  the  additional 
page  of  advertising  at  a  loss.  Fre¬ 
quently  also  it  means  extra  press  work 
to  put  on  two  additional  pages. 

Chanfie  Easy  on  Weeklies 

This  article  is  directed  at  the  country 
weekly  newspapers,  particularly  those 
publishing  the  popular  six-column  quarto 
size.  To  them  the  problem  of  finding 
more  space  to  accommodate  a  few  more 
columns  of  advertising  each  week,  as 
well  as  to  give  the  reader  a  commensu¬ 
rate  amount  of  news  matter,  is  a  most 
serious  question.  .And  yet  they  have  the 
solution  of  it  within  their  grasp.  I  refer 
to  the  12-em  column.  By  changing  over 
to  this  measure,  there  is  hardly  a  six- 
column  quarto  but  what  can  accommo¬ 
date  an  additional  column,  making  their 
paper  seven  columns  to  the  page.  In 
an  eight-page  paper  this  would  give  them 
eight  additional  columns,  or  more  than 
one  full  page  additional  space. 

In  most  country  weekly  offices,  the 
chases  arc  large  enough  to  accommodate 
two  pages,  with  an  inch  and  a  half  cross¬ 
bar  down  the  center.  Paper  size  is 
30  X  44.  This  leaves  a  generous  margin 
on  the  outside  edge  as  well  as  on  the  in¬ 
side  fold,  which  is  practically  wasted. 
By  changing  from  13  ems  to  12  ems,  and 
using  4-point  column  rules  instead  of 
the  standard  6-point  rules,  6^4  picas  in 
width  are  saved.  By  cutting  the  center 
crossbar  of  the  chase  down  to  5  picas, 
and  reducing  the  outside  margins  ac¬ 
cordingly.  the  remaining  S'A  ems  are 
gained.  Thus,  seven  columns  arc  ac¬ 
commodated  where  only  six  columns 
could  be  handled  formerly. 

Readers  Are  Pleased 

The  question  naturally  arises:  “What 
will  we  do  with  national  advertising 
cuts?’’  .As  a  matter  of  fact,  most  na¬ 
tional  advertising  plates  are  on  the  basis 
of  a  12-em  column.  In  rare  instances, 
it  might  be  necessary  to  shave  down  a 
cut  a  trifle  in  order  to  accommodate  it 
in  a  12-em  column,  but  the  savings  and 
increased  space  afforded  under  the  12-em 
measure  are  so  vast  as  to  more  than 
offset  any  slight  disadvantage  accruing 
from  oversize  plates.  Then,  too,  national 
advertising  agencies  are  even  now 
making  provisions  for  12-em  columns, 
and  besides,  they  are  at  all  times  ready 
and  willing  to  cooperate  with  newspap¬ 
ers  generally. 

Naturally,  country  newspapers  are 
slow  to  take  up  any  radical  change,  fear¬ 
ing  the  effect  it  would  have  on  their 
readers.  As  a  matter  of  fact,  the  12-em 
paper  is  in  every  way  a  big  improve¬ 


ment  over  the  13-em  measure.  The 
narrower  columns  are  easier  to  read, 
and  the  appearance  of  the  paper  gener¬ 
ally  is  much  more  pleasing  from  a  typo¬ 
graphical  standpoint.  No  publisher  who 
is  really  progressive  will  overlook  an 


opportunity  such  as  this  to  increase  his 
profits  and  to  shave  down  his  costs. 

To  date,  only  three  or  four  weekly 
newspapers  have  had  the  temerity  to 
change  from  a  13-*to  a  12-em  measure, 
but  all  of  them  found  the  change  very 
beneficial,  and  non^  of  them  has  had  a 
complaint  from  any  of  its  readers. 

One  Publisher  Notes  Saving 

John  N.  Strmebraker.  publisher  of  the 
Carrollton  (Missouri)  Republican- 
Record,  has  this  to  say  regarding  the 
change  he  recently  made  from  a  13-  to 
a  12-em  column : 

“We  cut  our  I.^-em  column  to  12  ems;  used 
4.i>oirt  column,  head,  and  advertisins  rules, 
had  the  center  bar  of  our  quarto  chases  planed 
down  to  five  picas  wide.  i:sed  midRct  quoins 
on  the  lock-up,  and  printed  a  seven-column 
(taper  on  the  same  30  x  44  sheet  that  we  had 
Iteen  printinR  our  six-column  pa[>er  on.  This 


gives  a  quarter  inch  margin  all  around,  and 
makes  what  we  believe  to  be  a  neater  paper 
than  the  old;  gives  our  readers  the  same 
amount  of  news  the  six-column  paiier  would 
allow,  and  gives  us  22.8  [ter  cent,  more  ad¬ 
vertising  capacity  each  week  than  the  old  paper 
iR-rmitted  of.  This  space  in  a  year  will  amount 
to  $1,022.40  more  gross  revenue,  figured  at 
the  rate  of  15  cents  (x-r  inch. 

“In  osir  office  last  year  we  (trinted  twenty 
extra  pages  (over  the  8-page  minimum),  which, 
figured  at  15  cents  per  inch,  amounts  to  $360. 
Deducting  this  from  $1,622.40  capacity  made 
(tossihle  by  the  change,  it  can  be  seen  that  we 
can  handle  $1,222.40  more  advertising  this 
year  than  last  year,  and  at  the  same  time  save 
5  [)cr  cent,  cf  (taper.  All  of  which  was  done 
at  a  cost  of  $50  for  new  material.” 

To  obtain  $1,622  additional  gross  rev¬ 
enue  at  an  outlay  of  $50  is  surely  one 
of  the  best  investments  any  publisher  can 
make.  .Another  thing,  the  12-em  paper 
is  bound  to  become  a  universal  enter¬ 
prise,  especially  after  newspaper  readers 
generally  are  favored  with  papers  of 
this  measure,  and  publishers  appreciate 
its  advantages. 

Applies  as  Well  to  Dailies 

There  are  also  in  the  larger  cities  a 
number  of  newspapers  published,  which 
are  still  printing  the  seven-column  size. 
To  them  the  matter  of  increased  space 
has  been  even  more  of  a  bugaboo  than 
to  the  country  weeklies.  Yet  to  change 
to  an  eight-column  paper  seemed  out  of 
the  question,  principally  because  rotary 


presses  are  not  so  flexible  that  one  can 
jump  at  will  from  a  seven-  to  an  eight- 
column  paper. 

However,  the  course  for  this  is  just  as 
simple  as  for  the  small  town  papers  that 
use  flatbed  presses.  They  can  cut  their 
columns  from  13  ems  to  12  ems,  and 
by  cutting  down  their  inside  and  outside 
margiiks  secure  enough  space  to  add  an 
additional  column,  which  will  give 
them  eight  columns  in  the  space  which 
formerly  accommodated  but  seven  col- 
unms.  Thus,  in  a  16-pagc  paper  they 
would  carry  16  additional  columns,  or 
the  equivalent  of  two  entire  pages  more 
space.  .A  12-pagc  paper  would  give  them 
12  additional  columns,  or  a  page  and 
one-half  more  space. 

Of  course,  in  the  case  of  newspapers 
using  rotary  presses,  a  slight  change  will 
be  necessary  on  the  press,  principally  on 


DROP  PINK  WRAPPER 
POSTAL  SCHEME 

Many  Newspaper  Publishers  Objected 
Because  of  .Additional  Cost,  or  Sup¬ 
plies  of  Regular  Stock  on 
Their  Hands 


The  Post  Office  Department  has  with¬ 
drawn  its  recent  suggestion  to  news¬ 
paper  circulation  managers  that  pink 
mailing  wrappers  be  used  on  newspapers 
to  readily  identify  them  and  facilitate 
their  dispatch  by  mail  handlers. 

Word  of  this  is  conveyed  in  a  circular 
letter  sent  by  the  Second  .Assistant  Post¬ 
master  General  to  superintendents  of 
Railway  Mail  Service,  reading  as  fol¬ 
lows  : 

‘‘RpferrinB  to  circular  letter  relative  to  pink 
wrappers  oo  dall.v  papers,  please  advise  all  pub¬ 
lishers  in  your  division  that  the  request  to  use 
pink  wrappers  on  daily  papers  was  intended 
solely  as  a  suRgestlon,  In  order  that  daily  pa|>ers 
might  be  readily  identified  where  there  were 
large  quantities  to  be  bandied  In  post  offices 
situated  at  long  distances  from  (mint  of  mailing. 
Thus  they  would  continue  to  receive,  as  in  the 
railway  mail  service,  letter  mail  treatment 
through  to  delivery  to  addressee. 

“In  view  of  the  objection  by  a  number  of 
publishers  to  the  use  of  pink  wrappers,  you  will 
advise  them  that  the  suggestion  is  withdrawn." 

James  McKernan,  circulation  manager 
of  the  New  York  World  and  president 
of  the  International  Circulation  Man¬ 
agers’  .Association,  said  that  many  pub¬ 
lishers  had  opposed  the  proposed  inno¬ 
vation  ;  some  because  of  the  greater  cost 
of  the  pink  paper,  as  compared  with 
the  kraft  paper  in  present  general  use; 
and  others  either  because  they  had  a 
large  supply  of  the  kraft  on  hand,  or 
had  made  contracts  for  its  delivery. 

“I  also  pointed  out  to  members  of  the 
I.  C.  M.  A.,  who  wrote  me  about  the 
Post  Office  Department’s  suggestion,’’ 
said  Mr.  McKernan,  “that  it  was  merely 
a  suggestion  and  not  an  order  and  that 
therefore  there  was  nothing  to  prevent 
other  users  of  the  mails  from  expediting 
the  handling  of  their  own  mail  by  the 
same  means.’’ 


HAS  50  YEARS’  SERVICE 


Major  Fitzmaurice  Has  Worked  from 
Compositor  to  Newspaper  Owner 

Providen'ce,  R.  i.,  July  20. — Major 
Fitzmaurice  has  just  celebrated  his  55th 
anniversary  in  newspaper  work.  At 
present  he  is  the  westerly  correspondent 
for  the  Norwich  Bulletin.  He  is  67 
years  of  age. 

The  major  first  entered  the  business 
when  11  years  old  in  the  composing 
room  of  the  New  London  Evening  Star. 
With  three  other  men  he  established  the 
New  London  Telegraph,  of  which  he 
acted  as  managing  editor,  business  man¬ 
ager  and  eventually  sole  proprietor. 
.About  14  years  ago  he  sold  the  news¬ 
paper  and  has  since  been  employed  by 
the  Norwich  Bulletin. 


the  ink  fountain,  and  some  minor 
changes  on  the  stereotyping  machinery. 
In  any  event,  the  entire  expense  will  be 
negligible. 

Only  Small  Changes  Necessary 

The  matter  of  making  the  change  in 
the  composing  room  is  of  small  moment. 
It  will  be  necessary  only  to  change  mold 
liners  on  the  Linotypes,  and  perhaps  the 
side  sticks  of  the  chases  will  have  to 
be  planed  down  a  half  inch  or  more  to 
accommodate  the  additional  column. 

This  is  conservation  of  a  kind  that 
shows  results  immediately.  It  means  dol¬ 
lars  returned  for  every  cent  expended 
to  make  the  change,  and  the  writer  be¬ 
lieves  that  when  12-em  newspapers  be¬ 
come  more  universal  that  there  will  be 
even  a  larger  newspaper  reading  public 
than  at  the  present  time. 
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URGES  HOME-TOWN  ADVERTISING  IN 
LOCAL  NEWSPAPERS 


is  not  the  kind  that  brings  big  results,  and  homes.  The  town  had  a  prosperous 
What  any  town  needs  is  a  regular  and  well-to-do  appearance.  It  had 
day-in-and-day-out  advertising  cam-  enough  life,  and  attractive  features,  to 
paign,  built  on  an  attractive  presentation  appeal  to  the  average  factory-worker 
of  the  selling  points  of  a  town.  When  seeking  a  home  where  his  children 
the  Commercial  Club  has  raised  a  town  would  have  every  advantage  of  educa- 
advertising  fund  the  business-like  thing  tion  and  culture. 

to  do  is  to  contract  for  space  in  the  local  Yet  nobody  knew  this,  .^nd  if  they 
paper  first,  and  use  enough  space  to  did  they  were  keeping  it  quiet.  Only  a 
make  the  business  story  of  the  town  careful  observer  visiting  the  town  would 
register  with  the  residents  of  the  town  see  all  this  valuable  advertising  material 
first.  going  to  waste.  There  was  enough 

I-  r,  WT  1  “copy”  running  loose  in  that  town  to 

Every  Day  Work  Counts  ^  advei  (isenient  once  a 

The  campaign  should  begin  in  the  month,  and  a  quarter-page  advertise- 
local  newspaper,  because  a  town’s  own  ment  every  day,  in  the  local  paper  for  a 
l)eop!e  need  advertising  to  all  the  time  long  time. 

to  keep  them  continually  boosting  for  If  the  average  Commercial  Club, 
their  town.  Then,  when  the  campaign  Board  of  Trade,  or  Business  Boosters’ 
has  started  to  secure  results  for  the  .Association,  would  look  at  town  adver- 
town,  it  should  be  extended  to  news-  tising  as  a  vital  necessity  in  building 
papers  in  other  towns.  A  mighty  at-  up  their  town,  they  would  get  some- 
tractive  series  of  advertisements  can  be  where  with  greater  ease.  But  instead 
Every  member  of  the  club  would  be  written  about  any  town.  of  going  at  it  as  they  would  if  it  was 

The  town  that  the  prospective  factory  their  own  private  business,  they  hold  a 
locator  left  in  disgust  had  more  to  offer  get-together  meeting,  talk  loud  and  nice 
than  the  average  town.  First,  it  had  about  their  town  and  expect  the  local 
good  factory  sites — with  a  low  cost  in  newspaper  man  to  run  a  nice,  big-type 

story  about  it  on  the  front  page — free — 
and  that  is  just  what  it  is  worth.  What 
the  outsiders  want  are  facts  stated  in  a 
business-like  way,  not  camouflaged  with 
high  school  oratory. 

Newspaper  Is  Voice  of  Town 

The  local  newspaper  is  the  voice  of 
the  town  in  which  it  is  published.  It  is 
the  daily  representative  or  salesmen  of 
that  town.  The  people  in  the  outside 
world  judge  a  town  by  what  they  read 
in  its  newspaper,  and  there  is  where 
any  town  campaign  must  start. 

■After  the  Chamber  of  Commerce  has 
contracted  for  enough  space  to  tell  the 
town’s  advertising  story  so  that  it  will 
get  across  big,  they  should  also  purchase 
enough  copies  to  distribute  them  to  pas¬ 
sengers  on  all  through  trains,  trollies  or 
automobiles.  If  they  haven’t  nerve 
enough  to  go  that  far,  then  provide  for 
newsboys  to  offer  the  papers  to  all  vis¬ 
itors  or  passers-through.  A  well  pre¬ 
sented  newspaper  always  interests  a 
stranger.  But,  most  important  of  all,  is 
the  fact  that  the  daily  story  in  the  local 
newspaper  will  soon  have  everybody  in 
the  town  talking  and  boosting  as  they 
never  did  before. 

Next,  get  the  town  people  working  in 
connection  with  the  newspaper  cam- 
|)aign.  In  other  words,  get  e\cry  citizen 
interested  in  scattering  the  advertised 
story  of  the  town. 

Newspapers  Will  Help 

The  campaign  can  be  called  a  “Pass- 
It-On”  publicity  movement.  At  the  bot¬ 
tom  of  each  advertisement  a  notice  to 
all  citizens  to  clip  the  advertisements 
from  their  newspaper,  and  send  them  in 
every  letter  mailed  to  friends,  with  in¬ 
structions  to  pass  them  on  to  some  one 
who  might  be  interested  in  what  the 
town  has  to  offer.  If  they  don’t  write 
letters,  then  mail  the  entire  paper  to 
some  friend.  At  the  end  of  the  year 
the  newspaper  can  publish  an  honor  roll 
of  the  names  of  people  who  have  brought 
business  to  the  town  through  their 
efforts  along  this  line. 

Any  editor  who  happened  to  be 
treated  to  a  surprise  like  a  real  paid-for 
town  advertising  campaign  would  cer¬ 
tainly  respond  with  a  series  of  snappy 
stories  that  would  brighten  up  the  entire 
campaign. 

The  advertising-town  is  always  a  live 
town.  People  want  to  live  in  a  town 
that  is  growing — that  is  wide-awake,  up- 
and-doing  every  minute. 

There  is  no  limit  to  the  developments 
of  a  “Pass-It-On”  campaign,  once  it 
gets  in  full  swing.  If  the  advertising 
copy  appears  every  day  in  the  local 
(Continued  on  Page  56.) 


Expert  Outlines  Paid  Campaign  for  Towns  with  Something 
Good  to  Sell — Says  They  Should  Strive  to  Become 
Nationally  Known 


By  Ch.almers  Lowell  Paxcoast. 

NOW  that  there  is  a  great  movement  for  rebuilding  destroyed  French 
towns,  the  same  kind  of  a  movement  should  be  extended  to  include 
American  towns.  For  many  ne^d  to  be  reconstructed,  aroused  and  ad¬ 
vertised  as  well  as  those  in  foreign  countries. 

American  towns  have  not  suffered  from  destructive  armed  forces,  as 
have  French  towns,  but  a  worse  fate  has  befallen  thousands  of  good  Ameri¬ 
can  towns.  They  have  suffered  from  the  indifference  and  negligence  of  their 
own  citizens. 

Every  American  Town  Has  Something  to  Advertise 
Every  American  town,  no  matter  how  T  ^  ‘ 

dead  or  alive,  how  large  or  small,  should  pumped  full  of  enthusiasm  for  his  town, 
advertise  in  its  own  local  newspaper,  and  It  would  be  the  duty  of  every  business 
in  •  its  neighboring  newspapers.  If  a  nian  to  go  out  and  sell  this  town  to  its 
town  really  becomes  wide-awake  to  its  own  people.  Make  them  come  across 
great  opportunities  for  growth  and  de¬ 
velopment,  it  will  quickly  see  this  vision  - 

of  advertising.  How  do  I  know  it 
would  be  profitable  for  towns  to  adver¬ 
tise?  _ 

Well,  here’s  the  story: 

While  on  a  train  in  Connecticut  re- 
cently  I  met  a  wide-awake  manufacturer  ■ 
w'ho  was  looking  for  a  factory  site.  We  ■ 
both  happened  to  be  headed  for  the  ■ 

same  town,  and  he  wanted  information  H 

on  a  great  many  points.  He  wanted  H 
facts  which  that  town  should  have  been  ■ 
advertising.  He  wanted  to  know  what  ■ 
its  advantages  were.  And  these  advan-  ■ 
tages  should  have  been  given  publicity  B 
so  that  it  would  not  have  been  neces-  r 
sary  for  this  prospective  factory-locator 
to  go  out  and  hunt  for  facts.  ^ 

.1“ 

One  Town  That  Lost  ^ 

When  we  reached  a  certain  town  the 
factory  man  bought  a  local  newspaper, 
but  there  wasn’t  a  word  in  the  paper  ^ 

about  the  town’s  industrial  and  civic  ^ 

advantages.  Here  was  a  buyer,  but  the  1= 
selling  points  about  the  merchandist 
were  being  concealed,  or  at  least  they  /k 
were  not  to  be  easily  found. 

This  town  had  a  Chamber  of  Com- 
merce,  but  no  local  office.  The  presi¬ 
dent  of  the  organization  was  out  of 
town,  and  the  secretary  was  a  book- 
keeper  in  an  office  which  required  all  .  * 
his  time.  He  didn’t  know  much  about 
the  town,  as  he  was  a  newcomer,  and  . 
then,  “it  was  best  to  see  the  president.”  '® 

The  man  who  was  seeking  a  location  ‘ 
for  his  factory — the  man  who  could  .  , 
have  brought  into  the  town  a  thousand 
new  residents — increased  the  revenue  of 
every  business  concern  in  the  city —  ^ 
caught  the  next  train  out  of  town.  He 
could  not  find  out  what  he  wanted  to 
know,  and  he  was  di.sgusted. 

Only  Local  Advertising  Needed  spea 

This  town  lost  an  opportunity  for  cour 

growth  and  development.  Why? 

Lack  of  advertising  in  its  own  local 
newspapers. 

This  town  is  a  fair  example  of  witl 
thousands  of  other  towns  in  the  United  gooi 
States.  tie"’ 

They  have  something  big  to  offer  to  T 

the  world — but  they  don’t  sell  it — not  pap( 
even  to  the  people  in  their  own  town,  ing 
This  little  experience  set  me  to  thinking,  ines 
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CO-OPERATIVE  ADVERTISING  PLAN  If  publishers  only  stopped  to  realize 

xi/~vT  T''¥TVT¥~'  ¥¥/''vC' c  ¥  ¥¥ ¥  ¥  ¥nnT¥^C?  how  simple  it  is  to  get  this  business  and 

HOLDS  rINE  POSSIBILIIIES  hold  R  after  the  first  contract,  they  would 

_ _ _ _  assign  this  work  to  one  of  their  regular 

Specialized  Campaigns,  Handled  by  Home  Office  Staff,  Often  ^*^,5 

^  B  ■»  j  ^  ,hcsc  pages  are  easy  to 

Develop  New  Accounts  Which  Stick — Real  Service  renew  is  due  to  the  character  of  the  ad- 

Must  be  the  Primary  Aim. 

•  •'  reliable  manufacturing  houses  m  the 

p  _  IT  IT  community.  The  firms  arc  so  large  and 

J"  advertising  costs  are  so  small  that 


hv  J.  B.  K.EENEY.  advertising  costs  are  so  small  that 

During  the  past  two  years  co-operative  advertising  campaigns  have  long  before  the  year  is  past,  payment  of 
been  developed  more  thoroughly  than  before  the  American  publisher  the  bill  becomes  an  established  part  of 
began  to  feel  the  effects  of  war.  Loss  of  advertising  space  due  to  the  advertiser’s  monthly  business  and  re¬ 
forced  curtailment  of  the  merchant’s  expenditures,  prompted  the  publishers  reives  very  little  attention, 
to  seek  new  sources  of  advertising  income.  The  “Sub-dealer”  pages  arc  not  as 

The  development  of  new  territories,  hitherto  unadvertised  lines  of  business  common  as  some  forms  of  co-operative 
and  certain  non-advertising  professions,  presented  an  opportunity  for  the  a‘h'ertising  campaigns.  ^  1’.“* 

use  of  co-operative  publicity.  ,he 

There  Are  Many  Forms  of  Co-operative  Advertising  car  has  several  sub-agents  in  nearby 

Co-operative  advertising  campaigns  _ _ _ 

are  varied.  I^ach  effort  has  its  own  par¬ 
ticular  features,  difiiculties,  opportunities  SHI  N  PAO  KN'TERTAINS  EMIL  SCHOLZ  AT  TEA 

for  success  and  possibilities  for  failure. 

Solicitors  and  publishers  are  as  much  ' 


In  the  case  of  a  furniture  house  in 
Central  New  York  which  inserted  a 
twelve-page  section  of  this  character 
during  the  opening  of  a  new  addition  to 
its  establishment,  18  of  the  42  firms  so¬ 
licited  by  the  dealer,  responded  with 
space  contributions  of  sizes  from  ten 
inches  to  a  half  page. 

Through  this  co-operation  on  the  part 
of  the  retail  merchant  and  the  firms 
from  which  he  purchased  his  stock, 
the  readers  of  the  paper  were  startled  to 
see  a  twelve  page  section  appear  in 
one  of  the  regular  editions.  The  idea 
was  a  success  from  every  point  of  view 
and  the  cost  to  the  retailer  was  very 
small. 

In  the  same  city  a  few  months  later  a 
stationery  house  which  previously  had 
never  used  larger  than  a  sixty  line  ad¬ 
vertisement  in  the  local  newspapers,  in¬ 
serted  a  six  page  announcement.  In  this 
case  seventeen  of  the  thirty-six  manu¬ 
facturers  approached  on  the  subject  of 
co-operative  publicity  effort,  contributed 
more  than  70  per  cent  of  the  space. 

Serving  the  Small  Merchants 


responsible  for  these  successes  and  fail¬ 
ures  as  the  advertisers  themselves. 

Through  careful  consideration  of  local 
conditions  it  may  be  possible  for  some 
publishers  to  develop  this  class  of  adver¬ 
tising  in  his  community  without  losses  so 
frequently  resulting  from  poorly  con¬ 
ducted  soliciting  campaigns. 

The  “Special  Edition”  kind  of  co¬ 
operative  advertising  is  perhaps  the  old¬ 
est  variety.  Unfortunately  it  has  not  im¬ 
proved  with  age.  As  most  every  pub¬ 
lisher  knows,  the  special  “crews”  which 
usually  solicit  these  editions,  work  on  a 
commission  basis. 

Speed  and  all  other  kinds  of  prom¬ 
ises  are  their  principal  characteristics. 

The  results  are  too  frequently  bad  for 
the  publisher  who  must  remain  in  town 
and  make  good  these  wild  promises  of 
the  solicitors  who  are  soon  “lost  in  the 
woods”  gunning  for  new  game. 

Trade  Pages  Must  Be  Nursed 
Special  editions  should  be  conducted 
by  the  regular  advertising  staffs  of  the 
publications  contemplating  such  editions. 

This  method  may  take  longer  but  the 
fact  that  the  solicitors  are  regular  staff 
men,  sure  of  their  weekly  salary  (plus, 
perhaps,  a  commission  on  the  extra  bus¬ 
iness),  prevents  the  men  from  making 
impossible  promises  to  the  advertisers. 

When  a  publisher  is  forced  to  spend 
his  profits  making  good  promises  of  ex¬ 
tra  copies,  reducing  bills  because  of  ex¬ 
aggerated  rates  and  giving  extra  inser¬ 
tions  because  contracts  were  signed  on 
promises  of  increased  circulation  figures 
and  impossible  positions,  the  Special 
Edition  idea  produces  more  enemies  than 
dollars  for  the  publisher. 

“Co-operative  Trade  Pages"  are  good 
only  when  given  careful  attention 
throughout  their  entire  run  of  six 
months  or  a  year. 

“Fillers”  for  Saturday 
The  writer  recalls  a  grocery  store 
campaign  conducted  by  the  neighborhood 
stores  in  a  city  of  about  135,000  popula¬ 
tion.  Ninety-four  “corner  grocers" 

united  in  an  educational  campaign  to  .  ,  ■  ■  j  i .  ■  - - - - - 

overcome  the  effect  of  the  chain  store  Otherwise  they  lose  interest  and  seldom  afford  such  large  advertising  when  he  shoe  d 
growth  which  was  expanding  through-  renew  their  contracts.  is  forced  to  pay  for  all  of  his  publicity  tiient  i 

out  that  territory.  The  campaign  was  “Manufacturers"  or  “Industrial”  pages  from  his  own  pocket.  dealer 

profitable  for  the  publisher  because  it  de-  are  well  known  to  all  publishers.  They  ...  ,  „  ,  "’'"h 

veloped  a  source  of  income  that  had  act  as  fine  “fillers"  on  Saturday  or  other  AdverUsing  for  Manufacturers  ment 

been  previously  considered  barren  of  days  when  the  department  store  and  gen-  “Anniversary”  and  “Grand  Opening”  ncighb 
possibilities.  'ral  advertising  is  light.  co-operative  editions  arc  the  least  ex-  * 

The  advertisers  felt  the  good  effects  They  are  composed  of  small  “cards"  pensive  to  solicit  and  usually  develop  as  thi 

of  the  effort  and  several  of  the  stores,  or  announcements,  usually  occupying  into  entire  sections  of  the  paper.  Every  factor 
after  a  few  months,  developed  into  reg-  five  or  six  columns,  and  two  or  three  line  is  paid  for.  newsp; 

ular  advertisers  in  other  columns  of  the  columns  of  readers.  The  “I'rcc  Lance"  Solicitation  for  this  space  is  through  devclo 
paper.  solicitors  who  usually  produce  these  a  series  of  letters  written  on  the  station-  cared 

The  newspaper  that  started  the  cam-  pages  get  a  liberal  commission  and  find  ery  of  the  advertiser  contemplating  the  licitor. 
paign  did  not  renew  it.  A  rival  pub-  it  a  simple  matter  to  renew  contracts  special  edition. 


rXllL  M.  SCHOLZ,  formerly  publisher  of  the  New  York  Evening  Post,  who 
is  touring  the  Orient,  stojiped  recently  in  Shanghai,  and  while  there  paid 
his  respects  to  the  staff  of  Shun  Pao,  which  is  printed  in  Chinese.  The 
next  day's  issue  of  the  paper  made  mention  of  his  call,  and  a  literal  translation 
of  the  item,  which  was  headed,  ”.A  Record  of  a  X’isit  to  Our  Plant  by  American 
Newspaperman,”  follows : 

“Yesterday  afternoon  at  five  o’clock,  Mr.  Emil  M.  Scholz,  formerly  publisher 
and  one  of  the  former  proprietors  of  the  New  York  Evening  Post,  paid  a  visit 
to  our  plant.  He  was  soon  welcomed  with  tea  and  refresl’mcnts  by  our  mana¬ 
ger,  L.JL.  Sze,  and  .Messrs.  P.  K.  Chu  and  Tong  Ching  Yuen  and  T.  B.  Chang 
acted  as  ushers. 

“There  were  also  J.  B.  Powell,  chief  editor  of  Millard’s  Review;  J.  E.  Doyle, 
of  the  China  Press;  George  Sokolsky,  of  the  Shanghai  (iazetle;  A.  G.  I^ehri 
American  vice-consul ;  A.  R.  Hager,'  president  of  the  .Advertising  Club  of  Shang¬ 
hai ;  Y.  S.  Tsao.  the  former  Chinese  consul-general  in  London,  and  others,  who 
all  visited  the  different  departments  of  the  paper.  .As  a  token  of  a  remembrance 
a  picture  was  taken.  It  was  until  seven  o’clock  that  the  party  began  to  dismiss 
with  pleasure.” 


(Coiilitiurd  on  Page  42.) 
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VAST  WIRE  SYSTEM  OF 
THE  INTERNATIONAL  NEWS 

SERVICE 


WIRE  SYSTEM 
THE  I.  N.  S. 


Heavy  red  lines  indicate  leased  wires  which  almost 
completely  net  the  United  States.  Special  telephone 
and  telegraph  lines  radiate  from  25  I.  N.  S.  bureau 
distributing  points.  These  wires  are  fed  by  corre¬ 
spondents  in  all  important  cities  of  the  world,  each 
one  conserving  the  news  principle:  Disinterested¬ 
ness,  accuracy,  speed  with  safety,  excellent  writing. 


Publishers  of  evening  and  Sunday  newspapers  are  re¬ 
spectfully  requested  to  study  this  huge  wire  system  with 
reference  to  their  respective  news  problems. 

The  I.  N.  S.  is  growing  rapidly  both  in  numbers  of 
subscribers  and  in  the  esteem  of  editors  who  handle  its  re¬ 
ports  day  by  day. 


The  sound  rules  of  good  journalism  are  applied  to 
I.  N.  S.  reports.  Editors  trust  the  I.  N.  S.  when  it  si)eaks, 
not  because  of  any  pretention  but  because  of  its  enviable 
record  for  accuracy. 

I.  N.  S.  news  matrices  are  unequalled  both  for  selection 
and  printability. 


INTERNATIONAL  NEWS  SERVICE 


M.  KoENiGsnERG,  President. 


Marlen  el  Pew,  Editor  and  Manager. 


1020  WORLD  BUILDING.  NEW  YORK  CITY 
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Some  of  the 

VICTORY 

in  presenting  a  satisfactory  press  report  lies  in  the  literary  style  of  the  writers  who 
contribute  to  it. 

International  News  Service  not  only  tells  the  news  rapidly  and  accurately, 
but  its  important  stories  are  brilliantly  written. 


TE1UEGRAM 

International  News  Service 
IM  World  Building 
New  York  City 

Your  account  written  by 
Mr.  Prew  from  Paris  to¬ 
day  on  the  Victory  Cele-  > 
bration  is  one  of  the  most 
graphic  descriptions  we 
have  ever  received  over 
wires.  A  piece  of  real 
literature. 

(Signed)  G.  F.  Milton, 
Pres.  News  Pub.  Co., 
Chattanooga,  Tenn. 


M  NEW  CLIENTS 

If  new  full  leased 
wire  evening  service 
clients  have  con¬ 
tracted  with  I.  N.  S. 

3  new  full  leased 
wire  Sunday  morning 
service  clients  have 
contracted  with  1. 
N.  S. 


21  new  “pony"  ser- 
vicie  clients  have 
contracted  with  I. 
N.  S. 

45  new  clients  have 
signed  with  I.  N.  S. 
for  special  .  matrlce 
and  proof  service. 


Eaclusively  devoted 
to  the  interests  of 
evening  and  Sunday 
newspapers. 

Full  leased  wire 
system  covering  the 
United  States. 

Excellent  telephone 
and  wire  services  for 
“pony”  clients. 

News  mat  and  proof 
service. 

Special  feature  ser- 


Whatever  the  edi¬ 
tor’s  need  may  be 
the  I.  N.  S.  can  ably 
supply  it. 


Every  patriotic  American  heart  thrilled  at  the  news  of  the 
gorgeous  Victory  Parade  in  Paris,  and  every  American  editor 
knows  that  the  story,  ready  for  first  editions  everywhere,  that 
Robert  J.  Prew  sent  to  I.  N.  S.  was  incomparably  the  best  account 
of  that  historic  event. 

Many  International  News  Service  clients  have  wired  appre¬ 
ciative  compliments.  We  have  framed  in  the  Arc  de  Triomphe  one 

INTERNATIONAL 

M.  Koenigsberg,  President. 


such  message  from  a  discriminating  publisher. 

The  International  News  Service  is  able  to  present  great  fifcws 
in  a  great  way  because  of  its  vast  resources.  ,  .  ^  .  r.  .  . 

Its  leased  wire  system  spreads  like  a  net  over  the  United 
States.  'Its  clientele  is  a  satisfied,  highly  pleased,  body  of  important 
afternoon  and  Sunday  newspapers.  Its  policy  calls  for  news 
disinterestedness,  accuracy,  speed  with  safety  and  able  writing. 

NEWS  SERVICE 

Marlen  E.  Pew,  Editor  and  Manager. 


1020  \VORLD  BUILDING,  NEW  YORK  CITY 
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POLACHEK  APPOINTED 
SUN  PUBUSHER 

Assumes  Duty  August  1 — Ervin  Wardman 
Retains  Vice-Presidency  and  W.  C. 
Reick  Will  Give  Attention  to 
News  Department,  as  in  Past 


\'ictor  Polachek,  for  more  than 
twenty  years  in  the  service  of  Hearst 
newspapers  and  who  a  month  ago  re¬ 
signed  as  publisher  of  the  New  York 
American,  will  become  publisher  of  the 
New  York  Sun  and  the  Evening  Sun, 
August  1.  Since  leaving  the  American, 
Mr.  Polachek  has  been  on  a  fishing  trip 
in  Maine.  A  letter  accepting  an  offer 
made  him  by;  the  Sun  and  the  Evening 
Sun  was  received  Tuesday. 

W.  C.  Reick,  who  was  majority  stock¬ 
holder  of  the  Sun  publications  when 
Frank  Munsey  bought  them,  and  who 
has  since  been  right-hand  man  to  Mr. 
Munsey  in  their  management,  devoting 
his  attention  principally  to  the  news  de¬ 
partments  of  the  two  papers,  will  con¬ 
tinue  his  activities  along  the  same  lines 
as  before.  Ervin  Wardman,  who  is  now 
vice-president  and  publisher,  will  relin¬ 
quish  the  latter  title,  but  it  is  understood 
that  the  scope  of  his  authority  also  will 
remain  unchanged. 

Mr.  Polachek  was  born  in  New  York 
City  and  from  the  time  he  began  as  a 
copy  reader  on  the  old  New  York  Morn¬ 
ing  Journal,  rose  steadily  in  the  Hearst 
service.  He  became  publisher  of  the 
New  York  American  in  1918,  having  for 
three  years  previously  been  assistant  gen¬ 
eral  manager  of  the  Hearst  newspapers. 

ALBERT  ROMEIKE  WINS 


Court  of  Appeals  Rules  He  Has  Right  to 
Use  Name 

The  Court  of  Appeals  of  the  State  of 
New  York  has  just  affirmed, 'with  costs, 
the  judgment  in  favor  of  the  defendant 
in  the  injunction  suit  brought  by  Henry 
Romeike,  Inc.,  vs.  Albert  Romeike  &  Co., 
Inc.  In  dismissing  the  complaint  for  the 
injunction,  Mr.  Justice  Dowling  said: 

"It  would  be  dlfflcuH  to  Bud  a  case  of  alleged 
unfair  trade  competition  where  the  record  la  as 
barren  of  any  evidence  of  fraud,  false  repre¬ 
sentation  or  unfairness  as  the  one  now  under 
consideration. 

“Nor  Is  there  any  effort  made  to  show  con¬ 
fusion  as  to  these  two  corporations,  save  by 
evidence  which  Is  either  valueless.  Incompetent 
or  suspicions.  If  the  defendant  had  been  guilty 
of  using  any  unfair  trade  devices,  it  should  have 
been  easy  to  prove  It,  In  view  of  the  Ingenuity 
resorted  to  In  the  effort  to  create  evidence.” 

The  court  sustained  the  contention  of 
-Albert  Romeike  that  he  had  the  abso¬ 
lute  right  to  use  his  own  name  in  his 
own  business  or  in  the  name  of  a  cor¬ 
poration  in  which  he  was  a  stockholder. 

Kentucky  Paper  Burned  Out 

(by  telegraph) 

Marion,  Ky.,  July  22. — The  plant  of 
the  Crittenden  Press  was  destroyed  by 
fire  here  early  today  with  a  loss  of 
$6,000;  insurance  of  $3,000  was  carried 
by  the  owner.  J.  S.  Hogard  was  re- 
.cent  purchaser  of  the  paper.  The  fire 
spread  quickly  to  other  buildings  of  the 
business  section  and  the  flames  were  not 
checked  until  the  damage  amounted  to 
$250,000. 


Larke  and  Cornell  to  Europe 

George  H.  Larke,  assistant  business 
manager,  and  Robert  H.  Cornell,  of  the 
national  advertising  department  of  the 
New  York  World,  will  sail  Saturday  on 
the  “Aquitania”  for  London  and  Paris  to 
arrange  European  advertising  repre¬ 
sensation  for  the  World.  They  will  be 
gone  about  three  weeks. 


All  .American  and  British  cable  cen¬ 
sorship  was  lifted  last  evening. 


NEWSPAPER  MAKERS  AT  WORK 


RICHARD  J.  FINNEGAN 


The  cherished  idea  of  the  last  generation  of  newspaper  men  that  one  must 
of  necessity  go  from  paper  to  paper  over  a  period  of  years  before  he  is  a 
really  seasoned  news  man  is  most  beautifully  exploded  in  the  example  of 
Richard  J.  Finnegan,  managing  editor  of  the  Chicago  Daily  Journal.  “Dick” 
Finnegan,  as  all  the  mid-western  profession  knows  him  best,  is  a  one-job  man. 
For  years  past  he  has  filled  that  job  completely. 

His  boyhood  ambition  was  to  be  a  good  newspaperman,  and  he  set  about  at¬ 
taining  it  in  thorough  fashion.  While  still  a  youngster  in  school,  he  devoted  his 
vacations  working  as  office  boy  for  the  old  Chicago  Chronicle.  There  he  learned 
that  the  library  is  the  most  important  part  of  any  newspaper  office  and  he  studied 
its  utilization  through  three  summer  holidays.  He  handled  a  newspaper  delivery 
route  in  the  early  mornings  through  the  year,  attended  the  old  West  Division  high 
school  until  2:30  each  afternoon,  and  then  reported  at  the  Chronicle  office  for 
work.  Frank  Rowley  was  then  managing  editor  of  the  paper.  Lacking  any  size¬ 
able  volume  of  advertising,  the  Chronicle  sought  to  fill  much  of  its  space  with 
letters  from  subscribers  and  the  handling  of  these  became  one  of  Mr.  Finnegan’s 
main  duties. 

Finally,  one  vacation  time,  he  was  given  opportunity  to  write  space  copy.  The 
afternoon  of  the  terrible  Iroquois  Theatre  fire  he  happened  to  be  the  only  reporter 
in  the  local  room.  That  was  his  grand  chance  for  distinction  and  Dick  Finnegan 
seized  it.  He  managed  to  penetrate  to  the  frightful  top  gallery  of  the  theatre  and 
the  story  he  wrote  of  what  he  saw  there  won  him  a  permanent  place  on  the  paper’s 
reporting  staff. 

Later  he  transferred  to  the  old  Chicago  Inter-Ocean^and  served  as  a  reporter 
for  two  years.  It  was  at  this  time  that  he  began  to  study  law  nights,  and  in  order 
to  do  this  he  again  shifted  to  the  reportorial  staff  of  the  Chicago  Daily  Journal 
which,  as  an  afternoon  paper,  left  his  evenings  free.  He  has  remained  with  the 
Journal  ever  since,  covering  general  assignments,  labor  and  the  city  hall  run  as  a 
news  man;  rising  to  automobile  editor;  then  being  sent  to  cover  state  legislative 
sessions  as  Springfield  correspondent. 

It  was  while  covering  labor  that  Mr.  Finnegan  began  the  study  of  the  convict 
labor  system,  especially  as  applied  to  road  work  in  Colorado.  This  led  tt)  his 
appointment  as  chairman  of  the  Good  Roads  Commission  of  the  Chicago  Motor 
Club,  and  while  filling  that  office  he  called  the  first  Good  Roads  state  convention 
in  Illinois,  which  drew  an  attendance  of  delegates  from  automobile  clubs,  civic 
chambers  of  commerce,  women’s  organizations  and  members  of  legislature.  From 
this  was  evolved  Illinois  Highway  Improvement  Association,  whose  first  secretary 
was  Mr.  Finnegan,  and  which  today  has  resulted  in  the  campaign  for  the  $6,000,000 
bond  issue  now  assured. 

Later  Mr.  Finnegan  was  appointed  a  member  of  the  Dixie  Highway  Commis¬ 
sion  by  Governor  Dunn,  and  reappointed  by  Governor  Lowden.  He  was  Demo¬ 
cratic  candidate  for  Congress  from  the  10th  congressional  district  in  1910;  was 
appointed  a  member  of  the  Cook  County  Jury  Commission  by  the  judges  of  the 
county  in  1911,  serving  three  years.  He  became  city  editor  of  the  Chicago  Journal 
in  1914,  and  managing  editor  two  years  later. 

Mr.  Finnegan’s  birthplace  was  less  than  five  blocks  distant  from  his  present 
offices  in  the  Journal  building.  He  is  married  and  has  three  children;  likes  to 
work  at  his  desk  right  out  in  the  local  room  where  he  is  surrounded  by  his  “boys” ; 
is  an  active  membei  of  both  the  Iroquois  and  the  Chicago  Motor  clubs. 


Dinner  to  Floyd  Parsons 
A  testimonial  dinner  will  be  tendered 
Floyd  W.  Parsons  by  the  Editorial  Con¬ 
ference  of  the  New  York  Business  Pub¬ 
lishers’  .Association,  at  the  Automobile 
Club,  at  12:30  noon,  July  25. 


Army  Publication  Snspends 
The  Cro,  the  official  publication  of 
the  central  record  offices  of  the  Ameri¬ 
can  troops  in  France,  has  been  discon¬ 
tinued.  It  was  edited  by  Francis  Sin¬ 
clair.  a  graduate  of  the  New  York  Uni- 
ver<ity  School  of  Journalism. 


BOSTON  PAPERS  GRANT 
WRITERS  INCREASE 

Recognize  Union  and  Give  Minimum 
Wage  Scale — Publishers’  Control  of 
News  and  Editorial  Policy  Guar¬ 
anteed  by  Union — Lynn  Next 


(BY  telegraph) 

Boston,  Mass.,  July  22. — The  news 
writers  of  Boston,  at  a  mass  meeting 
this  afternoon,  ratified  a  new  wage  scale 
as  drawn  up  by  the  Boston  Publishers’ 
-Association. 

The  publishers  drew  up  the  agree¬ 
ment  after  they  had  been  assured  by 
the  wage  conference  committee  of  the 
writers’  union  that  that  body  was  pre¬ 
pared  to  recommend  for  adoption  any 
plan  that  might  be  devised  which  would 
give  the  publishers  the  continued  un¬ 
divided  control  of  the  editorial  and  news 
policies  of  the  papers. 

The  question  of  the  recognition  of  the 
union  has  been  definitely  settled  and  the 
publishers  will  meet  the  representatives 
of  the  union  at  any  time  on  any  ques¬ 
tion. 

The  Agreement 

The  Publishers’  memorandum  as  rati¬ 
fied  follows : 

1.  — Union  affiliation  and  activities 
shall  not  constitute  cause  for  discrim¬ 
ination  or  a  change  in  the  present  friend¬ 
ly  relations  and  customs  of  the  profes¬ 
sion.  (“Present  customs”  is  held  to 
mean  the  continuance  of  vacations,  time 
off,  liberty  to  do  other  work  on  their 
own  time  as  at  present,  etc.) 

2.  — District  men,  members  of  the 
union,  who  devote  their  entire  and  ex¬ 
clusive  time  to  one  office,  and  who  have 
had  not  less  than  three  years’  experience 
on  a  daily  newspaper  shall  be  paid  not 
less  than  $30  per  week. 

3.  — Reporters,  news  writers  and  staff 
photographers,  members  of  the  union, 
other  than  district  men  or  correspond¬ 
ents,  who  have  had  three  years  or  more 
practical  experience  as  such  on  a  daily 
newspaper  and  who  dwote  their  entire 
time  to  one  office  shall  be  paid  not  less 
than  $38  per  week. 

4.  — Desk  men,  editorial  writers,  and 
re-w  rite  members  of  the  union,  who  de¬ 
vote  their  entire  time  to  this  class  of 
work  in  one  office,  and  who  have  had  not 
less  than  three  years’  experience  on  a 
daily  newspaper,  shall  be  paid  not  less 
than  $45  per  week. 

This  agreement  is  to  take  effect  as  of 
June  6,  that  is,  the  wages  called  for  date 
back  to  that  date. 

Two  Papers  Have  No  Agreement 

The  new  scale  gives  a  large  majority 
of  the  Boston  news  writers  a  25  per 
cent,  increase  over  their  present  wages 
and  represents  an  increase  of  approxi¬ 
mately  40  per  cent,  over  the  wages  paid 
last  July. 

The  only  daily  newspapers  in  the  city 
not  directly  concerned  in  the  agreement 
are  the  Boston  Transcript  and  Chris¬ 
tian  Science  Monitor. 

These  two  papers  have  no  agreement 
with  any  labor  organization,  but  have 
always  made  it  a  rule  to  meet  or  exceed 
the  union  scale  in  dealings  with  their 
employees.  It  is  theretore  expected  that 
this  policy  will  be  carried  out  In  the 
case  of  the  news  writers. 

The  Union  committee  is  expected  to 
direct  its  attention  next  to  Lynn,  where 
a  100  per  cent,  organization  is  reported 
to  have  been  effected.  The  publishers 
in  that  city  have  already  been  presented 
with  a  proposed  scale,  which  is  the  same 
as  that  in  Boston  with  certain  additional 
clauses  inserted  to  meet  local  condi¬ 
tions. 
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FORTY  NEWSPAPER  MEN  ELECTED 
TO  SIXTY-SIXTH  CONGRESS 

Many  of  Them  Are  Still  Active  in  Harness — List  Includes  Sena¬ 
tors  Hitchcock,  Capper,  Owen,  McCormick,  Warren,  and 
Many  Members  of  the  House 

WASHINGTON,  July  23. — Forty  members  of  the  Sixty-Sixth  Congress 
in  preparing  their  autoljiographies  for  the  Congressional  Directory 
have  directed  attention  to  the  fact  that  they  are  entitled  to  the  dis¬ 
tinction  of  being  or  having  been  news[)apermen,  but  several  graduates  of  the 
profession  failed  to  mention  their  service. 

Many  still  are  active  publishers;  others  were  publishers  at  one  time  or 
another  in  the  past,  but  not  a  few  boasted  of  having  been  active  newsgath- 
erers. 

President  of  A.  E.  A.  Holds  Seat  in  Congress 


From  California,  Representative 
Charles  H.  Randall,  of  I-os  Angeles, 
makes  a  brief  but  broad  claim  to  fame 
by  a  simple  reference  to  the  fact  that 
he  is  a  “newspaper  editor  and  pub¬ 
lisher.” 

Representative  Henry  Z.  Osl>orne,  also 
of  Los  .Angeles,  goes  to  greater  lengths 
to  establish  his  connection  with  the  pro¬ 
fession.  After  describing  his  service  in 
the  Civil  War,  Mr.  Osborne  stated: 

“After  the  war  worked  several  years  aa 
printer  in  Newr  York.  Cincinnati.  Memidiis, 
New  tjrleans  and  Austin.  Tex.;  was  New  Or¬ 
leans  correspondent  for  Chicago  Tribune  from 
1873  to  1878,  and  reporter  and  writer  on  New 
Orleans  papers;  in  latter  year  (1878)  moved 
to  the  .ive  gold  mining  camp  of  Bodie,  Cal., 
where  for  six  years  was  editor  of  the  Bodie 
Daily  Free  Press;  was  editor  and  publisher 
of  the  Los  Angeles  Evening  Press  for  13 
years,  1884  to  1897.” 

Representative  Guy  U.  Hardy,  a  new 
member  from  Colorado,  wrote  that  in 
1W5  he  purchased  the  Canon  City  Rec¬ 
ord  and  "has  since  been  engaged  in  the 
publishing  business,  is  at  present  editor 
anti  publisher  of  the  Canon  City  Daily 
and  Weekly  Record  and  the  Colorado 
Press."  He  is  president  of  the  National 
Editorial  .Association. 

Delaware  Represented 

Delaware's  single  memlter  of  the 
House,  Caleb  R.  Layton  was  editor  of 
the  Union  Republican,  of  Georgetown, 
Del.,  from  1897  to  1905. 

Senator  Medill  McCormick,  of  the 
famous  Chicago  Tribune  family,  dis¬ 
misses  his  business  career  in  three 
words,  “writer  and  publisher,"  while 
Senator  Harry  S.  New,  of  Indiana,  son 
of  the  founder  of  the  Indianapolis  Jour¬ 
nal  and  connected  with  that  paper  for 
many  years,  makes  no  reference  to  his 
journalistic  career. 

Senator  Arthur  Capper,  of  Kansas, 
describes  his  newspaper  career  in  some 
detail.  After  obtaining  an  education  in 
the  common  schools  of  Garnett,  Kan.,  he 
said  he  learned  the  printing  trade  on  the 
Garnett  Journal,  went  to  Topeka  in  1884 
and  became  a  typesetter  on  the  Topeka 
Daily  Capital,  “of  which  he  is  now 
owner  and  publisher.”  He  shifted  from 
the  printer’s  case  to  the  reporter’s  beat 
and  soon  to  the  city  editor’s  desk. 

Former  Reporters 

“In  1891,”  the  Senator  continued,  “he 
went  to  New  York  and  was  a  reporter 
on  the  New  York  Tribune,  and  in  1892 
was  in  Washington  as  special  corre¬ 
spondent.”  Senator  Capper,  incidentally, 
is  the  only  member  of  the  Congressional 
Press  Galleries  to  later  find  a  seat  on 
the  floor  of  the  Senate.  He  purchased 
the  North  Topeka  Mail  in  1893,  a  ven¬ 
ture  he  describes  as  “starting  in  busi¬ 
ness  for  himself."  The  paper  was  a 
weekly  which  Capper  later  combined 
with  the  Kansas  Breeze.  A  few  years 
later  he  purchased  the  Topeka  Daily 
Capital  and'other  publications. 

Representative  Homer  Hoch,  of 
Marion,  Kan.,  described  himself  as  an 
editor  and  lawyer. 

Riley  J.  Wilson,  a  member  of  the 


House  from  Louisiana,  was  editor  of 
the  Catahoula  News  from  1898  to  1904. 

\\  illfred  W.  Lufkin,  of  Massachusetts, 
was  a  newspaper  correspondent. 

James  A.  Gallivan  was  a  political  re¬ 
porter  on  Boston  papers  for  many  years. 

Joseph  Walsh,  another  former  news¬ 
paperman  in  the  Bay  State  delegation  in 
the  House,  also  was  a  reporter. 

Representative  Charles  A.  Nichols,  of 
Mich'gan.  graduated  from  the  local  room 
of  the  Detroit  News  to  a  seat  in  the 
House,  while  Louis  C.  Cramton,  also  of 
Michigan,  still  is  an  active  newspaper¬ 
man  as  publisher  of  the  Lapeer  County 
Clarion. 

Frank  E.  Doremus,  of  Michigan,  was 
a  newsi)aperman  at  one  time. 

In  the  Minnesota  delegation,  Repre¬ 
sentative  Harold  Knuston,  Republican 
“whip”  in  the  House,  said  he  is  a  news- 
|)aperman  by  profession,  having  pub¬ 
lished  the  Royalton  Banner  and  the 
Foley  Independent. 

F'ormer  Speaker  Champ  Clark’s  ex¬ 
perience  as  a  country  editor  and  William 
L.  Nelson’s  long  association  with  the 
Bunceton  Weekly  Eagle  give  the  Mis¬ 
souri  delegation  two  members  of  the 
craft. 

Representative  Carl  W.  Reddick,  of 
Montana,  failed  to  metition  his  service 
on  the  Winnemac  (Ind.)  Republican  and 
the  White  Pigeon  (Mich.)  Journal. 

A  Big  Trio 

Senator  Gilbert  M.  Hitchcock,  of  Ne- 
bra.ska,  established  the  Omaha  Evening 
World  in  1885  and  now  is  publisher  of 
the  Omaha  Morning,  Evening  and  Sun¬ 
day  World-Herald. 

Senator  George  H.  Moses,  of  New 
Hampshire,  was  editor  of  the  Concord 
Monitor  for  19  years,  and  Senator 
Walter  E.  Edge,  of  New  Jersey,  who  re¬ 
tired  as  governor  of  that  State  to  enter 
the  Senate,  founded  the  Atlantic  City 
Press  and  later  purchased  the  Atlantic 
City  Evening  Union,  both  of  which  he 
published  while  conducting  an  advertis¬ 
ing  agency  which  attained  an  interna¬ 
tional  status. 

Edmund  Platt,  of  Poughkeepsie,  and 
William  H.  Hill,  of  Johnson  City,  are 
the  newspapermen  in  the  New  York 
delegation.  Mr.  Platt  began  as  an  edi¬ 
torial  writer  on  the  Superior  (Wis.) 
Evening  Telegram.  Since  1891,  he  has 
been  engaged  in  publishing  the  Pough¬ 
keepsie  Eagle,  which  had  been  owned  by 
his  family  since  1828.  He  became  editor 
of  the  paper  in  1907,  upon  the  death  of 
his  father.  Through  the  purchase  of 
the  News-Press  in  1915,  the  name  of  the 
paper  was  changed  to  Poughkeepsie 
Eagle-News.  Mr.  Hill  is  editor  of  the 
Johnson  City  Record. 

The  Non-Partisan  member  from 
North  Dakota,  John  M.  Baer,  is  a  car¬ 
toonist  and  writer. 

Senator  Warren  G.  Harding,  of  Ohio, 
has  been  a  publisher  in  Marion  since 
1884. 


Three  Ohio  members  of  the  House  are 
newspapermen.  Charles  J.  Thompson, 
of  Defiance,  was  publisher  of  the  De¬ 
fiance  Express  for  13  years.  He  pur¬ 
chased  it  as  a  weekly  in  1889  but  made 
it  a  daily  five  years  later.  He  was  a 
printer  on  the  Wapakoneta,  O.,  Bee  in 
1876  and  publisher  of  the  Anderson,  Ind., 
Herald  in  1884. 

Representative  Simeon  D.  Fess,  of 
A'ellow  Springs,  Ohio,  was  edito'  of 
World  Events  from  1903  to  1907. 

William  A.  Ashbrook,  of  Johnstown, 
Ohio,  began  the  publication  of  the  Johns¬ 
town  Independent  when  he  was  17  years 
old  and  he  still  is  publisher  of  that 
paper. 

Owen  and  Ashnrst  on  List 

Senator  Robert  L.  Owen,  of  Okla¬ 
homa,  like  Senator  Henry  F.  .Ashurst, 
of  Arizona,  dismissed  his  newspaper  as¬ 
sociations  with  a  brief  reference  to  work 
as  an  editor. 

Everette  B.  Howard,  of  Tulsa,  Okla., 
who  was  born  in  Kentucky,  stated  that 
he  began  life  as  a  printer  and  newspaper¬ 
man. 

Representative  Charles  N.  McArthur, 
of  Portland,  Ore.,  was  a  reporter  on  the 
Morning  Oregonian  and  in  the  Portland 
office  of  the  Associated  Press  prior  to 
1903. 

In  the  Pennsylvania  delegation.  Rep¬ 
resentative  Anderson  H.  Walters,  is  edi¬ 
tor  and  publisher  of  the  Johnstown  Tri¬ 
bune;  Representative  J.  Hampton 
Moore,  of  Philadelphia,  was  court  re¬ 
porter  on  the  Public  Ledger  and  now 
writes  a  Washington  letter  to  the  Phil¬ 
adelphia  Evening  Public  Ledger,  and 
Representative  Ben  K.  Focht  is  editor 
of  the  Lewisburg  Saturday  News,  a  posi¬ 
tion  he  has  held  since  he  was  18  years 
old.  Representative  M.  Oyde  Kely  is 
the  principal  owner  and  editor  of  the 
Braddock  Daily  Herald. 

James  F.  Byrnes,  representating  the 
Aiken,  S.  C.,  district  was  an  editor  for 
several  years,  while  Harry  L.  Gandy,  of 
Rapid  City,  S.  D.,  who  was  engaged  in 
newspaper  work  in  northern  Indiana  for 
several  years  now  is  one  of  the  publish¬ 
ers  of  the  Wasta  Gazette  in  South  Da¬ 
kota. 

Representative  Joseph  Jefferson  Mans¬ 
field,  of  Columbus,  Tex.,  established  the 
first  newspaper  ever  published  in  Eagle 
Lake,  Tex.,  and  later  was  editor  of  the 
Colorado  Citizen  of  Columbus,  Tex. 

Sutherland  and  La  Follette,  Too 

Representative  Frank  L.  Greene,  of 
A’ermont,  was  a  reporter  on  the  St.  Al¬ 
bans  Daily  Messenger  in  1891  and  be¬ 
came  editor  of  that  paper  in  1899. 

Representative  Albert  Johnson,  of 
Washington,  now  publisher  of  the  Daily 
Washingtonian,  at  Hoquiam,  Wash., 
worked  on  the  St.  Louis  Globe-Demo¬ 
crat,  Washington  Post,  New  Haven 
Register,  Tacoma  Daily  News  and 
Seattle  Daily  Times. 

Senator  Howard  Sutherland,  of  West 
Virginia,  became  a  newspaperman  after 
leaving  college  in  1889,  editing  a  paper 
at  Fulton,  Mo. 

Senator  Robert  L.  LaFollette,  of  Wis¬ 
consin,  continues  as  the  directing  force 
in  the  publication  which  bears  his  name. 

Jaime  C.  De  Veyra,  one  of  the  resi¬ 
dent  commissioners  from  the  Philippine 
Islands,  was  one  of  the  founders  of  El 
Nuevo  Dia  of  Cebu,  the  first  Filipino 
paper  published  advocating  freedom  for 
ib'e  islands. 


Carpenter  Off  for  the  N.  E.  A. 

Chica(X>,  July  23. — The  Inland  Daily 
Press  Association  and  the  Illinois  Daily 
Publishers’  Association  have  appointed 
Willard  E.  Carpenter,  publisher  of  the 
Lincoln  (Ill.)  Courier-Herald,  to  repre¬ 
sent  them  at  the  coming  meeting  of  the 
National  Editorial  Association  in  the 
Northwest. 


SCENERY  IS  LURE  IN 
SELLING  NORTHWEST 

In  Its  Advertising,  Pacific  Tourist  Ass'n 
Uses  Beauties  of  Nature  as  Attrac¬ 
tive  Packages  in  Which  to  “Wrap 
Up”  Many  Natural  Resources 


Have  you  ever  considered  wrapping  a 
great,  rich  section  of  a  nation  in  an  at¬ 
tractive  package  and  selling  it  by  means 
of  advertising? 

“Countless 
m  a  n  u  f  a  c  tured 
products  have 
thus  been  suc¬ 
cessfully  com¬ 
mercialized  and 
good  will  of  un¬ 
told  value  estab¬ 
lished  for  them, 
so  why  shouldn’t 
it  be  applicable 
to  our  commod¬ 
ity?”  argued  the 
advertising  ex- 

IIEXBEXT  CuTHBEST.  perts  of  the  Pa¬ 
cific  Northwest 
Tourist  Association  back  in  the  early 
part  of  1917.  It  certainly  sounded  plaus¬ 
ible,  so  an  experimental  advertising  cam¬ 
paign  was  laid  out  and  it  has  proved 
remarkably  successful. 

In  speaking  about  it  recently,  Herbert 
Cuthbert,  executive  secretary  of  the  tour¬ 
ist  organization,  said ; 

Describing  Natural  Resources 

“During  the  past  two  and  a  half  years 
we  have  been  actually  selling  the  Pa¬ 
cific  Northwest  in  an  attractive  package. 
What  do  we  mean  by  selling  the  Pacific 
Northwest?  We  mean  that  we  sell  those 
things  that  are  in  the  Pacific  Northwest. 

“Because  our  association  is  known  as 
the  Pacific  Northwest  Tourist  Associa¬ 
tion  it  does  not  follow  that  we  cater 
only  to  the  tourist,  and  that  he  is  the 
ultimate  object  of  our  endeavors.  Pri¬ 
marily  we  seek  to  interest  the  tourist, 
but  underlying  all  our  efforts  is  the  one 
great  object  of  selling  the  Pacific  North¬ 
west  and  all  that  it  is  to  new  settlers, 
new  manufacturers,  new  residents,  new 
investors. 

“Our  great  object  is  to  spread  broad¬ 
cast  the  fact  that  Oregon,  Washington 
and  British  Columbia  form  a  territory 
that  is  richer  in  natural  resources  than 
any  other  part  of  this  continent.  Our 
advertisements  all  contain  attractive  and 
alluring  scenes  of  the  Pacific  Northwest. 
The  only  criticism  that  I  know  that  has 
been  made  of  our  advertising  came  from 
a  materialistic  gentleman  who  thought 
that  our  advertisements  were  too  descrip¬ 
tive,  too  scenic  and  were  not  chiefly  com¬ 
posed  of  the  facts  in  relation  to  our  nat¬ 
ural  resources  which  I  have  just  given 
you. 

“But  if  we  gave  only  such  facts  in  our 
ads.  the  great  bulk  of  the  people  would 
never  read  them.  It  is  like  the  sugar 
coating  on  a  pill.  They  have  to  be  made 
palatable.” 


Birmingham-Glenn  Wedding  Tomorrow 
Ernest  F.  Birmingham,  editor  of  the 
Fourth  Estate,  and  Miss  Mac  Catherine 
Glenn  will  be  married  tomorrow  even¬ 
ing  at  9  o’clock  at  Harpcrly  Hall,  1  West 
64ih  street.  New  York.  Miss  Glenn  is 
the  daughter  of  Dr.  and  Mrs.  James 
Sheppard.  Mr.  Birmingham  established 
the  Fourth  Estate  twenty-five  years  ago 
and  has  been  its  directing  head  and 
principal  owner  ever  since. 


Jack  Shields,  of  the  Houston  Chron¬ 
icle,  took  a  trip  in  an  airplane  in  the 
interest  of  the  publicity  campaign  for  re¬ 
cruits  for  air  service,  and  wrote  an  ac¬ 
count  of  his  trip  for  the  newspaper. 


Editor  &  Publisher  for  July  24,  1919 


19 


CHICAGO  AD  AGENCIES 
BUY  BIG  SPACE 


Liberal  with  Newspaper  Copy  in  Telling 

Stories  of  Helping  Clients  to  Success 
Through  Advertising  —  Advocate 
Printed  Word  Protection 

Chicago,  July  22. — For  five  or  six 
months  past  quite  a  number  of  Chicago 
advertising  agencies  have  been  using 
space  liberally  in  local  morning  and 
afternoon  newspapers,  advertising  to 
the  business  men  the  theories  behind 
their  respective  businesses  and  the 
forms  of  service  which  the  agencies 
respectively  are  prepared  to  render. 

The  Bumet-Kuhn  Advertising  Co., 
39  South  La  Salle  street,  is  using  small 
single-column  space,  forcefully  empha¬ 
sizing  the  kinds  of  selling  copy  they 
create.  The  Erwin  &  Wasey  Company, 
using  larger  two-column  space,  is  con¬ 
ducting  their  personal  campaign  along 
similar  lines,  but  the  copy  tends  to  the 
epigrammatic  and  always  is  couched  in 
politely  confidential  phraseology.  One 
recent  advertisement,  for  example,  says: 

“W’e  confess  that  we  invite  an  unusual 
degree  of  co-operation  from  the  adver¬ 
tiser,  in  the  belief  that  his  experience  is 
invaluable  to  our  decisions  to  his  prob¬ 
lem.”  Both  agencies  utilize  the  single¬ 
thought,  single-sentence  copy  idea. 

Methods  of  Success  Advertised 

The  William  H.  Rankin  Company, 
104  South  Michigan  avenue,  is  using 
full  single-column  space  for  their 
“Brass  Tacks”  copy  series,  which  goes 
into  striking  details  of  their  service,  or¬ 
ganization  facilities  and  methods  by 
which  they  have  achieved  success  for 
various  of  their  nationally-familiar 
clients.  A  single  testimonial  story  of 
a  client  is  told  in  each  advertisement. 
The  copy  is  given  as  nearly  the  typo¬ 
graphical  appearance  of  regular  edi¬ 
torial  copy  as  possible. 

Possibly,  however,  the  most  unusual 
campaign  of  the  kind  now  being  con¬ 
ducted  locally  is  that  of  the  Mallory, 
Mitchell  &  Faust  Agency,  189  West 
Madison  street,  which  directs  the  atten¬ 
tion  of  prospective  advertisers  to  some 
entirely  new  phases  of  advertising  and 
of  the  agency  business,  while  at  the 
same  time,  more  or  less  directly  bene¬ 
fiting  the  publishers  of  eevry  paper 
used. 

“There  are  today  two  missing  links 
in  advertising,”  states  Paul  Faust,  sec¬ 
retary  and  treasurer  of  Mallory,  Mitch¬ 
ell  and  Faust,  Inc.,  in  explaining  the 
idea  behind  his  company’s  cam.paign, 
“and  neither  of  them  are  to  be  found 
in  advertising  itself.  Neither  do  they 
lie  in  the  careful,  scientific  preparation 
of  advertising  copy.  Neither  in  the 
painstaking  analysis  of  a  product  to  as¬ 
certain  those  points  which  lend  them¬ 
selves  most  suitably  to  advertising  re¬ 
sults. 

The  Missing  Points 

“The  first  and  greatest  of  these  two 
missing  points  is  one  quite  generally 
recognized  by  sales  executives  in  all 
lines  of  business  the  country  over.  This 
point  is  that  every  advertiser  should 
himself  take  his  entire  sales  organiza¬ 
tion  and  not  only  impress  every  member 
with  the  importance  of  its  advertising, 
but  should  show  every  salesman  how  to 
utilize  that  advertising  campaign  per¬ 
sonally  to  increase  sales. 

“Up  to  this  time  salesmen  as  a  whole 
have  continued  functioning  almost  alto¬ 
gether  upon  the  old-fashioned  price, 
terms  and  dating  basis.  They  may  have 
been  told  and  more  or  less  impressed 
with  the  fact  that  their  firm  was  spend¬ 
ing  a  great  deal  of  money  on  co-oper¬ 


ative  advertising,  but  their  actual  under¬ 
standing  of  it  went  no  further  than  that 
generality.  Hence,  whatever  efforts  the 
comparative  few  of  them  did  make 
toward  calling  dealers’  attention  to  the 
campaign  was  done  in  a  haphazard, 
half-hearted  way. 

Now  Beyond  the  Formative  Stage 

“Advertising  today  has  got  beyond  the 
purely  formative,  experimental  stages. 
The  practical  value  of  media  to  reach 
and  influence  the  public  no  longer  is 
questioned  by  anyone,  so  the  old  prob¬ 
lem  of  “educating”  is  largely  done 
away  with.  Business  men  nowadays 
know,  as  well  as  we  agency  men,  that 
the  consumer  will  see  and  read  their 
published  copy.  The  precise  and  eco- 
nom.ical  and  logical  expenditure  of  their 
money  has  been  made  a  comparatively 
simple  and  safe  matter  through  reports 
of  the  Audit  Bureau  of  Circulations. 

“Guesswork  has  been  eliminated;  the 
element  of  chance  and  publishers’  ho¬ 
kum  reduced  to  a  minimum.  There 
now  remain  just  two  things  needful  for 
the  effective  agency  to  do:  (1)  to  de¬ 
fine  the  advertiser’s  exact  need,  and  (2) 
to  show  him  how  best  and  quickest  to 
meet  that  need.  It  is  these  two  things 
which  constitute  the  key-note  of  our 
present  campaign  in  the  newspapers. 

“Utilization  of  Advertiaing” 

“Mallory,  Mitchell  &  Faust  devised 
the  phrase  ‘utilization  of  advertising’ 
to  express  the  need  of  the  day  in  pub¬ 
lishing  affairs.  We  aim  to  meet  the 
common  complaint  of  manufacturers 
that  they  cannot  persuade  their  sales¬ 
men  to  work  in  close  conjunction  with 
their  advertising  departments.  We  have 
divided  our  campaign  in  ‘chapters,’  run¬ 
ning  nine  or  ten  pieces  of  copy  to  each. 

“Our  first  chapter  undertook  to  show 
advertisers  how  the  value  of  their  pres¬ 
ent  advertising  may  he  multiplied  in  as¬ 
sisting  to  reduce  sales  expense,  if  prop¬ 
erly  utilized  by  the  selling  organization ; 
to  show  sales  managers  how  they  can 
actually  gear  advertising  to  sales  by 
salesmen,  jobbers  and  dealers.  Its 
fundamental  idea  is  the  more  intelligent 
use  of  whatever  advertising  a  firm  may 
be  doing:  of  making  our  service  directly 
reflect  all  the  fine,  promising  talk  in 
the  conference  room  that  day  we  first 
signed  up  the  client. 

Factory  Investment  Protection 

“The  second  chapter  of  our  cam.paign, 
now  just  begun,  is  directly  more  spe¬ 
cifically  at  the  manufacturers  them¬ 
selves,  pointing  out  the  necessity  of 
thoughtful  advertising  to  protect  their 
factory  investments  and  to  make  busi¬ 
ness  expansion  safe  for  them. 

“The  benefits  of  this  policy  to  the 
publisher  are  obviously  that  it  makes 
his  paper  far  more  effective  to  his  ad¬ 
vertisers  than  ever  it  was  under  the  old 
system  of  buying  a  certain  amount  of 
space,  preparing  good  copy  and  letting 
it  go  at  that.  If  the  utilization  of  ad¬ 
vertising  idea  is  literally  carried  out,  it 
will  mean  that  complete  results  will  be 
obtained  from  media,  where  hitherto 
surface  results  only  have  been  ob¬ 
tained.” 


Must  Give  Up  His  “Throne” 
Bripgeport,  Conn.,  July  23. — President 
George  Finley,  of  the  newly  formed 
Press  Club,  must  soon  resign  for  he  is 
(o  become  managing  editor  of  the 
Bridgeport  Sunday  Herald,  succeeding 
Alfred  S.  O’Brien,  resigned.  The  club’s 
constitution  prohibits  those  with  execu¬ 
tive  authority  in  newspaper  offices  from 
holding  office.  Leo  M.  Pasquin,  vice- 
president,  will  probably  succeed  to  the 
chair.  Mr.  O’Brien  is  to  ally  himself 
with  William  R.  Bull,  bond  salesman  in 
the  city. 


“EDDIE”  IS  NOW  SIR  EDWARD 
MORRISON  OF  CANADA 


They  called  him  “Eddie”  when  he 
started ;  to  Canada’s  fighting  men  he 
will  always  be 
“Dinky,”  but  per¬ 
sonal  valor  has 
caused  King 
George  to  make 
him  Major-Gen¬ 
eral  Sir  Edward 
Whipple  Ban¬ 
croft  Morrison, 
C.  B.,  C.  M.  G., 
D.  S.  O.,  of  all 
Canada. 

Canadian  news¬ 
papermen  played 
Maj.-Gen.  Si*  Edward  ,heir  part  full 
Morrison  hi-  i 

well  during  the 

four  and  a  half  years  the  Dominion  was 
under  arms— at  the  front  and  at  home. 
They  “carried  on”  in  a  way  that  con¬ 
tributed  no  mean  part  in  the  final  crush¬ 
ing  of  the  Central  Powers,  but  of  the 
many  distinctions  won  by  Canada’s 
newspaper  representatives  that  contrib¬ 
uted  by  Major-General  Morrison,  as 
commander  of  the  Canadian  Corps  Artil¬ 
lery,  and  one  of  the  world’s  foremost 
authorities  on  guns  and  gunnery,  is 
among  the  best. 

General  Morrison’s  military  training 
began  in  his  early  days  of  newspaper 
work,  in  Hamilton,  Ont.,  when  he  made 
soldiering  his  hobby.  His  confreres  of 
those  days  recall  that  many  a  battle  he 
fought  alone  in  the  countryside  adjoin¬ 
ing  the  city. 

Then  came  the  Boer  War,  and  “Ed¬ 
die”'  Morrison  was  into  it  heart  and 
soul.  After  South  Africa  had  become 
a  part  of  the  Empire  the  Major-Gen¬ 
eral  Morrison  to  be  returned  to  Ottawa, 
as  managing  editor  of  the  Citizen. 

Just  a  couple  of  years  before  the 
Huns  over-ran  Belgium,  Morrison  visit¬ 
ed  Germany  and  perceived  the  enormity 
of  the  German  war  machine.  He  sub¬ 
mitted  to  the  War  Office  a  report  that 
made  a  good  many  of  the  heads  “take 
notice,”  and  on  coming  back  to  Canada 
he  persistently  warned  the  Dominion 
that  conflict  with  Germany  was  inevita¬ 
ble.  As  a  result  he  was  dubbed  “the 
war  editor,”  by  non-believers. 

Meanwhije  he  gave  up  newspaper 
work  to  become  director  of  Canada’s 
artillery.  When  the  war  cloud  broke, 
he  went  overseas  in  command  of  the 
First  Brigade,  Artillery,  C.  E.  F. 

At  Ypres,  with  a  limited  number  of 
men  and  guns,  MorriSon  did  what  is 
now  a  matter  of  history.  From  that 
time  on,  each  successive  engagement  in 
which  the  Canadian  gunners  figured  was 
a  repetition  of  the  first  action,  and  he 
climbed  from  a  lieutenant-colonel  in 
command  of  a  brigade  to  major-general, 
commanding  the  entire  artillery  force 
of  Canada. 

Canada’s  “father  of  the  guns”  is  a 
quiet,  little,  rather  stern-looking  man, 
with  steel-grey  eyes  and  a  stubby,  thick 
moustache.  Absolutely  fearless  and  ef¬ 
ficient  to  the  “ — nth”  degree. 


Starling  Agency  in  Rochester 
Rochester,  N.  Y.,  July  20. — Augustus 
B.  Hone  and  William  McLoud  are 
starting  an  advertising  agency  in  this 
city.  Both  men  are  well  known  in  the 
local  field.  Mr.  Hone  was  secretary 

of  the  merchants’  retail  council  of  the 
Chamber  of  Commerce,  and  Mr.  Mc¬ 
Loud  has  been  with  the  Kellogg 
Toasted  Cornflake  Company  and  the 
Bates  .Advertising  Comiiany. 


An  advertisement  in  Editor  &  Pub¬ 
lisher's  “Equipment  Page”  brings  quick 
results. 


FRIENDS  HONOR  HARRY  FIRST 

Noted  Circulator  Tendered  Testimonial 
Luncheon  hy  Admirers 
group  of  New  York  friends  of., 
Harry  E.  First,  circulation  manager  of 
'.he  Methodist  Book  Concern,  with  head¬ 
quarters  in  Cincinnati  and  Chicago,  and 
who  is  also  in  charge  of  circulation  of 
the  Methodist  Advocate,  tendered  him  a 
testimonial  dinner  at  the  Hardware  Club 
on  Tuesday,  while  he  was  on  a  brief 
visit  to  the  city. 

Those  present  were :  Ernest  Scholz, 
of  the  Crowell  Publishing  Company; 
James  McKernan,  president  of  the  I.  C. 
M.  A.;  Sam  Booth,  of  the  Globe;  Jack 
Kelly,  of  the  Metropolitan  Magazine; 
lames  Wright  Brown  and  Fenton  Dow¬ 
ling,  of  Editor  &  Publisher. 

Mr.  First  is  one  of  the  foremost  au¬ 
thorities  in  the  United  States  on  postal 
service,  a  former  president  of  the  I.  C. 
M.  A.,  and  an  honorary  and  life  member 
of  the  Railway  Mail  Association. 

CORRECTION  FOR  BELOIT  NEWS 


Circulation  and  Advertising  Rate  Figures 
Higher  Than  Tables  Show 

Since  its  April  1st  circulation  state¬ 
ment  to  the  Audit  Bureau  of  Circula¬ 
tions  of  6,362,  with  flat  advertising  rate 
of  2  cents  per  line  (as  given  in  the  cir¬ 
culation  and  advertising  rate  tables 
printed  in  this  issue  of  Editor  &  Pub- 
i.isher),  the  Beloit  (Wis.)  Daily  News 
has  reached  a  net  paid  circulation  of 
7.250  and  is  charging  2J4  cents  per  agate 
line,  according  to  D.  B.  Worthington, 
its  publisher. 

The  correction  arrived  from  Mr. 
Worthington  after  the  plates  were  cast, 
and  it  was  impossible  to  include  it  in 
the  tabulation. 

SACRAMENTO  SUMMER  ACTIVITIES 


S.ACRAME.NTO,  Cal.,  Julv  22. — J.  Earl 
Langdon,  managing  editor  of  the  Sac- 
rametito  (Cal.)  Bee,  has  gone  to  the 
mountains  on  a  vacation.  Leslie 
Davies,  assistant  city  editor,  is  in  the 
Yosemite.  L.  A.  P.  Eichler,  owner  and 
publisher  of  the  Auburn  (Cal.)  Herald, 
is  subbing  on  the  Bee  copy  desk  dur¬ 
ing  the  vacation  season.  Miss  Helen 
Nathan  is  back  at  work  following  study 
at  the  University  of  California. 

B.  C.  Irwin  has  resigned  from  the 
editorial  staff  to  accept  a  position  with 
the  Sacramento  County  Tax  .Assessoi. 

Arden  .Adams,  assistant  telegraph 
editor,  left  to  become  editor  of  the 
Merced  (Cal.)  Sun.  Before  departing 
for  his  new  field  .Adams  was  married 
to  Miss  Phyllis  Cramer,  daughter  of  a 
prominent  Sacramento  banker. 

Walter  S.  Tyler  has  returned  from 
Virginia  and  points  in  the  East  with 
his  bride,  who  was  Miss  Mae  Katherine 
Lavinder  of  Roanoke. 


Reviving  Des  Moines  Press  Club 
Des  Moines,  la.,  July  22.- -The  Press 
Club,  which  suspended  during  the  war, 
is  being  reorganized.  Officers  have  been 
elected  as  follows :  President,  Sam 
Smith,  Capital;  vice-president,  L.  R. 
h'airall.  Register;  secretary,  Olin  .Archer, 
News:  treasurer,  Rodney  Selby;  direc¬ 
tors:  Louis  H.  Cook,  I..  E.  Wood,  Carl 
K.  Stewart.  Meetings  will  be  held  the 
first  Monday  of  each  month. 


Toledo  Blade’s  Cain  1,953,355  Lines 
.A  copy  error  in  the  recent  advertise¬ 
ment  of  the  Toledo  Blade,  in  Editor  & 
Publisher,  showed  that  newspaper’s  ad¬ 
vertising  gain  for  the  first  six  months  of 
1919,  over  the  same  period  of  1918,  to 
have  lieen  593,355  lines.  In  reality  the. 
increase  was  1,593,355  lines. 
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SERVES  ADVERTISERS 
IN  GREAT  BRITAIN 


Unique  Society  Nearly  20  Years  Old 
and  of  Small  Membership  Collects 
Data,  Works  for  Higher  Ethics 
and  Exchanges  Experiences 


By  Herbert  C.  Ridoct. 

LONDON  EDITOS,  EDITOB  S  PUBLISHES 

OKITISH  advertisers  are  in  pos- 

session  of  a  society  that  has  done 
excellent  work  in  the  protection  of 
their  interests,  but  for  some  strange 
reason  its  membership,  although  it  in¬ 
cludes  some  of  the  largest  advertisers 
in  the  country,  amounts  to  only  about 
150  instead  of  ten  times  that  number. 

The  society  is  the  Advertisers’  Protec¬ 
tion  Society  Ltd.,  with  offices  at  35  New 
Broad  street,  London  E.  C.  2,  and  to 
my  knowledge  it  has  been  in  existence 
some  twenty  years.  .\t  a  hazard,  I  am 
inclined  to  attribute  the  comparative 
non-success  of  the  society  to  the  fact 
that  though  its  members  are  advertisers 
they  do  not  advertise.  It  is  true  that 
most  commercial  advertisers  receive  cir¬ 
culars  from  them  during  each  year,  but 
the  “boosting"  looked  for  in  such  a  body 
seems  lacking.  As  the  current  annual 
report  shows,  it  is  quite  evident  that 
the  society  is  doing  good  work,  but  with¬ 
out  an  extended  membership  it  has  not 
the  power  to  achieve  its  ideals. 

Optimistic  on  Future 

The  report  of  the  society  for  the  past 
year  affords  an  interesting  review  of 
the  current  situation,  and  indicates  a 
complete  optimism  in  the  future.  It  holds 
that  advertising  is  likely  to  increase 
greatly  in  volume. 

Paper  restrictions  are  practically 
abolished.  Periodicals  will  be  able  to 
print  as  much  advertising  as  they  can 
get,  and  now,  it  is  claimed,  is  the  time 
for  advertisers  to  criticise  more  closely 
than  ever  the  prices  and  values  of  the 
spaces  that  are  offered  to  them. 

That  is  where  the  society  should  be 
indispensable  to  any  advertiser  who  de¬ 
sires  to  spend  his  money  judiciously. 
There  is  no  item  in  the  accounts  of  a 
firm  in  which  a  leakage  is  likely  to  be 
so  large,  and  at  the  same  time  so  dif¬ 
ficult  to  detect,  as  the  item  of  “ad¬ 
vertising.”  The  function  of  the  society 
is  to  disseminate  such  information 
among  its  members  as  will  enable  them 
to  discover  and  stop  such  leakages.  War 
inflation  of  prices  has  been  far  too  rife 
during  the  past  three  or  four  years, 
therefore  it  is  highly  necessary  that  ad¬ 
vertisers  should  form  themselves  into 
a  strong  and  active  force  and  so  protect 
their  vital  interests,  which  are  constantly 
being  threatened. 

For  example,  advertisement  rates  were 
considerably  put  up  during  the  war, 
principally  on  account  of  the  paper 
shortage,  and  again  rose  owing  to  cost 
of  labor  and  paper.  Circulation  figures 
were  withheld,  and  undoubtedly  sales  in 
a  large  number  of  rases  were  reduced, 
so  the  advertiser  was  penalized  in  every 
way. 

Very  little  information  is  forthcoming 
from  publishers  as  to  their  sales  at  the 
present  time,  or  as  to  any  reduction  in 
rates  even  though  paper  is  now  coming 
forward  enabling  more  pages  to  be 
added,  with  consequent  revenue. 

No  doubt  publishers  will  hold  on  to  all 
they  can  get,  therefore  it  is  more  neces¬ 
sary  than  ever  that  advertisers  should 
organize  and  discipline  themselves  into 
a  power  that  can  exact  fair  play  and 
justice. 

That  the  society  has  rendered  valuable 
service  to  its  members  in  the  past  is  suf¬ 
ficiently  proved  by  the  fact  that  it  has 


scores  of  over  ten  years  standing,  and  a 
dozen  or  more  who  date  back  to  the 
foundation  of  the  society  in  the  closing 
years  of  the  nineteenth  century.  During 
the  last  twelve  months  some  thirty-five 
more  have  been  added  to  the  list,  while 
only  one  has  resigned. 

The  work  done  by  the  society  during 
the  year  under  review  has  not  been  of  a 
sensational  order.  The  unsettled  condi¬ 
tions  that  have  prevailed  have  prevented 


that,  but  much  useful  work  has  been 
figures  greater  pressure  still  is  neces¬ 
sary.  That  pressure  could  be  exerted  ef¬ 
fectually  if  the  society  numbered  about 
300  or  400  members  instead  of  about 
150,  as  it  does.  Actually,  in  my  view, 
the  membership  should  be  nearer  1,000. 

One  reason  for  the  lack  of  extension 
in  the  Advertisers’  Protection  Society 
lies  in  the  fact  that  in  its  earlier  years 
it  worked  quietly  with  the  object  of  es- 


AN  OUTPOST  OF  DEMOCRACY  ON  TOP  OF  THE  WORLD 


^NE  of  the  bright  spots  in  life  for  the  United  States  and  British  soldiers  who 

are  lighting  the  Bolshevik  up  near  the  top  of  the  world  has  been  a  little 
four-column  American  newspaper  that  has  overcome  many  seemingly  unsur- 
mountable  obstacles  and  bolstered  morale,  even  now  and  then  causing  a  hearty 
laugh,  along  the  snow  banked  fighting  front  of  northern  Russia. 

The  American  Sentinel  was  born  at  Archangel  on  December  10,  last,  and 
has  been  issued  weekly  since.  It  is  financed  principally  by  the  .American  Red 
Cross  Mission.  Capt.  Roger  Lewis,  a  former  newspaper  man  who  was  attached 
to  the  mission  and  Reed  I^wis,  the  Archangle  representative  of  the  American 
Committee  of  Public  Information,  decided  that  it  was  possible  to  establish  the 
paper  after  the  British  had  given  the  task  up  as  impossible  because  they  could 
not  find  the  necessary  type. 

The  Americans  spent  two  months  combing  the  Russian  print  shops  of  the 
.Archangel  district  for  English  type  and  finally  gathered  enough  to  start  publi¬ 
cation.  It  was  voted  the  worst  “jiied"  bunch  of  type  ever  thrown  under  one  roof. 

Now,  however,  the  American  Sentinel  is  a  going  paper  with  a  wide  circulation 
and  no  advertising.  It  is  true  though  it  is  not  even  now  unusual  to  sec  Italic  F, 
of  12-point  G  popping  out  more  or  less  miscellaneously  among  the  10-point  type, 
in  which  most  of  the  columns  are  set. 

The  Sentinel  features  news  of  the  army  such  as  minstrel  shows,  dances  and 
communications  from  soldiers  in  the  field,  but  it  also  prints  the  news  of  the 
outside  world  and  “from  home”  so  far  as  it  is  able  to  secure  it.  The  Sentinel 
has  become  a  regular  and  necessary  army  ration  and  goes  forward  to  the  scat¬ 
tered  units  in  the  northern  wilderness  just  like  ammunition,  bully  beef  and 
coolie  powder.  , 

The  difficulties  that  the  mechanical  force,  which  was  recruited  from  the 
convalescent  hospital  and  is  assisted  by  Russian  girls,  had  to  overcome  were 
many.  In  the  very  beginning  it  was  discovered  that  there  were  no  printers’ 
tweezers  in  Archangel.  This  handicap  was  only  mastered  when  the  American 
officer  commanding  the  local  hospital  heard  of  the  matter  and  sent  over  a  pair 
of  surgical  tweezers. 

It  has  been  related  in  the  Sentinel  that  a  day  or  two  after  one  of  the 
printers  had  set  himself  to  work  to  “un-pie”  a  mess  of  type  which  they  hoped 
to  use  in  part  to  get  out  the  first  issue  of  the  paper  sent  the  following  communica¬ 
tion  to  the  editor : 

“Von  can’t  expect  me  to  set  up  a  phunny  column  without  any  ephs  or  quays 
or  dgays.  I  quicque  right  here.  It’s  bad  enought  having  to  phish  our  kind  oph 
type  out  oph  this  Russquie  stuphph  but  iph  it  isn’t  there  when  you  get  it,  I’m 
phinished.  .\nd  that’s  no  dgoque.” 


done  and  the  foundations  have  been  laid 
for  much  more. 

A  great  improvement  in  the  direction 
of  cleaner  advertising  can  be  seen  in 
many  British  periodicals.  Undesirable 
advertisements,  however,  arc  still  far  too 
numerous  and  their  banishment  is  one 
of  the  reforms  the  society  is  continually 
working  for. 

Circulations  can  be  examined  and 
criticised  more  justly  now  than  during 
war  time,  and  it  must  be  remembered 
that  the  “net  sale”  is  the  one  factor 
which  must  be  kept  in  view  in  every 
case.  If  an  advertiser  does  not  know 
that,  he  does  not  know  what  real  value 
any  periodical  is  to  him.  To  obtain  these 


tablishing  itself,  but  that  reason  exists 
no  longer.  W’ith  the  membership  it  has 
it  is  already  representative  of  British 
advertising  interests,  as  may  be  seen 
from  the  list  of  its  officers. 

The  president  is  Sir  William  P.  Tre- 
loar,  of  Treloar’s  Carpels. 

The  vice-president*;  are :  Lord  Lever- 
hulme.  Lever  Bros.,  Ltd.;  Sir  Jesse  Boot, 
Boots,  Cash  Chemists,  Nottingham ;  Sir 
Woodman  Burbidge,  Harrods,  Ltd.;  Sir 
Thomas  R.  Dewar,  Dewar’s  Whisky; 
Sir  Thomas  Lipton,  Lipton,  Ltd. ;  Sir 
Herbert  J.  F.  Parsons,  “Phosferine ;” 
Sir  Hedley  F.  Le  Bas,  Caxton  Publish¬ 
ing  Company,  Ltd.;  Cyril  Haslam  and 
H.  Gordon  Selfridge,  Selfridge  Store. 


AD  CLUB  SHOWS  HOW 
TO  BOOM  A  CITY 


Live  Neosho  (Mo.)  Organization  Proves 
That  in  These  Days  of  Automobiles, 
Advertising  Can  Draw  Business 
for  Any  Merchant 


Already  famous  through  the  co-opera¬ 
tive  eflForls  of  its  business  men  to  bring 
new  trade  to  town,  Neosho,  Mo.,  has 
taken  another  stride  in  the  same  direc¬ 
tion.  recently  having  begun  to  buy  full- 
page  advertising  space  in  a  newspaper 
of  Joplin,  Mo.,  which  is  a  much  larger 
city,  to  tell  people  what  Neosho  offers 
them  as  a  trading  center.  The  purpose 
was  not  to  get  trade  out  of  Joplin,  but 
from  territory  which  might  be  served 
either  by  Neosho  or  Joplin. 

Business  men  of  Neosho,  through  the 
advertising  club  of  that  enterprising  city, 
became  aware  of  the  fact,  some  time  ago, 
that  in  these  days  when  nearly  every 
farmer  has  an  automobile,  trade  can  be 
drawn  from  a  greater  radius  by  any 
merchant,  or  any  group  of  merchants 
who  will  go  after  it.  At  the  last  monthly 
“sales  day”  held  by  the  Neosho  Adver¬ 
tising  Club,  which  followed  the  first  of 
the  advertisements  in  the  Joplin  news¬ 
paper,  customers  came  as  far  as  forty 
miles. 

While  using  full  pages  in  the  Joplin 
newspaper,  the  merchants  continue,  of 
course,  to  employ  similar  space  in  Neo¬ 
sho  papers,  and  they  also  reprint  the  ad¬ 
vertisements  appearing  in  Neosho,  and 
mail  them  to  a  list  of  6,0(X)  prospective 
customers.  The  cost  of  all  such  adver¬ 
tising  is  equally  distributed  among  the 
business  houses  directly  participating. 
For  example,  the  cost  of  the  Joplin  page 
was  $62.50.  The  thirty  advertisers,  shar¬ 
ing  the  space  paid  $2  each,  the  advertis¬ 
ing  club  paying  the  balance. 

In  the  meantime,  the  members  of  the 
advertising  club  had  been  making  a  care¬ 
ful  study  of  advertising  at  their  club 
meetings,  to  make  their  advertisements 
more  effective,  and  in  the  club,  also,  they 
have  exchanged  ideas  relative  to  better 
merchandising  methods,  thus  enabling 
themselves  to  “back  up”  their  advertis¬ 
ing  to  the  fullest  possible  extent. 

The  plan  has  already  been  adopted 
Iiy  several  other  communities,  both 
larger  and  smaller  than  Neosho,  where 
adveresling  clubs  have  been  organized 
to  handle  its  operation.  Frequently, 
business  men  from  other  communities 
iiave  gone  to  Neosho  to  investigate  the 
jilan  at  first  hand.  Business  men  of 
Clarksville,  Tenn.,  under  the  leadership 
of  a  banker  of  that  community,  recently 
decided  to  make  a  personal  investigation 
of  the  Neosho  plan  with  the  purpose  of 
adopting  it,  and  merchants  of  Blair, 
.Neb.,  arc  now  contemplating  similar  ac¬ 
tion. 

The  honorary  executive  committee  of 
the  society  consists  of :  W.  B.  Warren, 
Burge,  Warren  &  Ridgeley,  Ltd. ;  A. 
Bond  Hickisson,  John  Bond’s  Crystal 
Palace  Marking  Ink ;  J.  A.  South,  John 
.Steedman  &  Co.;  C.  Brunning,  Lewis, 
Liverpool,  Manchester  and  Birmingham; 
W.  E.  Catesby,  J.  P.  Catesbys,  Ltd.;  Dr. 
G.  E.  Dixon,  Capsuloids,  Ltd. ;  A.  W. 
Fisher,  J.  Pullar  &  Sons,  Ltd.;  J.  A. 
Kenningham,  Condy  &  Mitchell,  Ltd. ;  F. 
A.  lawman,  Parke,  Davis  &  Co.;  Alec 
Nathan,  “Glaxo;”  Fred  A.  Oetzmann, 
Oetzmann  &  Co.,  Ltd.;  Dr.  John  J.  Pil- 
ley,  Mellin’s  Food,  Ltd. ;  John  Prosser, 
Molassine  Company,  Ltd. ;  D.  Reynolds, 
Goodall,  Backhouse  &  Co.,  Leeds;  Rus¬ 
sell  Rumney,  Ridge’s  Food  Company; 
P.  Sparks,  Boots,  Cash  Chemists,  Ltd.; 
John  C.  Umney,  Wright,  Layman  &  Um- 
ney.  Ltd. ;  Edward  H.  Willmott,  Ash¬ 
ton  &  Parsons,  Ltd. 
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First  in  Its  Unrivalled  Field  as  a  Producer  of  Business! 


Hartford,  Conn. 


is  clearly  first  in  its  field  because  open  Its  36,000  three-cent  circulation  is  all  home 

minded  space  buyers  have  found  it  to  be  far  circulation — and  the  most  sure-to-produce- 

and  away  the  best  business  bringing  propo-  circulation  buyable, 
sition  in  the  commonwealth. 

Over  a  Million  Gain  in  Lineage 

The  record  for  the  first  six  months  of  1919  shows  The  Times  carried  a  total  lineage  of 

5,433,739 

A  Gain  Over  1918  of  1,065,067 


The  Times  has  no  Sunday  edition. 

Compared  with  the  lineage  of  the  second 
Hartford  paper,  six  days  against  six,  the 
record  shows  The  Times  led  by  nearly 


2,000,000  lines  or  over  57  per  cent.  Six 
days  against  seven  it  led  the  second  paper 
by  588,174  lines.  In  foreign  business,  six 
days  against  seven,  it  led  by  over  200,000 
lines  or  over  27  per  cent. 


Times  rates  are  much  higher  than  those  of  the  second  paper,  other¬ 
wise  these  volume  figures  would  carry  little  significance,  for  as 
every  space  buyer  knows,  volume  alone  is  not  difficult  to  secure. 


Follow  the  example  of  over  100  national  adver¬ 
tisers  and  concentrate  on  THE  TIMES.  You 
will  get  something  for  your  money  if  you  do. 


KELLY-SMITH  COMPANY 

New  Y  ork 
Marhridge  Bldg. 


K  e  present  at  i  ves 


Chicago 
Lyttoii  Bldg. 
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Q& A 

Service  De[)artment 


NoTK'K:  4oiH‘*Ttiliitf  iifM nphimt  trHih*  iiiHtt«*rH  aikI  iicwmimiht  nt\ 

vt>rtiMiritc  Kliinild  Ih*  t<i  Ktlitor.  Khll'<Mt  ^  IM'HI.ISIIKK.  1117  World  lliilldliiK. 

N«*w  Y  »rk.  and  will  !*•*  imiUIImImmI.  intloHK  tin*  c<irri*H 

INHidciit  r(H|tN*HiH  privtito  r«‘idy;  thon  iwlf  addroMMiMl  «tfliii|M>4l  «*nv4‘l<»|to  Kliotild  In>  fiiriiiMlitMl. 
('orrt‘M|M>nd4*iits  dosirlni;  aitoii.viidty  Hlioidd  liidU-atc  inItinU  to  Im*  ptildlHliod. 


(J. — The  cost  of  operating  a  newspapsT,  as  you  know,  lias  been  increasing 
along  with  the  cost  of  all  kinds  of  servitje  and  commodities  and  I  am  anxious  to 
know  whether  publishers  generally  are  advancing  their  advertising  rates.  If 
they  are,  ui)on  what  grounds — increased  cost  of  ojierating  or  increased  circu¬ 
lation  ? 

Are  we  jusiilied  in  asking  an  advance?  Our  circulation  is  80,000  daily  and 
the  minimum  local  rate  where  an  advertiser  guarantees  to  u.se  one-quarter  page 
daily  is  8  cents  daily  and  SVi  cents  Sunday. 

The  minimum  foreign  rale  for  5,000  lines  is  lOj^  cents.  Our  rate  has  been 
raised  one  cent  a  line  each  year  for  the  past  three  years.  H.  R. 

A. — The  tendenry  in  the  newspaper  fields  is  all  in  the  upward  direction,  as 
witness  the  following: 

We  have  just  finished  summarizing  the  A.  B.  C.  and  Government  circulation  fig¬ 
ures  of  1,648  evening  new>papers  as  of  April  1,  1919,  and  we  find  that  they  have  a 
combined  circulation  of  18,026,.423  and  a  joint  combined  atlvertising  rate  of  $44.29% 
per  line. 

Contrasting  these  figures  with  the  Government  statement  and  A.  B.  C.  figures  as 
of  October  1,  1918,  we  find  that  the  1,647  evening  newspapers  listed  in  that  compila¬ 
tion  had  a  combined  circulation  of  18,373,904  and  a  joint  combined  agate  line  rate 
of  $42.42. 

In  other  wortls,  the  .4pril  1,  1919,  figures  show  a  decrease  of  3.50,000  evening 
circulation  and  an  increase  in  rate  of  something  over  $1.75  per  line. 

Our  figures  show  that  there  are  four  evening  newspapers  in  the  state  of  Ohio 
having  a  circulation  between  .50,000  and  100,000.  The  total  combined  circulation  of 
the  four  is  316,673  an<l  the  average  per  paper  79,168.  The  joint  rate  for  the  four  is 
46%  cents  per  agate  line.  The  average  rate  per  line  per  thousand  for  the  Ohio 
newspapers  is  .0014684. 

The  average  rate  per  line  per  thousand  for  evening  newspapers  in  the  central 
group  of  States  -Illinois,  Ohio,  Michigan,  Indiana,  Wisconsin,  Iowa  -having  a 
circulation  between  .50,000  anil  100,000 — is  .0013422. 

Whereas  the  average  rate  per  line  per  thousand  for  newspapers  of  that  particu¬ 
lar  class — .50,000  to  100,000  circulation — for  all  of  the  newspapers  throughout  the 
entire  United  States  is  .0015778. 

In  other  words,  in  Ohio,  four  evening  newspapers  of  this  particular  class  have 
a  little  better  rate  than  the  Central  group,  but  the  average  rate  for  Ohio,  .0014684,  is 
less — considerably  less — than  the  average  rate  for  newspapers  of  this  class  through¬ 
out  the  United  States. 

Our  judgment  is  that  you  are  entitled  to  a  higher  rate  and  we  think  you  will 
agree  with  us  if  you  will  carefully  study  the  list  of  English  daily  newspapers  with 
circulations  and  minimum  5,000  agate  line  rate,  that  appear  in  this  issue  of  EDITOR 
&  PUBLISHER.  We  have  listed  503  morning  newspapers;  1,648  evening  and  505 
Sunday  newspapers,  and  have  summarized  the  information  by  States  with  popula¬ 
tion  and  in  classes. 

We  are  inclined  to  think  that  the  following  information  may  be  helpful  to  you: 

A  leading  daily  of  Texas  reports  to  us  that  the  present  advertising  rate  is  54 
per  rent  higher  than  it  was  in  1914;  while  the  circulation  had  grown  29  per  cent  and 
actual  cost  of  production  has  increased  since  1914  over  45  per  cent. 

A  leading  Iowa  daily  had  circulation  of  46,000  in  1914  and  an  advertising  rate 
of  6  rents  per  line.  The  circulation  now  is  60,000  and  the  rate  8  cents,  to  he  ad¬ 
vanced  soon  to  10  cents.  The  cost  of  production  has  increased  6  per  cent  since  1914. 

A  leading  .Southern  paper  has  increased  rate  only  1  cent  per  line  since  1914; 
the  circulation  increase  was  from  53,000  to  61,000  in  the  same  period  of  time. 

A  leading  Washington  daily  reports  its  rate  per  line  per  thousand  of  circulation 
is  now  less  than  in  1914,  explaining  it  by  increased  revenues  from  circulation 
and  volume  of  advertising. 

Your  line  of  about  %  of  1  rent  per  thousand  of  circulation  is  low.  Compare 
it  with  other  papers  whose  rates  we  have  noted. 

Increased  costs  of  production  are  sure  to  force  advance  in  ad  rate  in  due  time. 
Tt  is  proper,  we  think,  to  justify  such  advances  on  both  increased  circulation  and  the 
increased  publishing  costs. 

The  subject  of  newspaper  rates  held  the  attention  of  the  Southern  publishers 
for  an  entice  morning  session  at  their  recent  Asheville  convention.  It  was  brought 
out  that  a  year  or  two  ago  national  advertisers  were  trying  to  buy  newspaper  cir¬ 
culation  on  the  basis  of  1/6  of  a  cent  per  line  per  thousand.  Finally  one  of  the 
members  introduced  a  motion  with  the  idea  of  getting  some  concrete  results  from 
the  discussion  to  the  effect  that  the  association  would  go  on  record  as  favoring  a 
rate  of  1/5  of  a  cent  |>er  line  per  thousand  of  circulation.  This  was  unanimously 
voted  down.  The  consensus  of  opinion  was  that  every  publisher  was  a  law  unto 
himself  in  the  matter  of  fixing  rate,  and  that  he,  alone,  should  be  the  judge  as  to 
what  was  fair  and  equitable  rate  for  his  spare.  That  was  the  prevailing  view. 

It  seemed  to  be  the  unanimous  opinion  that  there  was  absolutely  no  likelihood 
of  reduced  costs.  The  trend  and  the  tendenry  is  all  in  the  other  direction  with 
numerous  indications  of  higher  for  editorial  and  other  unorganized  employes  of  the 
newspaper  business. 

It  is  our  lielief  that  under  present  conditions  it  is  possible  for  you  to  get  a 
higher  rate-  -and  we  say  this  in  the  knowledge  that  your  Government  statement  for 
Ortolter  1,  1918.  showed  a  paid  circulation  of  78,222,  whereas  your  April  I  (7ov- 
emment  statement  for  1919  shows  a  paid  circulation  of  about  76,605. 


First  on  the  Ground 


First  in  the  Air 


THE  BROOKLYN 
DAILY  EAGLE 

is  now  conducting  an  experimental  airplane 
delivery  on  Long  Island. 

In  New  York  City  the  New  York  Times, 
the  New  York  World,  and  the  Brooklyn 
Daily  Eagle  were  the  three  leaders  in 
volume  of  advertising  for  the  first  six 
months  of  1919. 


A.  B.  C.  MEMBER 


Meriden,  Conn. 

Has  over  49,000  population,  including  large  ad¬ 
joining  town  of  Wallingford. 

93%  of  the  entire  circulation  of 

The  Meriden 

Morning  Record 

is  delivered  in  these  two  towns 

Very,  very  few  daily  papers  of  other  Connecticut 
cities  are  sold  in  Meriden. 

About  75%  of  the  high  class  national  advertisers 
who  use  Meriden  newspapers  advertise  in  The  Record 
EXCLUSIVELY  in  this  city. 

The  Record  is  THE  ONLY  MERIDEN  newspaper 
that  has  ever  submitted  to  A.  B.  C.  AUDITS. 

The  Record  has  much  more  A.  B.  C.  audited 
circulation  than  the  other  local  paper  claims 
UNaiulitcd. 

A|1  EASTERN  ailv«rtif*ing  handled  through  the  HOME  OFFICE. 

(.liman  &  Nicoll,  Western  Representatives,  1030  Tribune  Building, 
Chicago. 
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The  Times-Picayune  Building  New 
Home  Made  Necessary  by 
Increased  Business 


^^HAT  New  Orleans  is  forging 

ahead;  its  business  men  wide 
awake  to  their  opportunities,  and 
the  people  of  this  section  appre¬ 
ciate  a  clean,  fearless  newspaper, 
is  shown  by  the  ever  increasing 
business  of  The  Times-Picayune, 
in  both  circulation  and  advertising. 

Its  circulation  is  larger  now 
than  last  year  at  this  time,  when 
war  was  raging  and  interest  in  the 
outcome  was  at  white  heat.  New 
presses  have  been  ordered  to  re¬ 
lieve  the  overload,  and  take  care 
of  a  still  greater  circulation  that 
lies  within  its  grasp. 

Its  advertising  patronage  is  50  per  cent 
greater  than  last  year.  Notwithstanding  the 
fact  that  nothing  but  clean  advertising  is  ac¬ 
cepted,  more  than  42  per  cent  of  the  total  ad¬ 


vertising  carried  by  the  three  New  Orleans 
new8pai>ers  this  year  was  placed  in  The  Times- 
Picayune. 

To  take  care  of  the  business  that  is  being 
offered,  both  circulation  and  advertising.  The 
Times-Picayune  is  building  a  new  home  for 
the  exclusive  use  of  the  newspaper.  High 
prices  of  building  materials  and  operations 
have  not  been  permitted  to  stand  in  its  way. 

Co-ordinating  the  newspaper  with  the  home 
life  of  the  people,  as  well  as  with  the  com¬ 
mercial  interests  of  this  section,  through  ser¬ 
vice  that  has  taught  them  all  to  believe  what 
it  prints,  brings  to  The  Times-Picayune  the 
largest  and  best  clientele  of  readers  and  the 
greatest  advertising  patronage  any  newspaper 
here  enjoys. 

No  national  advertiser  can  reach  the  pur¬ 
chasing  power  of  this  section  without  using 
The  Times-Picayune. 

If  any  national  advertiser  wants  additional 
service  through  trade  investigations  or  other¬ 
wise,  write  to  The  Times-Picayune. 


THE  TIMES-PICAYUNE 

Soutlis  Greatest  Netvspaper 


National  representatives:  CONE,  LORENZEN  &  WOODMAN 
New  York  Chicago  Detroit  Atlanta  Kansas  City 
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A.A.C.W.  WILL  FEATURE 
DAILY  NEWSPAPERS 

Round  Table  Digcnssion  Covering  Three 
Half-Days  Arranged  for  New  Orleans 
Convention  —  Aim  to  Increase 
Space  Value 


The  better  and  more  profitable  use 
of  the  newspaper  as  an  advertising  me¬ 
dium,  both  for  local  and  for  national 
advertising,  will  be  considered  in  a 
round-table  discussion,  covering  three 
half  days,  at  the  annual  A.  A.  C.  W. 
convention,  to  be  held  in  New  Orleans 
September  21  to  25. 

At  the  sessions  of  the  Newspaper 
Department  of  the  advertising  conven¬ 
tion,  publishers  of  newspapers  and  users 
of  newspaper  advertising  space  will  seek 
methods  for  making  the  space  of  the 
newspapers  of  still  greater  value. 

“The  increase  in  the  use  of  newspaper 
space  by  national  advertisers,”  says  a 
statement  issued  from  the  Association 
headquarters,  “is  one  of  the  most  strik¬ 
ing  developments  of  the  times.  Many 
national  advertisers  who  used  no  news¬ 
paper  space  only  a  few  years  ago,  are 
now  placing  most  of  their  advertising 
appropriations  through  newspapers,  and 
they  have  believed  that  this  was  espe¬ 
cially  valuable  by  way  of  co-operating 
with  local  retailers  handling  their  goods. 

“Newspaper  men  and  others  attend¬ 


ing  the  Newspaper  Department  at  the 
September  convention  are  interested  not 
only  in  ways  for  letting  the  advertiser 
know  the  advantages  of  using  newspaper 
space,  but  are  equally  concerned  with 
any  plan  which  will  make  this  advertis¬ 
ing  space  of  greater  value.” 

Walter  G.  Bryan,  publisher  of  the 
.•\tlanta  Georgian-American,  as  chair¬ 
man  of  the  Newspaper  Department,  has 
general  charge  of  the  building  of  the 
newspaper  advertising  program  for  the 
convention. 


BEAUMONT  ENTERPRISE  GAINED 


Error  Made  in  Transmitting  1919-1918 
Advertising  Figures 

Transposition  of  figures  in  trans¬ 
mission  made  the  Beaumont  (Tex.)  En¬ 
terprise  show  a  loss  in  every  classifica¬ 
tion,  in  the  table  of  gains  of  Southern 
newspapers  for  the  six  months  period 
ending  June  30,  1919,  printed  on  page  8 
of  the  Editor  &  Publisher  for  July  17, 
vt  hereas  the  Enterprise  gained  in  all  but 
classified. 

The  Enterprise  printed  a  total  for 
first  six  months  of  1919  of  2,920,078  in 
comparison  with  2,487,744.  In  local  dis¬ 
play  the  figures  were  1,585,962  for  1919, 
as  compared  with  1,438,612.  The  foreign 
advertising  totaled  903,581  for  1919, 
against  606,610  in  1918.  The  classified 
record  was  430,535  in  1919  in  compari¬ 
son  with  442,522  in  1918. 


— personal  and  printed  salesmen 

Mr.  .4(K’ertiser — would  you  employ 
personal  salesmen  if  they  eouhl  m»t  sell 
poods? 

Would  you  permit  your  salesmen  to 
create  a  demand  that  you  could  not 
supply? 

^ould  you  try  to  sell  poods  where 
freipht  rates  are  prohibitive? 

Now  consider  the  facts  squarely. 

.\<lvertisinp  is  part  of  your  sales  force. 

Vi  hy  let  it  run  wild  in  a  scattered  en¬ 
deavor  to  create  a  demaml  where  your 
poods  are  not  on  sale? 

Assipn  advertisinp  to  a  specific  terri¬ 
tory  just  as  you  do  men. 

Localize  your  advertisinp  in  daily 
newspapers.  Plan  to  do  some  dealers 
a  lot  of  pood  rather  than  to  do  a  lot  of 
dealers  little  pood. 

Lopical?  It  is  irrefutable. 

Invest  in  Newspaper  Advertisinp 

E.  Katz  Sf)(‘cial  Adverlisinji:  Agency 

Establifihed  1888 

Publishers’  Representatives 


SB'*'" 


»•  *• 


/ 


,  »U 

Sunday  Jourml 

B,  ..t  r..4  tl-  " 


TC-m 

crtTiriffl  wwic 


Over  94% 


of  the  Automobile  Owners  in 
Providence  trading  territory 


READ  THE 


Providence  Journal 


DAILY  AND  SUNDAY 


OR 

THK 


Evening  Bulletin 


— indisputable  evidence  of  the  domin¬ 
ance  and  influence  of  these  great  news¬ 
papers,  and  of  their  supremacy  for  au¬ 
tomobile  and  automotive  accessory  ad¬ 
vertising. 

The  Journal  and  Bulletin  carried 
over  70%  of  all  the  automobile  adver¬ 
tising  in  all  Providence  newspapers  dur¬ 
ing  the  first  six  months  of  this  year. 


PU/^c  a  line  weekdays  and 
10c  a  line  Sundays  buys 
their  combined  circulation. 


THE  PROVIDENCE  JOURNAL  COMPANY 


CHAS.  H.  EDDY  CO. 

Representatives 


New  York 


Boston 


Chicago 


New  York 
Chicago 


Kansas  City 
San  Francisco 


1,306,802  Agate  Lines  Gained 

BY 

THE  CINCINNATI  ENQUIRER 

Covering  thoroughly  the  rich  and  its  stores  do  a  tremendous  retail 

populous  territory  of  Cincinnati’s  business  and  Cincinnatians  are  kept 

metropolitan  district  of  more  prosperous  through  the  diversity  of 

than  700,000  population,  THE  manufacturing  interests  and  neigh- 

ENQUIRER  has  been  tested  and  boring  great  agricultural  capacity. 

NOT  found  wanting  by  hundreds  Evidence  of  this  great  prosperity  has 
of  Advertisers  who  sought  commen-  been  reflected  in  THE  ENQUIRER’S 
surate  RETURNS  and  RESULTS  advertising  columns  by  Local  Mer- 
with  a  comparatively  nominal  out-  chants  and  National  Advertisers 

lay  of  expense.  during  the  past  SIX  MONTHS  of 

1919  and  enabled  THE  ENQUIRER 
The  average  retailing  establishment  of  to  outstrip  its  contemporaries  in 

Cincinnati  is  a  progressive  and  the  volume  of  advertising  space 

thorough-going  organization.  All  gained. 

For  the  Six  months  ending  June  30,  1919,  THE  ENQUIRER 
Gained  over  the  corresponding  period  of  1918  the  huge 
total  of 

1,306,802  Agate  Lines  - 

The  Per  Cent  of  increase  in  lines  for  -the  Six  months  ending 
June  30,  1919,  over  1918,  compared  with  other  local  papers, 
is  further  proof  of  THE  ENQUIRER’S  dominance: 

THE  ENQUIRER,  gain  in  % . .38.5 


2nd  paper,  gain  in  % . 25.7 

3rd  paper,  gain  in.%  . 25.6 

4th  paper,  gain  in  % . 12.7 


Modern,  Progressive,  Wide  Awake,  THE  ENQUIRER  continues 
in  the  front  rank  because  it  renders  to  every  Advertiser  “SERVICE"’ 

THE  CINCINNATI  ENQUIRER 

CINCINNATI,  OHIO 

Acknowledged  Leader  o  /  the  Great  Middle  U  est. 

Foreign  Advertising  Representatives 

I.  A.  KLEIN,  Metropolitan  Tower,  New  York  JOHN  GLASS,  People’s  Gas  Bldg.,  Chicago 

R.  J.  BIDWELL  CO.,  742  Market  St.,  San  Francisco,  Calif. 
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Northern  New  Yorkers  in 
Prosperous  Period 

But  They  Are  Warned  That  Newspapers 
Must  Be  Conducted  More  Efficiently 
to  Be  Profitable 


(kY  TELKGIAPH) 

Massena,  X.  Y.,  July  22. — Enthusi¬ 
astic  forecasts  of  excellent  business  and 
a  congenial  get-together  marked  the 
meeting  of  the  Northern  New  York 
Press  Association  here  last  Friday  and 
Saturday. 

Interesting  talks  were  given  by  G.  F. 
Darfow,  of  the  Ogdensburg  Advance; 
Williston  T.  Manley,  Canton  Plain 
Dealer;  Charles  M.  Redfield,  Malone 
Evening  Telegram ;  F.  T.  Swan,  Pots¬ 
dam  Herald  Recorder;  Fay  C.  Parsons, 
Cortland  Standard,  and  F.  D.  Corse, 
Sandy  Creek  News. 

C.  A.  Willard,  of  the  Boonville  Her¬ 
ald.  described  his  conception  of  an  ef¬ 
ficient  and  practical  newspaper  plant  lay¬ 
out.  C.  H.  Skelton,  president  of  the 
Central  New  York  Press  Association, 
was  one  of  the  guests  of  honor,  and 
gave  a  talk  from  which  optimism  and 
cheerfulness  emanated.  He  said  that  if 
the  newspapers  of  the  country  are  con¬ 
ducted  efficiently,  and  an  effort  is  made 
to  cut  out  the  parasitical  growths,  there 
should  be  bigger  profits  for  the  publish¬ 
ers  this  year  than  ever  before. 

F.  D.  Corse,  president  of  the  associa¬ 
tion.  responded  to  an  address  of  wel¬ 
come  on  the  part  of  Massena  residents. 

Aluminum  in  its  application  to  the 
newspaper  composing  room  was  ex¬ 
plained  by  Manley  P.  Northam  in  a  trip 
of  inspection  to  the  Massena  .\luminum 
Works. 

A  pirnic  was  one  of  the  features  of 
the  program. 


^  OMAN  IN’VADES  LARGER 
NEWSPAPER  FIELD 
(Continued  from  Page  7.) 

Barnard  College,  and  each  evening  she 
must  hurry  home  to  romp  with  two  lit¬ 
tle  Reids,  a  boy  and  girl. 

While  she  enjoys  yachting  and  fre¬ 
quently  accompanies  Mr.  Reid  on  sail¬ 
ing  races  on  Long  Island  Sound,  her 
recreations,  except  her  children  and  her 
farm,  are  few. 

And  she  is  proud,  very  proud  of  the 
fact  that  last  year  she  led  New  York 
Slate  in  potato  raising,  with  a  crop  of 
nearly  200  bushels  to  the  acre. 


(Pbftuarg 

William  W.  Atwill,  for  many  years 
connected  with  the  advertising  depart¬ 
ment  of  Emery,  Bird  &  Thayer,  Kansas 
City,  died  recently,  aged  47  years. 

Rev.  N.  R.  Pittman,  associate  editor 
of  the  Word  and  Way,  a  Baptist  paper, 
Kansas  City,  is  dead. 

Ruth  Potter,  daughter  of  Capt.  W. 
D.  Potter,  formerly  manager  of  the  San 
Francisco  Chronicle’s  classified  adver- 
Bates  .Advertising  Company. 

John  Forbes,  formerly  of  the  old  Fort 
Scott  (Kan.)  Monitor  and  who  moved 
to  Fort  Scott  50  years  ago  in  a  prairie 
schooner,  died  last  week. 

Mrs.  Dale  Rot.ers,  wife  of  the  adver¬ 
tising  manager  of  the  United  Iron 
VV'orks,  Kansas  City,  died  recently,  fol¬ 
lowing  an  operation. 

Farrell  F.  O’Dowd,  a  Civil  War  cor¬ 
respondent  and  for  many  years  a  ste¬ 
nographer  in  the  City  Court,  New  York, 
died  at  Freeport,  N.  Y.,  July  19,  aged 
i4  years. 


Edw.ard  V.  Murphy,  of  Washington, 
D.  C.,  for  many  years  official  reporter 
of  the  United  States  Senate,  a  director 
of  the  Mergenthaler  Linotype  Company, 
and  vice-president  of  the  National  Typo¬ 
graphic  Company  of  W’ashington,  is 
dead,  aged  76  years. 

Henry  S.  Moore,  for  35  years  pub¬ 
lisher  of  the  West  Philadelphia  Advo- 
vate,  died  recently,  aged  70  years. 

Mrs.  Julia  Hammill  Gillespie,  for¬ 
merly  editor  of  the  Cullman  (Ala.)  Tri¬ 
bune,  died  recently  at  Madisonville,  Ky. 

Joseph  W.  Sumner,  formerly  with  the 
Brooklyn  Daily  Eagle’s  circulation  de¬ 
partment,  died  July  13. 

Dr.  Michael  A.  Walsh,  well-known 
in  Providence,  R.  I.,  a  few  years  ago  as 
editor  of  the  Providence  Visitor,  died 
July  18. 


Charlotte  Reporter  Flies  Over  City 

Chari/)tte,  N.  C.,  July  21. — How  a 
city  in  North  or  South  Carolina  looks 
from  the  sky  was  told  in  the  Observer 
for  the  first  time  recently  following  a 
trip  in  an  airplane  over  Charlotte  and 
Camp  Greene  by  Brock  Barkley,  of  the 
Observer  staff.  In  addition  to  the  de¬ 
scription  of  the  view  of  the  city,  the 
sensations  experienced  by  the  human 
body  on  its  first  trip  up  helped  fill  four 
columns  of  space. 


Neil-Mellin  Marriage 

San  Francisco,  Cal.,  July  21. — Oscar 
H.  Neil,  editor  of  the  Escalon  (Cal.) 
Tribune  and  one  time  candidate  for 
Governor  of  Washington  on  the  Pro¬ 
hibition  ticket,  was  married  here  a  few 
days  ago  to  Mrs.  .Augusta  Mellin,  of 
Berkeley.  Mr.  Neil  has  edited  and 
published  newspapers  in  Minnesota, 
Washington  and  other  States. 


New  Agency  in  Detroit 
Detroit,  July  22. — The  Howard-Gar- 
field-Gray  Advertising  Agency  has  start¬ 
ed  business  in  this  city  with  Percival 
S.  Howard,  Hubert  L.  Garfield  and 
William  T.  Gray  as  founders. 


FRANCES  McDonald 

Witty,  sympathetic,  practi¬ 
cal,  and  written  in  this 
Author's  best  style 

“WHY  DOESN’T  HE 
PROPOSE?” 

has  carried  the  country 
by  storm.  A  feature  that 
is  as  clever  as  its  title. 

Three  times  a  week,  about 
300  words. 


Released  by 


The  New  Home  Owned  and  Occupied  by  the  Daily  Argun 


FOUNDED  1892 


The  Daily  Argus 

(STILES  &  MERRIAM,  INC.,  PROP.) 

Mount  Vernon,  N.  Y. 


A  100  Cent  Newspaper  in 

A  100  cem  Suburban  City 


THE  ONLY  DAILY  NEWSPAPER  PUBLISHED  IN  MOUNT  VERNON 


IT  GOES  INTO  PRACTICALLY  EVERY  WORTH  WHILE  HOME  IN  THIS  ENTIRE  SECTION  AND 

MOUNT  VERNON  CANNOT  BE  COVERED  WITHOUT  USING  THE  DAILY  ARGUS 


.31  Newspapers  are  published 
in  Westchester  County,  New 
York.  The  Daily  Argus  is 
THE  ONLY  ONE,  a  mem- 
her  of  the  Audit  Bureau  of 
Circulations. 

A.  B.  C.  Audit  for  year  end¬ 
ing  April  1,  1919—^,931. 


Mount  Vernon  is  a  city  of  over  42,000  population,  and  there  is  a  tributary  territory 
of  30,000.  It  is  unquestionably  one  of  the  richest  buying  areas  in  the  country. 
The  city,  itself,  has  14  public  schools,  3  parochial  schools,  4  private  schools,  36 
churches,  a  library  of  40,000  volumes,  80  miles  of  paved  streets,  3  electric  rail¬ 
roads,  main  trolley  lines,  etc. 

FOREIGN  ADVERTISING  AGENT,  GEO.  B.  DAVID  &  CO, 

171  Madison  Avenue,  New  York  City. 
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Complete  in  Every  Detail 

The  BRIDGEPORT 

Sunday  POST 

conforming  with  its  policy  of  combining  the  biggest  organiza¬ 
tions  in  the  newspaper  field  with  the  best  there  is  to  be  had, 
has  added  a  four-page  section  of 

ROTOGRAVURE 

Space  may  be  procured  in  the  foreign  field  in  this  choice 
section  through  the 

GRAPHIC  NEWSPAPERS,  Inc. 

450  Fourth  Avenue  NEW  YORK 

BRIDGEPORT  POST 


(Evening) 


Bridgeport  Standard-Telegram 


(Morning) 


Bridgeport  Sunday  Post 

CONNECTICUT’S  FORMIDABLE  COMBINATION 


JOHN  GLASS 

Peoples  Gas  Building 
CHICAGO 


SPECIAL  REPRESENTATIVES 


1.  A.  KLEIN 

Metropolitan  Tower 

NEW  YORK 
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BRIEFS 


Thoxjas  W  .  Lamoxt,  of  J.  P.  Morgan 
&  Co.,  and  owner  of  the  New  York 
EvAiing  Post,  has  returned  to  his  busi¬ 
ness  desk  after  an  absence  of  several 
months  in  Europe,  as  a  special  repre¬ 
sentative  of  the  Treasury  Department 
and  as  financial  advisor  to  the  .Amer¬ 
ican  Peace  Delegation. 

Kkv.  Willi.a.m  Wallace  Rose,  of 
Bridgeport  Post  and  Standard  staff  and 
jiastor  of  the  L’niversalist  Church  of  the 
Redeemer,  has  accepted  a  call  from 
hirst  L  niversalist  t  hurch  of  Rochester, 
N.  Y 

\\  HEN  Sidney  W.  Challenger  left 
to  liecome  managing  editor  of  Middle- 
town  Press,  July  22,  his  associates  on 
Bridgeport  Post  presented  him  with  a 
traveling  bag  and  tirief  case. 

Oklahoma  City  .Ad  Club  has 
launched  an  “On  to  New  Orleans’’  cam¬ 
paign,  and  several  hundred  dollars  al¬ 
ready  have  been  contributed  towards 
ilefraying  delegates’  expenses. 

Schenectady  fX.  Y.)  Union-St.\r 
has  adopted  eight-column  page. 

DAtxAS  Ad\xrtising  League  will 
establish  permanent  club  rooms.  An 
assistant  secretary  will  probably  be  em¬ 
ployed  and  an  advertising  library 
started. 

F'ort  Worth  .\d  Club  members  were 
guests  of  Chevrolet  Motor  Car  Com- 
Iiany  and  the  Beck  Motor  Company  at 
Chevrolet  plant.  Fort  Worth,  last  week. 

Steps  are  being  taken  by  Kansas 
City  .Ad  Club  to  bid  for  the  next  meet¬ 
ing  of  A.  -A.  C.  W. 

Tulsa  Ad  Club  plans  to  meet  ex- 
|>eiises  of  delegates  to  the  .A.  .\.  C.  W. 
in  New  Orleans. 

John  Taylor  of  Stratford  has 
joined  Bridgeport  (Conn.)  Post  staff. 

“Fuzzy”  Wo<idruff  has  left  At- 
lanta  Georgian  to  do  publicity  work  for 
a  motion  picture  company. 

Paul  Wakefield  is  back  to  work 
on  Houston  Chronicle,  after  19  months 
overseas  with  army  intelligence  depart¬ 
ment. 

.Newspaper  f:ditors  are  largely  re- 
sponsible  for  rapid  growth  of  American 
Legion  in  Kansas,  according  to  an¬ 
nouncement  from  Legion  headquarters. 

Chicago  Women’s  .Advertising  Club 
has  elected  Mrs.  Irene  Sickel  president. 

Mid-summer  meeting  of  Indiana  Re- 
publican  Editorial  .Association  will  be 
held  at  Magnesia  Springs  on  August  1. 

Prizes  were  so  plentiful  at  one-day 
golf  tournament  of  Metropolitan  Adver¬ 
tising  Golf  Association  of  New  York 
City  that  fully  half  of  seventy-odd  con¬ 
testants  were  rewarded  with  tangible 
proof  of  their  prowess. 

Sanford  Jarrell  will  leave  Topeka 
Capital,  August  1,  to  become  traveling 
man  for  Rock  Island  Magazine,  at  Chi¬ 
cago. 

L.  H.  Durst,  assistant  staff  corre- 
spondent  at  Fort  Worth  for  Dallas 
Evening  News,  will  sail,  .August  1,  for 
Constantinople,  to  resume  former  posi¬ 
tion  with  Roberts  College. 

A.  L.  Preston,  w  ho  recently  sold 
Moberly  (Mo.)  Daily  Index,  has  re¬ 
turned  to  Marshall,  Mo.,  to  resume  con¬ 
nection  with  Democrat-News. 

R.  K.  Phillips,  of  the  Weatherford 
Itemocrat,  and  H.  L.  Moseley  have  pur¬ 
chased  Eastland  (Tex.)  Oil  City  News 
and  will  operate  it  as  daily. 

Kansas  City  Journal  has  installed 
two  Morkrum  printing  instruments  in 
its  telegraph  department. 

N  vTioNAL  Tractor  Show,  just 
closed  in  Wichita,  had  an  8-page  daily 
as  one  of  features.  It  was  published 
by  a  staff  of  seven  representatives  of 
Oliver  Chilled  Plow  Company. 


Constantly  increasing  demand  for 
courses  of  newspaper  writing  in  Kansas 
high  sch<K)ls  has  manifested  itself  in  en¬ 
rollment  of  many  school  teachers  in 
journalism  courses  and  by  many  calls 
for  graduates  of  state  university  jour¬ 
nalism  school,  according  to  Prof.  L.  N. 
Flint. 

H  Z.  Mitchell,  editor  Be.midji  Sen- 
tinel,  has  been  elected  to  executive  com¬ 
mittee  of  Minnesota  Editorial  Associa¬ 
tion,  succeeding  late  Frank  J.  Meyst  of 
Minneapolis.  President  -Asa  M.  Wallace 
of  Sauk  Center  is  representing  associa¬ 
tion  on  commission  to  codify  printing 
and  publication  laws. 

.New  dep.vrt.me.nt  of  .Advertisers’ 
Protective  Bureau,  Inc.,  has  been  formed 
in  Kansas  City  to  investigate  advertising 
mediums  and  report  on  their  standing 
and  character. 

Mrs.  .A.vdrew  V.  Barber,  wife  op 
“Dad”  Barber,  cartoonist  on  Bridgeport 
(Conn.)  Sunday  Herald,  herself  “Bab 
Yickery”  special  writer,  rescued  a 
woman  from  drowning,  July  12. 

Din.ner  to  newspaper  men  marked 
opening  of  new  Hotel  Fort.  Des  Moines, 
July  15. 

Samufx  B.  Epstein,  ow  nf:r  Franklin 
Jewelry  Comjiany,  Indianapolis,  is  fined 
$.50  and  costs  and  sentenced  to  10  days 
in  jail  for  obtaining  money  under  false 
pretenses  through  advertising. 

Will  of  Dr.  .Abraham  Jacobi  be- 
(|ueaths  $300,000  to  his  daughter,  Mrs. 
George  Mc.Aneiiy,  wife  of  executive 
manager  New  A'ork  Times. 

Lf;on  xRi)  Carroll,  for.meri.y  of  Stars 
&  Stripes  and  brother  of  Stuart  Carroll, 
circulation  manager  of  the  S.  &  S.,  has 
returned  from  overseas. 

EDWARt)  C.  Toner,  publisher  .A.nder- 
soN  (Ind.)  Herald,  and  his  wife  and 
young  daughter  were  severely  injured 
when  automobile  was  struck  by  delivery 
truck. 

COLIKGF  OF  THE  CiTY  OF  NeW  A'oRK 
announces  summer  course  in  proof- 
reai'ing  for  men  and  women,  to  last  five 
w^eks. 

Da\  Itl  J.  LuSTtG,  W  RITFtR  AND  THEATRI- 
cal  critic  for  Bridgeport  (Conn.)  Times, 
has  resigned  to  do  vaudeville  and  scena¬ 
rio  writing  in  New  A’ork. 

Kansas  Historical  Society  has  is- 
sueil  list  of  142  newspapers  and  periodi¬ 
cals  published  of  state.  The  society  has 
comiilete  tile  of  these  papers,  aggregat¬ 
ing  55,(X)0  volumes. 

Miss  Madeline  Voight  of  Cleveland 
has  started  campaign  to  entertain  Na¬ 
tional  .Amateur  I’ress  .Association  when 
it  meets  there,  July,  1920. 


Orlando,  Florida 

The  M-cf»  of  U»  South.  ri«htfully  rolled  the 
•Tltr  Beoutiful.”  The  .Northerner’s  Pindlse. 
the  Westerner's  Idenl.  The  Easterner's  Delight. 
The  home  of  the  South  mer. 

A  city  conceded  to  he  the  leatflng  spirit  of 
Intend  Florida.  County  seat  of  Orange  County 
and  head  of  the  Citrus  Belt  Surrounded  by 
thousands  of  arres  of  orange  grofes,  truck  gar¬ 
dens  and  stork  farms;  It  represents  a  rosmo- 
polltan  market  the  like  of  which  Is  dlfllrult  to 
equal. 

Faraifn  Adyertislni  Ageuetm  should  not  orer- 
look  this  Important  trade  renter  when  making  up 
schedules. 

•rianda  has  a  trading  radius  of  50  miles,  ag¬ 
gregating  50.000  people. 

THE  EVENING 
REPORTER-STAR 

Orlando,  Fla. 

ix  the  oldnt  and  trst  estahlUhed  dalljr  and 
wefkir  In  (Vntral  Florida. 

ITGOES  I^TO  THE  HOME. 

April  nrrulallon  New  York  Renreupnlatlfe 

Statement  2.175.  American  Press  Axs. 

1876-1919  225  W  ,30th  St. 

The  Reporter-Star 
Publishing  Co.,  Inc.,  Orlando,  Fla. 


ThoMA.'S  F.  Sturgess,  for  thirty 
years  connected  with  Omaha  newspapers, 
has  resigned  to  enter  the  insurance  busi¬ 
ness. 

Wilmington  Cha.mber  of  Commerce 
is  planning  monthly  magazine  to  adver¬ 
tise  city  and  its  industries. 

Schenectady  new.spaper  publishers 
and  I.  T.  U.  have  agreed  to  raise  of 
$4  a  week  for  printers,  making  scale, 
day,  $29;  night,  $32.50.  Contract  runs 
to  December  15,  1920. 

.\  “.Swap  Column”  is  a  new  feature 
of  the  Buffalo  Times  classified  advertis¬ 
ing  pages. 

Baltimore  Poles  have  started 
monthly  magazine,  in  their  own  lan¬ 
guage,  called  the  Traveler.  Frank  Mar- 
kiewicz  is  editor  and  publisher. 

Greensboro  (N.  C.)  Daily  News, 
upon  recent  opening  of  O.  Henry  Hotel, 
in  that  city,  home  of  late  author,  issued 
an  “O.  Henry  Edition,”  devoted  to  ca¬ 
reer  of  beloved  writer. 

Fred  Carey  has  become  editor  of  the 
Nebraska  Leader,  Omaha  paper  of  Non- 
Partisan  League. 

Ralph  H.  Mitchell  has  left  Port- 
laiid  Oregonian  to  become  assistant  to 
managing  editor  Denver  Times  and 
Rocky  Mountain  News. 

J.  Hammond  Johnson  has  left  Min- 
neapolis  Tribune  for  copy  desk  of  St. 
Paul  Pioneer  Press. 

Charles  Burnley,  market  editor  of 
St.  Paul  Dispatch-Pioneer  Press,  has  re¬ 
signed  to  start  paper  of  his  own  and 
become  secretary  of  East  Side  Commer¬ 
cial  Club.  His  successor  is  Louis  Mc¬ 
Kenna. 

Lawrence  Board.man  has  left  St. 
Paul  Daily  News  to  enter  the  service 
of  the  Northern  Pacific  Railroad. 

Percy  Halstead  is  shifted  from 
“night  side”  copy  desk  of  St.  Paul  Dis¬ 
patch-Pioneer  Press  to  the  “day  side.” 


Portland  (Ore.)  News  has  bought 
building  site  and  will  erect  2-story 
building. 

Steubenville  (Ohio)  Gazette,  a 
Democratic  daily,  has  been  sold  by  H. 
H.  McFadden  to  John  S.  Nolan,  former 
member  State  Liquor  License  Commis¬ 
sion. 

Indianapolis  News  has  increased 
.salaries,  ranging  from  $2.50  to  $5  a  week 
throughout  business,'  circulation  and 
editorial  departments.  New  increased 
wage  scales  were  negotiated  recently  for 
mechanical  departments. 

Camp  Sherman  News,  a  daily,  will 
discontinue  publication,  July  31. 

X'iSITING  NEWSPAPER  MEN  AND  ADVER- 
lising  men  at  National  Tractor  Show  in 
Wichita,  Kan.,  July  14-19,  were  guests 
at  dinner  given  by  Wichita  Eagle  and 
Capper  Publications. 

Mc.Iunkin  Advertising  .\gency  has 
moved  New  York  office  to  450  Fourth 
avenue. 


British  Publishers  Here 
Pomeroy  Burton,  managing  director  of 
the  Harmsworth  Publications  and  a  for¬ 
mer  .\merican  newspaper  man,  is  among 
the  British  publishers  who  have  arrived 
in  this  country  within  the  last  few 
weeks.  His  stay  will  be  of  short  dura¬ 
tion  and  is  a  business  trip  entirely. 
Other  visitors  now  in  this  country  are 
John  R.  Scott,  general  manager  of  the 
Manchester  Guardian,  and  A.  G.  Wise, 
general  manager  of  the  Melbourne 
Herald. 


C.  M.  Reed  Visits  New  York 
Clyde  M.  Reed,  owner  of  the  Parsons 
(Kan.)  Daily  Sun  and  private  secretary 
to  Governor  Henry  J.  Allen,  who  inci¬ 
dentally  is  owner  of  the  Wichita  Beacon, 
was  in  New  York  for  a  visit  this  week. 
He  left  for  home  Tuesday  evening. 


Put  The  Clarksburg  Telegram  on 
Your  List  for  Fall  and  Winter 
Advertising 

Get  Your  Share  of  Business  from  Prosperous  West 
Virginia 


SOME  FACTS  ABOUT  CLARKSBURG 


POPUL.4TION— 35,000. 

(Mostly  white,  native-born  Amer- 
irans.) 

BANK  RESOURCES— 
$18,25.5,557.23. 

POSTOFFICE  RECEIPTS,  1918— 
$138,530.26. 

WHOLESALE  AND  JOBBING 
HOU  SES — Twenty-five. 


FACTORIES — Many  kinds,  repre¬ 
senting — 

Investment,  $15,000,000.00. 
Employees,  7,500. 

Annual  payroll,  $9,000,000.00. 

R.AILROAD  passenger  and  freight 
rereinte,  exclusive  of  coal  and 
coke,^4,000,000.00  annually. 


Telegram  Maintains  Supremacy  in  Clarksburg 

The  Telegram  published  105%  more  foreign  advertising 
than  the  other  Clarksburg  paper  during  the  month  of  June, 
1919,  and  gained  39%  over  its  own  high  record  for  the  same 
month  of  the  previous  year. 

.ADVERTISING  RATE — Display,  run  of  paper,  flat,  2c  line 
to  February  1,  1920;  2%c.  line  thereafter. 


Member  W'est  Virginia  Select  List 

J.  J.  DEVINE,  Clarksburg,  W.  Va. 

General  Foreign  Advertising  Representative 


New  York  Office 
103  Park  avenue 


MACQUOID  AGENCY 


Member 

Audit  Bureau  of 
Circulations 


Chicago  Office 
1411  Hartford  Building 
A.  R.  KEATOR 
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IMPORTANT  CIRCULATION  AND  RATE  DATA 
COVERING  DAILY  NEWSPAPERS 

Editor  &  Publisher  and  Barbour’s  Advertising  Rate  Sheets,  Inc.,  Present  Semi-Annual  List 
Showing  in  the  Most  Concise  Form,  the  English  Language  Daily  Papers  Published  in  the 
United  States  July  1, 1919;  Their  5,000  Agate  Line  Space  Rate  and  Their  Net  Paid 
Circulation  for  the  Six  Months  Period  Ending  March  31,  1919 


state 

Population 

Number  of 
English 
I.anKuage 
Dailies 

Total 

Total  net  paid 
Circulation 
Morning  Evening 

Total 

Minimum 

space 

Morning 

agate  line 
rate 

Evening 

Total 

NuiiiIkt 
Sunday 
pa  pers 

Total 

Sunday 

circulation 

Sunday 
minimum 
agate  line 
space  rate 

A.  B.  C. 
Morning 

Net  Paid 
Evening 

Circulathm 

Total 

Sunday 

Alabama  . 

.  2,896,270 

Morn’g  Ev’g 

3  22  85 

69,789 

162.392 

232,181 

.1.5 

.4951721 

.6451731 

11 

171,406 

.4303574 

69,789 

120,653 

190,442 

156,250 

Arisonn  . 

.  272,804 

3 

22 

20 

25,590 

2A.322 

51,912 

.1007145 

.2.507146 

.4414291 

8 

27,907 

.1907145 

13,285 

12,350 

25,686 

14.702 

Arkansas  . 

.  1,792,965 

4 

24 

88 

59,378 

71,215 

130,593 

.i4nr»7ir» 

.a22«580 

.4664395 

6 

88,724 

.2028563 

.53,573 

3.3.796 

87,368 

70,018 

California  . 

.  8,119,412 

47 

97 

144 

40«.4ri0 

794.407 

1.292.866 

1.3.'l(14.50,s 

2.4672581 

3.8037000 

40 

860,657 

1,7851083 

408,.368 

522,750 

981,127 

778.784 

Colorado  . 

.  1,014,681 

9 

28 

87 

57.47R 

215.876 

273.354 

.22.1LM45 

.613.5725 

.8367370 

11 

236,814 

.4703574 

45,899 

156,580 

202,486 

212,722 

Connecticut  . 

.  1,286.268 

7 

28 

36 

88. 22  A 

2<«.825 

352.051 

.2278572 

.6678581 

.8957153 

5 

89,102 

.23000110 

73.391 

110..3f« 

189,757 

54,872 

Delaware  . 

.  216,941 

1 

2 

8 

lo.rioo 

.31.219 

41.818 

.0.1 

.0A5 

.095 

10,.599 

.31,219 

41,818 

None 

Dlst.  of  Columbia . 

.  874,684 

3 

2 

6 

SO.T.'iO 

ICgl.KH 

249,884 

.2.142858 

.31 

.6442858 

5 

230,879 

.5000000 

88,7.30 

160,104 

248,834 

230,879 

.  938,877 

11 

16 

87 

72,046 

64.684 

186,730 

.2600716 

.2803575 

.5404291 

10 

85,653 

.2628573 

54,045 

25,846 

79,891 

68.4.56 

Georgia  . 

.  2,986.617 

8 

20 

28 

116,.56.- 

195,731 

312,296 

.2635716 

.40.50006 

.7585722 

15 

322,780 

.60714,32 

107,490 

172,124 

279,614 

310,871 

Idaho  . 

.  461,766 

3 

8 

11 

22.186 

2A.AS0 

48,866 

.0914286 

.1514288 

.2428574 

5 

37,448 

.1428.572 

16,267 

None 

16,267 

15,589 

Illinois  . 

.  6,317,734 

21 

107 

128 

838.62.5 

1,.380.372 

2,218.997 

1.2771431 

3.2103488 

4.4964919 

25 

l„’i02,409 

1.7.550004 

772,440 

1,030,074 

1,802,614 

1,411,579 

Indiana  . 

.  2,854,167 

24 

109 

183 

2S0.29R 

557.422 

837.720 

..5.562517 

1.7104670 

2,2767187 

18 

288,434 

..577.5001 

251,.599 

.322,376 

688,975 

262,617 

Iowa  . 

....  2,824.771 

10 

42 

58 

149.245 

4C>8..382 

617.627 

.2757144 

i.ooo8.5a3 

1.3665727 

12 

302,550 

.603,5715 

1,36,841 

375.7.57 

612.698 

183.271 

Kentucky  . 

.  2,408.647 

10 

21 

31 

12S.0r>4 

170.414 

308.378 

.AA714:iO 

.47214.33 

7792863 

ft 

156.314 

.3481251 

114.688 

130,790 

245.478 

146,227 

Kansas  . 

.  1,874,196 

10 

55 

65 

119.466 

214..376 

338.842 

.3178.TO 

..'*2iiA7AA 

1.1439309 

10 

129..360 

.3,321430 

07,733 

113,829 

211.662 

102, 3A0 

Louisiana  . 

.  1,884,778 

3 

15 

18 

1>A,017 

1.50.04A 

246.063 

.16.57143 

.APA.'iri7A 

.5460719 

5 

251,881 

.4400000 

95,267 

127,.536 

222.803 

245,572 

.  782.191 

0 

6 

12 

A1.20S 

124.836 

.14hA420 

.1.582144 

.3078573 

2 

35,7,55 

.062.5000 

23,088 

.37,863 

60,961 

21..540 

.  1,884.639 

A 

11 

17 

174.201 

248.045 

422.246 

.3078573 

.487a574 

.7957147 

3 

321,146 

..5600000 

160,412 

216,130 

376.542 

321,146 

Massachusetts  . 

.  8,832,790 

12 

61 

73 

872.723 

1,171,1,89 

2,043,912 

1.695 

2.6867875 

4.8817875 

12 

1,,360,048 

1.7514287 

7.37,799 

990,006 

1,728,706 

1,346,600 

Michigan  . 

.  3.183,678 

7 

^3 

60 

189.,541 

740,478 

930.019 

.3396431 

1..522,5012 

1,8621443 

11 

467,124 

.7028.57.3 

134,446 

650,3.31 

784,777 

414,420 

Minnesota  . 

.  2.848,287 

6 

35 

41 

1.52,340 

475,010 

627.350 

.2.505358 

.9726795 

1.2232158 

G 

390,23« 

..5942858 

14S.8AA 

418,7.31 

667,697 

378,280 

Mississippi  . 

.  8,001.466 

4 

11 

16 

16.519 

30.1,35 

46,654 

.075 

.10.57145 

.2707145 

A 

28,191 

.12.5(XHIO 

4.772 

11,170 

15,961 

16.444 

Missouri  . 

.  8.448.498 

12 

60 

72 

594.040 

P09.4.50 

1,493.499 

1.6151802 

24785731 

17 

1,100.9.58 

1.4.5714.30 

584,522 

787,478 

1,372,000 

1,083,5.57 

.  486.376 

11 

9 

20 

67.074 

44.A.50 

111,724 

.272.V>02 

.2146430 

.4871432 

11 

P4.A54 

..3407145 

41,9.35 

27,463 

69,338 

57,.575 

.  1,296,877 

7 

18 

25 

HP. .524 

245.880 

364.404 

.17428r»9 

..5428.574 

.7171433 

7 

2.36,424 

.4300001 

111,797 

206,844 

818,641 

230,317 

Nevada  . 

.  114,748 

3 

4 

7 

5,429 

7,219 

12,648 

.05178.59 

.<»1»28573 

.1446432 

3 

5,429 

.051785ft 

None 

4.AA2 

4.632. 

.  None 

New  Hampshire  . 

.  446,362 

A 

10 

13 

14,.362 

42,.523 

56.885 

.or»03r.72 

.1704289 

.2267861 

11,475 

1.3,662 

26,137 

None 

.  8,080.371 

A 

30 

86 

69.094 

4.50.872 

519.966 

.1796420 

1.^305.364 

1.2101798 

A 

73,008 

.23.53572 

None 

255.290 

266,296 

34.286 

.  487.016 

1 

5 

6 

7,429 

10,720 

18,149 

.025 

.0728574 

.0978574 

1 

7,429 

.0250(X)0 

None 

None 

None 

.  10,646.989 

44 

111 

165 

1,921..54S 

2,893.760 

4,815.308 

5,.3.5.3.5721 

6.7072171 

12.0607892 

27 

3,1.34.608 

5..34R2868 

1,2,5.5,0.37 

1.007,42.3 

8,162,460 

2,380,731 

.  2,466.025 

9 

24 

38 

90,389 

75.0.54 

166.343 

.23,57144 

.35.5.3580 

.5910724 

13 

122,967 

.3307144 

74,870 

35,685 

110,665 

100,080 

.  791.437 

3 

11 

14 

24.827 

38,106 

62.933 

.0725 

.18964.30 

.2621430 

3 

29,078 

.10.50000 

22,777 

27,602 

60,469 

24,078 

Ohio  . t . 

.  6.278,814 

27 

123 

160 

472.573 

1,602.8.37 

2,075,410 

1.10678.59 

2.9927187 

4.0995046 

23 

816,668 

1.. 52.5.3.574 

27.3,014 

680,764 

968.778 

550,921 

.  2,877,629 

10 

40 

59 

1.3.5.018 

207.700 

342.718 

.22.*»0001 

.9089801 

1.23.39.302 

20 

188,245 

.5814288 

108,651 

7  A.  028 

184,679 

125,467 

.  888.248 

0 

22 

81 

123.549 

1.56.928 

280,477 

.2717860 

.4517864 

.7235724 

10 

188,828 

.3700003 

112,621 

120.476 

242,097 

172,586 

.  8,798.067 

44 

142 

186 

J.MA.A99 

1.676.2.39 

2.709.938 

2.0.52,5005 

3.4,328618 

5.4853623 

16 

1.38.3.956 

2. 19^57 16 

895,648 

714,184 

1,609,832 

1,292,582 

.  687,416 

2 

8 

10 

.'I2.99.'l 

130.077 

172,970 

.0907143 

.3.564286 

.4471429 

3 

61,972 

.1850000 

29,875 

121,947 

161,822 

61,972 

So.  Carolina  . 

.  1.660,934 

A 

10 

16 

A1..5.50 

.55.93P 

117.488 

.1678572 

.1878.574 

.8557146 

8 

81,585 

.2,32a572 

51,019 

38,813 

89,882 

64,348 

.  736,434 

7 

14 

81 

20, 89.*^ 

41.47.3 

62.366 

.1207144 

.1907148 

.8114292 

ft 

33,259 

.17.57144 

14,986 

19,806 

34.792 

21.850 

.  8.821,868 

5 

13 

18 

184.692 

206..527 

391,219 

.2782143 

.4707145 

.7489288 

A 

2.52.474 

.4350000 

182,192 

155,663 

837,796 

248,313 

.  4,601,279. 

27 

75 

102 

276.651 

425,962 

702,613 

.8871435 

1.4932164 

2.8803599 

41 

.572.  KW 

1.4878.579 

236.0.31 

220.360 

467,291 

454.304 

.  468.648 

3 

4 

7 

70,991 

.5.3.740 

124,740 

.1314286 

.15428.58 

.2867144 

3 

107,973 

.1614286 

46,438 

.52,11.3 

98,661 

75,087 

.  866,192 

2 

8 

10 

18..514 

32,711 

51,225 

.0428.572 

.1127859 

.1556431 

164,752 

.4000001 

18,514 

6,765 

26,879 

None 

.  2.234.030 

12 

18 

30 

1.36.976 

170.2S9 

316.265 

.3471431 

.4571432 

.8012863 

ii 

108,8.39 

131,224 

210,063 

138.181 

.  1,660.678 

11 

23 

34 

1.37,485 

34.3.392 

480.877 

.387.5001 

.8017861 

1.1892862 

1.3 

290.120 

.A2A5001 

11.5,586 

248,247 

868.883 

270,196 

.  1,489.165 

9 

22 

81 

76.0.50 

80.  .523 

156.573 

.20302PP 

.3178.580 

.5217868 

10 

100,2.56 

.26714.30 

21,015 

,54,927 

76,948 

47,728 

.  8,658.983 

4 

45 

49 

54,701 

408,169 

462.870 

.1242857 

1.0243582 

1.1486439 

7 

195,678 

.37178,58 

.52,607 

348.041 

400,788 

194,5.38 

Wyoming  . 

.  190,880 

3 

5 

8 

10.461 

14,913 

25.874 

.0.542858 

.0928573 

.1471431 

3 

10,461 

.0542a58 

None 

5,847 

5,847 

None 

Total  . 

. 106,857,184 

503 

1648 

2151 

9,948.804 

18.026.323 

87,975,127 

$22.7395720 

$44.2951003 

$67.084072.3 

505 

16,617,717 

$30.0715ftA4 

7.0P9.P25 

12,0.57,5rg> 

20,(M7,.390 

14,260,360 

/^N  July  1,  1919,  there  were  2,151 
'^English  language  daily  newspapers 
published  in  the  United  States,  with 
an  average  net  paid  circulation  for  the 
six  months  period  ending  March  31, 
1919,  of  27,975,127. 

Five  thousand  agate  lines  of  space 
could  be  run  in  each  and  every  one  of 
these  papers,  reaching  undoubtedly  the 
entire  English-reading  buying  popula¬ 
tion  of  the  United  States  for  $335,173.36 
— a  cost  of  but  IJic.  per  person  to 
reach,  through  cither  5.000  lines  in  one 
insertion  (more  than  two  solid  pages)  ; 
through  ten  printed  messages  of  500 
lines  each,  or  through  fifty  weekly  mes¬ 
sages  of  100  lines  each,  the  men  and 
women,  and  their  families,  who  pur¬ 
chase  these  27,975,127  papers  daily. 

All  Can  Profitably  Use  Papers 

Regardless  of  the  manner  in  which 
the  space  is  used,  it  must  be  evident 
that  every  worth-while  product  for  fam¬ 
ily  use  or  consumption  can  be  profitably 
sold  through  daily  newspaper  advertis¬ 
ing. 

While  this  statement  covers  all  of  the 
morning  and  evening  papers  of  the  na¬ 
tion,  the  relative  cost  of  territorial  cam¬ 
paigns  covering  a  number  of  States,  a 
single  state  or  a  city  with  its  trading 
radius  varies  little. 


.\n  analysis  of  the  resume  shows  by 
states,  and  gives  the  total  for  the  na¬ 
tion,  of  the  population  as  estimated  by 
the  Government  July  1,  1918;  the  num¬ 
ber  of  morning,  evening  and  the  total 
number  of  daily  papers ;  the  morning, 
evening  and  total  circulation ;  the  morn¬ 
ing,  evening  and  total  5,000  agate  line 
space  rates;  the  number,  circulation  and 
5.0(X)  agate  line  space  rates  of  daily 
papers  with  Sunday  Issues,  and  a  com¬ 
plete  analysis  of  A.  B.  C.  morning,  even¬ 
ing  and  Sunday  net  paid  circulation. 

The  detailed  analysis  which  follows 
gives  clearly  this  information  as  well  as 
indicating  whether  or  not  the  rate  is 
flat ;  whether  the  minimum  space  rate 
is  based  on  less  than  5,0(X)  lines;  on 
more  than  5,000  lines,  or  whether  the 
minimum  rate  is  based  on  insertions,  in¬ 
stead  of  the  total  volume  of  space. 

Fifteen  Less  Now 

Comparing  this  resume  with  that  ap¬ 
pearing  in  the  January  18  issue  of 
EntTOR  &  Ptmi.iSHER,  there  are  2,151 
daily  papers  now  as  against  2.166  then, 
a  drop  of  15.  The  entire  net  change 
occurred  in  the  morning  papers  where 
we  have  but  .503  now,  as  against  519  on 
January  1.  In  the  evening  field,  the  net 
increase  is  one. 

In  circulation  there  was  a  total  for 
the  six  months  period  ending  March  31, 
1919,  of  27,975,127,  as  against  28,625.041 
for  the  six  months’  period  ending  Sep¬ 
tember  30,  1918 — a  loss  of  669,914— 
322.333  in  the  morning  papers  and  347,- 
581  in  the  evening  papers.  The  gain  or 


loss  in  each  state  varies  but  a  small 
percentage  from  the  preceding  figures, 
and  there'  was  hut  one  State  that  made 
a  gain  in  excess  of  50.000 — New  York, 
which  gained  137,912.  This  slight  drop 
in  circulation,  representing  but  214  per 
cent,  is  not  in  a  sense  a  loss  but  a  re¬ 
adjustment  due  to  the  "ending  of  the  war. 
During  the  last  few  months  preceding 
the  signing  of  the  armistice,  and  espe¬ 
cially  in  October  and  November,  the 
Allied  victories  were  so  frequent  that 
people  naturally  bought  papers  contain¬ 
ing  the  latest  favorable  news.  Consid¬ 
ering  this  fact,  the  slight  difference  at 
this  time  is  not  as  great  as  m'ght  be 
expected. 

Cheapest  Form  of  Publicity 

It  is  not  possible  to  make  an  accurate 
comparison  of  rates  for  the  reason  that 
the  preceding  figures  were  ba.sed  on  the 
minimum  space  rate,  while  these  figures 
arc  based  on  the  5.000  agate  line  space 
rate.  Though  there  is  a  drop  of  669,914 
in  circulation,  and  an  agate  line  in  all 
the  papers,  on  a  5.000-line  basis,  costs 
$6.40  more,  the  actual  difference,  were 
the  comparison  on  the  identical  basis, 
would  be  very  slight — certainly  less  than 
5  per  cent.  Considering  the  increase 
during  the  past  six  months  in  practically 
every  line  of  business,  and  the  increase 
in  rates  in  other  form  of  media,  the  in¬ 
crease  in  daily  newspaper  space  is  in 
keeping  with  its  cost — the  lowest  of  any 
form  of  printed  publicity. 

In  the  Sunday  field,  that  is  the  Sun¬ 
day  editions  of  daily  papers,  the  general 


conditions  are  somewhat  the  reverse,  for 
there  is  a  net  increase  of  2  papers ;  and 
a  gain  in  circulation  of  561,137.  While 
it  is  true  that  the  rate  is  $3.26  per  line 
greater,  the  difference  between  the  min¬ 
imum  space  and  the  5.000  agate  line 
space  rate  must  be  taken  into  considera¬ 
tion  as  well  as  the  increase  of  more  than 
500,000  in  circulation. 

In  this  resume  we  have  not  only 
shown  the  total  daily  A.  B.  C.  circula¬ 
tion,  but  have  shown  the  division  in  the 
morning  and  evening  fields.  While  there 
is  a  slight  drop  in  daily  circulation,  as 
there  is  in  the  circulation  of  all  the 
papers,  the  decrease  in  A.  B.  C.  circula¬ 
tion  is  much  less  in  proportion  than  on 
the  dailies  as  a  whole,  and  is  an  indica¬ 
tion  of  the  continual  increasing  desire 
among  publishers,  agents  and  advertisers 
for  A.  B.  C.  figures.  With  the  Sunday 
papers  an  increase  is  shown,  though 
this  increase  is  slightly  less  in  propor¬ 
tion  than  that  of  all  the  Sunday  papers. 

Will  Be  Analyzed  Weekly 

From  these  figures,  many  other  inter¬ 
esting  facts  and  analysis  will  be  made, 
and,  in  keeping  with  its  policy.  Editor 
&  Publisher  will  present  from  week  to 
week  articles  further  analyzing  and  in¬ 
terpreting  these  figures. 

.An  important  revision  and  analysis, 
according  to  population,  will  appear  in 
the  .August  7  issue.  This  will  be  differ¬ 
ent  than  any  analysis  yet  made  and  of 
great  interest  to  every  one  interested  in 
daily  newspapers. 

See  additional  tables  on  pages  30^6. 
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Nst  Paid 

5,000  Aft. 

ALABAMA 

Clrcula- 

Lias  Spaes 

tiss 

Rats 

Albany  * 

Albany-Dee atuT  Daily 

(R) 

3,200 

.01438589 

Anniaton 

Star  and  Hot  Blast 

(S) 

6,514 

.02’ 

Birmingham 

*Age-Herald 

(B» 

t23.560 

.05 

♦Sunday  Edition 

(M) 

t20,795 

.06 

•Ledger 

(Rl 

137,888 

.07^ 

♦.Veu’i 

(R) 

145,967 

.084 

♦Sunday's  Edition 

(M) 

148,055 

.lO^ 

Dothan 

Eagle 

(R) 

.0121429* 

Kufaula 

Cilisen 

(R) 

.0057143* 

Florence 

Nrivs 

(R) 

.0178572* 

Gadaden 

^Journal 

(R) 

14,674 

.0178572* 

Times-Nevs 

(R) 

4,913 

.0178572* 

HuntavUle 

Telegram  and  Mercury 

(U) 

.0142858* 

Times 

(S) 

2,382 

.01785724 

Mobile 

*Nevs  Item 

(R) 

110,766 

.83* 

♦Register 

(B) 

125,179 

.05* 

♦Sunday  Edition 

(M) 

135,048 

.06* 

Montgomery 

♦Advertiser 

(B) 

.05* 

♦Sunday  Edition 

(M) 

.06» 

*Journal 

(R) 

121,358 

.05* 

♦Sunday  Edition 

(M) 

120,131 

.05* 

Times 

(R) 

7,400 

.04* 

Opelika 

News 

(R) 

2,940 

.01071434 

Sdma 

Journal 

(T) 

.0142858* 

Sunday  Edition 

(M) 

.0142858* 

Times 

(U) 

.0125* 

Sheffield 

Tri-Cities  Daily 

(R) 

.0178572* 

Talladega 

Home 

(R) 

.0107143* 

Troy 

Messenger 

(R) 

.0107143* 

TUKftlOOM 

News  and  Times  Gasette 

(T) 

2,150 

.02142^ 

Sunday  Edition 

(M) 

.0214286# 

ABIZON'A 

Biabee 

Ore 

(R) 

1,200 

.0251 

Review 

4,200 

.0357143|l 

Douglaa 

Dispatch 

(C) 

2,434 

.0254 

International 

(R) 

2,540 

.0254 

Flagstaff 

Northrrn  Artcomi  Leadrr  (R) 

.0178572* 

Globe 

Arizona  Record 

(C) 

.0254 

Jerome 

Verde  Copper  News 

(R) 

1,540 

.0178572* 

Mesa 

Tribune 

(R) 

950 

.0107143* 

Miami 

Arizona  Silver  Belt 

(R) 

1,917 

.02857154 

Nogalea 

Herald 

(R) 

1,850 

.0178572* 

Oasis 

(C) 

.0178572* 

Phoenix 

^Arizona  Gasette 

(R) 

18,244 

.04* 

♦Arizona  Republican 

(B) 

19,934 

.035* 

♦Sunday  Edition 

(M) 

110,968 

.035* 

Prescott 

Arizona  Journal-Miner 

(C) 

1,956 

.01642864 

Tempe 

News 

(R) 

.oos 

Tom  batons 

Prospector 

(R) 

750 

.01785724 

Tucson 

•Arizona  Star 

(D) 

3,351 

.0214286* 

♦Sunday  Edition 

(M) 

3,734 

.0214286* 

•Citizen 

(R) 

14,106 

.025* 

Yuma 

Examiner 

(R) 

1,025 

.021 

Sun 

(C) 

1.465 

.0142858* 

ARKANSAS 

Arkadelphia 

News 

(R) 

.0107143 

Batesville 

Guard 

(R) 

450 

.0053571* 

Bentonville 

Daily 

(R) 

.0125* 

Conway 

Log  Cabin  Democrat 

(R) 

925 

.0075* 

Eureka  Springs  Timrs-Ecko 

(R) 

.00714291 

Fayetteville 

Democrat 

(R) 

1.300 

.0085715* 

Fort  Smith 

•Southwest  American 

(D) 

113,222 

.03* 

♦Sunday  Fldilion 

tM) 

113,845 

.03* 

•Times  Record 

(T) 

111,470 

.025* 

♦Sunday  Edition 

(M) 

111.217 

.025  • 

Helena 

World 

(T) 

.01428.584 

Sunday  Fldition 

(M) 

.01428484 

Hope 

Arkansas  Herald 

(r; 

870 

.0092858* 

Hot  Springs 

New  Era 

(K) 

3.907 

.01428.58’ 

Sentinal-Record 

(C) 

.03571434 

Jonesboro 

',R) 

1,193 

.0085715* 

Tribune 

(R) 

1,165 

.01071434 

Littla  Rock 

•Arkansas  Democrat 

(R) 

122,326 

.05* 

♦Arkansas  Gazette 

(B) 

140,350 

.06* 

♦Sunday  Edition 

(M) 

154,856 

.08* 

News 

(R) 

11.200 

.025* 

Malvern 

Record 

(R) 

450 

.0142858* 

Mena 

Star 

(R) 

665 

.0107143* 

Newport 

Independent 

(R) 

.0071429* 

Paragould 

Press 

(R) 

1,100 

.0078572* 

Pine  Bluff 

Commercial 

(R) 

4,855 

.0254 

Graphic 

(C) 

.3,421 

.0178.572* 

Rogers 

Post 

(R) 

645 

.0089286* 

Searcy 

Citizen 

(R) 

560 

.003.5715* 

Siloam  Springs  Kriiistrr 

(R) 

.0107143* 

Stuttgart 

Fne  Prrn 

(R» 

.0114286* 

Texarkana 

Four  States  Presiand  Courier 

— Tfxarkana  Texas 

Texarkanian 

(R) 

2,576 

.0142858* 

CALIFORNIA 

Alameda 

Times-Star  and  Argus 

(R) 

3,893 

.02142864 

Anaheim 

Herald 

(R) 

1,050 

.0125* 

Bakersfield 

•Californian 

(R) 

16,230 

.02* 

♦Echo 

(D) 

13.741 

.02* 

♦Sunday  Edition 

(M) 

13,961 

.02* 

Report 

(B) 

.0071429* 

Berkeley 

Gazette 

(R) 

6,627 

.03214294 

Brawley 

News 

(R) 

1.305 

.0178572* 

Calexico 

Chronicle 

(R) 

.0128572* 

Chico 

•Enterprise 

(R) 

11.265 

.01* 

Record 

(C) 

1.948 

.0107143* 

Coalinga 

Retard 

(R) 

.0071429* 

Colton 

Courier 

(U) 

.01071431 

Colusa 

Sun 

(R) 

.008.57151 

Coming 

Observer 

(R) 

376 

.0089286* 

Corona 

I  tide  pendent 

(R) 

463 

.0071429* 

Dinuba 

Sentinel 

(R) 

.0107143* 

El  Centro 

Imperial  Valley  Press 

(R) 

1,784 

.015* 

Progress 

(C) 

1,741 

.0128572* 

Sunday  Edition 

(M) 

.0128572* 

Escondido 

T  imes-A  dvocate 

(R) 

.0107143* 

Eureka 

Humboldt  Standard 

(R) 

5,073 

.02* 

♦Humboldt  Times 

(D) 

14,998 

.02* 

♦Sunday  Edition 

(M) 

15.116 

.02* 

Fillmore 

Sun 

(C) 

.0142858* 

Fresno 

Herald 

(R) 

8,566 

.03* 

Republican 

(A) 

28,356 

.07* 

Fullerton 

Tribune 

(R) 

1,020 

.0128572* 

Glendale 

News 

(R) 

1,000 

.0178572* 

Grass  Valley 

Union 

(C) 

2,061 

.0107143* 

Grid  ley 

Globe 

(R) 

211071431 

Hanford 

Journal 

(C) 

1,198 

.01428584 

Sentinel 

(R) 

1.227 

.01.28584 

HoHister 

Free  Lance 

(R) 

886 

.0107143* 

Hoitville 

Tribune 

(k) 

1,068 

.0164286* 

Imtierial 

Enterprise 

(R) 

.01339284 

Loc«  Beach 

•Press 

(R) 

15,728 

.03* 

•Teletram 

(R) 

T6,424 

.03* 

Loe  Angeles 

♦Examiner 

(B) 

172.972 

.144 

♦Sunday  Edition 

(M) 

1146,939 

.214 

(12-31-18  3  mot. 

stm'D 

Nst  Paid 

5,000  Aft. 

CALIFORNIA— Con/itiurd 

Clreula- 

Lins  Spass 

tlSR 

Rats 

Los  Angeles 

•Express 

(R) 

t55.917 

.10* 

Con't. 

•Herald 

(R) 

t 127,774 

.17 

Journal  (Court  News) 

(B) 

.0214286* 

Record 

(R) 

38,337 

.065* 

♦Times 

(B) 

182.796 

.12# 

♦Sunday  Edition 

(.M) 

tl24,338 

.16« 

Madera 

Mercury 

(R) 

.0128572# 

Tribune 

(R) 

.0107143* 

Martinez 

Gazette 

(R) 

840 

.01071431 

Standard 

(R) 

.01071431 

Marysville 

Appeal 

(C) 

1,558 

.0142858* 

Democrat 

(R) 

1,712 

.0142858* 

Merced 

Sun 

(R) 

1,290 

.0107143* 

Modesto 

Herald 

(C) 

4,023 

.02857151 

.0285715* 

News 

(R) 

3,986 

Monrovia 

News 

(R) 

802 

.01785721 

.0107143* 

Monterey 

Cypress-A  merican 

(R) 

9.50 

Napa 

Journal 

(C) 

725 

.0107143* 

Register 

(R) 

1.150 

.0107143* 

Oakland 

Enauirer 

(R) 

21,054 

.06* 

Inter-City  Express  (Court 

News) 

(B) 

.0178572* 

Post 

(R) 

.06* 

•Tribune 

(R) 

144,154 

.09* 

♦Sunday  Edition 

(M) 

146.884 

Ocean  Park 

Bulletin 

(R) 

.0178572# 

Ontario 

Report 

(R) 

1,500 

.0142858* 

Orange 

News 

(R) 

1,407 

.0107143* 

Oroville 

Mercury 

(R) 

850 

.0142858# 

Register 

(B) 

1,300 

.0107143' 

Oxnard 

Courier  &•  News 

(R) 

1,200 

.0142858* 

Pacific  Grove 

Review 

(R) 

370 

.0178572* 

Palo  Alto 

'Times 

(R) 

1,049 

.0114286* 

Pasadena 

•Star  News 

(R) 

111,212 

.0464286# 

Petaluma 

Argus 

(R) 

1,5.50 

.01071431 

Courier 

(C) 

950 

.00714291 

Placerville 

Republican 

(R) 

340 

.0035715* 

Pomona 

Bulletin 

(C) 

.01785721 

•Progress 

(R) 

12,876 

.016# 

Porterville 

Messenger 

(C) 

.0085715* 

Recorder 

(R) 

950 

.0085715* 

Red  Bluff 

News 

(R) 

800 

.0142858* 

Sentinel 

(R) 

.0107143* 

Redding 

Courier-Free  Press 

(R) 

(C) 

1,076 

.0107143* 

Searchlight 

1,300 

.0107143* 

Redlands 

Feuts 

(R) 

.0178572* 

Richmond 

Independent 

(R) 

2,532 

.0142858* 

News 

(C) 

930 

.025# 

Record-Herald 

(R) 

.0092858* 

Riverside 

Enterprise 

(C) 

3,469 

.02* 

•Press 

(R) 

14,636 

.0178572* 

Sacramento 

•Bee 

(T) 

135,413 

.06* 

•Saturday  Fjiition 

(Y) 

137,364 

.06* 

Recorder  (Court  News) 

(B) 

.02* 

Star 

(R) 

7,554 

.02* 

Union 

(A) 

7,723 

.03 

Sunday  Edition 

(M) 

.035 

Salinas 

Index 

(R) 

1,090 

.0071429* 

Journal 

(C) 

1,080 

.0085715* 

San  Bemardino*/M(/cx 

(T) 

12,107 

.02' 

♦Sunday  Edition 

(.M) 

12,108 

.02* 

♦Sun 

(B) 

14  482 

.0214286# 

♦Sunday  Edition 

(M) 

14.544 

.02I4286« 

San  Diego 

•Sun 

(R) 

16,591 

.035* 

Transcript  (Court  News)  (R) 

.0042858* 

•Tribune  (R)  tI5.I66 

♦I’nion  (B)  tl5,305 

\  130,471 

.06 

♦Sunday  Edition 

(M) 

124,.528 

.05 

San  Francisco 

•Bulletin 

(R) 

186,886 

.18# 

•Call  and  Post 

(R) 

195.595 

.16 

♦Chronicle 

(B) 

195,202 

.208125# 

♦Sunday  Edition 

(M) 

1142,514 

.23125# 

Commercial  News 

(B) 

.05# 

♦Examiner 

(B) 

tll5,766 

.25# 

•Sunday  Edition 

(M) 

1263.784 

.45# 

Journal  of  Commerce 

(R) 

8..500 

.0714286* 

News 

(R) 

47,009 

.10* 

News  Bureau 

(R) 

600 

.0251 

Pacific  Builder 

(B) 

.01428581 

Recorder  (Erg.  Alto) 

(E) 

.0342858* 

{Court  News) 

.04* 

Ssm  Jose 

♦Mercury-Hearld 

(B) 

113,106 

♦Sunday  Edition 

(M) 

114,068 

.04* 

News 

(R) 

<.0214286# 

San  Louis  Obispo  Telegram 

(R) 

1,353 

.0089286* 

Tribune 

(C) 

600 

.004.5714* 

San  Mateo 

.San  Mateo  News-Leader 

(R) 

1 .0.56 

.0107143* 

San  Pedro 

News 

(R) 

1,784 

.0142858* 

PUot 

(R) 

1,931 

.0142858* 

Santa  Ana 

Register 

(R) 

5,501 

.025* 

Santa  Barbara  •News  and  Independent 

(R) 

14,785 

.0178572* 

Press 

(C) 

3,294 

.0178572* 

Santa  Cruz 

News 

(R) 

1,875 

.0121429* 

Sentinel 

(C) 

1,875 

.0128572* 

Santa  Maria 

Times 

(R) 

9.50 

.0164286# 

Santa  Monica 

Outlook 

(R) 

1,724 

.0178572# 

Santa  Rosa 

Press  Democrat 

(C) 

2,925 

.0178572* 

Republican  {Morn,  also) 

(E) 

2,487 

,.0178572* 

Stockton 

Independent 

(A) 

4.762 

.0214286* 

Record 

(R) 

13,485 

.04* 

Report  (Court  News) 

(B) 

.051 

Taft 

Midway  Driller 

(R) 

3,362 

.02* 

Tulare 

Advance 

(C) 

874 

.0107143* 

Register 

(R) 

971 

.0178572# 

Vallejo 

Clwonicle 

(R) 

2,075 

.0178572# 

News 

(R) 

.0107143* 

Times 

(C) 

1,538 

.0142858* 

Venice 

Vanguard 

(R) 

2,165 

.0142858' 

Ventura 

Free  Press 

(R) 

780 

.0178572# 

Post  and  Democrat 

(C) 

850 

.0071429* 

N’isalia 

Delta 

(C) 

1,302 

.0142858* 

Times 

(R) 

1,417 

.0142858- 

Watsonville 

Pajaronian 

(R) 

1,425 

.0178572# 

.01* 

Register 

(C) 

1,171 

Whittier 

News 

(R) 

.0128572* 

Willows 

Journal 

(R) 

770 

.01785721 

Woodland 

Democrat 

(R) 

1,530 

.01# 

Mail 

(C) 

960 

.0114286* 

C^LOBADO 


Aspen 

Democrat^  T  imrs 

(R) 

530 

.00428581 

.0128572* 

Boulder 

Camera 

(R) 

1,700 

News-Herald 

(R) 

.0142858* 

Canon  City 

Record 

(R) 

1,111 

.0107143* 

('olorado  Spgs.*Gazette 

(B) 

14.446 

.025 

♦Sunday  Edition 

(M) 

16.764 

.025 

•Telegraph 

(R) 

15,789 

.925 

Transcript  (Court  News)  (R) 

.0178572* 

Cripple  Creek 

Cripple  Creek  Times  and 

Victor  Record 

(C) 

.0178572* 

Denver 

Express 

Mining  and  Financial 

(R) 

15,123 

.04* 

Record 

(R) 

.025 

Nst  Paid 

5.000  Apt. 

COLOEADO — Continued 

Clrcula- 

Line  Space 

tlsa 

Rats 

Denver 

•Post 

(R) 

tll3.526 

.13* 

Con't. 

♦Sunday  Edition 

(M)  tl42,6l3 

.175* 

Record-Stockman 

(R) 

.04# 

♦Rocky  Mountain  News 

(B) 

t32,094 

.08* 

♦Sunday  Edition 

(M) 

#54,3.33 

.11* 

•Times 

(R) 

#34,863 

.07* 

Durango 

Democrat 

(C) 

.0160714s 

Herald 

(R) 

1,957 

.0107143* 

Florence 

Citizen 

(R) 

.0071429* 

F'ort  Collins 

Courier 

(R) 

1,487 

.0178572* 

Express 

(C) 

2,208 

.0142858* 

Fort  Morgan 

Times 

(R) 

768 

.0128572* 

Grand  Junct. 

News 

(C) 

1,700 

.0128.572* 

Sentinel 

(R) 

2,994 

.0107143* 

Greeley 

•Tribune- 

Republican  (R)  t2,408 

♦Tribune- 

#3,717 

.0142858* 

Republican  (B)  tl*309j 

La  Junta 

Democrat 

(R) 

.0142858* 

Lamar 

News 

(R) 

.0107143* 

Leadville 

Herald-Democrat 

(A) 

3,624 

.02 

Longmont 

Call 

(R) 

.0142858* 

T  imes 

(R) 

.0107143* 

Loveland 

Herald 

(R) 

1.150 

.0107143* 

Montrose 

Press 

(R) 

1,382 

.0128572* 

Pueblo 

♦Chieftain 

(B) 

#8,050 

.03' 

♦Sunday  Edition 

(M) 

#9,012 

.03* 

Star-Journal 

(S) 

10,460 

.035# 

Sterling 

Advocate 

(R) 

3,000 

.0142858* 

Telluride 

Journal 

(R) 

687 

.00571434 

T  rinidad 

Chronicle-News 

(S) 

2,053 

.01428.58* 

Picketwire 

(R) 

1,570 

.0142858# 

CONNECTICUT 

Ansonia 

•Sentinel 

(R) 

#6,579 

.02* 

Bridgeport 

Hearld 

(R) 

.0142858* 

•Post  (R)127,688, 

♦Standard 

#45,463 

.09* 

Telegram  (BH17,775  J 

♦Sunday  Post 

(M) 

#13,205 

.04* 

Times  and  Farmer 

(R) 

12,214 

.025 

Bristol 

Press 

(R) 

2,040 

.0107143* 

Danbury 

News 

(R) 

6,498 

.0142858* 

Hartford 

♦Courant 

(B) 

#23,767 

.05' 

♦Sunday  Edition 

(M) 

#29.429 

.06* 

Post 

(R) 

10,658 

.025 

•Times 

(R) 

#36,055 

.06* 

Manchester 

Herald 

(R) 

3,177 

.0135715# 

Meriden 

Journal 

(R) 

5,166 

.02# 

♦Record 

(B) 

#6,608 

.025# 

Middletown 

Press 

(R) 

7,758 

.0164286# 

Naugatuck 

News 

(R) 

1,990 

.0107143' 

New  Britain 

Herald 

(R) 

6,024 

.0171429# 

Record 

(R) 

7,118 

.0214286# 

New  Haven 

♦Journal-Courier 

(B) 

#14.714 

.035' 

Register 

(S) 

26,959 

.055# 

•T  imes-Leader 

(R) 

#15.594 

.025 

Union 

(R) 

12,825 

.04# 

Sunday  Edition 

(M) 

7,271 

.044 

New  London 

•Day 

(R) 

#10,626 

.0328572# 

Globe 

(R) 

1,608 

.025* 

Telegraph 

(B) 

4,630 

.0128572* 

Norwalk 

•Hour 

(R) 

#3,186 

.0214286* 

South  Norwalk  Sentinel 

(R) 

2,760 

.0142858* 

Norwich 

Bulletin 

(B) 

10,205 

.025# 

Record 

(R) 

3.422 

.0178572# 

Stamford 

•Advocate 

(R) 

#7,438 

.0214286* 

Torrington 

Register 

(R) 

3,988 

.0128.572' 

Waterbury 

•American 

(R) 

#9.200 

.028.5715# 

Democrat 

(R) 

7,291 

.0214286* 

♦Republican 

(B) 

#10,527 

.035# 

♦Sunday  Edition 

(M) 

#12,2.38 

.0354 

Willimantic 

Chronicle 

(R) 

.3.480 

.0178572# 

Winsted 

Citizen 

(Rt 

2,483 

.0085715# 

DELAWARE 

Wilmington 

•Every  F.vening 

(R) 

#12.711 

.03' 

•Journal 

(R) 

#18..508 

.035 

♦News 

(B) 

#10,599 

.03* 

DISTRICT  OF  COLUMBIA 

Washington 

Cockrell's  Transcript  (Court 

News) 

(B) 

.0142858# 

♦Herald 

(B) 

#26,882 

.07* 

♦Sunday  Edition 

(M) 

#23,487 

.07* 

♦Post 

(B) 

#61,848 

.15# 

♦Sunday  Edition 

(M) 

#80,105 

.16# 

•Star 

(R) 

#101,643 

.17* 

♦Sunday  Edition 

(M) 

#82,119 

.13* 

•Times 

(R) 

#58.461 

.14* 

•Sunday  Edition 

(M) 

#45,168 

.14* 

FLORIDA 

Clearwater 

Sun 

(R) 

933 

.0107143* 

Daytona 

Journal 

(C) 

.0142858* 

News. 

(R) 

2,150 

.0178572# 

Fort  Myers 

Press 

(R) 

911 

.0107143* 

Gainesville 

Sun 

(C) 

1,400 

.0107143# 

Jacksonville 

•Florida  Metropolis 

(R) 

#19,135 

.045* 

♦F'lorida  Times-Union 

(B) 

#28,573 

.06* 

♦Sunday  Edition 

(M) 

#35,778 

.06* 

Key  West 

Citizen 

(Rl 

2,340 

.0107143* 

Journal  (Eng.  8t  Span.) 

(D) 

.0107143* 

Sunday  Edition 

(M) 

.0107143* 

Lakeland 

Star 

(R) 

.01* 

Telegram 

(R) 

.0107143* 

Miami 

•Herald 

(B) 

#6,455 

.03* 

♦Sunday  Edition 

(M) 

#7.524 

.035* 

•Metropolis 

(R) 

#6,711 

.03* 

Ocala 

Star 

(R) 

700 

.0071429# 

Orlando 

Reporter-Sun 

(R) 

2,175 

.0142858* 

Sentinel 

(C) 

2,003 

.0107143* 

Palatka 

Post 

(B) 

1,004 

.0122143* 

Pensacola 

Journal 

(A) 

6,127 

.025* 

News 

(Rl 

5,220 

.02* 

St.  Augustine 

Record 

U) 

1,857 

.02# 

St.  Petersburg  Independent 

(R) 

3,526 

.0132143# 

Times 

(C) 

3,517 

.0107143* 

Tallahassee 

Democrat 

(Rl 

780 

.01428.58* 

Tampa 

T  imes 

(R) 

15,566 

.035* 

♦Tribune 

(B) 

#19,017 

.04 

♦Sunday  Edition 

(M) 

#25,154 

.05 

Tarpon  Spgs. 

Leader 

(R) 

600 

.0107143* 

West  Palm 

Beach 

Palm  Beach  Post 

(A) 

.03.57143* 

GEORGIA 

Albany 

Herald 

(R) 

5,361 

.02* 

Americus 

T  imes-Recorder 

(U) 

1,784 

.0142858* 

Athens 

Banner 

(C) 

3,140 

.02# 

•Herald 

(R) 

#2,825 

.0125 

Atlanta 

•Constitution 

#51,188 

.085* 

•Sunday  Edition 

(M) 

#53,999 

.085* 

For  Explanation  of  Key-Lcttera  and  Markinga  See  Foot  Note  on  Page  36 
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Net  Paid 

5,000  Agt. 

Net  Paid 

5,000  Aot. 

N«t  Paid 

5,000  Agt. 

GEORGIA — Continued 

Circula¬ 

Line  Space 

ILLINOIH — Continued 

Circula¬ 

Line  Space  | 

INDIANA — Continued 

Circula¬ 

Line  Space 

tion 

Rate 

tion 

Rate 

tion 

Rate 

Atlanta 

Fulton  County  Report 

Kankakee 

Democrat 

(R) 

3,612 

.0142858*  1 

Indiana(>olis 

Commercial(CourtNews)  (B) 

.0225# 

Con’/. 

(Court  News) 

(R) 

* 

Gazette 

(R) 

.01'  1 

•Indiana  Times 

(R) 

+47,883 

.07* 

*Georgian 

(R)* 

t4V,441 

.08* 

Republican 

(Rt 

4,040 

.0128572* 

Live  Stock  Journal 

(R) 

3,308 

.0714286# 

♦Sunday  American 

(M) 

+92,918 

.12* 

Kewanee 

•Star-Courier 

(R) 

+3,472 

.0128572' 

•News 

(R) 

+123,404 

.16* 

*Journal 

(R1 

+59,223 

.09' 

La  Salle 

Post 

(R) 

.0142858* 

*#ar 

■  (B) 

+92,759 

.11* 

♦Sunday  Edition 

(M) 

+69,794 

.09' 

•Tribune  and  Peru  Press 

(R) 

+2,168 

.0107143* 

♦Sunday  Edition 

(M) 

+106,381 

.14* 

Augusta 

•Chronicle 

(B) 

tll,672 

.03* 

Lewiston 

Record 

(R) 

.0071429* 

Jeffersonville 

News 

(R) 

794 

.0142858+ 

♦Sunday  Edition 

(M) 

tlO.651 

.035* 

Lincoln 

•Courier-Herald 

(R) 

+1,785 

.015' 

Star 

(R) 

921 

.0171429# 

•Herald 

(R) 

tl7,413 

.035* 

Star 

(R) 

2,030 

.0107143* 

Kendallville 

News-Sun 

(R) 

1.775 

.0085715* 

♦Sunday  Edition 

(M) 

tl2.8t2 

.035*  1 

Litchfield 

News-Herald 

(R) 

2,210 

.01' 

Kokomo 

♦Dispatch 

(U) 

+5,567 

.0178572* 

Brunswick 

Banner 

(R) 

.0I42858* 

Union 

(R) 

.0089286* 

♦Sunday  Edition 

(M) 

+6.010 

.0178572* 

News 

(C) 

.0142858* 

Macomb 

By-Slander 

(R) 

.0107143# 

•Tribune 

(R) 

+8.332 

.0214286* 

Columbus 

♦Enquirer-Sun 

(B) 

t3,238 

.02' 

Journal 

(R) 

4,304 

.0121429* 

Lafayette 

•Courier 

(R) 

+8,994 

.02* 

♦Sunday  Edition 

(M) 

t3.232 

.02' 

Marion 

Post 

(R) 

.0071429+ 

♦Journal 

(B) 

+10,415 

.02143* 

•Ledger 

(T) 

t7.360 

.025* 

Republican 

(R) 

1,434 

.0107143* 

La  Porte 

Argus 

(R) 

.0107143* 

♦Sunday  Edition 

(M) 

+7,268 

.025* 

Marseilles 

Register 

(R) 

700 

.0071429*  ! 

Herald 

(R) 

3,376 

.0128572* 

Cordele 

Dispatch 

(U) 

1,050 

.0142858* 

Mattoon 

Commercial  Star 

(C) 

2,675 

.01' 

Lebanon 

Reporter 

(R) 

3,188 

.0128572* 

Dublin 

Courier  Herald 

(R) 

1,600 

.0107143* 

•Journal-Gazette 

(R) 

+3,213 

.0114286* 

Linton 

Citizen 

(R) 

1,990 

.0071429* 

Griffin 

News  and  Sun 

(R) 

661 

.02I4286e 

Metropolis 

News 

(R) 

1,214 

.0114286# 

Logans port 

•Pharos-Reporter 

(R) 

+6.621 

.015' 

(There  is  no  issue  .Sunday 

Moline 

•Dispatch 

(R) 

+9,788 

.03* 

♦Tribune 

(D) 

+5,258 

.015* 

or  Monday) 

Monmouth 

Atlas 

(R) 

3,423 

.015* 

♦Sunday  Edition 

(M) 

+5,340 

.015* 

I..a  Grange 

Reporter 

(R) 

.0142858* 

Review 

(R) 

3,034 

.0107143* 

Madison 

•Courier 

(R) 

+2,820 

.0107143* 

Macon 

•News 

(R) 

tI9.547 

.04' 

Morris 

Herald 

(R) 

2,375 

.0114286' 

Herald 

(R) 

1,316 

.0107143+ 

♦Sunday  Edition 

(M) 

tl7.429 

.04' 

Mount-Carmel  Republican^Register 

(R) 

2,900 

.015' 

Marion 

•Chronicle 

(R) 

+6,769 

.0214286* 

♦Telegraph 

(B) 

+20,983 

.04' 

Mount  Carrol 

Democrat 

(R) 

.0107143* 

•Leader-Tribune 

(D) 

+8,301 

.0214286* 

♦Sunday  Edition 

(M) 

+18,086 

.04'  1 

Mount  Vernon 

News 

(R) 

1,040 

.01* 

♦Sunday  Edition 

(M) 

+8,516 

.0214286* 

Moultrie 

Observer 

(R) 

1,025 

.0071429* 

Register 

(R) 

2,312 

.0121429* 

Martins  /ille 

Reporter 

(R) 

.0071429* 

Quitman 

Free  Press 

(R) 

.0071429*  ' 

Murphysboro 

Independent 

(R) 

1,803 

.01' 

Michigan  City  Dispatch 

(R) 

2,524 

.0107143# 

Rome 

Tribune-Herald 

(C) 

3,135 

.0142858' 

Republican  Era 

(R) 

1,680 

.0085715' 

News 

(R) 

3,418 

.0214286+ 

Savannah 

♦News 

(B) 

120,409 

.04 

Natl.StockYds.  Nall.  Live  Stock  Reporter  (R) 

9,886 

.05* 

Monticello 

Journal 

(R) 

800 

.0107143* 

♦Sunday  Edition 

(M) 

t24,682 

.04 

Olney 

Mail 

(R) 

1,712 

.0071429* 

Montpelier 

Herald 

(R) 

926 

.0071429* 

•Press 

(R) 

tl6.315 

.04* 

Ottawa 

Free  Trader- Journal 

(R) 

2,875 

.0107143* 

Mount  Vernon  Democrat 

(R) 

840 

.0107143# 

Thomas  ville 

Times-Enter  prise 

(R) 

1,350 

.0107143* 

*  Re  Publican-Times 

(R) 

+3,873 

.015' 

Muncie 

Press 

(R) 

9,998 

.025* 

Tifton 

Gazette 

(R) 

1,308 

.0107143* 

Pana 

Palladium 

(R) 

1,100 

.0107143* 

♦Star 

(B) 

+26,853 

.05* 

Valdosta 

Times 

(R) 

3,014 

.008928# 

Paris 

Beacon 

(R) 

2,134 

.01* 

♦Sunday  Edition 

(M) 

+16,818 

.05* 

Waycross 

Journal-Herald 

(R) 

1,800 

.0114286* 

Gazette 

(C) 

.0121429* 

New  Albany 

Ledger 

(R) 

.0071429* 

News 

(R) 

2,207 

.0107143* 

Tribune 

(R) 

.0107143* 

-IDAHO 

Paxton 

Record  (No  Thurs.  issue)  (R) 

.0050892* 

Newcastle 

•Courier 

(R) 

+3,930 

.0178572' 

Boise 

Capital  News 

(S) 

12,682 

.03 

Pekin 

Times 

(R) 

.0142858* 

Times 

(R) 

2,800 

.0107143* 

♦Idaho  Statesman 

(B) 

tl6,267 

.04' 

Peoria 

^Journal 

(R) 

+19,713 

.04 

Noblesville 

Ledger 

(R) 

2,897 

.0128572* 

♦Sunday  Edition 

(M) 

tl5.589 

.04' 

♦Sun.  Jr'l-Transcript  (M) 

+17,282 

.055 

Peru 

Chronicle 

(R) 

.0178572* 

Coeur  D’Alene  Prfss 

(R) 

.0089286* 

*Star 

(R) 

+23,051 

.04 

Journal  (Morn,  also) 

(E) 

3,940 

.0178572* 

Hailey 

Wood  River  Times-News- 

♦Sunday  Edition 

(M) 

+14,334 

.04 

Plymouth 

Democrat 

(R) 

1,209 

.0107143* 

Miner 

(R) 

.0178.572* 

Transcript 

(B) 

13,283 

.04 

Republican 

(R) 

1,134 

.0125' 

Idaho  Falls 

Post 

(R) 

2,612 

.0142858* 

Peru 

News-Herald 

(R) 

2,520 

.0071429* 

Portland 

Commercial  Review 

(E) 

1,946 

.0107143* 

Lewiston 

Tribune 

(A) 

4,002 

.0214286# 

Pontiac 

Leader 

(R) 

3,066 

.0107143* 

(evening  also) 

Moscow 

Star-Mirror 

(R) 

1,625 

.0089286* 

Quincy 

*Herald 

(R) 

+10,019 

.025* 

Republican 

(C) 

1,362 

.0107143* 

Pocatello 

Tribune 

(R) 

2.710 

.0257 

^Journal 

(R) 

+8,275 

.025' 

Sun  (evening  also) 

(E) 

.0089286* 

Twin  Falls 

News 

(R) 

2,233 

.025+ 

♦Whig 

(D) 

+7,872 

.02' 

Princeton 

Clarion-News 

(R) 

1,750 

.0142858* 

Times 

(S) 

3,258 

.0214286* 

♦Sunday  Edition 

(M) 

+9,480 

.0235715 ' 

Democrat 

(R) 

1,700 

.0142858* 

Wallace 

Press-Times 

(C) 

1,917 

.03* 

Rockford 

^Register-Gazette 

(R) 

+12,911 

.03* 

Rennselaer 

Republican 

(R) 

550 

.0107143* 

^Republic 

(R) 

+7,127 

.02* 

Richmond 

♦Item 

(D) 

+8.225 

.025* 

*  ILLINOIS 

♦Star 

(D) 

+10,498 

.03# 

♦Sunday  F-dition 

(M) 

+8,594 

.025* 

Alton 

*Telegraph 

(R) 

t5.054 

.0142858* 

♦Sunday  Edition 

(M) 

+12,586 

.035# 

•Palladium 

(R) 

+11,096 

.03' 

Times 

(R) 

3.161 

.0142858* 

Rock  Island 

*  Argus 

(R) 

+8,132 

.0214286* 

Rochester 

Republican 

(R) 

.0071429* 

Aurora 

*Beacon-News 

(R) 

tI5.743 

.04* 

V  nion 

(C) 

3,136 

.0128572# 

Sentinel 

(R) 

1,380 

.0085715* 

Sunday  Edition 

(M) 

.04* 

Rood house 

Record 

(R) 

.00.5* 

Rushville 

Republican 

(R) 

2.755 

.01' 

Beardstown 

lllinoian-Star 

(R) 

.0092858r 

Savanna 

Times-Journal 

(R) 

1,173 

.0107143* 

Seymour 

Democrat 

(R) 

1,140 

.0071429* 

Belleville 

Advocate 

(R) 

4.306 

.015' 

Shelbyville 

Union 

(R) 

1,210 

.0071429* 

Republican 

(R) 

1,698 

.0071429* 

News-Democrat 

(R) 

4.000 

.01428.58* 

Springfield 

♦Illinois  State  Journal 

CB) 

+16,628 

.035* 

Shelbyville 

Democrat 

(R) 

2,887 

.01# 

Belvidere 

Republican 

(R) 

2.794 

.0142858* 

♦Sunday  Edition 

(M) 

+11,545 

.035* 

News 

(B) 

.0142858* 

Bloomington 

^Bulletin 

iT) 

t7,482 

.02' 

^Illinois  State  Register 

t20,031 

.04* 

Republican 

(R) 

.01* 

♦Sunday  Edition 

(M) 

t9.303 

.02' 

♦Sunday  Edition 

(M) 

+15,930 

.04* 

South  Bend 

News-Times 

(F) 

16,431 

.035* 

♦Pantagraph 

(B) 

tl7.052 

.035' 

(About  5-1-19  the 

Stale 

•Tribune 

(R) 

+17,436 

.035' 

Cairo 

♦Bulletin 

(B) 

+1,8.38 

.0107143* 

Register  changed  to  an 

even¬ 

Sullivan 

Times 

(R) 

2,000 

.01* 

♦Sunday  Edition 

(M) 

+1.833 

.0107143* 

ing  and  Sunday  paper.) 

Terre  Haute 

Post 

(R) 

9,121 

.02* 

^Citizen 

(R) 

t2.689 

.0125' 

Sterling 

*Cazctte 

ts) 

t5,072 

.02' 

♦Star 

(B) 

+27,046 

.04* 

Herald 

(C) 

2,862 

.0107143* 

Streator 

*Free  Press 

(R) 

+3,364 

.0121429* 

♦Sunday  Edition 

(M) 

+19,267 

.04* 

Canton 

^Ledger 

(R) 

16.433 

.0121429* 

(3-51-19  3  mos.  stm'ti) 

•Tribune 

(R) 

+24,845 

.04* 

*  Register 

(R) 

+3,455 

.015' 

*Independent-Times 

(R) 

+2,840 

.0121429* 

♦Sunday  Edition 

(M) 

+  19,192 

.04* 

CarbondaU* 

Free  Press 

(R) 

I.ISS 

.0107143* 

Taylorville 

Breeze 

(R) 

1,877 

.0071429* 

Tipton 

Times 

(R) 

.0107143+ 

Carlinville 

Enquirer 

(R) 

.0071429* 

Courier 

(R) 

3,895 

.0125' 

Tribune 

(R) 

2,891 

.0107143* 

Centralia 

*Sentinel 

(R) 

t4.836 

.1764* 

Urbana 

Courier 

(R) 

2,035 

.0157143* 

Union  City 

Eagle 

(R) 

.0107143* 

Champaign 

*Gazette 

(R) 

t4,605 

.0128572* 

Waukegan 

Gazette 

(R) 

3,067 

.01' 

Times 

(R) 

.0071429* 

*Nrws 

(T) 

t6.910 

.0214286* 

*.Sun 

(R) 

+3,490 

.015' 

Valparaiso 

Messenger 

(R) 

1,995 

.0125' 

♦Sunday  Edition 

(M) 

t6.918 

.0214286* 

Vidette 

(R) 

1,680 

.0057143* 

Charleston 

Courier 

(E) 

2,975 

.0107143+ 

INDIANA 

Vincennes 

Capital 

(R) 

1,049 

.0107143' 

News 

(B) 

.0107143* 

jVlexandria 

TimeS’Tribune 

(R) 

966 

.0107143* 

♦Commercial 

(D) 

+3,894 

.015* 

Chicago 

^American 

(R) 

t330.216 

.40' 

Anderson 

^Bulletin 

(R) 

+6,029 

.015* 

♦Sunday  Edition 

(M) 

+3,997 

.015* 

Co/umrilSouth  Chicago)  (K) 

.03* 

♦Herald 

(D) 

+6,274 

.01.5* 

.Sun 

(R) 

3,066 

.0121429* 

Drovers  Journal 

(R) 

37,236 

.10* 

♦Sunday  Edition 

(M) 

+7,699 

.015* 

Wabash 

Plain  Dealer 

(R) 

3,122 

.0125' 

♦HeraM  and  Examiner 

(B) 

t289.094 

.34# 

Attica 

Tribune 

(R) 

.008.5715* 

Times-Star 

(R) 

3,006 

.0125' 

♦Sunday  Edition 

(M) 

t.596.851 

.49# 

Auburn 

.Star 

(Rt 

• 

.0085715* 

Warsaw 

Times 

(R) 

2,200 

.0107143* 

Journal 

(R) 

116.807 

.18 

Bedford 

Democrat 

(Rt 

1,000 

.0107143# 

Union 

(R) 

2,085 

.01# 

Law  Bulletin  (Court 

Mail 

(R) 

2,225 

.0107143* 

Washington 

Democrat 

(R) 

2,049 

.0085715* 

News) 

(R) 

.19+ 

Bloomington 

Telephone 

(R) 

2,360 

.0107143* 

Herald 

(R) 

1,793 

.0085715* 

Municipal  Court  Record 

\V(yrld 

(Rt 

2,268 

.0092858* 

(Court  News) 

(R) 

.10+ 

Bluffton 

Banner 

(R) 

2,186 

.0107143' 

IOWA 

National  Hotel  Reporter  (B) 

.02* 

News 

(R) 

■2,571 

.0107143' 

Ames 

Times 

(R) 

.0178572* 

•News 

(R) 

t386,498 

.43' 

Brazil 

News 

(R) 

2,460 

.0085715* 

Atlantic 

News-Telegraph 

(R) 

3,200 

.0114286* 

•Post 

(R) 

751,023 

.18* 

Times 

(Rt 

2,755 

.015'* 

Boone 

•News- Re  publican 

(R) 

+3.444 

.0121429' 

Racing  Form 

(C) 

12,792 

.1428.572« 

Clinton 

Clintonian 

(Rt 

2,050 

.0107143* 

Burlington 

•Gazette 

(R) 

+10,180 

.025# 

(This  does  not  include  the 

Columbia  ('ity  Commercial -Mail 

(R) 

1.200 

.01428.58* 

♦Hawk-Eye 

(D) 

+10,904 

.03* 

circulation  oi  the  BuFalo. 

0 

Post 

(R) 

1,245 

.0107143+ 

♦Sunday  Edition 

(.M) 

+12,502 

.03* 

N,  r.  Edition) 

Columbus  • 

Herald 

(R) 

.005 

Cedar  Falls 

Record 

(R) 

1,470 

.0135715* 

♦Tribune 

(B) 

7424.026 

.45# 

Ledger 

(C) 

2,509 

.0125' 

Cedar  Rapids  •Gazette 

(R) 

+15,978 

.035* 

♦Sunday  Edition 

(M) 

7693.895 

.55. 

Republican 

(R) 

3,072 

.0125* 

♦Republican  (D) 

+11.191 

1  +14,398 

.0357143* 

Clinton 

Journal 

(C) 

1,982 

.0207143* 

Connersville 

Examiner 

(R) 

1,650 

.01428.58* 

*Timf5  (T) 

+3.207 

Public 

tR) 

1,205 

.01* 

News 

(Rt 

3,211 

.0125' 

♦Sunday  Republican  (M) 

’  +15,232 

.0357143* 

Danville 

Commercial-News 

(R) 

15,086 

.03' 

Cratvfordsville  *  Journal 

(R) 

+3,271 

.015' 

Centerville 

lowfgian  and  Citizrn 

(R) 

4.102 

.0142858* 

Press 

(C) 

9,142 

.0178572* 

Review 

(B) 

3,802 

.015' 

Charles  City 

Pr§ss  and  Intelligencer  (R) 

2,950 

.0142858* 

Decatur 

Herald 

(.A) 

15,917 

.03' 

Decatur 

Democrat 

(Rt 

2,968 

.0125' 

Clinton 

♦A  dvertiser 

(R) 

+8,473 

.025* 

Review 

(R) 

17,282 

.035* 

Dunkirk 

News 

(R) 

.0071429* 

•Herald 

(R) 

+6,998 

.02* 

Sunday  Edition 

(M) 

15.6.58 

.035* 

Edinburg 

Courier 

(Rt 

980 

.01* 

Council  Blutfs  Nonpareil  (C) 

9,017) 

16,228 

.03 

De  Kalh 

Chronule 

(R) 

2,266 

.0128.572* 

Elkhart 

Review 

(R) 

3,312 

.01' 

Nonpareil  (R) 

7.211  ( 

Independent 

(R) 

1,0.50 

.0071429* 

•Truth 

(R) 

+8,256 

.0214286* 

Creston 

A  dvertiser-Gazette 

(R) 

2.745 

.0142858# 

Dixon 

^Telegraph 

(R) 

5.027 

.02* 

EIwockI 

Call  Leader 

(Rt 

.008.5715* 

Plain  Dealer 

(C) 

.0178572* 

(On  3-10>19  the 

Lecder 

Record 

(R) 

1,435 

.0107143* 

Davenport 

•Democrat  and  Leader 

(T) 

+16,284 

.04* 

was  absorbed  by  the  Telegraph. 

1  Evansville 

♦Courier 

(B) 

+24,146 

.04* 

♦Sunday  Edition 

(M) 

+18,258 

.04* 

Therefore  the  circulation  fig¬ 

1 

♦Sunday  Edition 

(M) 

+21,048 

.04* 

•Times 

(R) 

+25,642 

.05* 

ures  covers  but  a  period  0/  10 

i 

•Journal-News 

(T) 

+15,991 

.03* 

Des  Moines 

•Capital 

(R) 

+60,660 

.08* 

days.) 

•Saturday  Edition 

(Y) 

+10,282 

.03* 

Sunday  Edition 

(M) 

.08* 

Dll  Quoin 

Call 

(Rt 

.0107143' 

i 

♦Sunday  Edition 

(M) 

+12,179 

.03* 

News 

(S) 

47,043 

.075* 

East  St.  Louis  Journal 

(U) 

8,723 

.03* 

1 

Press 

(R) 

15,102 

.03* 

Record  (Court  News)  (B) 

828 

.025+ 

Edwardsville 

Intelligent  er 

(R) 

3,627 

.015' 

Port  Wayne 

♦Journal-Gazette 

(B) 

+29,033 

.04' 

♦Register  (B)  +63,384  1 

+111,517 

.14* 

EfRngham 

Record 

(G) 

1.200 

.0107143* 

! 

♦Sunday  Edition 

(M) 

+23,725 

.04' 

♦Tribune  (R)  +48,133 1 

Elgin 

•Courier 

(R) 

78,151 

.02* 

News  and  Sentinel 

(Rt 

+32,902 

.055' 

♦Sunday  Edition 

(.M) 

+70,745 

.12* 

News 

(R) 

7,284 

.02* 

Frankfort 

Crescent-News 

(R) 

.0107143* 

Dubuque 

*Telegraph-Herald  (R; 

+6,070 

^  +16,079 

.04* 

Evanston 

News-Index 

(R) 

4,411 

.0285715* 

1 

Times 

(C) 

5,515 

.015' 

*Telegraph-Herald(D)tIO,009 

Freeport 

Bulletin 

(Rl 

4,428 

.0178572* 

1  Franklin 

Star 

(R) 

2,475 

.0142858* 

♦Sunday  Edition 

(M) 

' +16,037 

.04* 

•Journal-Standard 

(R) 

76.648 

.0178572* 

Gary 

Post 

(Rt 

5,101 

.025' 

•Times-Journal  (R) 

+11,025 

.03* 

Galena 

Gasette 

(Ri 

1,0.50 

.0107143# 

1 

Tribune 

(R) 

4,787 

.025* 

♦Times-Joumal  (D) 

5,550  S 

Galesburg 

•MaU 

(R) 

78..548 

.02* 

Goahen 

Democrat 

(R) 

2,730 

.01* 

♦Sunday  Edition 

(M) 

+11,029 

.03* 

•Republican-Register 

(R) 

78,777 

.0178.572* 

News-Times 

(Rt 

3,065 

.0125' 

F'airfield 

Journal 

(R) 

1,670 

.0107143* 

Harrisburg 

Chronicle 

(R) 

.142858* 

Greencastle 

Banner 

(R) 

1,425 

.0107143* 

F'ort  Dodge 

*Messenger  and  Chronicle  (R) 

+8,762 

.03* 

Register 

(R) 

.0125' 

Herald 

(R) 

1,100 

.0107143* 

1  Fort  Madison  ^Democrat 

(R) 

+3,485 

.0214286# 

Hoopeston 

Chronicle 

(B) 

.0142858* 

Greenfield 

Reporter 

(Rt 

1,960 

.0107143* 

Iowa  City 

♦Cl/lien 

(R) 

+3,195 

.015* 

Herald 

(R) 

1,099 

.0071429* 

Cireensburg 

News 

(R) 

2,967 

.0125' 

*PreS5 

(R) 

+3,139 

.015* 

Jacksonville 

•Courier 

(R) 

72,884 

.0078572* 

Tittus 

(R) 

1,812 

.0071429* 

Keokuk 

*Gate  City  cr*  Constitution- 

♦Journal 

(D) 

+5,432 

.0164286# 

Hammond 

Lake  County  Times 

(T) 

10,043 

.0321429* 

Democrat 

(R) 

+5,894 

.028# 

♦Sunday  Edition 

(M) 

+5,448 

.0164286# 

Hartford  City  News 

(R) 

2,472 

.01' 

Marshalltown  *Tim€S-Republican 

(R) 

+13,130 

.0285715* 

Jerseyville 

Democrat 

(R) 

.0042858# 

T  imzi-Casrlfe(Morn.also)  (E) 

2,410 

.0085715* 

Mason  City 

*Gtobe-Gazette  and  Times  (R) 

+8,017 

.03* 

Joliet 

•Herald-News 

(R) 

+16,771 

.045* 

Huntington 

•Herald 

(R) 

+3,797 

.0128572* 

1  Missouri  Valley  iimM 

(R) 

350 

.0085715* 

♦Sunday  Edition 

(M) 

+16,174 

.045* 

♦Press 

(D) 

+3,828 

.015' 

Mount  PleasantNewj 

(R) 

1.375 

.0085715* 

(3-31-19  3  mos.  stm'l:) 

♦Sunday  Edition 

(M) 

+3,851 

.015' 

1  Muscatine 

*  Journal  &  News-Trtbune  (R) 

+8,331 

.02* 

For  Explanation  of  Key-Letters  and  Markings  See  Foot  Note  on  Page  36 
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Nst  Palk 

S.OOO  Aft. 

IOWA — Conitnmrd 

CIrcylt- 

List  Sgsss 

tiss 

Rats 

Nenton 

(R) 

2.4.se 

.0178.572* 

Oelwein 

Register 

(R) 

1.681 

.01.5714.3* 

Oskaloosa 

Heraid 

(R) 

4.660 

.0142858* 

Ottumwa 

^Courier 

'R) 

tl3.606 

.025* 

Perry 

Chief 

(R) 

2.06.S 

.01428.58* 

Sioux  City 

*Joumal  (B)  fid. 7*7  1 

_ 

aa* 

•Journal  (R)  tM.444  ( 

TOb.lOl 

.68 

^Sunday  Edition 

(.Ml 

t37.144 

.08* 

Live  StcKk  Retoed 

(Rl 

5.300 

.025* 

*Trtbune 

(R) 

t48.866 

.08* 

Washinicton 

^Journal 

(R) 

t3.837 

.0128,572* 

Waterloo 

^Courier  and  Reporter 

(R) 

tl4.4H4 

.03* 

♦Time«-Tribune 

(D) 

tli.OOb 

.025* 

^Sunday  Edition 

(Ml 

TI3.334 

.025* 

Welaiter  City 

Freeman  Journal 

(R) 

1.600 

.01438.58* 

KANsSAS 

Aliilene 

Ckronide 

(R) 

.0071429: 

Reflector 

(R) 

1.034 

.0071429* 

Arkansas  City 

Sens 

(R) 

2.100 

.0128572* 

Traveler 

(R) 

.0178.5724 

Atchison 

•Globe 

(R) 

t7.l36 

.02* 

AuKusta 

Gazette 

(Rl 

.01428.58* 

Baxter  Sprinas  Ct/iten 

(R) 

950 

.0107143* 

Beloit 

Call 

(Rl 

2,116 

.0071429* 

Burlington 

Republican 

(R) 

2.627 

.0107143* 

Chanute 

Tribune 

(Rl 

2.848 

.0178.5724 

Cberryvale 

Republican 

(Rl 

1.200 

.008.5715* 

Cl^  Center 

/  Hspatck‘Repubiu  an 

(Rl 

I..500 

.0107143* 

C  oney  ville 

Journal 

(Rl 

4.027 

.01.57143r 

Ne%vi  A  Daily  Earth 

(Cl 

.0107143* 

Columbus 

Advtfcate 

(Rl 

800 

,0107143* 

Concordia 

fUade’Lmpire 

(Rl 

.0178572* 

Council  Grove 

Guard 

(R) 

1.100 

.0071429* 

DtHlge  City 

iUohe 

(Rl 

2.016 

.0142858* 

El  Dorado 

Republican 

(Rl 

1.987 

.0178.572: 

IfVnai/  Valley  Times 

(Rl 

2.780 

.01428.58* 

Emporia 

•Gatetle 

(Rl 

t3.90.5 

.01178.57* 

Fort  Scott 

Tribune- Xfemitur 

(R) 

3.215 

.01428.58* 

Frankfort 

index 

(Rl 

1,120 

.0071429* 

Fredonia 

Herald 

(R) 

1,519 

.0107143* 

Galena 

Times 

(Rl 

1.020 

.0071429* 

Great  Bend 

Tribune 

(Rl 

3.460 

.0178.572* 

Hiawatha 

World 

(Rl 

2.600 

.0107143* 

Hutchinson 

•Gazette 

(Dl 

t8,095 

.02* 

•Sunday  Edition 

(Ml 

t8,.337 

.02* 

•\rvs 

(R) 

tll.471 

.025* 

Indei>endence 

Free  Press 

(C) 

1.730 

.0107143* 

Reporter 

(Rl 

3,613 

.008.5715* 

Star 

(R) 

2.007 

.01428,58* 

lola 

•Register 

(R) 

t3.7l9 

.01428.58* 

Junction  City 

Cnum 

(R) 

2.550 

.01428.58* 

Kansas  City 

Kansan 

(R) 

.0285715* 

Kiowa 

Record 

(C) 

.(KI.5* 

Lawrence 

Gatrtte 

(Rl 

.008<J286* 

•Journal-World 

(Rl 

t4.592 

.0128572* 

Leavensrorth 

Post 

(C) 

6.017 

.025* 

Times 

(Cl 

6.813 

.03.57143<i 

Lyons 

Seus 

(Rl 

1,125 

.0089286* 

.M(  Pherson 

Republican 

(Rl 

860 

.005* 

Manhattan 

Mercury 

(Rl 

1.310 

.0071429* 

Sationalist 

(Rl 

1,975 

.0121429# 

Neodesha 

Sun 

(R) 

.0071429* 

Newton 

Kansan-Republican 

(Rl 

2,575 

.0107143* 

Norton 

Telegram 

(Rl 

.0071429* 

fhtawa 

•Herald 

(Rl 

t4,336 

.0142858* 

Parsons 

Hxlipse 

(Rl 

.01(l714»ir 

Republican 

(Cl 

4.500 

.0171429* 

.Vim 

(Rl 

3.273 

:01 42858* 

Pittsburg 

•Headlight 

(R) 

t7.634 

.02* 

Sun 

(C) 

4.330 

.0178.572* 

Pratt 

Tri^imr 

(Rl 

.01.5* 

Salina 

•Journal 

(Rl 

t3.708 

.015* 

Cnitm 

(Rl 

4.186 

.0143858* 

Topeka 

•Capital 

(Bl 

t35.486 

.07* 

•Sunday  Edition 

(Ml 

t33,810 

.07* 

Legal  News 

(Bl 

.01C714.3* 

•State  Journal 

(Rl 

t35.846 

.0.5' 

Wellington 

Sews 

(Rl 

.0107143* 

Wichita 

•Beaccm 

(Rl 

t39.322 

.07* 

•Eagle 

(Bl 

t54.152 

.12* 

•Sunday  Edition 

(M) 

t60.313 

.12* 

Stcjckman 

(Rl 

.0357143r 

WinSeld 

•Courier 

(R) 

t3.180 

.0128572* 

Free  Press 

(R) 

1.550 

.0107143* 

KENTl'CKY 

Ashland 

•independent 

(R) 

t4.334 

.025r 

Bom’ling.Greea  cp  Mrssmgrr 

(R) 

4.400 

.0125' 

Times-Journal 

(Rl 

1,145 

.008571.5* 

C'fivinfton 

Kmtut  ky  Pmt 

(Rl 

.04* 

DaiiviUe 

Kentucky  Advocate 

(Rl 

2,375 

.010714.3* 

Frankfort 

State  Journal 

(Cl 

3,090 

.01428.58* 

Fulton 

Leader 

(R| 

.0107143* 

Henderson 

•(  pleaner 

(Dl 

t3.472 

.015' 

•Sunday  Edition 

(Ml 

13.690 

.015' 

Journal 

(R) 

.0114286' 

Hot>kinaviUr 

Kentucky  Sew  Fjra 

(Rl 

3.300 

.0107143* 

Lexincton 

•Herald 

(Bl 

til. .579 

.0.35  ' 

•Sunday  Edition 

(Ml 

tll.00.t 

.04' 

•leader 

(Rl 

tl2..5.52 

.0.3* 

•Sunday  E<lition 

(Ml 

tl2.4.5,S 

.03* 

Lx>uitville 

•Courier- Journal 

(Bl 

t41.361 

.093 

•Sunday  Edition 

(Ml 

too.l.to 

.11# 

•Herald 

(Bl 

(.52.456 

.08* 

•Sunday  Edition 

(Ml 

(48.767 

.08* 

(41,9.52 

.08' 

Record  (Court  News) 

(B) 

.010714.5* 

•Times 

(Rl 

(62.871 

.lOr 

MarJiaonville 

Messenger 

(Rl 

1.750 

.0107143* 

Messenger 

(Hi 

2..5.50 

.0101743* 

Times 

(Rl 

2.375 

.0107143* 

Maytville 

Bulletin 

(Bl 

1.4.55 

.0089286* 

Indujiendent 

(B) 

2.2.34 

.0107143* 

Public  Ledger 

(Rl 

1.526 

.0089286* 

M  iddlrboro 

Pinnacle  Sews 

(Rl 

1.332 

.01428.58' 

i  >«Tnsboro 

•Inquirer 

(Ti 

(3.925 

.010714.3' 

•Sunday  Edithm 

(Ml 

(4.046 

.0107143* 

•McBnenKer 

(Dl 

(5.820 

.02* 

•Sunday  Edition 

(Ml 

(6.1.36 

.02* 

Paducah 

New«-I>efno<Tat 

(Cl 

6.997 

■022.5> 

Sunday  Edition 

(Ml 

.028125* 

•Sun 

(R) 

(5.2.56 

.0214286# 

Richmond 

Register 

(R| 

2..550 

.0107143* 

Winchester 

Democrat 

(R) 

.0128.572* 

>im 

(R) 

2,782 

.0214286* 

LOI  IHIANA 

Alexandria 

Terwn  Talk 

(R) 

3.802 

.0128572* 

Baton  Kuuge 

State-  A  dviKOte-  Times 

(R) 

3.280 

.0214286# 

Cnmley 

Signal 

(R) 

.0142858# 

Hammond 

Herald 

(R) 

.«)7U29* 

Jen  nine* 

Times-Record 

(R) 

.00714299 

For  Explanation  of  Key-Letters  and  Markings  See  Foot  Note 


UHISIANA— (  onnnutd 

Nst  Paid 

CIreula- 

S.OOO  Aft. 
Lins  SpaM 

Lafayette 

tIss 

Rats 

Advfriiser 

(R) 

.0107143* 

Lake  Charles 

Gasflle 

(R) 

486 

.0178572|ji 

Amfricau  Press 

(R) 

.0178573 

Monroe 

Sru’S  Star 

(R) 

3,400 

.0128573# 

Morgan  City 

Review 

(Rl 

780 

.0135# 

New  Oleans 

•hem 

(Rl 

t73,528 

.12* 

-Sunday  Edition 
Official  Court  Record 

(M) 

t87.347 

.15* 

(Court  News) 

(B) 

.0107143* 

•States 

(R) 

t44.290 

.07 

*Sunday  Edition 

(M) 

739.304 

.07 

*Tinies-Picayune 

(B) 

778.417 

.12* 

Ruahton 

*Sunday  Edition 

(M) 

794.634 

.15* 

Leader 

(R) 

.0057143' 

Shreveport 

•Journal 

(R) 

79.718 

.025* 

News- A  merica  a 

(C) 

6,309 

.025* 

•Tiroes 

(Bl 

716.8.50 

.035' 

•Sunday  Edition 

(Ml 

724.297 

.045' 

MAINE 

Augusta 

Kennebec-Journal 

(B) 

10,633 

.03# 

Bangor 

Commercial 

(Rl 

15.632 

.0275# 

Bath 

News 

(Bl 

18,341 

.0321429# 

Times 

(R) 

.3..500 

.0157143# 

Biddeford 

Journal 

(Rl 

4.143 

.0121439# 

l>Fwiston 

Record 

(R) 

.0178573# 

•Journal 

(T) 

713,600 

.035' 

•Saturday  Edition 

(Y) 

714,715 

.035' 

Portland 

♦Sun 

(Bl 

78.882 

.035# 

FZastern  Argus 

(B) 

4.307 

.02* 

•Express  and  Advertiser 

(R) 

735.363 

.05# 

•Sunday  Telegram 

(M) 

721. .549 

.0375# 

(The  Telegram  is  the  Sun¬ 
day  e<lition  of  the  Express 

and  Advertiser.) 

♦Press 

(B) 

714,306 

.025* 

Waterville 

Sunday  Press  8c  Times!  M) 

.025* 

Sentinel 

(B) 

5,029 

.0175# 

MABYLAND 

.\nnaiiolii 

Advertiser 

(R) 

.03.5714.31 

Baltimore 

Capital&MarylancUiatettf^R) 

3,3.50 

.01428.58* 

*.5merican  (B)  (64,961  1 

102,489 

.12 

•Star  (R)  (37.528  $ 

.06 

•Sunday  American 

(M) 

790.991 

.16 

Herald 

(R) 

2,600 

.02* 

•Sews 

(R) 

7105,416 

.15# 

•Sunday  Edition 

(M) 

7106.354 

.15# 

Record  (Court  Newsi 

(B) 

.0107143* 

•Sun  (B)  (95.451  1 

•Sun  (R)  (73,186  ( 

7168,637 

.25' 

•Sunday  Edition 

(Ml 

7133,801 

.25' 

Cambridge 

Banner 

(Rl 

1,357 

.0107143# 

Cumberland 

News 

(B| 

7,167 

.0214286' 

Times 

(R) 

11.405 

.025* 

Frederick 

Xeus 

(R) 

3,48.3 

.0128572' 

Post 

(B) 

3.094 

.0128572' 

Hageritown 

Globe 

(R) 

2.673 

.0142858# 

Herald 

(B) 

*  3,228 

.0178572* 

MaU 

(Rl 

6.547 

.02* 

MASHACHirSETTS 

Araeabury 

.Vru'S 

(R) 

2.000 

.0714286# 

Attleboro 

*.Sa« 

(R) 

74.415 

.0128.572# 

Beverly 

Times 

(Rl 

4.680 

.0125* 

Boston 

.•\dverliser 

(B) 

.12* 

•Sunday  Advertiser 

and  American 

(M) 

7365,026 

.35* 

•American 

(R) 

7.300.828 

.40* 

ChristianScienceMonitor  (B) 

120,729 

.50* 

Financial  News  (F'inan.l  (R) 

2..548 

.2125* 

♦Globe  (B)  (80.8751 

•Globe  (R)  (213,906  ( 

7293.781 

..30* 

•Sunday  Edition 

(M) 

7339,446 

.35* 

•Herald  (B)  (116,8351 

•Traveler  (R)  (133,8231 

7250,658 

.30* 

•Sunday  Herald 
News  Bureau  (rrening 

(M) 

7127,475 

.25* 

also)  (Financial) 

(E) 

9,827 

.255# 

•Post 

(Bl 

7459,603 

.45* 

•Sunday  Edition 

(M) 

7367,074 

.35* 

•Record 

(0) 

41,855 

.13# 

•Transcript 

(T) 

33.467 

.20* 

•Saturday  Edition 

(Y) 

49,774 

.257 

Brockton 

Enterprise 

(R) 

16,845 

.0357143* 

Times 

(Rl 

10,635 

.04* 

Chelsea 

Record 

(R) 

2.850 

.0178573# 

Clinton 

•Item 

(R) 

72,541 

.0125# 

FaU  River 

Globe 

(Rl 

6,357 

.02* 

•Herald 

(R) 

79,419 

.025' 

•News 

(Rl 

76.789 

.02* 

F'itchburg 

•News 

(R) 

75.525 

.0178572' 

•Sentinel 

(Rl 

76.868 

.0228572# 

Framingham 

News 

(Rl 

.0142858# 

Gardner 

Newt 

(R) 

3,327 

.0107143' 

Gloucester 

•Times 

(Rl 

76.851 

.0193858# 

Flaverhill 

•Gazette 

(Rl 

713,819 

.025# 

Holyoke 

Telegram 

(Rl 

8,8.50 

.02' 

Transcript 

(Rl 

12.253 

.0.3# 

Hudson 

Sun 

(R) 

.0071429* 

Lawrence 

•Eagle  (B)  (1,826  1 

•Tribune  (R|  (12.2321 

714.0.58 

.03' 

Sun-Amcrican 

(Rl 

.0178.572: 

Sunday  Edition 

(Ml 

.028.5715: 

•Tf If  gram 

(Rl 

77.51.3 

.02.5# 

I,rominster 

lintrr  prise 

(Rl 

3,661 

.010714.3# 

Drwell 

Courier-Citizen  {evening 

also) 

(f:i 

16.780 

.035* 

Sun 

(R) 

20..508 

.04# 

Lynn 

•Item 

(Rl 

715.121 

.0.3928.58# 

•Telegram-Sews 

(R) 

715.201 

.04* 

•Sunday  Edition 

(Ml 

78,802 

.04* 

Malden 

Sews 

(R) 

7,173 

.0321429# 

Maritxiro 

F.ntrrprise  {nttonlime  ex 

cept  Sunday) 

(Rl 

3.900 

.01428.58' 

Melrose 

Sews 

(Rl 

.0214286# 

Milford 

Seus 

(Rl 

4.400 

.0128.572# 

New  Bedford 

•Mercury  (B)  (5.282' 

•Standard  (R)  (2I..392 

726,674 

.05* 

•Sunday  .Standard 

(Ml 

721.446 

.05* 

Times 

(SI 

4.447 

.0178572# 

Newburyjiort 

•Sews  and  Herald 

(Rl 

75,8.53 

.018.5715# 

.North  Adams 

Herald 

(Rl 

2.816 

.0107143* 

•Transcript 

(Rl 

77.863 

.0171429# 

Nurthampton  •Hampskire  Gazette 

(Rl 

7.5,710 

.0178.572# 

Herald 

(R) 

.0178.572# 

N*th  Attlriwro  Chr<micle 

(Rl 

1  ..585 

.0121429# 

Pitistield 

Herkshire  Eagle 

(Rl 

14.495 

.02.35715# 

Quincy 

Patrudic-Ledger 

(Rl 

3.551 

.0142858* 

Telegram 

(Rl 

1.867 

.0142858* 

Salem 

•Sews 

(Rl 

718.851 

.05# 

SpringhHd 

•Neus  (R)  (.30.328 

744,854 

.07' 

‘'Republican  (B)  (14,626' 

•Sunday  Edition 

(.M) 

719.624 

.045* 
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Nst  Paid 

5.000  Alt. 

MA.SSACHIISETTS— Con/isarJ 

CIreula- 

lIm  fliSiz 

Springfield 

tisa 

Rats 

.07 

•Union  (B)  t26,5541 

#43,883 

Con’t. 

•Union  (R)  tl6.329f 

Stoneham 

♦Sunday  Edition 

(M) 

#28,976 

.07 

Entrrprise 

(R) 

400 

.0107143* 

Taunton 

•Gazette 

(R) 

#7,536 

.025* 

Wakefield 

Item 

(R) 

3,574 

.0114386): 

Waltham 

Free  Press-Tribune 

(R) 

4,000 

.053.5715: 

Westfield 

News 

(R) 

2,735 

.053571.5T 

Journal 

(R) 

2,543 

.0143858* 

Woburn 

Times 

(R) 

.0178572* 

Worcester 

•Gazette 

(R) 

#36,699 

.06# 

•Post 

(R) 

(B) 

#22,272 

.04* 

♦Telegram 

#32,198 

■07j 

♦Sunday  Edition 

(M) 

#36,877 

.07'# 

MICHIGAN 

Adrian 

•Telegram 

(R) 

#10,430 

.025* 

Albion 

Recorder 

(R) 

3,130 

.0114286' 

Alpena 

•News 

(R) 

#2,754 

.0142858* 

Ann  Arbor 

Times  News 

(R) 

7,.3.56 

.035# 

Battle  Creek 

•Enquirer  6*  News 

(T) 

#11,102 

.03' 

Saturday  Edition 

(Y) 

#7,771 

.03' 

Sunday  FZdition 

(M) 

#9,511 

.03' 

(5-3I-I9  3  mo5.  stm*t:) 

•Mexm  Journal 

(Rl 

#5,906 

.015' 

Bay  City 

•Times  7>t6Mfir 

(Rl 

#16,779 

.035 

Benton  Harbor  Sews- Palladium 

(Rl 

4,0.50 

.015' 

Big  Rapids 

Pionrer 

(Rl 

3,084 

.008.5715' 

Cadillac 

News 

(Rl 

3.9.50 

.0164386* 

Calumet 

Nfws 

(R> 

3.267 

.0135715# 

Cheboygan 

Tribune 

(Rl 

1,709 

.01* 

Coldwater 

Reporter 

(R) 

2,715 

.01' 

Detroit 

♦F'ree  Press 

(Bl 

#134,446 

.17 

♦Sunday  Edition 

(M) 

#1.56.035 

.30 

•Journal 

(Rl 

#109,024 

.175 

I^gal  News  (Court  Newi)(B) 

3.022 

.03938.58# 

♦.%  rws 

fRl 

#318,543 

.25 

♦.Sunday  Edition 

(M) 

#182.30.3 

.20 

•Times 

(Rl 

#18.761 

.06 

Dowagiac 

News 

(R) 

3,109 

*.01' 

Fiscanaba 

Af  I'rror 

(R) 

2,121 

.01428.58* 

F'lint 

Press 

(Cl 

3.850 

.0142858# 

•Journal 

(R) 

#24,398 

.05 

Grand  Haven 

T  ribune 

(R) 

1.402 

.008.5715' 

Grand  Rapids 

Herald 

(A) 

32,417 

.06 

•Nrws 

(Rl 

#14.727 

.04* 

•Press 

(Rl 

#78,606 

.11 

Greenville 

Call 

(R) 

989 

.0071429* 

Hancock 

Copper  Journal 

(Rl 

4,017 

.0178572* 

Hillsdale 

•News 

(R) 

#.5,419 

.015* 

Holland 

Sentinel 

(R) 

l.MO 

7,216 

.0071429* 

Houghton 

Mining  Gazette 

(C) 

.018.5715# 

Ionia 

Sentinel-Standard 

(R) 

.0128.572* 

Iron  Mountain  Tribune-Gazette 

(R) 

.0142858# 

Jackson 

•Citizen- Patriot 

(Tl 

#21.356 

.05 

Saturday  Edition 

(Y) 

#17,177 

.05 

♦Sunday  Edition 

(Ml 

#19,000 

.05 

News  (Evg.  also) 

10,701 

.025* 

Sunday  Edition 

(M) 

10,318 

.025* 

Kalamazoo 

•Gazette 

(T) 

(,Y) 

#33,088 

.04* 

•Saturday  Edition 

#19,091 

.04* 

♦Sunday  Edition 

(M) 

#23,366 

.04* 

Lansing 

•State  Journal 

(R) 

#36,315 

.05* 

Ludington 

•News 

(T) 

#3,339 

.015' 

♦Sunday  Edition 

(Ml 

#3,396 

.015' 

Manistee 

News-Advocate 

(R) 

2,913 

.0133143# 

Marquette 

Mining  Journal 

(Bl 

5,240 

.025# 

Marshall 

Chroncile 

(R) 

1,967 

.0142858* 

Menominee 

Herald-Leader 

(R> 

3,364 

.0157143# 

Monroe 

News 

(Rl 

3,316 

.015' 

Mount  Clemen8Z.ea(f<r 

(Rl 

.0157143* 

Muskegon 

•Chronicle 

(R) 

#11,962 

.03 

Niles 

Star 

(R) 

.0107143' 

Sun 

(R) 

1,400 

.01 ' 

Owosso 

Argus- Press 

(R> 

6,144 

.0143858' 

Petoskey 

News  and  Resorter 

(R) 

1,524 

.0071429# 

Pontiac 

•Press-Gazette 

(R) 

:) 

#10,860 

.025* 

12-31-18  3  moj.  stm't 

Port  Huron 

•Times-Herald 

(R) 

#11,559 

.0285715* 

Saginaw 

•News-Courier 

(R) 

#23,320 

.05 

St. Joseph 

♦Sunday  Edition 

(M) 

#21,912 

.05 

Herald  Press 

(R) 

2,780 

.0125' 

Sault  Ste  Marie  News 

(R) 

4,187 

.0157143* 

South  Haven 

Tribune 

(R) 

1,575 

.0107143* 

Sturgis 

Journal 

(R) 

2,614 

.01' 

Three  Rivers 

•Commercial 

(R) 

#2,093 

.01' 

Traverse  City 

Record-Eagle 

(R) 

4,150 

.0143858' 

Ypsilanti 

y  psilantian-Press 

(R) 

1,643 

.0107143' 

MINNESOTA 

Albert  Lea 

Tribune 

(R) 

3,914 

.01428.58* 

Austin 

Herald 

(R) 

2,200 

.0085715* 

Bemidji 

Pioneer 

(R) 

1,065 

.0107143* 

Brainerd 

Disptach 

(R) 

1,745 

.0107143' 

Crookston 

Times 

(R) 

5,068 

.0175' 

Duluth 

Financial  Record  and  Law 

Bulletin  (Court  News) 

(R) 

.0.5 1 
.06‘ 

•Herald 

(R) 

#35,283 

•News  Tribune 

(B) 

#21,355 

.04* 

♦Sunday  Edition 

(M) 

#30,854 

.05* 

Fairmont 

Martin  Co,  Independent 

(R) 

2,308 

.0057143* 

Sentinel 

(R) 

1.820 

.0142858* 

F'arilrault 

News 

(Rl 

1,800 

.01428.58* 

Fergus  Falls 

Journal 

(R) 

.0107143* 

Hibbing 

International 

Tribune 

(R) 

3,219 

.0225* 

F'alls 

Journal 

(R) 

.0107143* 

Little  F'alls 

Transcript 

(R) 

1.601 

.0107143* 

M.-inkato 

Free  Press 

(R) 

4,860 

.0178572# 

Review 

(R) 

1,475 

.0114286# 

Minneapolis 

F'iance  and  Commerce 

(Court  News) 

(B) 

925 

.03# 

•Journal 

(R) 

#98,225 

.13# 

♦Sunday  Edition 

(M) 

#89,469 

.13# 

Market  Record  (Grain) 

(R) 

2..500 

.025* 

•News 

(Rl 

#61,998 

.09* 

•Tribune  (B)  #^..306 1 
•Tribune  (R|  f. 57,768,’ 

#124,074 

-14# 

♦Sunday  Edition 

(Ml 

#132.842 

.16# 

Montevideo 

A  merican 

(Rl 

1..300 

.0107143* 

Mexirrhead 

News 

(Rl 

.0057143* 

( Iwatonna 

Peoiile'p  Press 

(C) 

1,944 

.01428.58* 

Red  Wing 

Flagle 

(R) 

.0071429* 

Republican  (B) 

6051 

3,767 

.0125' 

Republican  (R)  3,l62i 

Rochester 

Bulletin 

(Rl 

3,700 

.0085715* 

Post  and  Record 

(Rl 

3.151 

.0114286* 

St.  Cloud 

Journal-Press 

(R) 

3,724 

.01428.58* 

•Times 

(Rl 

#1,762 

.0142858* 

St.  Paul 

•Pis  patch  (R)  #76,856 1 

•Poineer  Press  (Bl  #61,205, 

#138,061 

.18# 

♦Sunday  Edition 

(Ml 

#82,019 

.15* 

•News 

(R) 

+71,966 

.10* 

♦Sunday  Edition 

(M) 

143,102 

.09* 
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N«t  Paid 

5,000  Alt. 

MINNESOTA — Continued  CIreula* 

Lins  SpsM 

tlsa 

Rata 

South  St.  Paul 

*Rfporler  (Live  Stock  and 

Agriculture) 

(R 

t5,98.3 

.0257 

Stillwater 

Gazftte 

(R) 

1,435 

.0107I43^ 

Virginia 

*EnttrpriSf 

(R) 

t2.346 

.0t78572^ 

Virginian 

(R) 

3,482 

.01.57143^ 

Winona 

*ReptMUan-tlerald 

(R) 

t6,544 

.03^ 

MIS.SIM.SIPPI 

Biloxi 

Herald 

(R) 

2,584 

.0107143' 

Claricsdaie 

Register 

(R) 

2,1.50 

.025# 

Corinth 

Corinthian 

(R) 

980 

.0107143^ 

Greenville 

Demoerat-T  imes 

(R) 

1,810 

.0107143S 

Greenwood 

Commonwealth 

(R) 

i,.too 

.025# 

Hattiesburg 

A  merican 

(R) 

4,020 

.0235715# 

Jackson 

♦Clarion-Ledger 

(B) 

t4,772 

.025' 

♦Sunday  Edition 

(M) 

tS.271 

.025' 

*News 

(R) 

5,474 

.03# 

♦Sunday  Edition 

(M) 

t4,976 

.03# 

Laurel 

Leader 

(R) 

2,122 

.0178572# 

Meridian 

Dispatch 

(C) 

5,742 

.02' 

*Star 

(R) 

t5,705 

.02* 

♦Sunday  Edition 

(M) 

16,197 

.02* 

Natchez 

Democrat 

(C) 

3,300 

.015* 

Vicksburg 

Herald 

(C) 

2,705 

.015 

Post 

(R) 

3,240 

.015* 

West  Point 

Times-Herald 

(R) 

.0071429* 

MISSOURI 

Brookheld 

Argus 

(R) 

.0107143* 

Butler 

Pemocral 

(R) 

400 

.00714291 

Cameron 

News 

(R) 

.0071429* 

Ciirardeau 

Observer 

(R) 

.0071429* 

*Souiheast  Missourian 

(R) 

t4,755 

.015' 

Carrollton 

Democrat 

(R) 

.00.53.571* 

Cartervilic 

Record 

(R) 

.0071429* 

Carthage 

Democrat 

(O 

.0071429J 

Press 

(R) 

2,468 

.01071431 

.007l429t 

Charleston 

New  Idea 

(R) 

Chillicothe 

Constitution 

(R) 

1,785 

.0107143* 

Tribune 

(K) 

2,100 

.0142858# 

Clinton 

Democrat 

(R) 

.0071429* 

Columbia 

*Missourian 

(R) 

t972 

.0178.572* 

Tribune 

(R) 

2,358 

.0107143# 

Excelsior 

Springs 

Call 

(R) 

.0071429* 

Fulton 

Casette 

(R) 

1,533 

.0071429' 

Sun 

(R) 

1,030 

.00.53571* 

Hannibal 

*Courier-Post 

(R) 

t.5,176 

.015* 

Independence 

Examiner  , 

(R) 

2,296 

.0125' 

News 

(R) 

.0107143* 

Jefferson  City 

Capital  News 

(C) 

3,450 

.015* 

DrmcKrat-Tribune 

(R) 

1,900 

.0085715* 

Post 

(R) 

2,000 

.0071429* 

Joplin 

♦Globe 

(D)  • 

(26,. 376 

.06* 

♦Sunday  Edition 

(M)  ■ 

i27,584 

.06* 

*News-llerald 

(T)  ■ 

M6,510 

.04* 

♦Sunday  Edition 

(M)  ■ 

fl6,113 

.04* 

Kansas  City 

Drover's  Telegram 

(R) 

35,600 

.07* 

♦Journal 

(B)  t48..824 

.10* 

♦Sunday  Edition 

(M)  t46.693 

.10* 

*Post 

(R)  tl44,985 

.15* 

♦Sunday  Edition 

(Ml  tl48,OIO 

.15* 

•Star  (R)  t224.l701  . 

.35 

♦Times  (B)  121(1,178  T*»2,J4» 

♦Sunday  Edition 

(M)  t222,766 

.25 

Western  Contractor 

(B) 

(No  issue  Wednesday) 

Kirksville 

Express 

(R) 

2,274 

.0107143* 

News 

(R) 

2.204 

.0107143* 

Lamar 

Democrat 

(R) 

.(8)57143* 

Lexington 

Intelligencer 

(R) 

.00714291 

.0071429* 

Louisiana 

Press-Journal 

(R) 

Macon 

Chronicle-H  erald 

(R) 

2,815 

.0142858* 

Marshall 

Democrat-N  ews 

(R) 

1,600 

.0085715' 

Maryville 

•Democrat- Forum 

(R) 

t3,059 

.0142858* 

Tribune 

(R) 

2,600 

.0125' 

Mexico 

Intelligencer 

(R) 

900 

.0071429* 

Ledger 

(R) 

1,003 

.0071429' 

Moberly 

Democrat 

(D 

2,310 

.0142858# 

Index 

(R) 

2,600 

.02# 

Monitor 

(D 

.0053571* 

Monett 

Times 

(R) 

1,000 

.0107143* 

Neosho 

Democrat 

(R) 

.(8)71429* 

Nevada 

Mail  and  Post 

(R) 

.01428.58* 

Poplar  Bluff 

A  merican 

(R) 

1,812 

.0142858* 

Rich  Hill 

Review 

(R) 

.003.5715' 

St.  Charles 

Banner-News 

(R) 

970 

.0089286# 

Cosmos-Monitor 

(R) 

.0071429# 

St.  Joseph 

♦Gazette 

(B) 

tl7.648 

.06# 

♦Sunday  Edition 

(M) 

tl4,216 

.065# 

•News-Press 

(R) 

t 39,636 

.07*  • 

Stock  Yards  Journal 

(R) 

8,420 

.025* 

St.  Louis 

♦Globe- Democrat 

(B)  tl72,86.'5 

.22 

♦Sunday  Edition 

(M)  t 

163,534 

.22 

•Post-Dispatch 

(R)  t 

163,261 

.26# 

♦Sunday  Edition 
Thursday  Edition 

(M)  t 

339,660 

.29# 

.2^ 

Friday  Edition 

Record  (Court  News) 

<B) 

♦Republic 

(B) 

t87,040 

.15 

♦Sunday  Edition 

(M) 

t77,200 

.15 

•Star 

(R)  tl0«,270 

.16' 

•Times 

(R) 

t70,089 

.15# 

Sedalia 

Capital  (evening  also) 

(G) 

2,950 

.0125' 

Democrat 

(D 

.5,016 

.0178.572# 

Springfield 

•Leader 

(R) 

tl4..59.5 

.03* 

♦Sunday  Edition 

(M) 

tl3,662 

.03* 

♦Republican 

(D) 

tl3,89l 

.03' 

♦Sunday  Edition 

(.M) 

tl4,ll9 

.03' 

Trenton 

Republican  and  Tribune 

(R) 

1,.L51 

.0107143* 

Times 

(R) 

.0071429# 

Warrensburg 

Star-Journal 

(R) 

7(K» 

.0053.571  * 

Webb  City 

Sentinel 

(R) 

1,000 

.008.571.5* 

West  Plains 

Quill 

(R) 

804 

.0064286# 

.MONTANA 

Anaconda 

♦Standard 

(B) 

1 10,676 

.04' 

♦Sunday  Edition 

(.M) 

tl4,747 

.045' 

Billings 

Garette  (H)  ^,24.*^) 

Gatftte  (R)  3,M70,( 

12,115 

.045' 

Sunday  Edition 

(M) 

10,185 

.045' 

Bozeman 

Chronicle 

(C) 

2,419 

.02* 

Butte 

Bulletin 

(R) 

9,2.55 

.0428.572# 

♦Miner 

(B) 

tl4..301 

.04* 

♦Sunday  Edition 

(M) 

724,718 

.05* 

•Post 

(R) 

tl3,248 

.045# 

Fort  Benton 

River  Press 

(R) 

.0107143* 

Great  Falls 

•Leader 

(R) 

74,043 

.025' 

♦Tribune 

(B) 

712,489 

.04* 

♦Sunday  Edition 

(M) 

tl2,661 

.04* 

Havre 

Promoter 

(C) 

.01428.58* 

Net  Paid 

S.OOO  Ast. 

.MONTANA—!  ontinued 

CIreula- 

Line  Space 

tlsn 

Rate 

Helena 

Indeiiendent 

(A) 

4,812 

.025' 

•Montana  Record-Herald 

(R) 

#7,848 

.035 

Kalispell 

Inter  Lake 

(R) 

2,472 

.01285721# 

l.ewistown 

Democrat-News 

(A) 

(C) 

3,.100 

.0221429# 

Livingston 

Enterprise 

2,113 

.0178572* 

Miles  City 

Star  (A)  2.350) 

Montana  (R)  1,2501 

3,500 

.0214286' 

Missoula 

♦Missoulian  (B)  #4,4691 

•Sentinel  (R)  #2.264/ 

#6,733 

.04# 

♦Sunday  Missoulian  (M) 

#5,449 

.04# 

NKBBAMKA 

Beatrice 

Express 

(R) 

(C) 

2,205 

.015* 

Columbus 

Sun 

3,509 

.0178.572* 

News 

(R) 

1,383 

.01428.581 

Falls  City 

Journal 

(R) 

3,325 

.0121429* 

F'reniont 

•Tribune 

(R) 

#6,618 

.025* 

(jrand  Island 

•Independent 

(R) 

#5,907 

.02* 

Hastings 

•Tribune 

(R) 

7,084 

.025* 

Kearney 

Hub 

(R) 

2,720 

.0128572* 

Lincoln 

•Star 

(R) 

#31.267 

.06* 

♦Sunday  F7dition 

(M) 

#16,844 

.06* 

♦State  Journal  (B)  #22,173) 

•State  Journal  (R)  #11.4451 

#33,618 

.07* 

♦Sunday  Edition 

(M) 

#19.668 

.07* 

Nebraska  City 

Nebraska  ftess 

(C) 

2,598 

.0121429* 

News 

(R) 

1,4.35 

.01* 

Norfolk 

•News 

(R) 

#9,920 

.03* 

North  I’lutte 

Telegraph 

(R) 

.0178.572* 

Umaha 

♦Bee  (B)  #45.7311 

•Bee  (R)  #18,2.50! 

#63,981 

.09* 

♦Sunday  F-ilition 

(Ml 

#60,900 

.09* 

Drovers  Journal-Stiu  k- 

man 

(R) 

24,643 

.05* 

•News 

(R) 

#79,904 

.10* 

♦Sunday  Falition 

(M) 

#63,154 

.09* 

Record  (Court  News) 

(B) 

.0071429* 

♦World-Herald  (B)  #43,8931 
•World-Herald  (R)  #36,449! 

#80,.t42 

.10* 

♦Sunday  Falition 

(M) 

#69.751 

.09* 

Plattsmouth 

Journal 

(R) 

.0057143* 

Wymore 

Arijor  State 

(B) 

.0071429# 

York 

News-Times 

(R) 

2.825 

.015* 

NEVADA 

Carson  City 

Appeal 

(R) 

.0107143# 

Goldfield 

News 

(C) 

.500 

.0107143' 

Tribune 

(R) 

1,087 

.0392858# 

Reno 

•Gazelle 

(R) 

#4,632 

.025' 

Tonopah 

Neva.  State  Journal 

(A) 

4.204 

.0267858# 

Bonanza 

(R) 

.0178.572(1 

Times 

(C) 

.01428.58# 

NEW  HAMPSHIRE 

Claremont 

Eaglf 

(R) 

1,.500 

.0089286 ' 

Concord 

Monitor 

(R) 

3,239 

.01’ 

Patriot  (Morn  also) 

(E) 

3,074 

.01' 

Dover 

Foster's  Democrat 

(R) 

3,990 

.01428.58# 

Keene 

Sentinel 

(R) 

2,808 

.0178.572# 

Manchester 

•Leader  (R)  13,662#) 

♦Union  (B)  11,47.5#! 

#25,137 

.055# 

Mirror  and  American 

(R) 

5,172 

.025# 

Nashua 

Telegraph 

(R) 

4,315 

.028.571.5# 

Portsmouth 

Chronicle 

(B) 

1,3.50 

.0178572# 

Herald 

(R) 

4,400 

.025# 

T  imes 

(R) 

.01428.58# 

NEW  J»»SEY 

Asbury  Park 

•Press 

(R) 

#7.124 

.0235# 

♦Sunday  Edition 

(M) 

#3,755 

.0225# 

Atlantic  City 

Gazet  te-  Re  V  ie  w 

(B) 

5,268 

.02* 

Sunday  Gazette 

(M) 

.02* 

Press  ( B)  1 

Union  (R)  3,2401 

.035# 

Bayonne 

Review 

(R) 

5,000 

.025# 

Times 

(R) 

9.078 

.018571.5* 

Bridgeton 

News 

(R) 

5,537 

.0157143# 

Pioneer 

(R) 

.0071429* 

Burlington 

Enterprise 

(R) 

4,460 

.01875# 

Camden 

Courier 

(R) 

12,202 

.025* 

Post-Telegram 

(R) 

12,170 

.03# 

'  Elizabeth 

•Journal 

(R) 

#17,484 

.0414286# 

Times 

(R) 

8.894 

.0225 

Hackensack 

Record 

(R) 

4,879 

.0178572’ 

Hoboken 

•Hudson  Observer 

(R) 

#43.110 

.07 

Jersey  City 

•Jersey  Journal 

(R) 

#38,152 

.08’ 

Long  Branch 

•Record 

.(R) 

#3,899 

.0171#29# 

Millville 

Republican 

(R) 

1,750 

.0142858# 

Morristown 

Record 

(R) 

3,739 

.01428.58* 

Newark 

Ledger  (evening  also) 

(G) 

28,744 

.11# 

Sunday  Falition 

(M) 

.08# 

News 

(R) 

96,119 

.13# 

•Star-Eagle 

(R) 

#61.612 

.11# 

NewBrunswick  Home  News 

(R) 

8.961 

.0228572' 

Sunday  Times 

(M) 

.0228572' 

Passaic 

•Herald 

(R) 

#8,185 

.025# 

(12-31-lK  ^  mo8.  Him't.) 

•News 

(R) 

#8,405 

.025# 

Paterson 

Call 

(B) 

15,695 

.0321429# 

•News 

(R) 

#10,990 

.04# 

•Press-Guardian 

(R) 

#13,685 

.03' 

♦Sunday  Chronicle 

(M) 

#10.600 

.03’ 

Pertli  Amboy 

•News 

(R) 

#8.723 

.025’ 

Plainfield 

•Courier-News 

(R) 

#7,905 

.0214286# 

Trenton 

State  Gazette 

(B) 

10.920 

.025 

•Times 

(R) 

#28,022 

.06* 

♦Sunilay  Times- 

Advertiser 

(M) 

#19,931 

.06* 

1.*nion  Hill 

Hudson  Dispatch 

(B) 

12,214 

.03* 

(P.  ().  Weehawken) 

N'ineland 

Journal 

(R) 

2,075 

.0142858# 

VVfKxIbury 

Times 

(R) 

1,8.50 

.0142858 

NEW  MEXICO 

Albuquerque 

Herald 

(R) 

4,261 

.015* 

Journal 

(A) 

7,429 

.025' 

Kiast  I-as  V'egas  ( tptic 

(R) 

.01428.58* 

Roswell 

News 

(R) 

1..5.50 

.0121429r 

Record 

(R) 

.01428.58* 

Santa  Fe 

Neu*  Mexican 

(R) 

1,.3.58 

.0171429# 

NEW  YORK 

Albany 

ArKUS 

(A) 

15,960 

.04# 

*Journal 

(R) 

#16,017 

.035 

♦Knickerbocker  Pre«ii 

(B) 

t33,.559 

.07* 

♦Sunday  Edition 

(M) 

f43,957 

.07* 

*Times-Union 

(R) 

#34,609 

.07* 

Amsterdam 

^Recorder  and  Democrat 

(R) 

#5,635 

.0238573# 

(3-31-19  3  mos.  stm  t) 

Auburn 

A  dverliser- Journal 

(R) 

4,875 

.01938.58# 

C  itisen 

(R) 

7.600 

.0228572# 

NEW  YIIRK  — (  onfinucd 

Net  Paid 
Circula¬ 

5,000  Ast. 
Lins  Space 

Ballston  Spa 

Journal 

(R) 

tion 

Rate 

.(K)7I429* 

Batavia 

•News 

(R) 

t8,4.58 

.0225' 

Beacon 

Herald 

(R) 

.01428.58* 

Binghamton 

Journal 

(R) 

.008.5715* 

•Press  and  Leader 

(R) 

#26.554 

.06 

Brooklyn 

♦Republican-Herald 

(B) 

tlO,.304 

.0.15 

Citizen 

(S) 

35,699 

.12# 

•Eagle 

(S) 

49,656 

.18t 

♦Sunday  Fiditiun 

(.M) 

.18# 

•Standard  I’nion 

(R) 

#53,265 

.15* 

♦Sunday  FZdition 

(M) 

#.58,929 

.15* 

Times 

(S) 

41,289 

.11# 

Sunday  Falition 

(M) 

.11# 

Buffalo 

Commercial 

(R) 

.05 

♦('ourier  (B)  t40,366 

1  #70,626 

^Enquirer  (R) 

.12 

♦Sunday  Courier 

(M)  tll.5..t.59 

.15 

♦Express 

(B) 

#.37,522 

.08 

♦Sunday  F'dition 

(M) 

#63,864 

.12 

Live  Slock  Record 

(R) 

.0214286* 

•News 

(R) 

(C) 

#103,635 

.16* 

Racing  F'orm 

.1428572# 

(also  published  at  Chicaao-,  III.) 

•Times 

(R) 

#.55,286 

.10* 

Canandaigua 

♦Sunday  FMition 

(.M) 

#69,683 

.10* 

Messenger 

(R) 

4,100 

.015# 

Catskill 

Mail 

(R) 

1 .925 

.0121429# 

Cohoes 

Dispatch 

(R) 

3,510 

.015' 

Corning 

Republican 

(R) 

3,496 

.01428.58* 

Journal 

•Leader 

(R) 

(R) 

#7.191 

.0142858# 

.025’ 

C  ortland 

Standard  &•  Homer 

Dansville 

Republican 

(R> 

5,0.53 

.02' 

Breeze 

(R) 

1..500 

.0107143* 

Dunkirk 

•Observer 

(R) 

#3,561 

.01' 

Fllmira 

Advertiser 

(B) 

10,2.54 

.025' 

Herald 

(R) 

10.141 

.0214286* 

•Star-Gazelle 

(R) 

#25,839 

.05 

F'lushing 

Journal 

(R) 

3,800 

.0157143' 

Geneva 

Times 

(R) 

.0214286* 

•Times 

(R) 

#6,399 

.03# 

Glens  F'alls 

♦Post-Star 

(B) 

#8,033 

.0214286* 

Gloversville 

Times 

(R) 

6..596 

.0142858# 

♦Herald 

(B) 

#5,788 

.02’ 

Herkimer 

•  Leader-Re  pubtica  n 

(R) 

#6,095 

.02* 

Telegram 

(R) 

.0071429* 

Hornell 

Tribune-Times 

(R) 

6,767 

.0192858# 

Hudson 

Register 

(R) 

3,449 

.008.5715' 

Ithaca 

♦Republican 

(B) 

#2,313 

.008.5715* 

•Journal 

IR) 

#6.699 

.025* 

Jamaica 

News 

(R) 

4,475 

.0178572# 

Long  Island  Farmer 

(R) 

.0142858* 

Jamestown 

•Journal 

(R) 

#7,453 

.01928.58# 

News 

(R) 

.0128.572# 

♦Post 

(B) 

#9,129 

.0221429# 

Kingston 

•Freeman 

(R) 

#6,831 

.01928.58# 

Lackawanna 

Leader 

(Bi 

.0142858# 

Journal 

(Rl 

.0214286* 

Little  F'alls 

Times 

(R) 

3,046 

.0114286# 

Lockport 

•Union-Sun  and  Journal 

(R) 

#7,662 

.025' 

Long  Isl.  City 

Star 

(R) 

13,688 

.05* 

Malone 

Telegram 

(R) 

5,200 

.0214286# 

Medina 

Journal 

(R) 

.0128572* 

Middletown 

Herald 

(R) 

.01* 

•Times-Press 

(R) 

#5,893 

.025# 

Mt.  Vernon 

•Argus 

(R) 

#7.193 

.02* 

Newburgh 

•News  and  Journal 

(R) 

#10,878 

.04# 

New  Rochelle 

Standard 

(R) 

4.040 

.008.5715' 

New  York 

Star 

(R) 

1,882 

.0121429# 

♦American 

(B) 

#301,420 

.45# 

♦Sunday  Edition 

(M) 

#930,333 

.70# 

American  Metal  Market  and 

Daily  Iron  and  Steel 
Report 

(T) 

5,692 

.0714286# 

Bond  News 

(R) 

10 

Bond  Buyer 

(B) 

Bronx 

(S) 

.10 

♦Call 

(B) 

#20,833 

.10# 

Sunday  Edition 

(M) 

#14,855 

.10# 

♦Commercial 

(B) 

#9,632 

.18# 

F'inancial  America  (even¬ 

ing  also) 

(E) 

1,850 

.12# 

•Globe  and  Commercial 

A dverliser 

(R) 

#179,906 

.38# 

Herald 

(A) 

107,642 

.38# 

Sunday  Edition 

(M) 

.48# 

Illustrated  Daily  News 

(B) 

.25* 

•Journal 

(R) 

#675,118 

.75* 

Journal  of  Commerce  and 

Commercial  Bulletin 

(B) 

23,683 

.335# 

Law  Journal 

(B) 

3.6.58 

.lot 

•Mail 

(R) 

#102,342 

.33# 

Marine  Record 

(B) 

.05# 

Metal  Reporter 

(T) 

.05t 

News  Record  (Textile) 

(B) 

6,906 

.15# 

North  Side  News 

(R) 

.104 

•Post 

(R) 

#32,369 

.32* 

Reporter 

(B) 

.1071429t 

♦Sun 

(B) 

#121,221 

.38# 

♦Sunday  F^dition 

(M) 

#93,666 

.38e 

•Sun 

(R) 

#194,564 

.38# 

Telegram 

(<J) 

190,687 

.38f 

.Sutii/uy  Edition 

(M) 

.29# 

Telegraph 

(B) 

.18# 

Sunday  Edition 

(M) 

.27# 

♦Times 

(B) 

#.167,587 

.49# 

♦.Sunday  Fldition 

(M) 

#.546.728 

.539# 

♦Tribune 

(B) 

#109,629 

.30# 

♦Sunday  F^dition 

(M) 

#98.302 

.30# 

Wall  Street  Journal  (even- 

ingalso)  (F'inancial) 

(E) 

13,424 

.20# 

Wid 's 

(A) 

3,154 

.02 

Women's  Wear 

(R) 

12,807 

•lO#', 

World 

(A) 

368,318 

..50# 

Sunday  Edition 

(M) 

.50# 

World 

(R) 

355,069 

.50# 

.03^ 

Niagara  F'alls 

•Gazette 

(R) 

#12..5.51 

N.Tuiiawutida  *News 

(R) 

#3,053 

.0107143* 

Norwich 

Sun 

(R) 

2,798 

.0128.572' 

Nyack 

Journal 

(R) 

2,000 

.0107143* 

Ogdensburg 

News 

(C) 

.0214286# 

♦Republican-Journal 

(B) 

#3.694 

.01428.58' 

Olean 

•Herald 

(R) 

4,0.18 

.01428.58# 

Times 

(R) 

5,031 

.018.5715# 

Oneonta 

Star 

(B) 

6,218 

.0164286# 

Ossining 

Citizen-Sentinel 

(R) 

.01428.58* 

Oswego 

Palladium 

(R) 

4,216 

.0107143' 

Times 

(R) 

3.254 

.0125* 

Peekskill 

News 

(R) 

.0178573* 

Union 

(R) 

3,000 

.0142858* 

Plattsburg 

Press 

(B) 

3,542 

.0157143# 

Port  Chester 

Reiiublican 

Item 

(B) 

(R) 

3.600 

3,928 

.0128572# 

.0128.572* 

Port  Jervis 

Gazette 

(R) 

1,843 

.0057143* 

Union 

(R) 

1,978 

.008.5715# 

For  Explanation  of  Key-Letters  and  Markings  See  Foot  Note  on  Page  36 
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NEW  YORK— <  oa/iniM’d 

Poughkeepsie  Eagle-News  ^B) 

*Star  and  EnUr prise  (R) 

Rochester  •Democrat  and  Chronicle  (B) 

•Sunday  Edition  (M) 

•Herald  (B) 

•Sunday  Edition  (M> 

Post  Express  (R) 

Record  (Court  News)  (B) 

*Tim€S~Vnion  ft*  Advertiser  (R> 
Rome  Sentinel  (R) 

Salamanca  Republiccn  Press  (R> 

Saratoga  Spgs.  Saratoga  Sun  (R) 

Saratogian  (R> 

Saugerties  Post  ^R) 

Schenectady  •Gazette  (B) 

*Unicm~Star  (R) 

Staten  Island  Advance  (R) 

Syracuse  *Herald  (R) 

•Sunday  Edition  (M) 

*  Journal  (R) 

•Post-Standard  (B) 

•Sunday  Edition  (M) 

T  arry  town  S  eU'S  ( R ) 

Troy  ‘Record  (B)  tb.SIf . 

*Record  (R) 


Nst  Paid 
CIreula- 

ties 


5,000  Aft. 
Lies  Space 

Rats 


OHIO — C  onlinued 


5.374 

.0171429* 

Cincinnati — 

Commercial  Tribune 

(A) 

19.918 

.0264286- 

C<mt. 

Sunday  Edition 

(M) 

165.003 

.15, 

Court  Index(CourtNew8)(B) 

166.340 

.15, 

Enquirer 

(.A) 

129.327 

.06' 

Sunday  Edition 

(M) 

118.827 

.06' 

Post 

(R) 

16.047 

.0475- 

•Times-Star 

(R) 

.0142858- 

C  irclevillc 

Herald 

(R) 

167.005 

.12 

C'nion-Herald 

(R) 

5.353 

.0164286- 

Cleveland 

•Iron  Trade  and  Metal 

2.050 

.0121429- 

Market  Report 

(T) 

.0086715* 

Legal  News  and  Recorder 

5.720 

.02' 

(Court  News) 

(B) 

.0107143* 

Live  Stock  News 

(Bl 

121.956 

.05* 

•News 

(Rl 

117.347 

.04' 

•Sunday  New8-L€*ader(M) 

2.716 

.025- 

•Plain  Dealer 

(B) 

144.249 

.08 

•Sunday  Edition 

(Ml 

163.442 

.11 

Press 

(R) 

144.711 

.08* 

C  olumbuB 

Business  and  I-aw  Journal 

151.412 

.11, 

(Court  News) 

(B) 

146,890 

.11, 

Citiun 

(R) 

Times 

(Rl 

Utica 

//  eraid^Dispatch 

(Rl 

Sunday  Tribune 

(.M) 

Observer 

(Rl 

Pres* 

(Bl 

W’atertown 

Standard 

(R) 

•  Times 

(R) 

WelHville 

Reporter 

(R) 

WTiite  Ham* 

Argus 

(Rl 

Record 

(Rl 

Reptjrter 

(R) 

Vonker* 

Her  aid 

(R) 

Sru'S 

(R) 

Statesman 

(R) 

NOBTH  <  AROLINA 

AsIi^viUe 

•Citizen 

(B) 

•Sunday  Edition 

(M) 

•Times 

(R) 

•Sunday  Edition 

(M) 

C  harkrtte 

•News 

(R) 

•Sunday  Edition 

(Ml 

•Observer 

(B) 

•Sundav  Edition 

(M) 

(  oncord 

Tribune 

(Rl 

Durham 

Herald 

(C) 

.San 

(C) 

Elizaljeth  City  Advance 
Fayetteville  {Mfserrer 


Cioldsboro 

Greensljoro 


Greenville 

HemJerson 
Hickory 
High  P^nt 
Kinston 

New  Bern 


Raleigh 


Ro(  ky  Mount 
Salisbury 


Argus 

•News 

•Sunday  FMition 
Record 
\eu'S 
Re/lector 
JHs  patch 
Reawd 
Enterprise 
Free  Press 
News 

New  Herman 
Sun-Juurnai 
•News  and  Observer 
•Sunday  FUiition 

•Timrf 
Telegram 
Post 


St-otland  Neck  Commonuraltk 


Southerner 
Sens 
^Dispatch 

•Sunday  Fklition 
Star 

Sunday  Edition 
Times 

Winston-Salem ‘Journal 

•Sumlay  Edition 
*Tstin-City  Sentinel 


T  arliTiro 
Washington 
Wilmington 


WilMm 


(R^ 

(R) 

(R) 

(B) 

(M) 

(R) 

(R) 

(R) 

tR) 

(Ri 

(R) 

(Ri 

(C» 

(C; 

(R» 

(H) 

<M) 

(Rl 

(R) 

iR) 

(R) 
iR) 
(Rl 

(S) 
(M) 
(B) 
(M) 
(Rl 
(D) 
(M) 
(Rl 


1.749 

t25,54l 

16.118 

M.428 

17.797 
22.052 
9.212 
1 15.961 
1.915 


2.780 

10.471 

3.640 


tll.434 

19.734 
17.316 
16.901 

111.275 

18.428 

119.099 

119.928 

1.492 

5.167 

5.008 

2.314 

1.100 

116.788 

122.291 

3.481 

1.410 

1.371 

1.707 

2.299 

1.203 

2.450 

2.879 

121.699 

120.717 

15.0.55 

4. . 116 

3.4.50 

700 

1.. 575 
5.305 

6.002 

8,362 

2.2.50 
15.8.50 
16.926 

16.734 


.01428.58* 
.04' 

.03' 

.035 
.035 


.028.5715* 

.0.15* 

.0107143* 

.0128572' 

.0107143* 

.015* 

.03* 

.0178572' 

.0714286; 


.04' 

.025* 

.0142858' 

.0107143* 

.0128.572' 

.0107143* 

.01428.58* 

.02* 

.02* 

.02* 

.02* 

.0214286* 

.02' 

.02' 

.02' 


C'onneaut 

Coshocton 


Delpho* 

Dennison 

Dover 


East  Liveri)ool*/fninc 
•Tribune 


Dispatch 

Sunday  Edition 
Ohio  State  Journal 
Sunday  Edition 
Reporter  (Court  News) 
Ntu's-Uerald 
*Tribune  and  Timrs-Age 
•Sunday  Edition 
•Herald 
•Journal 

•Sunday  Edition 
•Xms 

•Sunday  Edition 
Crescent  Xeu  s 
Express 
•Gazette 
Journal-Herald 
Herald 
Earagraph 
Reporter 


(R) 

(M) 

(B) 

(Ri 

(R) 

(M) 

(R) 

(B) 

(M) 

(R) 

(M) 

(Rl 

(R) 

(Rl 

(Rl 

(R) 

(Rl 

(Rl 

(Rl 

(Bi 


Nst  Paid 
Clreuls- 

5,000  Aft. 
Lint  Spsos 

OHIO— <rontinued 

tlos 

Rate 

48.712 

.10 

Warren 

Chronicle 

(R) 

.13 

Tribune 

(R) 

.0357143* 

Washington 

62.911 

.12' 

C.  H. 

Herald 

(R) 

.25* 

Wells  ton 

Sentinal 

(R) 

192,964 

.21* 

Wilmington 

News 

(R) 

1158,723 

.21, 

Wooster 

News 

(R) 

1,875 

.0157143* 

•Republican 

(R) 

.0071429* 

Xenia 

•Gazette  (R) 

13,058) 

•Republican  (B) 

11.193/ 

4,357 

.0607143, 

Youngstown 

•Telegram 

(R) 

•Vindicator 

(R) 

.05; 

•Sunday  Edition 

(M) 

.02* 

Zanesville 

•Signed 

(R) 

1138,534 

.20' 

•Times  Recorder 

(B) 

1146,636 

.21' 

1167,720 

.24' 

OKLAHOMA 

1206,861 

.27' 

Ada 

News 

(R) 

180,421 

.22* 

Alva 

Pioneer 

(R) 

Review-Courier 

(R) 

.04f 

Ardmore 

Ardmoreite 

(U) 

74,174 

.10* 

Bartlesville 

Enterprise 

(R) 

76,605 

.105 

•Examiner 

(D) 

74.542 

.105 

Sunday  Edition 

(M) 

49,437 

.09 

.09 

Blackwell 

News 

Tribune 

(R) 

(III 

.03- 

F^t  Palestine 

Leader 

(Rl 

.02' 

Elyria 

Chronicle 

(Rl 

.02' 

^Telegram 

(R) 

.025' 

F'indlay 

Courier 

(Rl 

.025' 

*  Republican 

(Bl 

.04, 

F'o*torta 

Revieu' 

(Rl 

.05- 

Times 

(R) 

.0089286* 

F'remont 

Messenger 

(R) 

.02' 

^Seus 

(Rl 

.02* 

(i-31-lQ  3  nio*- 

stm't) 

.0107143; 

Gallon 

Inquirer 

(R) 

.01428.58' 

Cpallipoli^ 

Tribune 

(Rl 

.0107143* 

(ieneva 

Free  Press-Timrs 

(R) 

.035' 

Greenville 

Advocate 

(R) 

.035' 

Tribune 

(R) 

.0142858* 

Hamilton 

^Journal 

(Rl 

.0142858* 

*RepublicanSeus 

(R) 

.0089286* 

I  ronton 

Irontonian 

(C) 

.0107143* 

Register 

(Rl 

.0071429* 

Kenton 

Drnuhcrat 

(R) 

.0142858* 

Srws-Repuhiuan 

(Rl 

.0089286' 

leancaster 

Eagle 

(R) 

.0128572- 

Gazette 

(Rl 

.0178.572, 

Lima 

*\eus 

(Rl 

NOKTH  DAKOTA 


•Sunday  Edition  (M) 

•Republican-Gazette  (Di 
•Sunday  Edition  (Ml 

Times-Democrat  (Rl 

Journal  (Rl 

•J'imes-Herald  (R) 

•.Vnij  (Rl 

Shield  (Cl 

Journal  (Rl 

Register-Leader  ( R  i 

Times  (Rl 

•Star  (Rl 

Tribune  (R) 

Martin'*  Eerry^/'imrf  (Rl 

Marysville  Tribune  (Ri 

Masillon  •Independent  (Rl 

Mechanicsburg  Teh-Kram  (Bl 

Middletown  Journal  (Ri 

•S’eu's-Signal  (R) 

Mount  Vernon  Banner  (R) 


l-isbon 

l-orain 

Mansell! 

Marietta 


Marion 


3,031 

16,477 

16,318 

124.100 

124.057 

130.302 

138.405 

131.231 

2.591 

11.908 

1,187 

1,407 


15.909 

15.730 

1,300 

3.256 

15.013 

3.470 

16.793 

2.750 

3.100 

2.540 

13,419 

2.412 
.748 
1,450 
3,536 
1.740 
17.428 
15.873 
2.825 
3.200 
2. .545 
2.900 
4.077 
3.018 
112.033 
111.181 
19,754 
19,833 
7.125 
825 
17,599 
19.761 
3,557 
4.123 

3.173 
4,924 

19,833 

4.684 

16.522 

1,482 

16.416 

4.174 
14.695 

2.349 


.0557143^ 

.0085715* 

.0178572* 

.0178572* 

.04' 

.04' 

.04' 

.065* 

.045* 

.0085715' 

.0071429* 

.0085715* 

.0071429* 

.0064286' 

.008.5715* 

.0107143* 

.015» 

.015' 

.0085715* 

.0114286' 

.015* 

.0085715' 

.015* 

.01* 

.0085715* 

.0071429* 

.0107143* 

.0085715* 

.(X)7142<>* 

.0107143* 

.0107143* 

.0071429* 

.0175* 

.0142858* 

.0107143* 

.0128572* 

.0085715* 

.0085715* 

.0142858, 

.008.5715* 

.0228572* 

.0228572, 

.02* 

.02* 

.0164286* 

.0085715* 

.02* 

.02* 

.0089286' 

.0107143* 

.0107143' 

.0107143' 

.02* 

.0128572' 

.015* 

.0085715* 

.0128572' 

.(X)71429* 

.0085715' 

.0142858* 

.0071429' 


*Repu^>^ican^Se^l•s 

(R) 

13.166 

.0085715* 

Hismarf  k 

*1  ribune 

(R) 

14.514 

.02* 

Newark 

*Advi>cate 

(Rl 

15,968 

.0145* 

I>evits  l>ake 

Jfmrnal 

(Rl 

1,925 

.0178.572* 

American  Tribune 

(Rl 

6.217 

.0128572' 

World 

(R) 

.0107143* 

New  Phila¬ 

Fargo 

•Courier-New* 

(D| 

112..537 

.04* 

delphia 

Times 

(R) 

4,413 

.0128572* 

•Sunday  FMitkm 

(M) 

113.398 

.04* 

Niles 

Sews 

(R) 

1..300 

.0085715* 

*  Forum 

(R) 

111.2.54 

.0.35* 

Norwalk 

Refiei  tor- Herald 

(Rl 

3,614 

.0107143* 

f»rand  Fork* 

•A  mrrtcan 

(Rl 

16,032 

.03* 

Painesville 

Telegraph 

(Rl 

2,760 

.01428.58* 

•Herald  (D)  110.2401 

116,132 

.05' 

Piqua 

Call 

(R) 

4,019 

.0114286* 

•Herald  (Rl  15.892/ 

Leader-Pispaii  h 

(R) 

.0128572, 

•Sunday  F>Iition 

(Ml 

111.580 

.05' 

Press 

(R) 

2.720 

.0125' 

1ame«town 

Alert 

(Rl 

1,150 

.0107143* 

Pomeroy 

Neu’S 

(R) 

1.672 

.0071429* 

M and an 

Pioneer 

(R) 

1.672 

.01' 

Portsmouth 

*Time5 

(R) 

112,105 

.025* 

Minot 

News  &  Optic  ReiHirter 

(G) 

4,100 

.015* 

Sunday  Edition 

(M) 

.025* 

New  Rockford 

State  Center 

(Rl 

.0121429- 

St.  Marys 

Leader 

(R) 

2.250 

.0107143' 

Valley  City 

Times-Record 

(Rl 

1.100 

.0107143* 

Salem 

•zVntj 

(Rl 

12.910 

.0085715* 

Sandusky 

•Register 

(D) 

OHIO 

•Sunday  Edition 

(M) 

•Star-Journal 

(R) 

Akron 

•Beacon  Journal 

Press 

(R) 

(R) 

129.599 

19.567 

.05* 

.04* 

Shelby 

Sdney 

(Uobe 

Journal 

News 

•News 

•Sunday  Edition 
♦Sun 

•Sunday  Edition 

(Rl 

(Rl 

(R) 

(R) 

(M) 

(B) 

(M) 

Alliance 

•T  imes 

•Sunday  Edition 
•Review  and  Leader 

(R) 

(M) 

(R) 

19.808 

18.674 

19.004 

.03' 

.03* 

.02* 

Springfield 

Ashland 

Ashtabula 

Titrus-Gazrtte 
•Star  and  Beacon 

(R) 

(Rl 

15.851 

.01428.58* 

.0178572* 

Athens 

•Messenger 

(Rl 

18.718 

.02* 

Steubenville 

Gauttr 

(Rl 

Bellaire 

Independent 

(R) 

531 

.0071429 

Herald-Star 

(Rl 

Leader 

(Rl 

3,444 

.0125* 

Tiffin 

•Advertiser 

(Rl 

Belief  ontaine 

Examiner 

(R) 

3,354 

.0085715* 

Tribune  and  Herald 

(R) 

Index-Republican 

(R) 

2.654 

.0085715* 

Toledo 

Blade 

(Rl 

Bellevue 

Gaulle 

(R) 

1.836 

.0085715* 

Legal  NewsCCourt  News)  (B) 

Bowling  (jTf^n*SentineLTribune 

(Rl 

12.570 

.0085715* 

News-Bee 

(R) 

Bucyrut 

Forum 

(R) 

.0071429* 

•Times 

(A) 

Telegraph 

(Rl 

3,176 

.0107143* 

•Sunday  Edition 

(M) 

Cambridge 

•Jeffersonian 

(R) 

18,117 

.0178572* 

Toronto 

Tribune 

(R) 

Times 

(Bl 

2.2.50 

.0071429* 

Troy 

News 

(R) 

Canton 

News 

(Si 

13.810 

.03* 

I'hrichsville 

Chronicle 

(Rl 

Sunday  Edition 

(Ml 

.03* 

Upper  San¬ 

•Repository 

(T) 

123.862 

.035* 

dusky 

Chief 

(R) 

•Saturday  Editicm 

(Y) 

121.036 

.035* 

Union  (morning  also) 

(El 

•Sunday  Edition 

(M) 

118,761 

.035* 

lYbana 

Citizen  (B) 

1.538) 

Celina 

Standard 

(Rl 

1,600 

.0071429* 

•Democrat  (R)  13,728/ 

ChiUicothe 

News- A  dvertiser 

(R) 

3,062 

.01* 

Van  Wert 

Bulletin 

(R) 

Scioto  Gazette 

.(R) 

2.812 

.0085715* 

Timet 

(G) 

Cincinnati 

American  Racing  Reoord(B) 

.05 

Wapakooeta 

Newt 

(R) 

15,327 

15,843 

16,408 

2.050 

3,650 

114.950 

111.525 

112.061 

111,815 

3,315 

6.766 

13,044 

2.610 

82.973 

76.208 

19.593 


2.679 

2,667 


2.746 

1,812 


.0114286* 

.0114286* 

.0128572* 

.0057143* 

.0071429* 

.0107143* 

.03* 

.03* 

.025* 

.025* 

.0107143, 

.015* 

.0135715* 

.0085715* 

.16, 

.os; 

.1.3* 

.04* 

.06* 

.0085715; 

.0085715* 

.0085715' 

.0107143' 

.0085715* 


5.266  .0178572* 
.0071429* 
.0085715* 
.0121429' 


Ntt  Paid 
CIreula- 
tlan 
5.022 
6,025 

3,073 

2.440 

3.441 
4,270 

14,251 

121,583 

124,338 

122,.348 

110,702 

120.786 


8,000  Agt. 
Line  Space 
Rate 

.0128572* 

.0178572' 

.0114286* 

.0071429> 

.0085715* 

.0107143* 

.0107143* 

.015* 

.05* 

.05* 

.05* 

.025* 

.03* 


Chickasha 

Claremore 

Collinsville 

Cushing 

Drumright 


(3  mos.  statement) 
Express  (R) 

Progress  (.noThurs:issue)(R) 


News 

Citizen 

News 

Derrick 


(R) 

(B) 

(R) 


2,100 

795 

5,787 

4,175 

12,961 

13,011 

800 

1,447 

2,012 

850 


.0142858* 

.0042858* 

.0071429; 

.025* 

.0164286* 

.0128572* 

.0128572* 

.0107143* 

.0107143* 

.0107143* 

.0178572* 

.0107143* 

.0107143* 

.0107143' 

.0178572* 


Durant 

Democrat 

(R) 

1,680 

.0142858  (i 

El  Reno 

Democrat 

(R) 

.0107143* 

Enid 

Eagle 

(V) 

4,798 

.02* 

News 

(C) 

4,875 

.0157143* 

Frederick 

Leader 

(R) 

2,060 

.0178572* 

Guthrie 

Leader 

(R) 

12.206 

.035 

Henryetta 

Free  Lance 

(C) 

.0107143* 

Hobart 

Democrat-Chief 

(R) 

.0089286' 

Republican 

(R) 

2,340 

.0071429* 

Hugo 

News 

(U) 

1,645 

.0107143* 

Kingfisher 

Free  Press 

(R) 

980 

.0107143* 

Times 

(R) 

1,050 

.0157143* 

Lawton 

Constitution 

(R) 

2,137 

.0142858* 

News 

(C) 

2,192 

.0107143* 

McAlester 

•News-Capital 

(R) 

13,178 

.0142858* 

Miami 

Miami  District  Sews  (U) 

3,977 

.02* 

Record-Herald 

(U) 

3.789 

.015* 

Muskogee 

•Phoerfix 

(B) 

112,053 

.03' 

•Sunday  Edition  (M) 

112,959 

.035' 

*T  imes-Demdbrat 

(R) 

Tll.441 

.03* 

Newkirk 

Eagle 

(R) 

.0107143* 

Reporter 

(R) 

.0107143* 

Norman 

Transcript 

(R) 

.0089286* 

Nowata 

Star 

(U) 

1,750 

.0107143* 

OklahomaCity  LegalNews(Co\iTtKewa)  ( R) 

.0142858; 

Live  Stock  News 

(R) 

.0285715* 

•Oklahoman  (B) 

156,772) 

195,411 

.12* 

•Times  (R) 

138,639/ 

.07* 

•Sunday  Oklahoman(M) 

166.443 

.15* 

Oklahoma  News 

(R) 

26,616 

.05* 

Pointer 

(C) 

.0451 

Okmulgee 

Dfmocr<U 

(U) 

4,853 

.0214286* 

Times 

(C) 

.0251 

Perry  Sentinel 

(R) 

.0089286* 

Ponca  City 

News 

(R) 

2,000 

.02I4286r 

Purcell 

Register 

(R) 

.0142858* 

Sapulpa 

A  merican 

(U) 

4,012 

.0214286* 

Shamrock 

Shawnee 

Stillwater 

Tulsa 


Herald 
Bulletin 
News-Herald 
Press 

•Democrat  (R) 
•Times  (B) 


(R) 

(Rl 

(U) 

122,77(1) 

116,883/ 


•Sunday  Democrat  (M) 


Daily  Oil  Record 
•World 
World 


(R) 

(B) 

(R) 


139,653 

122,270 


119,982\ 

J 


.0178572* 

.0107143* 

.0214286* 

.0142858* 

.04* 

.025* 

.04* 

.0607143, 

.06* 


2,087 

2,680 


♦Sunday  Edition 

(M) 

120,784 

..06* 

Vinita 

Journal 

(R) 

830 

.0107143* 

OREGON 

Albany 

Democrat 

(R) 

1,225 

.0107143' 

Herald 

(R) 

0178572* 

Astoria 

Astorian 

(C) 

1,930 

.0178572' 

Budget 

(R) 

2.281 

.025* 

Baker 

Democrat 

(C) 

1,340 

.0107143* 

Herald 

(Rl 

2,040 

.0157143* 

Bend 

•Bulletin 

(R) 

1637 

.0089286* 

Corvallis 

Gautle-T  imes 

(R) 

1,405 

.0107143* 

Dalles 

(See  The  Dalles) 

Eugene 

•Guard 

(R) 

13,430 

.0142858* 

•Register 

(D) 

14.151 

.01428.58* 

•Sunday  Edition 

(M) 

14,331 

.0142858* 

Grants  Pass 

Courier 

(R) 

991 

.0107143* 

Klamath  Falls.  Herald 

(R) 

1,510 

.0142858* 

I.a  Grande 

Observer 

(U) 

2,125 

.0178572* 

Marshfield 

Coos  Bay  Times 

(R) 

2,782 

.0178572* 

Record 

(R) 

.0196429# 

Medford 

M ail- Tribune 

(R) 

3,074 

.0128572’ 

Sunday  Sun 

(M) 

2,333 

.0128572* 

Oregon  City 

Enterprise 

(C) 

1,209 

.0107143* 

Pendleton 

•East  Oregonian 

(R) 

12,675 

.0107143* 

Tribune 

(U) 

2,656 

.0107143* 

Sunday  Edition 

(M) 

.0107143* 

Portland 

•News 

(R) 

125,115 

.04* 

Oregon  Building  Record  (B) 

.0178572* 

•Oregonian 

(B) 

175,214 

.12* 

•Sunday  Edition 

(M) 

1101,967 

.16* 

•Oregon  Journal 

(E) 

166,511 

.095' 

•Sunday  Edition 

(M) 

-166,288 

.10' 

Record-Abstract  (Court 

News) 

(B) 

.0178572* 

^Telegram 

(R) 

158,169 

.10* 

Roseburg 

News 

(R) 

1,605 

.0107143* 

Review 

(R) 

1,785 

.0071429* 

Salem 

Capital  Journal 

(R) 

14,834 

.0178572* 

Oregon  Statesman 

(C) 

4,149 

.015* 

The  Dalles 

^Chronicle 

(R) 

11,360 

.0107143* 

PENNSin-VANIA 

Allentown 

•Call 

(B) 

122,484 

.04' 

Chronicle  and  News 

(R) 

5,132 

.01785721 

•Demtmrat  (B)  14.545) 

•Item  (R)  13,619/ 

18,164 

.02* 

Leader 

(R) 

.01385721 

Alumna 

•Mirror 

(R) 

123,501 

.04* 

Times 

(B) 

15,232 

.025* 

Tribune 

(B) 

7,500 

.02* 

Ashland 

News 

(R) 

1,415 

.01428581 

'  Telegram 

(R) 

.005# 

Bangor 

News 

(R) 

.0071439* 
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Nft  Paid 

5,000  Agt. 

PENN.SYLVANIA - Cemtinued 

Circula¬ 

Line  Space 

tion 

Rate 

Beaver 

•Times 

(R) 

4,263 

.015' 

Beaver  Falls 

Tribune 

(R) 

5,071 

.0142858* 

Berwick 

Enterprise 

(R) 

.0085715* 

Bethlehem 

Globe 

(R) 

6,766 

.025' 

Times 

(R) 

2,991 

.01428.58# 

Bloomsburg 

Press 

(B) 

6,311 

.02* 

Braddock 

News-Herald 

(R) 

2,100 

.0125# 

Bradford 

Era 

(B) 

3,623 

.01' 

Star  and  Record 

(R) 

3,917 

.0142858* 

Bristol 

Courier 

(R) 

1,975 

.01428.58# 

Brownsville 

Telegraph 

(Ri 

2,105 

.0107143' 

Butler 

Citizen 

(B) 

6,198 

.0128572* 

Eagle 

(R> 

8,.343 

.0142858* 

Times 

(R) 

2,300 

.00928.58* 

Canonsburg 

Notes  (morning  also) 

(E) 

2,364 

.0107143* 

Carbondale 

Leader 

(R) 

3,478 

.05# 

Carlisle 

Herald 

Volunteer 

(R)\ 

(B)/ 

1,330 

.0071429# 

IThe  Volunteer  is 

the 

morning  edition  of  the 

Herald.) 

Sentinel 

(R) 

2,825 

.0107143* 

ChambersburK  Franklin  Repository 

(R) 

4,561 

.0107143* 

Public  Opinion 

(B) 

4,740 

.0135715* 

Valley  Spirit 

(R) 

1,070 

.0121429) 

Charleroi 

MaU 

(Ri 

.0071429* 

Chester 

♦Republican 

(B) 

2,705 

.01' 

•Times 

(R) 

11,399 

.025' 

Clearfield 

Progress 

(R> 

3,136 

.0125* 

Public  Spirit 

(R) 

.010714.3# 

Coatesville 

Record 

(R) 

5,285 

.0178572* 

Columbia 

News 

(R) 

2,417 

.0107143' 

Spy 

(Ri 

2,309 

.0142858# 

Connellsville 

•Courier 

(R) 

t6,436 

.015* 

News 

(R) 

4,181 

.0107143* 

Corry 

Journal 

(R> 

2,671 

.0107143* 

Danville 

News 

•  (B) 

2,415 

.0142858* 

Donora 

Herald 

(R) 

2,744 

.0107143* 

Doylestown 

Democrat 

(R) 

2,000 

.0071429' 

Intelligencer 

(R> 

4,007 

.01' 

Du  Bois 

Courier 

(B) 

3,0.50 

.0142858# 

Express 

(R) 

3,300 

.0085715# 

Easton 

•Express  &*  Argus 

(R) 

11.718 

.02* 

Free  Press 

(R) 

15,455 

.0285715 ' 

East 

Stroudsburg 

Press 

(B) 

1,6.55 

.0107143' 

Eric 

♦Disjratch 

(A) 

9.874 

.025 

♦Sunday  Edition 

(M) 

t8,775 

.025 

•Herald 

(R) 

.025* 

♦Sunday  Edition 

(M) 

t9,468 

.025* 

•Times 

(R) 

t29,826 

.06* 

F  arrell 

News 

(R) 

2,000 

.0142858* 

Franklin 

News-Herald 

(R) 

3,708 

.025 ' 

Gettysburg 

Times 

(R) 

3,431 

.0107143* 

Greensburg 

Record 

(R) 

3,783 

.0085715' 

Review 

(B) 

4.695 

.0107143* 

Tribune 

(R) 

4,210 

.0085715* 

Greenville 

Rec<yrd 

(R) 

1,503 

.0107143* 

Hanover 

Record-Herald 

(R) 

^  2,790 

.0085715* 

Record 

(B) 

Sun 

(Rl 

3,520 

.0121429# 

Harrisburg 

•N,ws  (R)  t26.190 

♦Patriot  (B)  t20.82« 

Jt47,010 

.065* 

•Telegraph 

(R) 

t28,819 

.045* 

Hazleton 

Plain  Speaker 

(R) 

7,616 

.02' 

Standard -Sentinel 

(B) 

7, .390 

.02' 

Homestead 

Messenger 

•  (R) 

.0128572' 

Huntingdon 

Journal  and  New  Era 

(Rl 

.0071429* 

Indiana 

Gazette 

(Rl 

1,059 

.0107143* 

Jersey  Shore 

Herald 

(R) 

.0071429# 

Johnstown 

Democrat 

Leader 

(B) 

(R) 

10,505 

8,001 

.0.3' 

.02* 

Tribune 

(R) 

24,434 

.04' 

Kane 

Republican 

Simpsons’  Leader 

(R) 

2,.3.50 

.0085715' 

Kittanning 

(R) 

3,750 

.008.5715* 

Times 

(R) 

2,410 

.010714.3# 

Lancaster 

Examiner 

(R) 

4,621 

.0121429# 

Intelligencer  \ 

News  Journal  / 

(E) 

22,618 

.05* 

New  F.ra 

(R) 

10.821 

.0.3.57143* 

I-atrobe 

Bulletin 

(R) 

4.042 

.010714.3* 

Lebanon 

News 

(R) 

8..t49 

.0178572* 

Report 

(R) 

5,015 

.015* 

Times 

(B) 

.008,5715# 

Lehighton 

Leadir 

(R) 

1,215 

.0071429* 

Lewislown 

Sentinel 

(R) 

5  262 

.01' 

Lock  Haven 

Express 

(R) 

2,732 

.01428.58' 

McKcesiort 

News 

(R) 

11,460 

.0.321429# 

Mahanoy  City 

•  A  merican-Tribune 

(R) 

2,.590 

.01428.58# 

Record 

(R) 

2,.5.50 

.0107143' 

Mauch  Chunk 

News 

(R) 

2,126 

.010714.3' 

Times 

(R) 

.0071429* 

Meadville 

•Republican 

(R)\ 

t7,3.39 

.0142858' 

♦Tribune- Republican 

(B)/ 

Mechanicsburg  Journal 

(R) 

1,.3.37 

.0178.572* 

Middletown 

Journal 

(R) 

.00.57143* 

M  ilton 

Standard 

(R) 

3,403 

.0178572# 

Monessen 

Jndrpendrnt 

(R) 

.0092858* 

Monongahela 

Rrpublican 

(R) 

2,863 

.0107143* 

Mount  Carmel*//rm 

(R) 

t3,.372 

.0178572* 

Natrona 

Press 

(R) 

412 

.0085715* 

New  Brighton 

Beaver  Valley  News 

(R) 

1,329 

.0107143* 

New  Castle 

Herald 

(R) 

8,227 

.018.5715# 

•News 

(R) 

tl3,411 

.025* 

New  Kensing¬ 

(R) 

ton 

Star 

.01428.58* 

Norristown 

Herald 

(R) 

3,277 

.0178572# 

•Times 

(R) 

t8..543 

.025' 

Oil  City 

Blizzard 

(R) 

3.104 

.010714.3' 

♦Derrick 

(B) 

t5.860 

.0242857+ 

Philadeliihia 

Bulletin 

(R) 

457,977 

.45* 

♦Inquirer 

(B) 

4171,273 

.30* 

♦.Sunday  Edition 
♦North  American 

(M) 

1.344,288 

.40* 

(B) 

+143,4.59 

.25# 

♦Sunday  Edition 

(M) 

+197.810 

.30# 

♦Press 

(B) 

434,969 

.12* 

♦Sunday  Edition 

(M) 

495,385 

.20* 

•Public  Ledger  (R)  tn3,024\ 
♦Public  Ledger  ( B)  t84.404 1 

tl97,428 

.30* 

♦Sunday  Edition 

(M) 

4134.710 

.25* 

♦Record 

(B) 

tl 17,651 

.25* 

♦Sunday  Edition 

(M)  1125,758 

.25* 

•Sior 

(R) 

.12' 

Phillipsburg 

Journal 

(R) 

1,490 

.0107143* 

Phoenixville 

Republican 

(R) 

2.9(8) 

.0107143* 

Pittsbursh  Chronicle  Telegraph  (R)tw.260\ 

ti69,.588 

.125' 

♦Gaxette  Times  (B)t79.328( 

.125' 

♦Sunday  Gaxette  Times  (M) 

481,691 

.125' 

♦Dispatch 

(B) 

+55,873 

.09# 

♦Sunday  Edition 
I-aw  Bulletin  (Court 

(M) 

+55,402 

.16# 

News) 

(B) 

.01071431 

Leader 

(S) 

80,438 

.10* 

Live  Stock  Journal 

(R) 

.028.571.5f 

1  PENNSYLVANIA— C»«/i«ur<i  Cheuli- 

S.OOO  Agt. 
Line  Space 

Pittsburg — 

tion 

Rate 

♦Post  (B)  +74.7391 

.09 

Cont'. 

*Sun  (R)  t73.092 

.09 

♦Sunday  Post 

(M)  +104,506 

.12 

•Press 

(R)  +116,209 

.14 

Pittston 

♦Sunday  Edition 

(M)  +112,112 

.14 

Gazette 

(R) 

3,737 

.0178.572# 

Pottstown 

Ledger 

(R) 

.01428.58 

♦News 

(B) 

+6,306 

.0171429' 

Pottsville 

Chrtmicle 

(R) 

.0114286* 

Journal 

(R) 

8,126 

.02' 

Punxsiitawney 

•Republican 

(R)  +10,797 

.0328572# 

Spirit 

(R) 

4,000 

.0128.572' 

Reading 

•Eagle 

(R)  +31,191 

.06' 

♦Sunday  Edition 

(M)  +21,578 

.06' 

Herald 

(R) 

.025* 

♦News-Times  (B) 
•Telegram  (R) 

t6.036\  XU  2u 
t4cl76  T13v3I3 

.04* 

Renovo 

Record 

(R) 

.0071429* 

Ridgway 

St.  Mary’s 

Record 

(R) 

2,733 

.01' 

Press 

(R) 

950 

.0071429* 

Savre 

Times 

(R) 

.0128572' 

Scranton 

♦Republican 

(B)  +25,433 

.07 

•Times 

(R)  +.36,751 

.07 

Shamokin 

Dispatch 

(R) 

3.890 

.01428.58' 

Herald 

(R) 

.0142858* 

News 

(R) 

3,786 

.0178572# 

Sharon 

•Herald 

(R) 

+4.548 

.01428.58* 

•T  elegraph 

(R) 

+5,019 

.0171429* 

Shenandoah 

Herald 

(R) 

4.034 

.0178.572# 

Sunday  Edition 

(M) 

.01428.58* 

Stroudsburg 

Record 

(R) 

.0089286* 

Times  and  Democrat 

(R) 

3,612 

.015* 

Sunbury 

Daily 

(R) 

3,176 

.0178.572# 

Item 

(Rl 

3..394 

.0128.572# 

Susquehanna 

Transcript 

(R) 

1,000 

.0107143' 

Tamaqua 

Courier 

(R) 

3,200 

.0178.572# 

Tarentum 

T  elegram 

(R) 

1,743 

.0107143* 

Valley  News 

(R) 

1,406 

.0085715* 

Titusville 

Herald 

(B) 

4,772 

.01428.58' 

Towanda 

Review 

(B) 

5,496 

.025# 

Tyrone 

Herald 

(R) 

.010714.3* 

Uniontown 

Genius  (R) 

Herald  (B) 

6,498 

9,767 

16,265 

.035# 

News  Standard 

(R) 

5,672 

.0142858* 

Warren 

Chronicle 

(A) 

2,682 

.0107143* 

Sunday  Edition 

(M) 

.0142858* 

3/ irror 

(R) 

3,127 

.0142858# 

•Times 

(R) 

+4,018 

.0178572# 

1  Washington 

News 

(S) 

4,220 

.015# 

♦Observer  ( B) 

•Reporter  (R) 

+13,953 

.03' 

Waynesboro 

Record-Herald 

(R) 

3,057 

.01428.58* 

West  Chester 

Local  News 

(R) 

11,926 

.03' 

Wilkes-Barre 

News 

(R) 

11,537 

.02' 

♦Record 

(B)  + 

16,707 

.03# 

•Times-Leadcr 

(R)  + 

19,068 

.04# 

Williams()ort 

Gazette  and  Bulletin 

(B) 

11.664 

.02* 

•Sun 

(R)  +16,110 

.035 

York 

Dispatch 

(R) 

1.3,899 

.0.3* 

Gazette  and  Daily 

(B) 

14,555 

.03* 

RHODE  LSLAND 

Arctic 

Pawtuxet  Valley  Times  (R) 

.0157143* 

Newport 

Herald 

(B) 

.0157143* 

Nrws 

(R) 

6,230 

.0257143# 

Pawtucket 

*Times 

(R)  + 

23,812 

.045# 

Providence 

*Iiulletin 

(Rl  + 

5.5,.300 

.12* 

♦Journal 

(B)  + 

29.875 

.075* 

•Sunday  Edition 

(M)  1 

45.322 

.10* 

Nrws 

(R) 

.035 

*Tribunf 

(R)  1 

26,725 

.07' 

♦Sunday  Edition 

(M)  1 

12,.305 

.07' 

Westerly 

♦5uh 

(T) 

+4.222 

.015' 

*Sunday  lidition 

(M) 

+4,.34.5 

.015' 

Wfxjnsocket 

*CaU  and  Reporter 

(R)  +11,888 

.03 

.SOI'TH  f'AROI.INA 

Anderson 

.Uai7 

(R) 

4.69.3 

.0178572* 

Tribune 

(C)  . 

.0178572* 

('harle?<t()n 

American 

(B) 

.025* 

Sunday  Edition 

(.M) 

.025* 

♦News  and  Courier 

(B)  +10..5<i0 

.0,3' 

♦Sunday  Edition 

(M)  +12,.302 

.03' 

*Po5t 

(R)  +12.413 

.03* 

Columbia 

^Record 

(R)  +13.791 

.03' 

♦Sunday  Edition 

(M)  +11,76.3 

.0.3' 

♦State 

(B)  +24.1.57 

.05*  . 

♦Sunday  Edition 

(.M)  +24,429 

.05* 

Klorenct* 

Times 

(R) 

.01428.58# 

(ireenville 

♦News 

(B)  +10.0.54 

.03' 

♦Sunday  Edition 

(M) 

+8,.547 

.03' 

^Piedmont 

(R) 

+8.189 

.025* 

Greenwoofl 

Index-Journal 

(S) 

5.245 

.02* 

Roc'khill 

Herald 

(R) 

1.200 

.0107143' 

Spartanburg 

♦Herald  (D) 

*Journal  (R) 

UmI]  tio.668 

.03* 

♦Sunday  Herald 

(M) 

+7,307 

.03* 

,  Sumter 

Item 

(R) 

1..588 

.0107143 

Union 

Times 

(R) 

2.890 

.0142585* 

ROI'TH  DAKOTA 

Al)erdeen 

♦American 

(DJ 

+5,0.39 

.0214286' 

♦Sunday  Edition  (M) 

+5.532 

.0214286' 

News 

(R) 

4.726 

.015* 

Dead  wood 

Pioneer-Times 

(C) 

.0107143* 

Telegram 

(S) 

550 

.01* 

Huron 

Iluronite 

(R) 

2,921 

.01,57143* 

Sunday 

(M) 

.025* 

I,.ead 

Call 

(R) 

1,510 

.0128572* 

'  Madison 

Leader 

(R) 

8.56 

.00428.58* 

Sentinel 

(R) 

695 

.0071429* 

Mitchell 

Gazette 

(R) 

2,600 

.0178572# 

! 

^Republican  (R) 

+3,872) 

+5,248 

.02* 

♦Republican  (D) 

+1.3761 

! 

♦Sunday  Edition  (M) 

+.5,.304 

.02* 

:  Mobridge 

Tribune 

(R) 

.0071429* 

1  Pierre 

Capital- Journal 

(R) 

726 

.0085715* 

\  Rapid  City 

Journal 

(C) 

.0321429# 

1  Sioux  Falls 

•Argus-Leader 

(R) 

+15,934 

.04* 

1 

♦Press 

(D) 

+8,571 

.0214286' 

i 

♦Sunday  Fldition  (M) 

+10,514 

.0214286' 

i  Watertown 

News 

(R) 

1,9.59 

.0178572* 

Public  Opinion 

(C.) 

5,061 

.02* 

Winner 

Journal 

(C) 

.01.5* 

'  Yankton 

Press  and  Dakotan 

(R) 

1,978 

.01428.58* 

j 

TENNES.SKK 

('hattanooga 

*News 

(R) 

+16,848 

.04' 

1 

♦Times 

(B) 

+30.173 

.06* 

1 

♦Sunday  Edition  (M) 

+26,610 

.06* 

TENNESSEE — (  ontinufd 


Clarksville 
Columbia 
Jackson 
Johnson  City 
Knoxville 


Lraf-Chronicte 
Hrrald 
Sun 
Staff 

♦Journal  and  Tribune 


(R) 

(R) 

(U) 

(R) 

(B) 


♦Sunday  Edition  (,i  mos. 


Memphis 


statement) 
*Sentinel 

♦Commercial  Appeal 
♦Sunday  Edition 
Court  News 
*Nru'S-Scimitar 


Net  Paid 
Circula¬ 
tion 
2.050 
2,001 
4,161 
5.260 
t23,46l 

t20..594 

t23,78J 

t89.209 


(M) 

(R) 

(B) 

(M)  tH8,089 
(B) 


5,000  Aot. 
Line  Space 
Rate 

.0I642H6^ 

.01.571431 

.02' 

.0178572' 

.045' 

.045' 

.045' 

.12 

.15 

.0132143# 


Penny  Bee 

(R) 

.02 

Press 

(R) 

27,352 

.04* 

Morristown 

Mail 

(R) 

.0071429 

Nashville 

•American  (R)  + 

15,1961 

♦Tennessean  (B)  + 

.39,349 

+54, .545 

.08 

♦Sunday  Tennessean 

and  American 

(M) 

+34,051 

.08' 

*Hanner 

(R) 

+49,657 

.07' 

♦Sunday  Edition 

(M) 

+48,969 

.08' 

Commercial  Daily  (Court 

News) 

(R) 

.0285715# 

TEXAS 

Abilene 

Reporter 

(S) 

3,638 

.02* 

Amarillo 

News 

(C) 

4,610 

.0228572* 

Sunday  Edition 

(M) 

.0264286* 

Panhandle 

(R) 

.0142858* 

Athens 

Review 

(R) 

.0107143* 

Austin 

♦American 

(A) 

7,411 

.025 

♦Sunday  Edition 

(M) 

.025 

Statesman 

(S) 

7,573 

.0.3# 

Ballinger 

Ledger 

(R) 

500 

.0060714* 

Bay  City 

Tribune 

(R) 

.0071429* 

Beaumont 

♦Enterprise 

(B) 

+19,346 

.05* 

♦Sunday  Edition 

(M) 

+23.695 

.05* 

^Journal 

(R) 

+6.424 

.025* 

♦Sunday  Edition 

(M) 

+5,293 

.025* 

Belton 

News 

(R) 

.0128572' 

Bonham 

Faviyrite 

(R) 

1,760 

.0107143* 

Brenham 

Banner~Press 

(R) 

755 

.008.5715# 

Brownsville 

Herald 

(S) 

2,068 

.0214286# 

Sentinel 

(C) 

.0107143* 

Brownwood 

Bulletin 

(R) 

.0142858* 

Bryan 

Eagle 

(R) 

.01# 

Cleburne 

Flnterprise 

(C) 

1,875 

.0178572' 

Sunday  Edition 

(M) 

.0178572' 

Review 

(C) 

1,905 

.0107143' 

Commerce 

Journal 

(R) 

.0071429* 

Corpus  Christi 

\  Caller  and  Herald 

(A) 

2,218 

.0178.572' 

Corsicana 

Sun 

(R) 

2,105 

.0107143* 

C  uero 

Record 

(T) 

.0057143' 

Star 

(U) 

.0071429* 

Dallas 

Dispatch 

(R) 

25,014 

.06* 

*Journal 

(R) 

+39,946 

.08# 

♦News 

(B) 

+67,385 

.14# 

♦Sunday  Eilition 

(M) 

+100,673 

.16# 

Times  Herald 

(-S) 

45,142 

.07 

Denison 

Gazette 

(C) 

.0142858* 

Herald 

(R) 

3,738 

.0178572* 

Denton 

Record  and  Chronicle 

(R) 

1,747 

.0142858$ 

El  Paso 

^Herald 

(R) 

+24,716 

.06* 

♦Times 

(B) 

+12,955 

.05* 

♦Sunday  Edition 

(M) 

+16,719 

.06* 

Ennis 

News 

(R) 

.0089286* 

Fort  Worth 

Live  Stock  Reptyrter 

(R) 

3,.369 

.025 

♦Record 

(B) 

+24,.389 

.06' 

Cronzales 
( )reenville 


♦Sunday  Edition 
*Star-TeleKram 

♦Sunday  Edition 
Hes[H-rian 
Kenisltr 
♦News 

♦Sunday  Edition 
*Trihunt 
inquirer 
Itannrr 


(M) 

(R) 

(M) 

(C) 

(R) 

(B) 

(M) 

(R) 

(R) 

(R) 


t21,967 

t61.442 

t62,160 

1.6.50 

19,.372 

tl4.9.»9 

t8.83l 

443 


.06' 

.10' 

.10' 

.0107143^ 

.01428.581)* 

.09.) 

.10)1 

.04- 

.0107I4.3^ 

.01428.582 


Herald 

(C) 

.3,2.54 

.0178.572# 

Hillsboro 

A/ irror 

(R) 

1,140 

.0071429* 

Houston 

*Chronicle 

(R) 

+.54,204 

.08' 

♦Sumlay  Edition 

(M) 

+.58,892 

.085' 

♦Post 

(B) 

+42,660 

.08* 

♦Sunday  Etlition 

(M) 

+47,896 

.08* 

Press 

(R) 

15,726 

.0.3* 

Jacksonville 

Progress 

(R) 

.00928.58# 

Kaufman 

Herald 

(R) 

.0057143* 

Lampasas 

Leader 

(R) 

.0071429* 

I^redo 

Retx>rd 

d') 

.0107143' 

Times 

(R) 

.0071429* 

l#ongview 

Leader 

(R) 

.010714.3* 

Times-Clarion 

(R) 

1,060 

.010714.3* 

Lufkin 

News 

(R) 

.(K)71429* 

McAllen 

Rio  Grande  Sun 

(B) 

.0085715* 

McKinney 

Courier-Gazette 

(R) 

1.284 

.0071429* 

Marlin 

Democrat 

(R) 

.0089286* 

Marshall 

Messenger 

(R) 

1.2.35 

.0114286* 

Noontlay  Sentinel 

(B) 

.0107143* 

Mart 

Herald 

(R) 

.0085715* 

Mexia 

News 

(R) 

.0071429$ 

Mineral  Wells 

Index 

(R) 

.0071429* 

Nacogdoches 

Sentinel 

(R) 

900 

.0089286* 

Navasota 

Kxaminer-Rerinv 

(R) 

675 

.0071429* 

Orange 

Leader 

(R) 

.0178.572$ 

Palestine 

Herald 

(R) 

1.3.55 

.0089285* 

Visitor 

(R) 

.0071429$ 

Paris 

Advocate 

(R) 

.0057143# 

Dinner  Horn 

(R) 

.03.57143* 

(C) 

4.278 

.0178572* 

Port  Arthur 

News-Record 

(T) 

.02* 

Sunday  Edition 

(M) 

.02* 

Rainger 

Times 

(R) 

.04# 

Sunday  Edition 

(M) 

.04* 

San  Angelo 

Standard 

(S) 

2..3.56 

.0178572* 

San  Antonio 

Commercial  Recorder 

(Court  News)  (B) 

♦Express  (B)  t3.3.852 

♦Sunday  E<lition  (Ml  t48.067 

•LiRht  (T1  t24.797 

^Saturday  Edition  (Y)  tl8.279 

♦Sunday  Edition  (M)  t29.518 

Sens  (R)  18.533 

Sun  Benito  Light  (R) 

Slierman  Courier  (A)  1.726 

ConriiT  (R) 

Pemwrat  (R)  2.545 

Sulphur  Springs  N ru'S-Tetegram  (R) 

Taylor  Prmoerat  (R) 

Press  (R)  958 

Temple  ♦Telegram  (B)  t7,163 

♦Sunday  Edition  (M)  T7.624 

Terrell  Transcript  (S)  1.893 

Tribune  .  (S)  1.783 

Sunday  EMition  (M) 


.0357143$ 

.07' 

.08' 

•7# 

.07f 

.07# 

.06' 

.008.5715^ 

.0142858^ 

.0107143^ 

.0214286# 

.0085715' 

.0107143* 

.0107143^ 

.025^ 

.03^ 

.0107143* 

.0107143' 

.0178.572* 
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Nrt  Paid 

5.000  Aft. 

TEXAS — Cont  i « 

tued 

CIrcula- 

Llaa  Some* 

tiaa 

Rats 

Texarkana 

Four  States  Press 
and  Courier 
Texarkanian — ste 

(A) 

5,347 

.02» 

Texarkana,  Ark. 

Tinipson 

Times  {No  Thurs.  Issue) 

I  (R) 

.0057143* 

Tyler 

Courier-Times 

(R) 

1,950 

.0142858* 

Victoria 

Advocate 

(R) 

800 

.0107143* 

Waco 

Colored  Observer  ( X egro)  ( B ) 

.00714291 

♦Xews  Tribune 

(B) 

tl2.398 

.035* 

♦Sunday  Edition 

(M) 

19.450 

.035* 

Timrs-Herald 

<S) 

7.864 

.03* 

Waxahachie 

Light 

(R) 

.025* 

Weatherford 

HerM 

(R) 

1,110 

.0071429* 

Wichita  Falls 

Wichita  Times 

(U) 

5,792 

.0214286* 

Wichita  Tribune 

(A) 

4.9(K) 

.025# 

Yoakum 

Herald 

(R) 

680 

.0071429* 

Times 

(C) 

.0071429 

UTAH 

Lo»(an  City 

Journal 

(R) 

1,636 

.01428.58* 

Ofiden 

♦Examiner 

(B) 

15,310 

.0214286* 

♦Sunday  Edition 

(M) 

15,913 

.0214286* 

*Standard 

(R) 

17,837 

.03* 

Salt  I^ke  City*D«iTrt  Nrws 

(T) 

119,283 

.04 

^Saturday  Edition 

(Y) 

121,637 

.05 

Herald 

(B) 

24..5.53 

.05* 

Sunday  Edition 

(M) 

32,886 

.06* 

*Telei(ram 

(R) 

124.993 

.07* 

♦Tribume 

(B) 

141,128 

.06 

♦Sunday  Edition 

(Ml 

169.174 

.08 

Vfr:RM(>NT 

Barre 

♦7'imrJ 

(R) 

16,765 

.0225* 

B<‘nninitlon 

Banner 

(R) 

2,853 

.0114286* 

Brattleboro 

Reformer 

(R) 

2.619 

.01* 

Burlington 

♦Free  Press 

(B) 

110.489 

.025* 

Sews 

(R) 

8.200 

.02' 

Montpelier 

Argus 

(R1 

3.070 

.01428.58- 

Rutland 

♦Herald 

(B) 

18.025 

.0178572* 

News 

(R) 

3.653 

.0128.572- 

St.  Albans 

Messenger 

(R) 

3.576 

.0114286- 

St.  Johnsbury 

Caledonian 

(R) 

.01028.57# 

VTRCaMA 

Alexandria 

Gazette 

(Ri 

.0178572* 

Bristol 

♦Herald-Courier 

(D) 

19,457 

.04* 

♦Sunday  Edition 

(M) 

110,186 

.04* 

Charlottesville  Progress 

(R) 

.0178.572# 

Clifton  Forge 

Review 

(R) 

1.086 

.0107143* 

Covington 

Virginian 

(Ri 

.0128.572# 

Danville 

Bee  (R1  5,122: 

Register  (C)  5,243 

10,365 

.03* 

Fredericksburg  Star 

(RI 

1,650 

.0071429' 

Harrisonburg 

Independent 

(B) 

5.117 

.01428.58' 

♦News- Record 

(B) 

16,847 

.0178572' 

Hot  Springs 

Day  Letter 

(R) 

.051 

Lynchburg 

*A  dvance 

<R) 

16,514 

.015 

♦News 

(D) 

111.119 

.025 

♦Sunday  Edition 

(M) 

113,109 

.025 

Newport  News*Press  (D)  +7,3591 

*Times-HeraldiR)  tl  2.597) 

119,956 

.04* 

♦Sunday  Press 

(M) 

19,409 

.04* 

Norfolk 

*Ledger-Dispateh 

(RI 

143.389 

.06' 

♦V'irginian- Pilot 

(B) 

133.311 

.06' 

•Sunday  Edition 

(M) 

142.697 

.07' 

Petersburg 

Index- Appeal 

(C) 

3.122 

.0178572* 

Progress 

(R) 

7.130 

.025' 

Portsmouth 

Star 

(S) 

3, .551 

.025' 

Pulaski 

Southwest  Times  ir 

News  Review 

(R) 

1,260 

.01428.58* 

Richmond 

Journal 

IR) 

21.612 

.05 

*News  Leader 

(R) 

148,681 

.07' 

♦Times-Dispatch 

(B) 

130.082 

.07' 

♦Sunday  Edition 

(M) 

147,.531 

.08' 

Virginian 

(A) 

11,395 

.035 

Rttanoke 

♦Times  (D)  tiO.bMI 

*World-News  ( R)  tl  1 .288  f 

121.952 

.04 

♦Sunday  Times 

(Ml 

115,249 

.04 

VIHGIMA— C'oKiiRurci 

N*t  Paid 
CIrcula- 

$.000  Alt. 
Line  Space 

tIaa 

Rate 

Staunton 

^Leader  {morning  also) 

(R) 

15,017 

.015' 

Ne^’s 

(C) 

3,260 

.0121429# 

Winchester 

*Star 

(R) 

13,738 

.0114286' 

WASHINGTON 

Aberdeen 

EWorld 

(R) 

6,318 

.02* 

Belli  ngham 

American  Reveille 

(C) 

9,122 

.03 

Herald 

(R) 

10,966 

.03 

Journal 

(C) 

2,775 

.015* 

C'entralia 

Chronicle 

(R) 

2,678 

.0107143* 

Hub 

(T) 

2,004 

.01' 

EllensburK 

Record 

(R) 

1.671 

.01428.58* 

Everett 

*Herald 

(R) 

112,341 

.03« 

Tribune 

(C) 

3,142 

.025* 

Ho<juiam 

Washingtonian 

(C) 

2,400 

.0178572# 

Olympia 

Olympian 

(C) 

1,185 

.0125# 

Recorder 

(R) 

1,275 

.0125# 

Port  Angeles 

Herald 

(R) 

.0128572' 

News 

(R) 

960 

.0107143* 

Port  Townsend  Leader 

(C), 

.0071429* 

Seattle 

Bulletin  (Court  News) 

(B) 

.03# 

*Post- 1  ntelligencer 

(B) 

151,019 

.09 

♦Sunday  Edition 

(M) 

168,477 

.12* 

Produce  News 

(R) 

.0285715# 

*Star 

(RI 

165,246 

.095* 

*Times 

(R) 

172,541 

.11 

♦Sunday  Edition 

(M) 

194,665 

.15 

Union  Record 

(R) 

43,974 

.09# 

S}K>kane 

*C'hronicle 

(R) 

140,668 

.08 

Press 

(R) 

7,917 

.03* 

♦Spokes  man- Review 

(B) 

142,825 

.085 

♦Sunday  Eidition 

(M) 

156,779 

.119 

Tacoma 

Index  (Court  Xews) 

(R) 

408 

.01785721 

♦Ledger 

(B) 

114,177 

.05* 

♦Sunday  Edition 

(M) 

136,594 

.07* 

*News-Tribune 

(R) 

135,433 

.07* 

Times 

(R) 

15,267 

.035* 

\*aiicouver 

Columbian 

(R) 

1,.500 

.0142858* 

Walla  Walla 

*  Bulletin 

(R) 

14,986 

.02* 

♦Sunday  Edition 

(M) 

14.861 

.02* 

♦I'nion 

(B) 

13.144 

.02* 

♦Sunday  Edition 

(.M) 

13.378 

.02* 

Wenatche** 

*World 

(R) 

16.123 

.025* 

Yakima 

♦Yakima  Herald 

(D) 

14.421 

.02* 

♦Sunday  Edition 

(M) 

15.442 

.02* 

*yakima  Republic 

(R) 

14.591 

.02* 

WE.ST  VIRGINIA 

Hluefield 

Telegraph 

(C) 

.0214286- 

Sunday  EMition 

(M) 

.025# 

Charleston 

Gazette 

(A) 

11,410 

.03* 

•MaU 

(R) 

18,689 

.025' 

Clarksburg 

ExiKjnent 

(C) 

8,187 

.02# 

*T  elegram 

(R) 

17,864 

.02* 

♦Sunday  Edition 

(M) 

18,351 

.02* 

Elkins 

Inter- Mountain 

(R) 

.010714.1* 

Fairmont 

Times 

(B) 

6,808 

.02# 

Sunday  Edition 

(.M) 

.02# 

*lVest  Virginian 

(R) 

5,440 

.02* 

(xrafton 

Sentinrl 

(R) 

2.1.50 

.0142858* 

Hinton 

I  ndependent-ll  erald 

(R) 

.003.571.5* 

News 

(R) 

.0035715* 

Huntington 

*  Advertiser 

(R) 

18,608 

.02* 

♦Sunday  Edition 

(M) 

18.556 

.02* 

♦Herald-Dispatch 

(B) 

111.245 

.0228572# 

♦Sunday  Edition 

(M) 

111.671 

.0228572# 

ICeyser 

Min  -ral  News 

(R) 

.0107143* 

Mannington 

Tilegram 

(RI 

.0107143* 

Martinsburg 

*Joumal 

(Rl 

13,249 

.0128572* 

World 

(R) 

2,879 

.0085715# 

Morgantown 

New  Dominion 

(B) 

2.507 

.0142858* 

Post 

(R) 

2,816 

.0142858* 

Moundsville 

Echo 

(R) 

I.9j5 

.0114286* 

Journal 

(R) 

.0071429* 

Parkersburg 

Xews 

(A) 

6.239 

.01285721 

Sunday  Edition 

(Ml 

.0142858# 

*Smlinel 

(R) 

16.372 

.01714291 

Princrton 

Press 

(R) 

.0157143 

WEST  VIKGINIA— CoFi/inued 

Net  Paid 
Circula¬ 

5,000  Aft. 
Line  Space 

tion 

Rate 

Sistersville 

Review 

(Rl 

.0107143# 

Wellsburg 

HerM 

(R) 

820 

.0142858# 

Wheeling 

♦Intelligencer 

(B) 

19,770 

.0325# 

*News 

(R) 

114,705 

.04# 

♦Sunday  Edition 

(M) 

119.1.50 

.061 

Register 

(A) 

15.884 

.03' 

Sunday  Edition 

(M) 

.035' 

Telegraph 

(Rl 

.0142858# 

Williamson 

Nrws 

(R) 

1..500 

.0128572* 

WISCONSIN 

Antigo 

Journal 

(R) 

2.525 

.0114286- 

Appleton 

*Crescent 

(R) 

12,877 

.0143858# 

*Post 

(R) 

14.806 

.0142858# 

.Ashland 

Press 

(R) 

2,850 

.0071429* 

Baraboo 

News 

(R) 

1,460 

.0057143* 

Republic 

(R) 

1,000 

.00571431 

Beaver  Dam 

Citizen 

(R) 

1,976 

.0107143# 

Beloit 

*News 

(R) 

16,362 

.02' 

Berlin 

Journal 

(R) 

800 

.0071439* 

Chippewa  Vails  Chippewa  Herald 

(R) 

2,332 

.0128572' 

Independent  &•  Times 

(U) 

1,140 

.0096429* 

Eau  Claire 

♦Leader  (D)  +5.5481 

*Telegram  (R)  +5,265) 

18,813 

.0271429# 

•Sunday  Edition 

(M) 

15,608 

.0271429# 

Fond  du  Lac 

*Commonwealth 

(R) 

15,754 

.02* 

*Reporter 

(R) 

14,525 

.0178572* 

Grand  Rapids 

Leader 

(R) 

1,250 

.0107143# 

Green  Bay 

*Press  Gazette 

(Rl 

111,011 

.025' 

Janesville 

*Gazette 

(R) 

17,612 

.025' 

Kenosha 

Herald 

(R) 

3,004 

.015' 

•News 

(R) 

15.321 

.0142858t 

LaCrosse 

•Tribune  and  Leader- 

Press 

(R) 

113,502 

.03* 

•Sunday  Edition 

(M) 

112,946 

.03* 

Madison 

Capital  Times 

(R) 

9,011 

.02* 

♦Democrat 

(D) 

15,880 

.02* 

♦Sunday  Edition 

(M) 

15,975 

.02* 

•Wisconsin  State  Journal 

(R) 

114,689 

.035* 

•Sunday  Edition 

(.M) 

110,891 

.035* 

Manitowoc 

•Herald-News 

(R) 

15,033 

.0164286' 

Marinette 

Eagle-Star 

(Rl 

3,458 

.015' 

Menasha 

Record 

(R) 

.0107I43P 

Merrill 

Herald 

(R) 

3,347 

.0128573' 

Milwaukee 

•Journal 

(R) 

1113,683 

.14* 

♦Sunday  Edition 

(M) 

193,830 

.14* 

Leader 

(Rl 

.07 

Reporter  (Court  News) 

(B) 

.0357143# 

♦Sentinel  (B)  141.2691 
•Sentinel  (R)  135,548/ 

176,817 

.11# 

♦Sunday  Edition 

(M) 

165,288 

.11# 

•Wisconsin-N  ews 

(R) 

56,738 

.10* 

Monroe 

Journal 

(R) 

865 

.003571P* 

•Times 

(Rl 

12,695 

.OI285n# 

Xaenah 

News 

(R) 

9S2 

.0128572* 

Oshkosh 

•Northwestern 

(Rl 

113,805 

.03' 

Portage 

Democrat  &  Register 

(R) 

17,666 

.015* 

Racine 

•Journal-News 

(Rl 

.025' 

•Times-Call 

(Rl 

16,079 

.024' 

Rhinelander 

News 

(Rl 

.0107143# 

Sheboygan 

•Press 

(R) 

16,693 

.0214286' 

Telegram 

(Rl 

.0107143* 

Stevens  Point 

Journal 

(R) 

1,996 

.015* 

Stoughton 

Courier-Hub 

(Rl 

1,104 

.0107143# 

Superior 

•T  elegram 

(Rl 

115,150 

.035* 

Watertown 

Times 

(Rl 

.0142858* 

Wausau 

•Record-H  erald 

(R) 

15,337 

.0178572* 

WYOMING 

Casper 

Tribune 

(R)' 

3,350 

.025' 

Cheyenne 

State  Leader 

(C) 

6,861 

.02* 

♦Wyoming  State  Tribune 

(R) 

15,847 

.025* 

Lander 

Post 

(R) 

.0142858* 

Laramie 

Boomerang 

(.A) 

.0142858# 

Republican 

<R) 

1,342 

.0085715' 

Sheridan 

Enterprise 

(R) 

3,374 

.02# 

Post 

(C) 

.02# 

For  Explanation  of  Key-Letters  and  Markings  See  Foot  Note  Below. 
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The  list  of  papers  is  corrected  to  July  1,  1919.  The  circulation  figures 
are  the  average  net  paid  for  the  6  months’  period  ending  March  31,  1919,  as 
reported  to  the  Audit  Bureau  of  Circulations  or  to  the  Government  under 
the  Act  of  Congress  of  August  24,  1912.  The  agate  line  rates  (14  agate  lines 
equal  1  inch)  are  the  5,000  line  space  rates  applying  to  general  “foreign” 
advertising,  in  effect  July  1,  1919,  and  include  all  changes  in  rates  up  to  noon, 
Tuesday,  July  1,  1919.  Roman  type,  published  mornings;  italic  type,  published 
evenings.  ‘(A)” — Every  morning;  “(B)” — Morning  ex.  Sunday;  “(C)” — 
Morning  ex.  Monday;  “(D)” — Morning  ex.  Sunday  and  Monday;  “(E)” — 
Morning  and  evening  weekdays;  “(F)” — Morning  and  evening  weekdays 
and  Sunday  morning;  “(G)” — Morning  ex.  Monday  and  evening  Sunday; 
“(H)” — Morning  ex.  Monday  and  evening  ex.  Saturday  and  Sunday;  “(I)” — 
Morning  ex.  Sunday  and  Monday  and  evening  ex.  Sunday;  “(M)” — Sunday 
exclusively;  “(Q)” — Every  evening;  “(R)” — Evening  ex.  Sunday;  “(S)” — 
Evening  ex.  Sunday  and  Sunday  morning;  “(T)” — Evening  ex.  Saturday  and 
Sunday;  “(U)” — Evening  ex.  Saturday  and  Sunday  and  Sunday  morning; 
“(Y)” — Saturday  exclusively.  The  asterisk  (♦),  preceding  the  name  of  a 
paper  indicates  membership  in  the  A.  B.  C.;  following  a  rate,  the  asterisk 
indicates  that  the  rate  is  flat  and  not  subject  to  time  or  space  discounts.  The 
bold  faced  circulation  figures  represent  average  NET  PAID  circulation  for 


the  6  months’  period  ending  March  31st;  the  light  face  figures  represent  the 
average  NET  PAID  circulation  for  the  6  months’  period  ending  September 
3()th  preceding.  As  a  further  service  four  characters  are  used  with  the  rate 
figures  to  indicate  the  rate  basis.  Where  the  minimum  space  rate  is  the 
5,000  line  rate  no  character  is  used;  if  the  rate  is  flat,  the  asterisk  (♦)  so 
indicates  the  fact;  where  the  minimum  rate  is  based  on  less  than  5,000  lines 
the  ditto  (")  indicates  the  fact;  where  the  minimum  rate  is  based  on  more 
than  5,000  lines,  the  number  character  (t)  indicates  the  fact;  where  the  pub¬ 
lisher’s  card  does  not  give  space  rates  but  does  give  insertion  rates  the  open 
rate  is  used  and  the  fact  that  lower  insertion  rates  may  be  earned  is  indicated 
by  the  (t).  The  light  face  rate  figures  indicate  that  the  rate  has  been  esti¬ 
mated.  Because  there  is  no  question  as  to  what  the  A.  B.  C.  figures  actually 
represent,  A.  B.  C.  figures  are  used  in  preference  to  Government  figures 
whenever  available.  The  dagger  (f)  indicates  that  the  figures  have  been 
taken  from  A.  B.  C.  statements. 

This  compilation  of  eight  pages  of  Newspaper  Circulations  and  Adver¬ 
tising  Rates  is  part  of  an  exclusive  loose-leaf  Statistical  Service  (fully  pro¬ 
tected  by  copyright)  and  made  available  semi-annually  for  the  use  of  news¬ 
papers,  advertisers  and  advertising  agents  by  EDITOR  &  PUBLISHER  Co., 
New  York,  and  Barbour’s  Advertising  Rate  Sheets,  Inc.,  Chicago. 
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THE  MOST  MOMENTOUS  NEWS¬ 
PAPER  FEATURE  IN  THE  HIS¬ 
TORY  OF  JOURNALISM 

GENERAL  LUDENDORFF’S  INTIMATE  AUTHENTIC 
CLOSE-UP  HISTORY  OF  THE  GERMAN  EFFORT  TO 
DOMINATE  THE  WORLD  WRITTEN  BY  HIMSELF 
IS  THE  GREATEST  CIRCULATION  BUILDING  NEWS- 
FEATURE  BEAT  EVER  OBTAINED  FOR  THE  NEWS¬ 
PAPERS  IN  THE  WORLD’S  HISTORY. 

The  German  side  of  the  war  has  heen  shrouded  in  mystery, 
and  up  to  the  present  time  no  one  who  knows  has  spoken. 

Now,  Ludendorff — the  man  who  conceived,  planned  and  car¬ 
ried  out  the  most  colossal  military  campaigns  and  who  directed 
the  most  stupendous  military  machine  in  the  world’s  history 
— tells  the  whole  story. 

Shortly  after  the  signing  of  the  Armistice,  General  Luden¬ 
dorff  went  to  Sweden,  taking  with  him  a  tremendous  mass  of 
records  and  a  large  staff  of  assistants.  From  these  records  and 
his  own  knowledge  and  experience,  he,  personally,  has 
produced  this  amazing  document — one  for  which  the  whole 
world  is  waiting. 

We  know  so  much  about  our  own  defeats.  Germany  was 
so  silent  about  hers  that  it  seemed  at ’times  as  if  the  balance 
of  victory  was  all  on  her  side.  But  Ludendorff  discloses  the 
real  condition  of  Germany  just  before  the  war,  and  gives  credit 

and  places  blame  where  he — (and  Germany)— believes  it  be-  ||| 

longs.  He  tells  also  when  and  where  the  German  plans  mis¬ 
carried  and  the  military  crises  through  which  the  Central 
Powers  passed,  all  unknown  to  the  allied  world. 

Ludendorff’s  story  will  be  complete — the  history  of  every 
great  battle  and  campaign.  It  will  not  deal  with  disjointed 
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events,  but  will  lay  bare,  without  fear  or  favor,  the  whole  Ger¬ 
man  side  of  the  war.  It  will  not  be  a  justification,  but  a  history 
for  all  time. 

THE  LARGEST  CASH  ADVANCE  EVER  PAID  IN  THE 
HISTORY  OF  THE  PUBLISHING  BUSINESS  WAS  MADE 
FOR  THIS  MANUSCRIPT.  Some  of  the  greatest  expert  judges 
of  book  and  newspaper  material  were  sent  by  the  McClure 
Newspaper  Syndicate,  Sir  George  Hutchison,  the  great  English 
publisher,  and  Lord  Northcliffe  to  Stockholm  to  read  the  manu¬ 
script.  They  unanimously  reported  that  it  was  THE  GREAT 
<  STORY  OF  THE  GERMAN  SIDE  OF  THE  WAR  for  which* 
the  whole  world  has  heen  waiting  and  that  its  appeal  will  be 
universal. 

We  have  obtained  the  serial  rights  for  the  United  States 
and  Canada — Lord  Northcliffe,  for  England  and  the  British 
Empire.  The  hook  will  be  brought  out  simultaneously  here, 
in  Germany,  France,  Scandinavia,  Great  Britain  and  the  British 
Empire,  Spain,  Italy,  and  practically  every  civilized  country. 

The  German  strtry  of  the  First  Battle  of  the  Marne  is 
sure  to  he  a  revelation.  The  German  side  of  Ypres,  Arras,  the 
Aisne,  Camhrai,  Verdun,  the  Somme,  the  Russian,  Italian  and 
Rumanian  campaigns  will  thrill  the  world  as  Ludendorff 
tells  it. 

No  other  great  and  compelling  figure  of  the  German  mili¬ 
tary  machine  has  survived,  von  Hindenburg,  von  Kluck,  von 
Falkenhayn,  Mackensen  were  favorites  of  the  moment  and 
passed  out.  Ludendorff’s  star  rose  constantly  higher  and  never 
set  till  the  whole  German  scheme  was  smashed.  He  is  the  one 
big,  outstanding  genius  of  all  Germany’s  campaigns. 

FEW  PAPERS  CAN  BOAST  THE  FOLLOWING  OF  ALL 
NEWSPAPER  READERS  IN  THEIR  TERRITORY.  BUT 
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NO  MATTER  WHAT  OTHER  PAPER  THEY  BUY,  EVERY 
READER  IS  GOING  TO  BUY  ALSO  THE  PAPER  WHICH 
PRINTS  LUDENDORFF'S  STORY. 

LUDENDORFF’S  STORY  WILL  STIR  UP  MORE  CON¬ 
TROVERSY  AND  EDITORIAL  COMMENT  THAT  ANY- 
THING  CONNECTED  WITH  THE  GREAT  WAR  THAT  HAS 
YET  BEEN,  OR  WILL  BE,  OR  CAN  BE  PUBLISHED.  The 

opposition  papers  are  sure  to  advertise  editorially  several  times 
each  week  the  paper  which  carries  this  story. 

This  is  the  first  time  in  the  history  of  journalism  that  the 
first  publication  of  so  momentous  a  work  has  been  obtained  for 
the  newspapers.  No  magazine  will  carry  one  word  of  Luden- 
dorff’s  story.  Book  publication  will  not  be  made  until  the  story 
is  at  least  half  completed  in  the  newspapers. 

The  newspapers  alone  will  tell  the  world  first  and  exclu¬ 
sively  what  none  but  those  in  the  innermost  circles  of  the  Central 
Empires  have  been  permitted  to  know.  Their’s  will  be  the 
opportunity  to  lay  bare  the  German  side  of  the  conflict  to  all 
the  world. 

Only  one  paper  in  each  territory  can  obtain  this  feature. 
Territories  are  already  closing  rapidly.  New  York,  Boston, 
Pittsburg,  Chicago,  St.  Louis,  Toronto,  San  Francisco,  Los 
Angeles,  Seattle,  Cincinnati  asked  us  our  terms  before  our 
announcement  was  made,  and  closed  immediately  at  our  price. 
Numerous  other  territories  are  now  negotiating. 

There  is  not  a  moment  to  be  lost.  Quick  action  by  wire 
for  option  and  terms  is  the  only  sure  way  to  be  able  to  give 
your  readers  THE  MOST  MOMENTOUS  NEWSPAPER  FEA¬ 
TURE  THAT  HAS  EVER  BEEN  PRODUCED  IN  THE  HIS¬ 
TORY  OF  JOURNALISM. 
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GENERAL  LUDENDORFFS 

CLOSE-UF  HISTORY 

OF  THE 

GERMAN  EFFORT 
TO  ,  DOMINATE  THE  WORLD 


will  be  released  in  daily  instalments  of  about  2,500  words 
each,  beginning  Monday,  August  25th.  Before  our  first  an¬ 
nouncement  and  because  they  asked  for  option  we  have  already 
closed  with  the 


NEW  YORK  WORLD 
CHICAGO  DAILY  NEW  S 
TORONTO  STAR 
ST.  LOUIS  POST  DISPATCH 
PITTSBURGH  GAZETTE  TIME^ 


BOSTON  POST 
CINCINNATI  ENQUIRER 
SAN  FRANCISCO  EXAMINER 
LOS  ANGELES  EXAMINER 
SEATTLE  STAR 


LOUISVILLE  COURIER-JOURNAL 


and  numerous  other  papers  are  negotiating  and  are  closing  hourly. 

ONLY  ONE  PAPER  IN  EACH  TERRITORY  CAN  RUN  THIS 

STORY 

Quick  action  is  the  sure  way  to  secure  it  for  your  paper. 


WIRE 

OR  LONG  DISTANCE  PHONE,  AT  ONCE 


(First  Page  Cablegram  to  New  York  World  Wednesday,  July  23.) 


LUDENDORFFS  BOOK 
IS  EAGERLY  AWAITED 

Intimate  Knowledge  of  Kai¬ 
ser’s  Part  in  War,  and 
Estimate  of  Allies 
Expected  to  Be 
Set  Out. 

Copyright,  1919.  by  The  Preiis  PublUhing  Co. 
(The  New  York  World). 

(Special  Cable  Despattii  to  The  World.) 

IX)\DON’,  July  22. — The  approach¬ 
ing  publication  of  Gen.  LudendorfTs 
Wok  on  the  great  war,  throughout 
the  main  part  of  which  he  was  the 


dominating  German  military  figure, 
is  arousing  tremendous  interest  here. 
E'or  he  atone  can  throw  authoritative 
light  on  many  obscure  episodes  of 
the  highest  importance  in  judging  not 
only  of  the  German  military  system 
at  work,  but  of  those  of  the  different 
.\llied  countries  to  which  he  was  op¬ 
posed. 

Nobody  can  speak  with  more  inti¬ 
mate  knowledge  of  the  real  part 
played  by  the  former  Kaiser  Wth  in 
triumph  and  adversity  and  on  the  re¬ 
lations  between  the  German  civil  and 
military  power  in  times  of  crisis,  for 
Ludendorff  virtually  became  dictator 


in  the  moat  crucial  period  of  his 
country's  fortunes.  His  estimate  of 
the  capabilities  of  the  Allied  military 
leaders  as  viewed  from  the  enemy’s 
experience  of  their  work  and  achieve¬ 
ments  should  be  highly  instructive 
when  allowance  is  made  for  the  criti¬ 
cal  hostility  of  their  most  formidable 
antagonist. 

AWve  all,  Gen.  LudendorfTs  book  is 
expected  to  provoke  a  storm  of  con¬ 
troversy  on  many  points;  controversy 
which  must  be  fruitful  in  startling 
revelations.  In  short.  Ludendorff  is 
in  a  position  to  write  the  Wok  of  the 
war,  and,  it  is  understood,  he  has 
done  so. 
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NEW  SCALES  SIGNED 
WITH  PRESSMEN 

Newspapers  in  Chicago,  Detroit,  Cleve¬ 
land,  Toledo,  Indianapolis,  Tacoma, 
Boston  and  Other  Cities  Grant 
Higher  Wages  to  Employes 

The  International  Printing  Pressmen 
and  Assistants’  Union  of  North  Ameri¬ 
ca  reports  to  Editor  &  Publisher  the 
following  new  agreements  and  scale 
changes  negotiated  with  newspaper 
publishers: 

Indiaaapolii,  Ind.— Journejmen  members  of 
the  web  brsnrh.  awarded  $3  a  week  additional 
to  former  aeale,  retroactive,  from  November  4, 
IftlS,  to  September  10,  1918,  with  $2  a  week 
raise  on  September  10,  1919,  and  $1  a  week  more 
on  September  10,  1920,  besides  an  additional  war 
bonus  of  $3  a  week,  dating  from  September  10, 
1918,  nntil  six  months  after  end  of  war  with 
Germany,  Fly  boys  were  awarded  an  Increase 
of  $4  a  week.  Six  hours  were  made  a  day’s  or 
night’s  work  on  Independence,  Labor,  Thanks¬ 
giving  and  Christmas  days  unless  these  happen 
to  fall  on  a  Friday  or  Saturday.  A  callback  on 
these  holidays  was  raised  to  (2  Instead  of  $1. 

Tacoma,  Wash. — Web  branch  Increase  for  fore¬ 
men  and  journeymen  on  day  shift  82  a  week  and 
on  night  shift  of  $2.30  a  week.  Apprentices, 
who  reeelve<I  $8  to  start  and  $1  increase  every 
six  months,  given  a  raise  of  $4  a  week  for  be¬ 
ginners  with  $3  additional  for  second  and  third 
year,  $3  more  for  fourth  year  and  $3  additional 
for  fifth  year.  A  seven-hour  day  was  established 
and  additional  holidays  added  which  call  for  a 
five-hour  day  on  January  1,  February  22,  Memor¬ 
ial  day,  July  Fourth,  Lalmr  day,  Columbus  day, 
November  11.  ’Tlianksglving  and  Cbristmas  days. 
Ray  crews  called  in  for  extras  after  8  p.  m.  to 
he  paid  not  less  than  one  day’s  pay. 

Holyoke,  Mass. — Increase  $3  a  week. 

Huntington,  W.  Va.— Increases  $5.50  a  week, 
for  foremen  and  cylinder  pressmen,  $4.50  for 
platen  pressmen.  $7.50  and  ^.50  for  rotary  web 
pressmen,  and  $2.50  for  assistants. 

Toledo,  Ohio.— Increase  $3  a  we<-k. 

Sioux  City,  la. — Bonus  of  $3  to  $3.50  a  week. 

Springfield.  Mass. — Web  end  increase  $6  to  $12 
a  week  lor  Journeymen. 

Waco,  Tex. — Increase  $5  to  $0  a  week  for  cyl¬ 
inder  pressmen,  $4  for  platen  iiressmen,  $2  for 
cylinder  ft'eders  and  $4  to  $5  for  web  pressmen. 

I^iwrence,  Mass.— Increase  $0  a  week  for  com¬ 
mercial  pressmen.  $4  to  $8  for  web  pressmen, 
and  $5  to  $7  for  apprentice  pressmen. 

Savannah,  Ga. — New  agreements  with  newspa¬ 
pers  carry  Increases  over  wages  paid  last  Sep- 
temlier  of  $5  a  week  lor  foremen  aqd  $2. .50  for 
Journeymen  on  evening  papers.  Contracts  for  the 
fiatbed  end  give  increases  up  to  $7.50  a  week 
over  wages  paid  in  September,  1918,  scale  for 
offset  pressmen  is  $35  a  week  for  one  press. 

Belleville,  III. — Increase  $3  a  week,  except 
pressmen  one  pony  cylinder  with  one  Job  press, 
one  c.\’finder  press,  or  one  Job  press— $2 — and  one 
Auto  press  or  one  steel  die  embossing  press — $1. 

Evansville,  Ind. — Increases  of  $2..50  a  week  for 
cylinder  pressmen,  $5  to  $0  for  platen  pri-ssmen, 
$3  for  cylinder  apprentices  and  feeders,  and  set¬ 
ting  a  s<-ale  of  $35  a  week  for  offset  pressmen— 
most  members  are  receiving  $1  a  week  over 
scale. 

Raleigh,  N.  C. — New  flatbe<l  and  web  agree¬ 
ments  with  Increases  of  $5  to  $10  a  week  for 
c.vlinder  pressmen,  $5  to  $7  for  cylinder  ai*- 
prentice  |)ri‘ssmen.  $5  for  cylinder  feeders,  $4  to 
$10  for  platen  pressmen,  $10  for  offset  pressmen. 
$5.60  to  $9.50  for  web  pre8.smen  on  morning  pa¬ 
pers  and  $0  for  web  pressmen  on  evening  papers. 

Oakland.  Cal. — Increase  $3  a  week. 

Wilkes-Barre,  Pa. — New  agreement  fixes  scales 
for  offset  pressmen,  (daten  pressmen  and  cylinder 
feeders,  and  carrying  an  Increase  of  $2  a  week 
for  cylinder  pressmen,  $2  to  $4. .50  for  cylinder 
apprentices. 

El  Paso,  Tex. — The  Times  has  increased  Jour¬ 
neymen  $4.30  to  $5.80  a  week.  In  addition  mem¬ 
bers  are  receiving  a  war  tsmus  of  .50  cents  a 
night,  making  wages  $5  a  night  for  first  Journey¬ 
men.  $4.75  for  all  others. 

San  Diego,  Cal. — Increase  $3  a  week  for  cylin¬ 
der  foremen,  apprentices  anil  feeders,  and  platen 
Journeymen.  $2  a  week  for  cylinder  Journeymen, 
platen  foremen,  apprentices  and  feeders,  and 
$1..50  a  week  for  automatic  pri'ssmen.  Web  has 
receive  a  voluntary  Increase  af  twenty-five  cents 
a  day. 

Wichita,  Kan. — Increase  to  Web  pressmen  $1  a 
week  for  foremen,  $4  for  colornien  and  $3  for 
other  Journeymen.  Colormen  and  Journeymen  re¬ 
ceive  an  additional  Imnus  of  $1. 


Miles,  Mich. — Increase  of  $2..50  a  week  for 
cylinder  pressmen  and  $2  for  platen  pressmen 
and  cylinder  feeders. 

Waterbury,  Conn _ Increase  $3  a  week. 

Waterloo,  la, — Increased  as  follows:  Cylinder 
pressmen,  running  two  cylinders,  $2  a  week: 
pressman  In  charge  of  magazine  press  under  fore¬ 
man.  $1.50;  newspaper  web  iiressmen,  $1.50; 
Journeymen  newspaper  web  pressmen,  $2;  all 
others  $1  a  wi-ek,  except  offset  pressmen  who  re¬ 
ceived  no  Increase. 

Jamestown,  M,  Y. — Increase  $3  to  $4  a  week 
for  cylinder  pressmen,  $4  for  cylinder  assistant 
pressmen.  $.5.50  for  platen  pressmen,  $4  to  $7 
for  platen  feeders,  $3  to  $5  for  web  pressmen 
and  establlsidng  a  scale  of  $.30  a  week  for  offset 
pressmen. 

Oshkosh,  Wis. — Increases  $4  a  n-eek  for  cylin¬ 
der  pressmen,  $5.60  for  cylinder  assistants,  $7 
for  platen  pressmen,  $11  for  platen  assistants,  $2 
for  web  pressmen,  and  an  additional  increase  of 
$1  a  week  for  all  on  January  1,  1920. 

Ardmore,  Okla. — Increase  of  $0  to  $7  a  week 
for  cylinder  pressmen,  $4  to  $5  for  platen  press¬ 
men,  $4  for  cylinder  and  platen  feeders,  also 
established  scales  of  $32  a  week  for  offset  press¬ 
men,  $.33  for  web  press  foremen  and  $27  for  web 
press  Journeymen. 

Gary,  Ind. — Increase  $5  a  week  for  cylinder 
pressmen,  $9. .50  for  platen  pressmen,  $7  for  cylin¬ 
der  feeders,  $3  for  platen  feeders,  $10.60  for  web 
pressmen,  $12  for  assistant  web  priissmen,  and 
establishing  a  scale  of  $35  a  week  for  offset 
pressmen. 

Atlantic  City,  M.  J. — Increases  $7  a  week  for 
cylinder  pressmen,  $4  to  $6  for  platen  pressmen, 
$2  for  platen  feeders  and  $1  for  web  pressmen. 

Richmond,  Ind. — Increases  $3  to  $5  a  week  for 
pressmen  and  $3  to  $4  for  fei'ders. 

Charleston,  W.  Va. — Increase  $11  to  $12  a 
week  for  fiatbed  end,  $10  for  web  end  and  es¬ 
tablishing  an  offset  scale  of  $.35  a  week. 

Muskogee,  Okla. — Flatbed  and  web  branches  in¬ 
creased. 

Reno,  Nev. — Increase  $3  a  week  for  all. 

Tulsa,  Okla, — 8cale  for  men  In  charge  of  a 
press  $6  a  day,  for  Journeymen  at  $5  a  day. 
agreement  provides  for  an  additional  man  on 
each  press  and  also  for  a  seven-hour  night. 

Boston,  Mass.— Increase  of  $1.17  a  day  for 
web  pressmen  in  charge,  $1.00  a  day  for  Journey¬ 
men.  and  an  increase  of  30  to  40  cents  an  hour 
for  overtime  on  Saturday  nights  and  Sunday 
runs. 

Cleveland.  0.— Web  pressmen  receive  15  per 
cent,  increase,  making  wages  for  men  in  charge 
$0.32^  a  day  and  for  Journeymen  $5.40’4  a  day. 
Men  working  more  than  one  shift  receive  time 
and  one-half  after  first  shift  and  men  called  back 
within  eight  hours  receive  time  and  one-half  for 
all  work  performed  on  call  back,  but  not  less 
than  a  maximum  day’s  or  night's  pay  to  be  paid. 

Chicago, — New  arbitration  agreement  gives  in¬ 
creases  of  83  1-3  rents  a  day  and  $2  additional 
for  Saturday  nights. 

Detroit. — .411  lionuses  tti  web  pressmen  discon¬ 
tinued  from  June  16,  1919.  and  in  place  of  these 
the  wages  have  been  Increased  over  the  scale  in 
old  agreement  to  $6.33%  a  day  for  men  in  charge 
of  color  press,  $6  a  day  for  men  in  charge  of 
black  press,  and  $5. .50  a  day  for  other  Journey¬ 
men.  'Tlds  makes  Increases  over  former  scale 
$.s..50  a  week  for  men  in  cliarge  hnd  $7  for  other 
journeymen.  .\pprenti<es  ria-eive  Increases  over 
former  scale  of  $11  a  wek  for  the  first  year 
and  $7. ,50  a  week  for  the  last  four  years. 

Los  Angeles.  — Increase  $6.60  a  week  for  web 
Iiressmen.  men  In  charge  and  Journeymen,  $6  for 
teiisionmcn,  $9  and  $9.,50  for  apprentices. 

Milwaukee.— dunrneyuien  web  pressnicn  scale 
raised  from  $4  to  $4.58%  a  day. 

Seattle,  Wash. — Well  pressmen  awarded  an  ad¬ 
ditional  increase  of  $1  a  day.  making  wages  $2 
a  day  over  scale  or  $7. .50  a  day  for  men  in  charge 
of  press  and  $7  a  day  for  Journeymen. 

Salt  Lake  City,  Utah. — Increase  of  75  cents  a 
day  to  web  pressmen,  making  wages  $7  a  day 
or  night  for  men  in  charge,  $5.75  for  other 
Journeymen  on  day  shifts  and  $6  on  night  shifts. 

New  I.  T.  U.  Scale  in  Bozeman 
llozEMAN,  Mont.,  July  24. — .-\  new 
avtreement  by  newspaper  publishers  and 
the  I.  T.  U.,  provides  for  the  follow- 
iiifi  scale:  Newspaper,  day — Hand- 
inen,  operators,  $5  per  day.  Night — 

Handmen,  operators,  $.r5()  per  night. 
Eight  hours  day  or  night.  Increase, 
$.?.  In  addition  to  above  the  con¬ 
tract  provides  for  the  payment  of 
a  bonus  of  50  cents  per  shift  over  the 
scale,  the  discontinuance  of  which  is 
to  be  referred  to  local  arbitration  in 
event  agreement  cannot  be  reached 
through  conciliation. 


ADVERTISING  SECURED 

Advertising  for  Special  Issues  of  Daily  Papers  and  Magazines. 
Souvenir  Programs  of  big  events.  Publicity  campaigns  conducted. 
If  you  have  a  legitimate  reason  for  producing  something  special 

1  have  the  men  and  means  to  do  it. 

J.  L.  LeBERTHON 

2  RECTOR  STREET  NEW  YORK  CITY 


SEIjp  ^nrk 

Sunday  Edition 


^J'HE  basic  advertising  rate  for  the  incom¬ 
parable  Sunday  edition  of  The  New  York 
Times  is  55  cents  an  agate  line.  This  is  a  rate 
of  one  and  one-tenth  cents  for  each  10,000 
of  circulation,  almost  half  the  rate  per 
10,000  circulation  that  prevailed  five  years 
ago.  Considering  the  (juality  of  The  Times’ 
circulation,  this  is  probably  the  lowest  news¬ 
paper  advertising  rate  in  the  world. 

The  sale  of  the  Sunday  edition  of  The 
Times,  500,000  copies,  gives  to  it  one  of  the 
greatest  Sunday  circulations  of  any  newspaper 
in  the  world.  It  is  distributed  to  readers  in 
5,000  cities  and  towns,  going  into  every  state 
in  the  Union. 

The  Sunday  edition  of  The  Times  in¬ 
cludes  : 

Magazine  Section,  printed  in  rotogravure, 
whieh  provides  information  of  a  high  lit¬ 
erary  cjuality  concerning  the  most  inter¬ 
esting  and  enduring  phases  of  American 
life. — Advertising  rate  85  cents  a  line. 

Rotogravure-Picture  Section,  consisting  en¬ 
tirely  of  pictures,  illustrating  the  most 
striking  activities  of  the  world. — Advertis¬ 
ing  rate  $1.50  per  agate  line. 

In  six  months  of  this  year  the  Sunday  edi¬ 
tion  of  The  New  York  Times  excelled  every 
otlier  New  York  newspaper  in  volume  of  ad¬ 


vertising. 


There  is  nothing  in  the  newspaper  world 
to  he  compared  with  the  Sunday  edition  of 
Tlie  New  York  Times — in  tpiality  of  news  and 
pictorial  features — in  circulation  or  advertis- 


42 


Editor  &  Publisher  for  July  24,  1919 


TIPS  FOR  THE  AD  MANAGER 


Berrien  Company,  19  W.  44th  street, 
New  York.  Placing  orders  with  news¬ 
papers  for  Street  &  Smith. 

Calkins  &  Holden,  250  Fifth  avenue, 
New  York.  Placing  185-1.  3  col.  orders 
with  some  Pennsylvania  newspapers  for 
Pierce-Arrow  Motor  Car  Company. 

Chambers  Agency,  Inc.,  Maison 
Blanche  building.  New  Orleans.  Send¬ 
ing  contracts  and  copy  to  newspapers  in 
South  and  Central  West  for  “Grapico." 

Wendell  P.  Colton  Company,  165 
Broadway,  New  York.  Making  con¬ 
tracts  with  newspapers  generally  for 
Durham  Duplex  Razor  Company. 

CowEN  Company,  50  Union  Square, 
New  York.  Placing  tryout  campaign 
with  some  Pennsylvania  newspapers  for 
Lorillard  Tobacco  Company. 

William  F.  Dobbs  Agency,  Danbury, 
Conn.  Reported  will  make  up  lists  dur¬ 
ing  August  using  newspapers  for  Kerr 
Chemical  Company. 

M.  P.  Gould  Company,  60  W.  35th 
street.  New  York.  Placing  experimental 
campaign  with  newspapers  in  six  cities 
for  Hunyadi  Janos. 

A.  W.  Ellis  Company,  40  Central 
street,  Boston.  Placing  1-in.  4-t.  orders 
with  some  Pennsylvania  newspapers  for 
James  D.  Crowley. 

Charles  H.  Fuller  Company,  623  S. 
Wabash  avenue,  Chicago.  Again  mak¬ 
ing  contracts  with  newspapers  for  F.  A. 
Stuart  Company. 

E.  J.  Goulston  Agency,  18  Tremont 
street,  Boston.  Placing  orders  with 
newspapers  for  Burgess,  Lang  &  Co. 

Gundlach  .\dvertising  Company,  122 
S.  Michigan  avenue,  Chicago.  Reported 
will  make  up  lists  of  newspapers  during 
the  next  sixty  days  for  F'armer  Burns’ 
School  of  Wrestling. 

H.  Walton  Heegstra,  25  E.  Jackson 
Boulevard.  Chicago.  Reported  will 
make  lists  of  farm  papers  during  Au¬ 
gust  for  Empire  Manufacturing  Com¬ 
pany. 

A.  P.  Hill  Company,  People’s  Bank 
building,  Pittsburgh.  Placing  orders 
with  some  Ohio  newspapers  for  Jersey 
Cereal  Food  Company. 

W.  S.  Hill  Company,  Vandergift 
building,  Pittsburgh.  Placing  orders 
with  some  New  England  newspapers  for 
Goldinc  Manufacturing  Company. 

Hoyt's  Service,  116  W.  32nd  street. 
New  York.  Again  making  contracts 
with  newspapers  generally  for  Piso  Com¬ 
pany. 

Wylie  B.  Jones  Agency,  Binghamton, 
N.  Y.  Making  contracts  with  news¬ 
papers  for  Dash  Balm  Company. 

Liberty  .^d\’ertisinc  Agency,  147 
Fifth  avenue,  New  York.  Making  con¬ 
tracts  with  newspapers  for  Postum  Ce¬ 
real  Company. 

MacMartin  Agency,  Security  build¬ 
ing,  Minneapolis.  VV'ill  probably  make 
list  during  .August  for  La  Crosse  Trac¬ 
tor  Company. 

Margon-Robinson  Company,  Lincoln 
building,  Louisville.  Reported  will  make 
list  of  newspapers  during  next  thirty 
days  for  Peasler-Gaulbert  Company. 

Redfield  &  Fisher  Agency,  34  W. 
33rd  street.  New  York.  Placing  orders 
with  newspapers  for  A.  B.  Norwalk 
Company. 

Joseph  Richards  Company,  9  E.  40th 
street.  New  York.  Placing  orders  with 
some  Pennsylvania  newspapers  for  Lig¬ 
gett  &  Myers  Tobacco  Company. 

Ruthrauff  &  Ryan,  404  Fourth  ave¬ 
nue,  New  York.  Places  the  advertising 
for  Electro  Importing  Company. 

Russel  M.  Seeds  Company,  330  Uni¬ 
versity  Square.  Indianapolis.  Placing 
orders  with  newspapers  for  Burrell- 
Dugger  Company. 


■MERRtLL  .Advertising  .Agency,  Wilton, 
Conn.  Has  started  to  place  the  adver¬ 
tising  of  the  Hotel  Empire,  New  York, 
payable  in  room  accommodations;  also 
placing  advertising  of  hotels  in  Boston, 
Philadelphia,  Pittsburgh,  Detroit  and 
Chicago;  placing  the  advertising  for  the 
Ozo  Company,  of  Wilton,  Conn.,  on  a 
new  drink  called  "Ozo.” 

Sheridan,  Shawhan  &  Sheridan,  30 
E.  34ih  street,  New  York.  Placing  or¬ 
ders  with  newspapers  for  Bethlehem 
Motors  Corporation. 

Tracy-Parry  Company,  Lafayette 
building,  Philadelphia.  Making  con¬ 
tracts  with  some  Middle  West  news¬ 
papers  for  High  Rock  Knitting  Com¬ 
pany. 

Stroh  Products  Co.mpany,  Detroit. 
Advertising  a  new  soft  drink  called 
“Mattay-Cola.”  This  concern  was  for¬ 
merly  the  Stroh  Brewing  Company. 


R.  H.  McKinney  at  Chicago 
R.  H.  McKinney,  of  J.  P.  McKinney 
&  Son,  special  representatives  of  New 
York  and  Chicago,  is  temporarily  in 
charge  of  the  firm’s  Chicago  offices  at 
122  South  Michigan  avenue. 


Compers  to  Aid  A.  A.  C.  of  W. 

Samuel  Gompers,  president  of  the 
American  Federation  of  Labor,  has  ac¬ 
cepted  a  place  on  the  program  of  the 
convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World  at  New  Orleans, 
September  21  to  25,  as  a  participant  in 
a  conference  which  will  undertake  to  de¬ 
termine,  first,  the  terms  upon  which  the 
employer  and  employe  can  agree  and 
thereby  insure  increased  production,  and, 
second,  what  advertising  can  do  to  help 
promote  such  an  understanding. 


Berger  Case  Near  End 
Washington,  July  21. —  Victor  Ber¬ 
ger’s  right  to  sit  in  the  House  as  Rep¬ 
resentative  from  the  Fifth  Wisconsin 
District,  after  his  conviction  on  charges 
of  disloyalty,  was  taken  up  today  for 
final  determination  by  a  special  Elec¬ 
tions  Committee,  with  his  counsel,  Henry 
F.  Cochems  of  Milwaukee,  again  chal¬ 
lenging  the  right  of  Congress  to  exclude 
him. 


A.  B.  C.  Meets  in  N.  Y.  Tomorrow 
The  monthly  meeting  of  the  board  of 
directors  of  the  Audit  Bureau  of  Cir¬ 
culations  will  be  in  New  York  Friday. 


CO-OPERATIVE  ADVERTISING 
POSSIBILITIES 

(Continued  from  Page  14.) 

“Specialty  House”  pages  are  similar 
to  the  “Neighborhood”  pages  in  many  re¬ 
spects.  The  work  of  developing  the 
contracts  is  quite  the  same  and  there 
have  been  instances  where  the  newspaper 
retailed  at  least  50  per  cent  ot  tne  ad¬ 
vertisers  as  regular  patrons  after  the 
“Specialty  House”  page  was  discon¬ 
tinued. 

As  in  all  cases  where  co-operative  ad¬ 
vertising  is  used,  the  success  of  the  plan 
will  depend  upon  the  sincerity  of  pur¬ 
pose,  care  in  preparation  and  co-op¬ 
eration  between  publishers  and  con¬ 
tributors  of  space  throughout  the  entire 
campaign. 


Appoints  Cone,  Lorenaen  &  Woodman 
The  Madison  (Wis.)  State  Journal, 
recently  acquired  by  the  Lee  Syndicate, 
will  hereafter  be  represented  in  the  na¬ 
tional  advertising  field  by  Cone,  Loren- 
zen  &  Woodman. 


The  building  permits  for  Norfolk  in 
May  totaled  $1,000,000. 


The  FIRST  effective  means  of  securing  distribu¬ 
tion  of  nationally  advertised  food  products 

FIFTY  of  the  leading  GROCERY  STORES  of 
Worcester,  Mass,  (more  are  being  added  daily) 
AGREE  TO  STOCK  and  display  THE  GOODS 
of  any  manufacturer  who  advertises  them  in 

THE  WORCESTER  TELEGRAM 


These  Worcester  Grocers  are  taking  their  own  medicine,  for  they  have 
contracted  to  use  a  total  of- 


52  PAGES  OF  ADVERTISING  IN  THE  TELEGRAM 


The  first  page  of  which  was  published  July 
the  12th.  The  advertising  the  grocers  are 
doing  is  designed  to  bring  trade  to  their 
counters — to  keep  old  friends  and  custom¬ 
ers  and  to  win  new  customers  and  make 
friends  of  them. 


This  advertising  preaches  the  gospel  of 
Dependable  Service  and  Dependable 
Good— ADVERTISED  GOODS.  Under¬ 
lying  the  whole  effort  is  a  foundation 
supplied  by  the  character  of  fifty  or  more 
of  Worcester’s  reputable  business  men. 


If  you  would  lessen  SELLING  RESISTANCE  in  Worcester 
County — if  you  would  open  the  doors  of  Worcester’s  finest 
Grocery  stores  to  your  products — if  you  would  engage  the 
efforts  of  the  leading  stores  of  the  city  in  your  behalf — 

IF  YOU  WOULD  SELL  MORE  GOODS  IN  WORCESTER 

communicate  at  once  with 

THE  WORCESTER  TELEGRAM 

PAUL  BLOCK,  INC., 

representative 

NEW  YORK  CHICAGO  BOSTON  DETROIT 
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Home  of  Detroit  News  and  Its  Paper  Storage,  Adjoining 

Again  First  in  America 
The  Detroit  News 


The  advertising  records  for  the  first  six  months  of 
1919  show  that  The  Detroit  News  has  again  come  into 
its  own  as  the  heaviest  carrier  of  paid  advertising  in 
America. 

This  achievement  is  the  hest  possible  proof  of  the 
striking  prosperity  of  “Detroit,  the  Dynamic,”  the 
thorough,  concentrated  circulation  of  The  News  in 
Detroit  and  its  extraordinary  lead  over  all  competi¬ 
tors.  The  news  has  over  double  the  city  circulation 
of  its  nearest  competitor,  and  practically  treble  that 
of  the  next  paper.  The  Sunday  News  has  over  40% 


greater  city  circulation  than  its  only  Sunday  com¬ 
petitor. 

So  many  advertisers  appreciate  the  effectiveness 
and  economy  of  placing  all  or  the  greater  part  of  their 
campaigns  in  The  Detroit  News  that  it  has  com¬ 
pletely  outclassed  all  local  competitors  in  advertising 
lineage  and  has  also  exceeded  every  other  paper  in 
America. 

Note  the  following  list.  As  far  as  it  is  known,  each 
paper  is  the  heaviest  carrier  of  advertising  space  in 
its  respective  field.  These  figures  have  been  secured 
either  from  the  newspapers  direct  or  from  the  July 
number  of  The  Advertising  Age. 


OBSERVE  THE  DETROIT  NEWS^  POSITION 

Seven  Day  a  Week  Field  Leaders  Which  Exceeded  7,500,000  Lines,  January  1,  to  June  30,  1919 


Lineage  Detroit  News  Lead 

Detroit  News . 11,771,284 

Pittsburgh  Press . 11,659,592  111,692  lines  or  .96% 

Chicago  Tribune . 10,794,549  976,735  lines  or  9.  % 

Los  Angeles  Times .  9,114,994  2,656,347  lines  or  29.14% 

New  York  Times .  8,797,937  2,973,347  lines  or  33.79% 

Cleveland  Plain  Dealer . 8,459,025  3,312,259  lines  or  39.16% 

Philadelphia  Inquirer .  8,111,770  3,659,514  lines  or  45.1  % 

St.  Louis  Post-Dispatch . 7,937,320  3,813,964  lines  or  49.06% 


Six  Day  a  Week  Field  Leaders  Which  Exceeded  5,500,000  Lines,  January  1,  to  June  30,  1919 


Lineage 

Detroit  News  Lead 

Detroit  News . 

Pittsburgh  Press . . . 

283,902 

lines 

or 

3.38% 

Indianapolis  News . 

.  7,786,718 

848,268 

lines 

or 

9.65% 

Chicago  News . 

.  7,712,310 

922,676 

lines 

or 

11.96% 

Philadelphia  Bulletin .  . 

.  7,431,477 

1,203,509 

lines 

or 

13.93% 

Cleveland  Press . 

.  7,410,452 

1,224,534 

lines 

or 

16.52% 

Newark  News . 

.  6,930,990 

1,703,996 

lines 

or 

24.58% 

Norfolk  Ledger-Dispatch . 

.  6,500,942 

2,134,044 

lines 

or 

32.83% 

Toledo  News-Bee . 

.  5,998,566 

2,636,420 

lines 

or 

43.95% 

Buffalo  Evening  News . 

.  5,893,758 

2,741,228 

lines 

or 

46.5  % 

THE  DETROIT  NEWS 

The  Advertisers’  Exceptional  Opportunity 

“Alivays  in  the  Lead’’ 


•Note — The  Baltimore  Sun,  12,585,629  lines;  Kansas  City  Star  and  Times,  10.949,084  lines,  and  St.  Paul  Dispatch  and  Pioneer  Press,  8,U4,980  lines, 
are  not  included  in  the  above  list,  as  their  week-day  lineage  is  the  aggregate  of  two  editions  per  day  and  largely  consists  of  the  same  advertising 
duplicated  and  carried  over  from  the  morning  to  the  evening  edition  or  vice  versa;  in  other  words,  including  Sunday,  13  editions  per  week  are  added 
together  instead  of  7,  which  makes  comparison  with  other  daily  newspapers  impossible. 
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SHOULD  USE  FULL  POWER  OF  PRESS 
IN  DEFENCE  OF  ITS  RIGHTS 


Concerted  Campaign  of  Education  to  Maintain  Fair  Postal  Rate 
Would  Have  Forced  Just  Legislation,  T.  F.  McPherson 
Tells  Inland  Publishers. 

Newspapers  have  not  used  the  power  and  influence  of  their  great 
circulations  with  any  degree  of  consistency  in  self  defense  when  occa- 
tion  arose  in  the  past,  T.  F.  McPherson,  business  manager  of  the  Wis¬ 
consin  State  Journal,  declared  at  the  recent  meeting  of  the  Inland  Daily 
Press  Association.  Continuing  his  address,  which  was  on  “The  Power 
and  Influence  of  Newspapers,”  he  said: 

“If  when  we  were  fighting  to  maintain  a  fair  postal  rate,  a  campaign 
of  education  had  been  carried  on  through  the  columns  of  every  newspaper, 
thoroughly  informing  the  public  as  to  the  facts  in  the  case,  public  opinion 
would  have  operated  to  force  just  legislation. 

Co-operation  as  an  Aid  to  Propaganda 


"Publishers  constantly  confronted  by 
local  prolems  often  find  it  difficult  to 
concentrate  upon  questions  that  affect 
the  industry  generally.  If  the  Inland 
Daily  Press  Association  had  a  secretary 
whose  remuneration  was  such  as  to 
make  it  profitable  for  him  to  devote  all 
his  time  and  energy  to  Inland  interests 
the  time  of  this  officer  could  be  directed 
when  necessary  to  creating  propaganda 
for  release  in  the  papers  of  all  members. 

Would  this  method  of  fighting  for  our 
rights  enable  the  association  to  have 
such  publicity  prepared  by  a  man  who 
could  by  virtue  of  consultation  with  le¬ 
gal  talent  and  close  personal  study  of 
propt)sed  legislation  vital  to  publishers’ 
interests  swing  public  sentiment  in  our 
favor  ? 

Would  Set  Good  Example 

One  publisher  e.xpressed  the  opinion 
that  the  idea  of  newspapers  employing  a 
press  agent  would  be  considered  ridicu¬ 
lous  by  the  public.  Personally,  I  can’t 
agree  with  that  viewpoint.  On  the  con¬ 
trary,  I  think  it  would  indicate  to  intelli¬ 
gent  space  buyers  that  publishers  placed 
such  value  and  faith  in  the  power  of 
their  organs  as  to  warrant  the  additional 
expense  of  employing  specialists  to  pre¬ 
pare  the  copy  when  important  publicity 
campaigns  arc  launched. 

There  is  a  firm  conviction  in  my  mind 
that  were  a  system  devised  by  the  In¬ 
land  Daily  Press  Association  that  would 
enable  publisher  members  to  adopt  a 
standardized  form  of  monthly  analyza- 
tion  of  their  business,  copies  of  same  to 
be  filed  w’ith  a  designated  authority  of 
this  association  and  available  for  refer¬ 
ence,  many  of  us  would  be  amazed  to 
find  that  we  have  a  long,  long  way  to 
travel  to  reduce  our  properties  to  a  cost 
producing  level  with  that  under  which 
many  of  our  fellow  publishers  operate. 

Passing  up  the  detail  let  us  focus  our 
attention  upon  the  big  question :  What 
is  the  earning  capacity  of  a  newspaper 
property  with  relation  to  its  power  and 
influence  in  its  field  ? 

Troth  Now  Essential 

Do  you  agree  with  me  that  the  great¬ 
est  netespaper  in  a  given  field  is  that 
newspaper  which  wields  the  greatest 
educational  force  therein  P 

Do  you  believe  as  I  do  that  the  Amer¬ 
ican  people  will  no  longer  support  a 
newspaper  that  leaves  it  to  them  to  dis¬ 
cover  what  is  false  and  what  is  true 
and  that  the  people  want  the  newspaper 
that  will  ferret  out  the  truth  for  them 
and  give  them  the  truth? 

Do  you  agree  with  me  that  to  publish 
false  statements  about  trade  commodi¬ 
ties  is  to  lose  the  confidence  of  the  peo¬ 
ple  and  that  to  print  the  truth  about 
trade  commodities  often  leads  to  barren 
advertising  columns  and  serious  financial 
losses  over  varying  periods  of  time? 


If  you  do  believe  these  things  which 
my  experience  has  taught  me  are  true, 
you  will  also  realize  the  tremendous 
business  responsibility  of  the  newspaper 
in  this  extremely  commercial  era. 

Founded  on  Democracy 

My  conception  of  the  ^'"Mding  of  a 
vast  power  and  far  reaching  influence 
for  a  nswspaper  is  to  establish  the  pol¬ 
icy  of  the  newspaper  on  a  profound  be¬ 
lief  in  democracy. 

The  work  of  the  newspaper  then  is  to 
reach,  educate  and  uplift  the  average 
man.  To  do  this  the  newspaper  must 
reach  both  the  educated  and  the  unedu¬ 
cated.  It  must  cultivate  a  reading  habit 
all  the  way  from  the  primer  stories  to 
the  highly  important  stories  and  the 
complex  consideration  of  state  affairs 
and  fundamental  problems  of  life. 

The  trend  of  the  modern  .American 
newspaper  is  distinctly  toward  Service. 
And  no  man  is  fit  to  go  into  the  news¬ 
paper  game  today  unless  he  is  inspired 
with  a  patriot’s  purpose  and  a  soldier’s 
courage  and  determination,  all  others 
are  unfit.  If  we  are  to  have  a  better 
.'\merica.  a  cleaner  America,  a  happier 
and  more  prosperous  America  it  is  to 
come  through  the  service  of  the  Amer¬ 
ican  newspaper. 


BOOK  ON  SOUTH  JUST  OFF  PRESS 


Filled  with  Facts  and  Is  Ready  for  Free 
Distribution 

“The  South  of  1919”  is  the  title  of  a 
book  of  facts  and  figures  on  the  Dixie¬ 
land  of  today  that  has  just  come  from 
the  press  attd  is  being  distributed 
throughout  the  country  by  the  Soitth- 
ern  Newspaper  Publishers’  .Association. 
The  hook  is  filled  with  valuable  in¬ 
formation  and  ought  to  be  on  file  in 
every  advertising  office.  Under  the 
title  of  “The  Rejuvenated  South”  the 
opening  chapter  deals  with  comparisons 
of  the  bank  deposits  of  Southern  cities 
with  cities  of  equal  size  in  the  Blast 
and  West,  greatly  to  the  favor  of  the 
Sottth. 

Industry,  agriculture,  live  stock  rais¬ 
ing.  mineral  production,  manufacturing, 
lumbering  and  the  varioits  other  activ¬ 
ities  of  the  .South  as  well  as  the  work 
of  such  organizations  as  "Pig  Clubs” 
and  “Girls  Canning  Clubs”  are  dealt  with 
und(  r  separate  heads.  Following  a  gen¬ 
eral  survey  each  State  is  taken  up  sepa¬ 
rately  and  the  work  conclttdes  with  a 
list  of  the  membership  of  the  Southern 
Newspaper  Publishers’  Association 
with  a  word  about  the  advertising  pos¬ 
sibilities  below  the  Mason-Dixon  line 


Matthew  Gray-,  formerly  of  the  Bing¬ 
hamton  Press,  has  joined  the  Troy  (N. 
Y.)  Times  staff. 


Believes  Pulp  Paper  Life  Can  Be 
Prolonged  Indefinitely 

St.  Paul,  July  23. — Dr.  Warren 
Upham,  the  archaeologist  of  the 
Minnesota  Historical  Society  and 
in  his  day  a  geologist  of  note, 
speaking  as  a  scientist,  says  he 
will  not  believe  the  wood  pulp  is 
so  perishable  until  he  has  posi¬ 
tive  evidence.  He  refers  to  in¬ 
sects,  etc.,  that  are  found  intact 
after  burial  millions  of  years  in 
the  rocks,  and  seems  to  think 
that  if  wood  pulp  paper  is  prop¬ 
erly  protected  it  may  last  indef¬ 
initely. 

Eh-.  Upham  expressed  this  view 
on  the  oft-expressed  opinion  of 
library  experts  that  50  years  hence 
will  see  the  ordinary  newspaper 
files  of  today  only  a  little  pile  of 
“pathetic  dust.”  This  is  the  maxi¬ 
mum  life  lease  given  the  wood 
pulp  print  paper  now  and  for  a 
generation  past  in  use. 


RUMELY  QUERY  ABROAD 

Testimony  Will  Be  Taken  in  Switzerland 
for  Former  Editor 

A  request  of  counsel  for  Dr.  Edward 
A.  Rumely,  former  editor  and  proprietor 
of  the  New  York  Evening  Mail,  for  the 
appointment  of  a  commission  to  lake 
testimony  of  nine  witnesses  at  Rente, 
Switzerland,  in  behalf  of  his  client,  has 
been  granted  by  Judge  Smith  of  the 
Criminal  Branch  of  the  Federal  Court 
at  New  York  City.  Dr.  Rumely  is  soon 
to  be  tried  on  the  charge  of  having 
made  a  false  return  to  the  .Alien  Prop¬ 
erty  Custodian  regarding  the  ownership 
of  the  Evening  Mail. 


Secretary  Glass  for  Governor? 

AVasuingtox,  n.  C.,  July  23. — Secre¬ 
tary  of  the  Treasury  Carter  Glass,  who 
owns  the  Lynchburg  News,  may  run  for 
Govtrnor  of  A'irginia  next  term,  as  a 
stei)iiing-stone  to  the  United  States  Sen¬ 
ate.  according  to  a  report  here. 


Wilmington  Aims  to  Check 
Signboard  Invasion 

New  Administration  Plans  to  Draw  Up 

Protective  Ordinance,  Therefore 
Lacking  —  Newspapers  Prosper 

WiL.MiXGTON,  Del.,  July  21. — War 
against  unsightly  billboards,  which  has 
been  w  aged  here  for  several  years,  is  be¬ 
ginning  to  bear  fruit.  Because  there  are 
no  municipal  regulations,  except  those 
applying  to  the  erection  of  buildings,  the 
billboard  mania  has  run  wild  here,  with 
the  result  that  large  signs  are  stuck  up 
all  over  town,  some  of  them  ornamental 
and  in  keeping  with  good  taste,  but  many 
of  them  just  the  reverse.  And,  to  make 
matters  worse,  some  have  been  erected 
on  the  roofs  of  buildings  in  such  a  man¬ 
ner  as  to  cause  doubt  as  to  their  stability. 

Now,  however,  the  city  has  a  new  ad¬ 
ministration  and  it  promises  results.  The 
new  city  solicitor  is  already  making  a 
study  of  the  subject  in  other  cities,  with 
a  view  to  drawing  up  a  protective  ordi¬ 
nance. 

Notwithstanding  this  rush  to  billboard 
advertising  the  newspapers  here  are  al¬ 
most  overtaxed  with  advertising,  which 
is  heavier  now  than  ever  before. 


Martin  Le  Chance,  formerly  of  the 
Troy  (N.  Y.)  Record,  has  joined  the 
staff  of  the  Albany  (N.  Y.)  Knicker¬ 
bocker  Press. 


Published  at  Clarksville,  Tennessee, 

the  center  of  a  rich  agricultural  and 
great  dark  tobacco  growing  section,  is 
Sl'PREME  in  its  field. 

Established  1808,  it  is  still  growing. 
Member  .Associated  Press  and  Southern 
XewspaiK-r  Publishers’  Association. 

.Advertisers  cannot  get  the  cream  of 
the  business  of  this  favored  section  ex¬ 
cept  through  the  medium  of 


“America’s  Largest  and  Best  Newspaper  Industrial  Advertising  Agency^ 


This  permapent  Weekly 
Business  Man’s  Page  secured 
among  non-regnlar  advertis¬ 
ers  has  been  running  two 
years — it  is  one  of  a  chain 
of  pages  we  handle  —  it 
carries  over  one  hundred 
thousand  lines  of  advertis¬ 
ing  per  year — more  than 
thirty-five  thousand  dollars 
annually  in  new  business, 
which  the  paper  would  not 
otherwise  obtain.  ’The  Page 
is  beneficial  in  many  ways — 
it  has  made  new  advertisers 
and  helped  circulation  —  it 
has  aided  the  paper  in  being 
recognized  as  the  business 
man’s  newspaper  in  its  com¬ 
munity. 


Contracts  with  the  advertis¬ 
er  commence  and  end  to¬ 
gether  and  are  made  for 
twenty  weeks  at  a  time,  be¬ 
ing  renewed  each  twenty 
weeks. 


The  question  of  a  cancellation  of  an  accepted 
contract  rests  entirely  with  the  newspaper. 
All  advertising  is  solicited  on  an  indirect 
result,  general  publicity  basis. 


Representative  sent  anywhere  upon  reqoesL 

John  B.  Gallagher  Company 

Home  Office,  Ninth  Floor,  Dexter  Building,  Boston,  Mass. 
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The  DUPLEX 

speed  Reliability  Economy 


SOME  RECENT  PURCHASERS 

“Our  Customers  Write  Our  Ads” 


Duplex  High-Speed  Flat-Bed  Presses 

Unless  otherwise  noted,  is  eight-page  press. 

Washington,  Indiana . Democrat 

Santiago,  Cuba .  *  »  * 

Tampico,  Mexico .  ♦  •  * 

Tampico,  Mexico .  •  •  * 

Seattle,  Washington . North  American  Times 

Santa  Rosa,  California . Republican 

Louisville,  Kentucky . Masonic  Home  Jourruil 

Dublin,  Georgia . Courier 

Fredericksburg,  Virginia . Free  Lance 

Ionia,  Michigan . Sentinel 

Goshen,  Indiana . Democrat 

North  Attleboro,  Massachusetts . Chronicle 

Cleveland,  Ohio . Polish  Daily  News 

Morristown,  New  Jersey . Jerseyman 

Waynesboro,  Pennsylvania . Press 

San  Juan,  Porto  Rico .  *  *  * 

Waltham,  Massachusetts — (12  page) . Tribune 

Nashville,  Tennessee . Baptist  Publishing  Co. 

Gijon,  Spain . tNoroeste 

Lewistown,  Montana — (12-page) . Democrat  News 

Antofagasta,  Chile — (10-page) .  •  •  * 

Winchester,  Kentucky . Democrat 

Santo  Domingo,  Haiti .  •  *  * 

Richmond,  Kentucky . Register 

Blackwell,  Oklahoma . News  Sun 

Annapolis,  Maryland . Capitol 

Corsicana,  Texas — (12-page) . Sunlight 

Buenos  Aires,  Argentina .  •  •  • 

Lewiston,  Idaho — (12-page) . Tribune 

Monessen,  Pennsylvania . independent 

Okmulgee,  Oklahoma . Chieftain 

Youngstown,  Ohio . Romanul  Co.,  Inc. 

St.  Augustine,  Florida . Record 

Lawton,  Oklahoma . News 

Lawton,  Oklahoma . Constitution 

Shanghai,  China .  •  *  • 

Laramie,  Wyoming — (10-page) . Republican 

Vancouver,  Washington . Washingtonian 

Prince  Rupert,  B.  C . News 

Ceniralia,  Wash . Chronicle 


Duplex  Tubular-Plate  Presses 

Unless  otherwise  noted,  is  sixteen-page  equipment. 

Hazleton,  Pennsylvania . . . . Plain-Speaker 

Pernambuco,  Brazil .  *  •  « 

Pernambuco,  Brazil .  *  •  • 

Alexandria,  Louisiana . Town  Talk 

Copenhagen,  Denmark — (32-page  equipment,  full-speed  octuple  capacity) 

Berlingske  Tidende 

Rome,  Italy— (32-page  equipment,  full-speed  octuple  capacity)..../!  Tempo 

Rome,  Italy — (32-page  equipment,  full-speed  octuple  capacity) . L'Epocu 

Muscatine,  Iowa . Journal 

Paducah,  Kentucky . Sun 

Sterling,  Illinois . Gazette 

Danville,  Illinois — (24-page  Tubular) . Commercial  News 

Paris,  France — (^4-page  Tubular  Plate  outfit — equivalent  of  two  octuples  in 

high-speed  capacity  or  four  quads) . Nouveau  Temps 

Wichita  Falls,  Texas . Times 

Johnstown,  Pennsylvania — (24-page  Tubular) . Democrat 

Bethlehem,  Pennsylvania — (20-page  Tubular) . Times 

Dubuque,  Iowa . Catholic  Printing  Co. 

Racine,  Wisconsin — (20-page -Tubular) . Racine  Journal 

Glean,  New  York . Times 

Cape  Girardeau,  Missouri — (12-page  Tubular) . Republican 

Johannesburg,  South  Africa — (24-page  press,  added  to  24-page  Tubular  now 
in  use,  making  total  of  48-page,  or  double  sextuple  in  full-speed  ca¬ 
pacity)  . Argus  Printing  and  Publishing  Co. 

Port  Huron,  Michigan — (16-page  press,  duplicating  present  press,  making 
32-page  Tubular  equipment,  full-speed  octuple  capacity) .  .Times-// era/d 

Lexington,  Kentucky — (4-page  unit) . Herald 

Beloit,  Wisconsin — (4-page  unit) . News 

Richmond,  Virginia — (Two  8-page  units  added  to  present  presses,  making 

two  3-page  outfits  in  use) . News-Leader 

Lewiston,  Maine — (4-page  unit) . ..Sun 

New  Haven,  Connecticut — (4-page  unit) . Times-Leader 

Logansport,  Indinaa — (4-page  unit) . Pharos  Reporter 

Alliance,  Ohio — (4-page  unit) . Review 

Battle  Creek,  Michigan — (8-page  unit,  making  24-page  press  in  all) 

Enquirer-N  ews 

Windsor,  Ontario — (8-page  unit) . Star 

Rockford,  Illinois — (4-page  unit)  Republic 

Bloomington,  Illinois— (4-page  unit) . Pantograph 
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CYRUS  CURTIS  FETED 
BY  LONDONERS 

Brilibh  ‘*M.  P.”  Declares  American  News¬ 
paper  Men  Responsible  for  U.  S. 
Entry  Into  European  War — 
Pledge  to  New  Friendship 

By  Herbkkt  C.  Ridout, 

I.ondnn  Editor  Editor  &  PiSLisHEit. 

London,  July  3. — Cyrus  H.  K.  Curtis, 
proprietor  of  the  Philadelphia  Ledger, 
Saturday  Evening  Post,  etc.,  was  feted 
July  1  in  the  old  house  of  Dr.  Samuel 
Johnson,  in  Gough  Square,  at  a  tiny 
thoroughfare  off  London's  newspaper 
avenue,  Fleet  street.  Banquet  given  by 


CyRI.'S  H.  K.  ClRTIS 


Cecil  llarinswonh,  M.  P.,  and  a  number 
of  eminent  newspaper  men,  including 
John  Walter,  Wickham  Steed,  both  of 
the  Ixindon  Times;  Major-General  E.  D. 
Swinton,  “eye-witness”  and  part  inventor 
of  the  tanks. 

Cecil  Harmsworth  (a  brother  of  Lord 
N’orthcliffe)  said  that  they  welcomed  Mr. 
Curtis  because  his  newspapers  were  de¬ 
servedly  held  in  the  highest  respect  and 
admiration  throughout  the  world  of 
journalism.  They  paid  their  tribute  es¬ 
pecially  to  him  because  of  the  very  great 
influence  he  had  in  America  and  because 
he  threw  its  whole  weight  of  his  influ¬ 
ence  to  the  support  of  the  Allied  cause 
from  the  day  that  the  war  tiegan. 

Bonds  Must  Never  Be  Broken 

It  was  unanimously  agreed  that  there 
has  been  established  a  great  friendship 
all  must  sec  that  it  is  never  broken 
again. 

Among  the  wise  maxims  of  Dr.  John¬ 
son  was :  man,  Sir,  should  keep  his 

friendships  in  constant  repair.  Mr. 
Curtis’  hosts  declared  they  must  see  to 
it  that  the  friendship  between  this  coun¬ 
try  and  the  United  States  is  kept  in  con¬ 
stant  repair. 

It  was  pointed  out  that  in  looking 
through  the  press  one  could  not  fail  to 
observe  that  already,  since  the  date  of 
the  armistice,  causes  of  difference  had 
arisen  between  some  sections  of  the 
people  in  this  country  and  some  sections 
of  the  fieople  in  the  United  States. 
There  were  honest  misapprehensions  on 
one  side  and  the  other,  and  there  were 
dishonest  misrepresentations.  There 
were  old  sores  that  some  eager  spirits 
would  unwisely  open  up  afresh. 

Those  present  agreed  that  it  is  for 
them  to  take  care  that  they  exercised  in¬ 
fluence  on  public  opinion  to  obviate  and 
defeat  such  misapprehensions  to  the 
largest  extent  in  their  power. 


Mr.  Curtis,  whose  reception  was  one 
that  augurs  well  for  the  future  relation- 
shiiis  between  British  and  American 
journalists,  said  that  if  there  is  any  dif¬ 
ference  of  feeling  between  the  people  of 
the  United  States  and  England,  he  did 
not  know  of  it,  but  that  it  was  a  ques¬ 
tion  which  had  been  brought  to  his  atten¬ 
tion  since  he  had  been  in  England  a 
number  of  times. 

Henry  Wickham  Steed,  editor  of  the 
Times,  in  his  address  said  it  had  been 
his  privilege  to  be  brought  into  touch 
with  the  American  Mission  to  promote 
Peace  in  Paris.  He  has  come  to  feel 
strongly  that  the  future  peace  of  the 
world  depends  in  the  first  degree  upon 
the  continual  growth  of  the  inter-compre¬ 
hension  which  has  sprung  up  between 
the  two  chief  branches  of  the  English- 
speaking  race ;  upon  the  constant  effort 
all  must  make  to  appreciate  the  point 
of  view  of  one  or  the  other;  and  to 
give  each  other  the  benefit  of  any  doubt 
on  question  that  may  arise. 

Closer  Understanding  Needed 

Mr.  Steed  said: 

“It  is  imjiossible  for  the  majority  of 
Englishmen  ever  to  regard  the  American 
people  as  foreigners.  We  might,  how¬ 
ever,  get  nearer  to  understanding  them 
if  we  extended  to  them  the  courtesy  and 
took  the  same  pains  to  comprehend  them 
as  we  took  with  the  people  of  France 
and  of  Italy. 

“For  many  generations  Americans 
had  been  regarded  as  poor  and  distant 
relations.  Latterly  they  had  been  re¬ 
garded  as  wealthy  relations,  animated 
by  a  spirit  of  enterprise  we  did  not  al¬ 
ways  share.  But  if  we  came  to  realize 
the  place  of  the  United  States  in  the 
world,  their  number,  resources  and  ma¬ 
terial  wealth,  we  should  come  nearer  to 
understanding  them.  The  chief  element 
in  the  American  people  is  their  great 
undifferentiated  idealism." 

Mr.  Steed  said  he  once  had  to  explain 
to  a  French  audience  that  the  attitude 
of  the  Englishman  in  his  moments  of 
ordinary  tranquility  bore  no  relation  to 
his  attittide  in  a  moment  of  crisis,  and 
it  was  the  latter  action  that  counted 
most.  It  was  this  difference  which  had 
idiiained  for  Englishmen,  with  people 
who  did  not  understand  them,  the  char¬ 
acter  of  hypocrites;  yet  it  was  not 
hypocrisy,  for  hypocrisy  presupposed 
ci'iiscious  inconsistency. 

So  with  .Americans — their  great  fun¬ 
damental  characteristic  of  idealism  is 
somewhat  less  prominent  in  ordinary 
circumstances  than  their  great  commer¬ 
cial  attributes.  And  it  was  this  which 
made  some  people  say  it  was  only  the 
dollar  that  counted. 

That  was  a  fundamental  fallacy,  said 
Mr.  Steed.  When  they  approached  the 
question  of  the  war,  there  was  no  cal¬ 
culation  of  interest  or  canny  reckoning 
of  what  was  to  their  advantage,  but  only 
a  great  wave  of  idealism  which  Mr.  Cur¬ 
tis  had  done  so  much  to  create. 


Sandusky  Sur-Journal  Building 
S.sNDUSKY,  Ohio,  July  23. — The  Star- 
Journal  has  let  contracts  for  the  erection 
of  its  new  home,  expected  to  be  ready 
for  occupancy  February  1.  It  will  be  a 
handsome  four-story  structure,  at  the 
southwest  corner  of  Jackson  and  Market 
streets,  and  will  be  one  of  the  most  com¬ 
plete  newspaper  plants  in  the  State, 
erected  not  only  to  meet  present  needs 
but  for  the  future  greater  Sandusky. 


Missourians  to  Meet  in  September 
Kansas  City,  Mo.,  July  23. — The  an¬ 
nual  meeting  of  the  Missouri  Press  As¬ 
sociation  will  be  held  at  Springfield 
September  25-27.  J,  W.  Stonebraker  of 
Carrolton,  Mo.,  is  president. 


Discuss  Relations  Between 
Printers  and  Publishers 

Messrs.  Southam  and  Ross  Explain  to 
Canadian  I.  T.  U.  What  Higher 
Wages  Mean 


Ottaw  a,  Out.,  July  23. — The  relations 
between  Canadian  publishers  and  com¬ 
positors  were  discussed  at  a  meeting 
here  of  the  Ontario  and  Quebec  Typo¬ 
graphical  Unions’  Conference,  the  dele¬ 
gates  to  which  were  welcomed  by 
several  prominent  citizens,  including  P. 
D.  Ross,  proprietor  of  the  Journal,  and 
W.  M.  Southam,  head  of  the  Citizen. 

They  recountejl  how  all  disputes  be¬ 
tween  Ottawa  newspapers  and  composi¬ 
tors  during  thirty  years  had  been  settled 
by  arbitration,  to  the  satisfaction  of  both 
parties.  Mr.  Ross  drew  attention  to 
what  a  wage  increase  actually  meant  to 
a  newspaper,  saying  that  a  $2  or  $3-a- 
wcek  increase  to  compositors  meant  a 
great  deal  more  than  what  it  might  ap¬ 
pear  to  represent  necessitating,  in  fact, 
an  upward  revision  of  all  salaries,  as  a 
matter  of  fairness  to  the  whole  staff. 
In  the  aggregate,  it  amounted  to  many 
thousands  of  dollars  a  year. 


James  Hogan,  second  vice-president 
of  the  International  Typographical 
Union,  said  the  union  had  found  a  solu¬ 
tion  for  radicalism,  Bolshevism  and  “I. 
W.  W.ism.”  He  urged  the  necessity  of 
doing  everything  possible  towards  ob¬ 
taining  a  greater  measure  of  efficiency 
and  also  for  still  closer  co-operation. 


An  Opportunity  for  America 
to  become  the  Authority 
on  South  America 
The  Right,  Title,  Interest  and 
Copyrights  in  the  publication 
known  as 

The  South  American 
Year  Book 

(Great  Britain’s  Encyclopedia  on 
South  America)  is 

FOR  SALE 

An  opportunity  for  North  American 
publishers  or  exporters  to  become  the 
Disseminators  of  Authoritative  South 
American  Statistics  and  other  Infor* 
mation  from  the  American,  instead  of 
the  British,  viewpoint. 

For  Particulars  address 
AMERICAS, 

Box  A805  Editor  &  Publisher 


Billy  Birch  of  the  old  San  Francisco 
Minstrels  used  to  tell  how  he  paid  a 
visit  to  the  North  Woods,  where 
great  trees  grew  only  two  feet  apart, 
and  of  how  deer  with  horns  twenty 
feet  wide  went  dashing  about  through 
the  forest. 

And  when  Dave  Wambold  asked 
him  how  the  deer  managed  to  do 
this,  Billy  replied  “That’s  the  deer’s 
business  ” 


Editor  &  Publisher  for  July  24,  1919 


10,646,989  people. 

76  Cities  of  over .  5,000 

51  Cities  of  over .  10,000 

38  Cities  of  over .  15,000 

22  Cities  of  over .  25,000 

10  Cities  of  over .  50,000 

5  Cities  of  over .  100,000 

3  Cities  of  over .  200,000 

1  City  of  over . 5,000,000 

50,326  Square  Miles. 

First  in  Population. 

First  in  Manufacture. 

First  in  Assessed  Valuation. 

First  in  Apple  Production. 

First  in  Potato  Production. 

First  in  Hay  Production. 

First  in  Onion  Production. 

52,038  Tobacco  Dealers. 

29,758  Groceries  and  Delicatessen. 

8,815  General  Stores. 

5,480  Retail  Shoe  Stores. 

3,959  Garages  and  Repair  Shops. 

3,920  Retail  Dry  Goods  Stores. 

4,515  Retail  Druggists. 

3,793  Retail  Hardware  Dealers. 

3,163  Auto  Accessory  Dealers. 

675  Sporting  Goods  Dealers. 

378  Department  Stores. 


NEW  YORK 
STATE 


The  total  population  of  the  cities  represented  in  this  list  is 
7,157,506  people — over  67  per  cent  of  the  population  of 
New  York  State. 

This,  rememher,  is  merely  the  urban  population,  the 
“town  folks”  reached  every  day  by  this  list  of  daily  news¬ 
papers. 

There  is  no  other  place  on  earth  having  but  50,326  square 
miles,  where  any  such  market  can  be  found — or  a  market 
anywhere  equalling  this  one. 


A  daily  newspaper- campaign  cooperative  with  local  dealers 
in  this  territory  will  quickly  popularize  any  meritorious 
line  of  merchandise  and  it  is  well  known  that  New  York 
approval  means  nation  wide  approval. 

The  percent  cost  of  intense  cultivation  of  New  York  state 
is  lower  than  that  of  any  other  territory — first  because  of 
the  preponderance  of  population,  and  second  because  of 
the  unexcelled  transportation  facilities,  enabling  one  to 
make  better  time. 

Try  New  York  State  as  a  splendid  field  for  intensive  daily 
newspaper  advertising  and  be  quickly  convinced  that  this 
is  the  logical,  economical  and  satisfactory  way  for  Na¬ 
tional  Advertisers  to  link  up  with  local  merchants  and 
get  results. 

Don’t  ask  the  retailer  to  do  all  the  cooperating.  Do  the 
cooperating  yourself.  Play  the  game  HIS  way.  Don’t 
try  to  force  him  to  play  it  YOUR  way — for  he  will  not 
do  it. 

Your  local  dealer  gets  HIS  customers  through  using  his 
own  home  town  newspapers.  Go  to  his  people  through 
the  same  channel,  and  you  will  forge  a  strong  link  in  the 
chain  that  will  bind  your  customers  to  you. 


CircU" 

2,500 

10,000 

lation 

Lines 

Lines 

Albany  Knickerbocker  Press  (M) 

.  33,559 

.07 

.07 

Albany  Knickerbocker  Press  (S). 

.  43,957 

.07 

.07 

Albany  Sunday  Telegram  . 

.  27,959 

.05 

.05 

*Batavia  News  (E) . 

.  8,458 

.0225 

.0225 

Binghamton  Press-Leader  (E)  ... 

.  26,546 

.07 

.06 

*Brooklyn  Daily  E!agle  (E) . 

.  46,902 

.18 

.18 

•Brooklyn  Daily  Eagle  (S) . 

.  69,046 

.18 

.18 

•Brooklyn  Standard-Union  (E).. . 

.  53,264 

.15 

.15 

•Brooklyn  Standard-Union  (S)... 

.  58,929 

.15 

.15 

buffalo  Courier  &  Enquirer  (M&E)  70,626 

.15 

.12 

Buffalo  Courier  &  Enquirer  (S)... 

.115,359 

.17 

.15 

Buffalo  Evening  News  (E) . 

.103,634 

.16 

.16 

Buffalo  Evening  Times  (E) . 

.  56,861 

.10 

.10 

Buffalo  Sunday  Times  (S) . 

.  71,435 

.10 

.10 

Elmira  Star-Gazette  (E) . 

.  25,889 

.06 

.05 

Glens  Falls  Post-Star  (M) . 

.  8,045 

.0214 

.0214 

1  Gloversville  Leader-Kepublican  (E)  6,275 

.02 

.02 

Gloversville  Morning  Herald  (M) 

.  6,245 

.03 

.02 

Ithaca  Journal  (E) . 

.  6,791 

.025 

.025 

•Jamestown  Morning  Post  (M).... 

.  9,131 

.025 

.02071 

•Mount  Vernon  Daily  Argus  (E). 

.  7,193 

.02 

.02 

New|>urgh  News  (E) . 

,  10,613 

.04 

.03 

New  York  American  (M) . 

.305,241 

.50 

.41 

New  York  American  (S) . 

.947,270 

.75 

.65 

New  York  Globe  (E) . 

.179,906 

.39 

36 

fNew  York  Herald  (M) . 

^  107,642 

.40 

36 

tNew  York  Herald  (S) . 

.50 

.45 

New  York  Evening  Journal  (E)... 

.675,118 

.75 

.75 

New  York  Post  (E) . 

.  32,369 

.25 

30 

New  York  Sun  (E) . 

.194,695 

39 

.36 

fNew  York  Sun  (M) . 

tNew  York  Sun  (S)  . 

[  117,414 

39 

36 

tNew  York  Telegram  (E) . 

[  190,681 

.342 

315 

tNew  York  Telegram  (S) . 

346 

325 

New  York  Times  (M) . 

,350,598 

.50 

.485 

New  York  Times  (S) . 

.500,000 

,55 

.5335 

New  York  Tribune  (M) . 

New  York  Tribune  (S) . 

[  108,011 

.32 

38 

New  York  World  (E) . 

.355,069 

30 

.48 

New  York  World  (M) . 

.334,513 

.50 

.48 

New  York  World  (S) . 

.569,762 

.60 

.576 

Niagara  Falls  Gazette  (E) . 

.  12,454 

.03 

.03 

Poughkeepsie  Star  (E)  . 

.  9,920 

.03214 

.025 

•Rochester  Times-lTnion  (E) . 

.  67,121 

.14 

.12 

Rochester  Herald  (M) . 

.  35,826 

.06 

.06 

Rome  Sentinel  (E)  . 

,  5,353 

.0179 

.0157 

Schenectady  Union  Star  (E) . 

.  17,660 

.08 

.04 

Syracuse  Journal  (E) . 

.  45,030 

.08 

.08 

Troy  Record  (M&E)  . 

.  25,537 

.04 

.04 

Yonkers  Daily  News  (E) . 

.  3,640 

.0178 

.0178 

•A.  B.  C.  Statements  April  1st,  1919. 
Government  statements  April  1st,  1919. 

Total  Circulation . 

6,914,295 

2,500  Line  Rate . 

103097 

10,000  Line  Rate . 

tSeven-day  average. 

9.4766 

Seventh,  George  \V.  Berry,  Harrison*  RECENT  A.  B.  C.  REPORTS 
burg  News-Record.  Chicago,  July  24. — A.  B.  C.  reports 

I.  Bushong,  Standardsville  have  been  issued  for  the  following  news¬ 

papers:  Cedar  Rapids  (la.)  Evening 
A.  Whitman,  Wytheville  En-  Gazette,  Galveston  Daily  News,  Long 
Branch  (N.  J.)  Daily  Record,  Middle- 
[eirome  L.  Opie,  Staunton  town  (N.  Y.)  Times-Press,  Newburgh 
(N.  Y.)  Daily  News,  New  York  Call, 
;rnoon  the  members  of  the  Xew  York  Jewish  Daily  Forward,  New 
were  taken  on  an  automobile  York  Jewish  Morning  Journal,  Sharon 
:  industries  of  West  Point,  (Pa.)  Herald,  Asbury  Park  (N.  J.) 
^they  were  the  guests  of  Mr.  Press,  Boston  American,  Boston  Morn- 
,rosby  Thompson,  at  “Over-  ing_  Evening  and  Sunday  Globe,  Boston 
e  a  fish  fry  was  enjoyed.  Post,  Boston  Transcript,  Boston  Morn- 
-  ing  Herald  and  Journal,  Evening  Trav¬ 
eler  and  Sunday  Herald,  Boston  Sunday 
treating  the  Motoriats  .Advertiser  and  -American,  Lexington 

VER,  Mass.,  July  23. — The  (Ky.)  Leader,  New  Bedford  (Mass.) 
added  an  automobile  section  Standard  and  Morning  Mercury,  Urbana 
combined  with  the  regular  (Ohio)  Daily  Democrat,  Xenia  (Ohio) 
re.  Last  week  three  pages  Gazette  and  Republican,  Little  Rock 
led  entirely  to  automobile  (.Ark.)  Democrat,  Little  Rock  Gazette, 
advertising.  The  page  also  Meadville  (Pa.)  Tribune  Republican, 
detailed  description  of  a  one-  Springfield  (Ohio)  Daily  News,  Spring- 
Each  week  during  the  sum-  field  Sun,  Taunton  (Mass.)  Daily 
one  of  these  maps  will  be  Gazette,  Wheeling  (W.  Va.)  Intelli¬ 
gencer,  W'heeling  .  News,  Wooster 

-  (Ohio)  Daily  Republican. 

Strikes  Rich  Oil 

•S.  F.  Ballentine,  not 


VIRGINIANS  ENDORSE 
LEAGUE  OF  NATIONS 


At  Annual  Convention  in  West  Point, 
L.  E.  Pngh  Elected  President — Will 
Meet  Again  in  Novemher  to 
Form  a  Daily  Section 


Representative 

Newspapers 


West  Point,  Va.,  July  1^. — Unani- 
mous  indorsement  of  the  League  of  Na- 
tions  was  voted  by  the  Virginia  Press 
-Association  this  afternoon.  This  action,  , 

with  the  election  of  the  following  offi¬ 
cers,  closed  the  annual  convention : 

L.  E.  Pugh,  of  the  Newport  News 
Press,  president;  James  C.  Latimer,  of  ^ 
the  Roanoke  Times,  secretary-treasurer ;  , 

W'.  R.  Kennedy,  of  the  Lexington 
Gazette,  chaplain;  R.  A.  Anderson,  of  f 

the  Marion  News,  member  of  the  execu-  ^ 
live  committee  of  the  National  Editorial  ^ 

.Association;  R.  A.  James,  of  the  Dan- 
ville  Register,  chairman  of  the  Daily  ^ontaini 
Section.  , 

The  invitation  of  Newport  News  to 
hold  a  special  session  in  that  city  at  a  reprodi) 
date  to  be  fixed  in  November  was  unani¬ 
mously  accepted. 

At  the  next  meeting  it  is  hoped  to  Eastland,  Tex. 
complete  the  organization  of  the  Daily  long  ago  a  $40-a-week  reporter  for  the 
Section  as  well  as  to  attend  to  business  El  Paso  Herald,  has  struck  rich  oil  on 
of  importance  to  the  publishers  of  the  property  he  owns  here  and  now  is  esti- 
State.  mated  to  have  an  income  of  $100,000  a 

Executive  Committee  month. 

President  Pugh  announced  the  fol¬ 
lowing  executive  committee  for  the  en-  r  — 

suing  year :  J.  L.  Hart,  of  Farmville ; 

M.  T.  Harrison,  of  Bedford ;  George  B. 

Keezell.  of  Harrisonburg;  W.  A.  Land, 

P.  Rowe,  of  Fred- 


New  York  (Telegram) 
Boston  (Globe) 
Philadelphia  (North 
American) 

Baltimore  (Sun) 
Washington  (Post) 
Cleveland  (Plain  Dealer) 

will  run  as  a  leading  Sunday  feature 
in  August  and  September: 


N,  Y.  Circulators  Choose  Watertown 
The  fall  meeting  of  the  New  York 
State  Circulation  Managers  .Association 
will  be  held  in  Watertown,  October  20 
and  21,  according  to  an  announcement 
of  the  board  of  directors. 


LIFE  AFTER 
DEATH 


Do  the  Dead  Communicate 
with  the  Living? 


of  Blackstone ;  A. 
ericksburg. 

-Ashby  Land,  of  the  Wakefield  Enter¬ 
prise,  and  Carl  Tomlinson,  of  the  South- 
side  Sentinel,  Urbanna,  were  elected  to 
membership. 

-At  the  morning  session  .Attorney- 
General  John  R.  Saunders  delivered  an 
address  on  “Tidewater  Virginia.”  W. 
S.  Copeland,  C.  J.  Campbell  and  others 
urged  the  resumption  of  exchange  lists, 
it  being  the  consensus  of  opinion  that 
the  interests  of  the  State  could  thus  be 
drawn  closer  together. 

Mrs.  B.  G.  Robinson-Martin  delivered 
the  hi.storian’s  address.  In  the  future  she 
will  report  her  historical  matter  to  the 
president  who  will  include  the  same  in 
his  annual  address. 

.After  an  interesting  discussion  the  re¬ 
port  of  the  finance  committee  increasing 
the  weekly  paper  dues  from  $3  to  $5  per 
year,  and  the  daily  paper  dues  to  $8  per 
year,  was  adopted. 

Resolutions  were  also  adopted  urging 
the  re-creation  of  the  print  paper  com¬ 
mittee,  and  urging  the  establishment  of 
departments  for  linotype  instruction  at 
A’irginia  Polytechnic  Institute,  Blacks¬ 
burg;  the  College  of  William  and  Mary, 
Williamsburg;  and  the  Virginia  School 
for  the  Deaf  and  Blind,  at  Staunton. 

Chairmen  of  Districts 

To  take  the  place  of  the  minutes  of 
the  association  it  was  voted  to  issue  a 
quarterly  bulletin  carrying  information 
regarding  the  association  and  its  activi¬ 
ties. 

.\pproval  was  also  given  to  the  or¬ 
ganization  of  the  newspapers  of  the  con¬ 
gressional  districts  into  district  branches 
for  the  discussion  of  business  interests. 

Chairman  for  the  various  districts 
were  elected  as  follows: 

First,  .A.  P.  Rowe,  Fredericksburg  St.ir. 

Second,  Norman  R.  Hamilton,  Ports¬ 
mouth  Star. 

Third,  -A.  W'.  Perkins,  Richmond  Vir¬ 
ginian. 

Fourth,  W.  -A.  Land,  Blackstone 
Courier. 

Fif‘h,  R.  .A.  James,  Danville  Register. 

Sixth,  M.  T.  Harrison,  Bedford  Demo¬ 
crat. 


Sir  Arthur  Conan  Doyle 
Sir  Oliver  Lodge 
James  Hyslop,  Ph.D.,  LL.D. 

(Secretary  of  the  -American  Society 
for  Psychical  Research) 


Rupert  Hughes 
Sinclair  Lewis 


PERHAPS 


Booth  Tarkington 
Harvey  J.  O’Higgins 
Ollah  Toph 

There  will  be  eight  full-page  illus¬ 
trated  articles,  release  dates  run¬ 
ning  weekly.  Each  article  may  be 
used  as  a  whole,  or  subdivided  for 
daily  use.  No  series  with  a  wider 
human  appeal  than  this  was  ever 
assembled.  Territory  is  closing 
rapidly,  but  yours  may  be  open. 
For  terms  communicate,  preferably 
by  wire,  with  the — 


The  Best  Rotogravure  Section 
in  America 

A  Complete  IG-paere  “Movie”  Maeazine 

Free  Every  Sunday  With 

THE  PHILADELPHIA 


METROPOLITAN 

NEWSPAPER 

SERVICE 


432  FOURTH  AVENUE 
NEW  YORK  CITY 


RECORD 


Frank  B.  Elser, 
Editor. 


Maximilian  Elier,  Jr. 
General  Manager. 
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URGES  FINDING  COST 
PER  SUBSCRIBER 


Chairman  of  S.  N.  P.  A.  Paper  Committee 

Sees  No  Prospect  of  Pre-War  News 
Print  Price  and  Says  Publishers 
Must  Act  Accordingly 

In  a  report  just  made  to  the  members 
of  the  Southern  Newspaper  Publishers’ 
Association,  Charles  I.  Stewart,  chair¬ 
man  of  its  paper  committee,  says  “while 
there  is  reason  to  look  for  a  reduction 
in  the  price  of  news  print,  there  is  no 
hope  that  anything  approximating  pre¬ 
war  prices  will  result,”  and  suggests  that 
“every  publisher  make  a  very  close  cal¬ 
culation  of  news  print  and  postage  cost 
per  subscriber,  compare  this  with  his 
subscription  rates”  and  be  governed  in 
his  rates  and  paper  consumption  accord¬ 
ingly. 

The  Newsprint  Situation 

Mr.  Stewart’s  report  follows: 

“The  paper  market  is  undoubtedly 
much  softer  than  it  was  a  few  months 
ago.  Every  publisher  is  doubtless  aware 
of  this  fact,  since  there  have  been  fre¬ 
quent  offerings  on  the  open  market  at 
prices  nearly  as  good  as  the  best  con¬ 
tract  prices. 

“In  some  cases  publishers  can  buy 
paper  now  at  less  than  the  contract  price. 
There  is  a  general  impression  that  paper 
will  be  lower  when  the  time  comes  to 
make  contracts  for  1920.  Coal  is  more 
abundant  and  cheaper  and  the  labor  con¬ 
ditions  are  very  much  better  than  they 
were  a  year  ago. 

“The  price  of  chemicals  entering  into 
newsprint  manufacture,  advanced  by  war 
conditions,  must  soon  return  to  normal 
pre-war  prices.  These  things  should  re¬ 
sult  in  a  material  reduction  in  the  cost 
of  production,  which  seems  to  fore¬ 
shadow  a  lower  price. 

“The  big  demand  for  advertising  space 
has  not,  perhaps,  caused  an  increased 
demand  for  newsprint  much  more  than 
absorbing  the  consumption  lessened  by 
the  falling  off  in  circulation  following 
the  cessation  of  hostilities,  but  the  pros¬ 
pect  that  the  demand  for  newsprint  for 
the  fall  of  1919  and  for  1920  will  be 
greater  than  ever  before. 

“While  there  is  reason  to  look  for 
some  reduction  in  price,  there  is  no  hope 
that  anything  approximating  pre-war 
prices  will  result.  The  publishers, 
therefore,  are  confronted  with  reason¬ 
able  certainty  that  the  price  of  paper 
will  continue  high. 

Greater  Demand  Coming 

“There  is  no  indication  that  any  other 
element  of  newspaper  cost  will  show 
a  material  decline.  On  the  contrary,  the 
tendency  is  for  costs  to  increase.  This 
makes  it  important  for  newspapers  to 
maintain  subscription  rates,  particularly 
for  mail  subscriptions.  Unless  Congress 
interferes,  after  July  1,  the  first  zone 
second  class  rate  will  be  1J4  cents  per 
pound  on  50  per  cent  increase  as  com¬ 
pared  to  the  rate  in  effect  prior  to  July 
1,  1918. 

“The  increased  bulk  of  the  average 
paper,  due  to  increased  advertising, 
makes  certain  a  marked  increase  in  the 
newsprint  and  postage  cost  to  the  indi¬ 
vidual  subscribers.  Newspapers  which 
under  the  War  Board  rules  were  able  to 
hold  their  paper  within  a  size — making 
it  possible  to  hold  the  newsprint  con¬ 
sumption  down  to  75  pounds  per  sub¬ 
scriber — will  probably  find  it  necessary 
now  to  consume  100  pounds  per  sub¬ 
scriber. 

“An  increase  of  25  pounds  of  white 
paper  at  4  cents  per  pound,  and  increase 
of  the  postage  rate  to  $1.50  on  the  first 
of  July,  will  mean  an  increase,  beginning 
July  1,  of  $1.75  per  year  per  subscriber 


Sent  $575,000  Worth  of  Tobacco  to 
Soldiers  in  France 

Montreal,  Que.,  July  23. — Dur¬ 
ing  the  war,  the  Montreal  Ga¬ 
zette’s  tobacco  fund  for  Canadian 
soldiers  overseas  became  some¬ 
what  of  an  institution  and  a  re¬ 
cently-issued  booklet  contains  an 
interesting  resume  of  the  work. 

The  fund  operated  continuously 
for  195  weeks,  or  nearly  four 
years — the  longest  period  of  any 
similar  newspaper  fund  in  Ameri¬ 
ca — and  during  that  time  tobacco 
and  cigarettes  w'orth,  at  Montreal 
retail  prices,  approximately  $575,- 
000  were  sent  overseas.  This  sup¬ 
ply  consisted  of  25,000,000  cigar¬ 
ettes,  500,000  packages  of  smoking 
tobacco,  6,674  pipes  and  4,122 
pouches  and  lighters.  All  of  the 
shipments  crossed  the  ocean 
safely. 

The  Gazette  gave  a  weekly  sub¬ 
scription  to  the  fund  and  bore  all 
costs  of  operating,  while  the  Can¬ 
adian  tobacco  companies  supplied 
their  product  at  a  price  little  high¬ 
er  than  actual  cost.  The  Depart¬ 
ment  of  Militia  and  Defence  co¬ 
operated  to  the  extent  of  forward¬ 
ing  the  tobacco  as  military  stores, 
thus  saving  cost  of  transportation 
and  permitting  the  entire  amount 
collected  to  be  devoted  to  the  pur¬ 
chase  of  tobacco. 


in  the  cost  of  newsprint  and  postage, 
with  the  same  price  for  newsprint  last 
year  and  this  year.  In  other  words,  with 
a  consumption  of  100  pounds  of  paper 
per  subscriber  the  newsprint  and  post¬ 
age  cost  alone  will  be  $5.50  per  year. 

100  Lbs.  Per  Subscriber 

“While  some  of  the  Southern  papers 
consume  more,  others  consume  less,  and 
it  will  probably  be  found  that  the  news¬ 
print  consumption  of  the  membership 
of  our  association  will  average  about 
100  pounds  per  subscriber.  The  seven- 
day  papers  in  the  larger  cities  will,  of 
course,  run  considerably  above  this.  It 
follows,  therefore,  that  very  few  news¬ 
papers  at  the  prevailing  subscription 
rates  will  be  able  to  get  out  of  their  sub¬ 
scribers  more  than  the  cost  of  newsprint 
and  postage.  Many  of  them  will  fail 
unless  there  is  a  marked  advance  in  sub¬ 
scription  rates,  to  secure  from  the  sub¬ 
scriber  enough  to  pay  the  newsprint  and 
postage  bills. 

“I  suggest  that  every  publisher  make 
a  very  close  calculation  of  the  newsprint 
and  postage  cost  per  subscriber  and  com¬ 
pare  this  with  his  subscription  rates. 

“Notwithstanding  these  conditions, 
there  is  a  tendency  to  return  to  the 
reckless  methods  prevailing  prior  to  the 
War  Board’s  regulations.  The  smaller 
newspapers  are  forced  into  policies  they 
would  prefer  to  avoid  because  this  ap¬ 
pears  to  be  the  only  means  by  which  to 
meet  the  competition  of  the  cheap  papers 
put  out  in  the  larger  cities. 

“This  appears  to  be  one  of  the  big 
problems  confronting  Southern  publish¬ 
ers  and  one  to  which  I  believe  very 
serious  attention  should  be  given.  If 
the  Southern  association  should  be  able 
to  establish  and  maintain  a  fair  circula¬ 
tion  price,  if  it  accomplished  nothing 
else,  it  would  fully  justify  itself.” 


Starts  Free  Milk  and  Ice  Fund 

Winston-Salem,  N.  C.,  July  22. — A 
free  milk  and  ice  fund  for  the  babies 
of  needy  families  has  been  started 
by  the  Sentinel.  More  than  $1,000  in 
contributions  already  has  been  received 
from  readers. 


^HAT  most  insidious  and 
-*•  palatable  apple  which 
opened  the  eyes  and  stimn- 
lated  the  indnstrv  of  our 
remote  ancestors,  conld  not 
have  been  more  tempting 
and  luscions,  nor  grown 
amidst  more  romantic  and 
beautiful  surroundings 
than  the  apples  of  West 
Virginia!  And  this  season 
promises  a  big  crop. 

In  fact,  the  harvest  here  generally  is 
excellent  in  prospect — and  then — 

There  will  he  fine  spending  at  all 
the  trade  centers,  with  something 
over  for  investment. 


Down  here  a  little  timely  adver¬ 
tising  in  the  daily  newspapers  will 
bring  big  returns. 

Study  the  map  of  West  Virginia. 


Start  with  these  papers,  which  are 
read  at  home  and  passed  around: 


Rate 

,  for 

Clrcn-  5.000 

latloD.  lines. 

Blue  field 

•Telegraph  ...(M)  5,463  .02142 


Charleston 

^Gazette  . (M)  11,410  .03 

tGazette  . (S)  11,700  .02 

tMail  . (E)  9,336  .025 

Clarksburg 

fTelegram  ....(E)  7,864  .02 

tTelegram . (S)  8,351  .02 

After  Feb.  let.  1920  . 025  line  (Bat). 

Fairmont 

*W.  Virginian  .(E)  5,192  .02 
Grafton 

♦Sentinel . (E)  2,275  .014 

Huntington 

JAdvertiser  ....(E)  8,524  .02 
fHerald- 

Dispatch  ....(M)  11,165  .02 
tHerald- 

Dispatch  . (S)  11,599  .02 

Read  Up  on 


Clrcn- 

lation. 

Rate 

for 

5.000 

lines. 

Martinsburg 

tJoumal . 

.(E) 

3,249 

.0129 

Moundsville 

♦Echo  . 

1,730 

.0115 

Parkersburg 

♦News . 

.(M) 

6,239 

.02 

♦News  . 

..(S) 

6,239 

.02 

fSentinel . 

.(E) 

6,695 

.017 

Wheeling 

flntelligencer 

.(M) 

10,139 

.0325 

tNews . 

.(E) 

14,749 

.04 

tNews  . 

..(S) 

17,800 

.05 

♦Government  statement,  April  1, 
1919. 

tA.  B.  C.  statement,  April  1, 1919. 
ijrPublishers’  statement,  April  1, 
1919. 

West  Virginia! 
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EDI 

FOR  SPACE  BUYERS 

Editor  &  publisher  presents  in  this  issue  a 
list  of  the  daily  newspapers  of  tlte  United  States, 
published  in  the  EiiKlish  language,  with  figures 
showing  their  average  net  paid  circulations  (accord¬ 
ing  to  A.  P>.  C.  reports  and  (ioverninent  statements) 
for  six-months  jieriod  ending  March  31,  1919,  and 
their  5,000  agate  line  advertising  rates  as  in  effect 
July  1,  1919. 

This  feature  may  lie  advantageously  compared 
with  the  list  of  English  language  dailies  printed  in 
the  EntTOK  &  Plbi.ishkr  for  January  11,  giving  cir¬ 
culation  figures  as  of  October  1,  1918,  and  minimum 
advertising  line  sjiace  rates  as  of  January  1,  1919. 

This  immensely  valuable  information  is  made 
ea-'ily  available  to  the  profession,  by  whole-hearted 
co-oi>eration  of  Editor  &  Plblisher  and  Barbour's 
Advertising  Rate  Sheets,  Inc.  It  will  afford  an  au¬ 
thoritative  guide  to  space  buyers,  advertising  agencies 
and  national  advertisers,  generally  in  planning  na¬ 
tional  and  localized  advertising  campaigns  for  the 
Fall. 

With  these  lists  as  a  basis,  the  matter  of  computing 
costs  of  advertising  by  States  and  sections  is  simpli- 
tied.  Their  publication  serves  the  interests  of  buyers 
of  advertising  quite  as  effectually  as  the  interests  of 
publishers.  In  the  last  analysis,  these  interest-^,  are 
entirely  mutual. 

The  time  was  when  many  of  the  agencies  con¬ 
tended  that  the  placing  of  campaigns  in  the  news- 
pai»ers  involved  so  much  trouble  and  expense  that 
usual  commission'^  did  not  justify  the  service  re¬ 
quired  Dependable  information  about  circulations 
and  rates,  covering  all  of  the  dailies  of  the  country, 
was  almost  impossible  to  <ibtain.  F'ditor  &  Pub¬ 
lisher  and  Ifarliour’s  Advertising  Rate  Sheets,  Inc., 
have  changed  this  situation  through  making  such  in¬ 
formation  available  to  all.  This  service  to  adver¬ 
tisers  and  publishers  will  be  continued,  with  semi¬ 
annual  revisions  of  the  facts  and  figures. 


THE  .NATIONAL  CAME 

M<  fST  healthy-minded  men  like  baseball.  Y  et 
even  a  confirnieil  “fan”  will  admit,  if  you  pin 
him  down  to  frankness,  that  the  newspapers 
carry  more  baseball  news  and  gossip  than  he  finds 
time  to  read — and  that  much  of  it  is  trivial  and 
foolish. 

There  is  a  tradition  that  newspapers  must  print  a 
great  volume  of  matter  about  baseball — and  that 
tradition  shows  no  signs  of  weakness  on  account  of 
either  ohl  age  or  of  its  unsoundness. 

The  average  reader  of  a  newspaper  does  not  fail 
to  notice  that,  often,  news  events  of  “spot"  interest 
and  imtioriance  are  treated  inade(|uately,  while  a 
page  is  given  over  to  baseball.  He  sees,  too,  a  direct 
relation  lietween  these  two  facts.  Space  is  limited — 
and  some  things  inu-'t  lie  minimized.  He  notes  that 
ihe  real  news  u>ually  suffers  in  order  that  the  base¬ 
ball  stuff  may  be  padded  out  to  make  a  "showing” 
with  those  who  are  interested  in  the  game. 

Editor  &  Pubi.isher  believes  in  baseball  and  in 
the  wisdom  of  printing  baseball  news.  Hut  it  is 
proper  to  urge  that  baseball  gossiii  and  piffle  should 
not  occupy  space  sorely  needed  for  news  and  features 
of  infinitely  greater  public  interest  and  value. 

Editors  should  analyze  their  papers  for  the  ex¬ 
press  pur|M»se  of  comparing  the  news  value  of  the 
baseball  gossip  with  matter  which  has  had  to  be 
either  cut  to  the  iKine  or  left  out  in  order  to  accom¬ 
modate  such  matter.  .\  little  cold-bl(H)ded  consid¬ 
eration  along  this  line  will  serve  to  bring  about 
better  balanced  news  policies. 


THF-  sjiace  grafter  urges  upon  the  editor  the 
“news  value”  of  the  advertising  matter  which 
he  offers  for  free  publication.  The  same  argu¬ 
ment  will  apply  to  almost  every  paid  advertisement 
appearing  in  a  daily  newspaper.  .All  good  advertis¬ 
ing  has  news  value.  Some  advertising  may  even 
contain  news  which  the  editor  might  have  been  glad 
to  use  and  pay  for,  if  we  assume  that  the  advertiser 
had  employed  a  press  agent  to  bring  it  to  his  atten¬ 
tion.  Xo  part  of  an  editor’s  education  is  more  im- 
Iiortant  than  a  knowledge  of  where  to  draw  the  line 
— and  he  is  generally  safe  if  he  draws  it  against  the 
press  agent. 


NEWSPAPER  ADVERTISING  RATES 

N'.ATIOX.AL  advertisers  are  to  be  congratulated 
on  the  fact  that,  despite  the  enormous  in¬ 
creases  in  .  the  costs  of  publishing,  they  are 
now  paying — generally  speaking — a  lower  rate  per 
line  per  thousand  of  circulation  for  newspaper  ad¬ 
vertising  .space  than  in  1914. 

This  statement  is  based  upon  reports  made  to 
Editor  &  PfBi.iSHE;R  by  some  of  the  leading  big-city 
newspapers.  The  situation  thus  revealed,  it  may 
be  safely  said,  does  not  apply  to  any  other  product 
or  service.  That  leading  newspapers  should  be  able, 
notwithstanding  steadily  mounting  costs,  to  sell  ad¬ 
vertising  at  a  lower  rate  per  thousand  of  circulation 
than  five  years  ago  must  be  classed  among  the  eco¬ 
nomic  miracles  of  the  times. 

The  facts  as  to  three  representative  .American 
newspapers,  the  New  York  Times,  Washington  Star 
and  .Atlanta  Journal,  will  illustrate  prevailing  con¬ 
ditions  as  to  increased  costs  of  production  and  cir¬ 
culation  growth,  and  afford  ground  for  wonder  as 
to  how  it  has  been  found  possible  by  these  news- 
Iiapers  to  not  merely  maintain  basic  advertising  rates, 
but  to  actually  lower  them. 

In  1914  the  circulation  of  the  Xew  Y’ork  Times, 
daily  and  Sunday,  averaged  246,118;  for  the  six 
months  ending  March  31,  1919,  the  average  was 
393,178.  The  rate  for  run  of  pajier  in  1914  was 
40  cents  an  agate  line.  The  present  rate  is  50  cents 
an  agate  line  for  the  daily  and  55  cents  an  agate  line 
for  the  Sunday  issue,  this  increase  covering  an  in¬ 
creased  daily  average  circulation  of  147,060. 

The  white  paper  bill  of  the  Times,  due  both  to  the 
advanced  cost  of  newsprint  and  to  the  larger  amount 
necessary  to  take  care  of  the  circulation  growth,  has 
increased  alamt  300  per  cent  since  1914.  The  jiay- 
roll  of  the  machanical  department,  including  print¬ 
ers,  pressmen  and  stereotypers,  has  increased  more 
than  100  jier  cent  in  the  same  period.  The  adver¬ 
tising  rale  has  advanced  25  per  cent  in  five  years, 
while  the  circulation  has  increased  55  per  cent  and 
the  costs  of  publishing,  as  to  two  major  items,  have 
advanced  100  per  cent  and  300  per  cent,  respectively. 

The  Washington  Star,  in  1914,  charged  15  cents  an 
agate  line  daily  and  10  cents  an  agate  line  Sunday. 
This  rate  was  based  on  a  daily  average  cir,culation 
at  that  time  of  66.080.  The  present  rales  are  17  cents 
an  agate  line  daily  and  13  cents  an  agate  line  Sun¬ 
day,  and  the  circulation  for  the  six  months  ending 
.April  1,  1919.  averaged  102,235. 

Thus,  an  increase  of  13  1/3  per  cent  in  the  daily 
rate  covers  a  circulation  gain  of  .54.7  per  cent.  The 
increase  in  the  Sunday  rale  has  been  30  per  cent, 
covering  an  increased  Sunday  circulation  of  65.6 
tier  cent.  In  1914  national  advertisers  received 
4,405  circulation  for  each  cent  of  daily  line  rate  and 
4.985  for  each  cent  of  Sunday  line  rate.  .At  present 
they  receive  6.014  circulation  for  each  cent  of  daily 
line  rate  and  6,3.52  circulation  for  each  cent  of  Sun¬ 
day  line  rate. 

The  Star  finds  that,  in  five  years,  the  cost  of  news¬ 
print  has  almost  doubled,  and  the  total  cost  of  news- 
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paper  production  has  increased  approximately  50 
per  cent.  In  spite  of  these  facts,  the  basic  cost  of 
space  to  advertisers  has  been  actually  reduced  36.5 
per  cent  daily  and  27.4  per  cent  Sunday.  The  Star 
accounts  for  this  surprising  situation  by  the  increase 
in  circulation  revenue  and  the  volume  of  advertising 
carried. 

The  .Atlanta  Journal’s  circulation  in  1914  was 
53,{X)0,  and  the  minimum  advertising  rate  was  8  cents 
an  agate  line.  The  circulation  under  the  last  Post 
Office  report  was  61,575,  and  the  rate  is  now  9  cents 
an  agate  line.  The  actual  cost  of  publishing  the 
Journal  in  May,  1919,  was  66  2/3  per  cent  more  than 
the  cost  of  publishing  in  May,  1914. 

Thus  it  will  be  seen  that,  while  national  adver¬ 
tisers  themselves  have  been  forced  by  economic  con¬ 
ditions  to  increase  the  selling  prices  of  their  prod¬ 
ucts  to  keep  pace  with  mounting  costs  of  manufac¬ 
ture  and  distribution,  they  are  now  profiting  through 
a  lower  basic  rate  for  advertising  than  they  could 
secure  five  years  ago. 

Editor  &  Publisher  will  not  be  accused  of  parti¬ 
sanship  in  the  interests  of  newspapers  when  the  as¬ 
sertion  is  made  that  no  other  commodity  is  now 
.selling  at  so  low  a  rate,  considering  cost  of  produc¬ 
tion,  as  advertising  space.  The  facts  cited  substan¬ 
tiate  this  claim.  That  present  low  rates  are  econom¬ 
ically  sound  is  open  to  serious  question — but  the  fact 
that  they  have  been  generally  maintained  in  the  face 
of  conditions  to  which  &li  other  manufacturers  bow 
in  submission  is  undeniable. 

If  labor  costs  continue  to  increase,  as  seems  im¬ 
minent,  it  requires  but  a  minor  gift  of  prophecy  to 
foresee  drastic  advances  in  basic  advertising  rates 
by  all  newspapers.  In  fact,  the  trend  is  already 
upward,  as  evidenced  in  the  figures  shown  in  Editor 
&  Publisher  rate  lists  as  of  July  1,  1919,  compared 
with  January  1,  1919.  The  increase  in  that  period 
has  been  slight,  but  it  is  significant.  The  moral  for 
national  advertisers  is  plain :  When  facing  a  rising 
market,  buy  early ! 


AMERICANIZATION  THROUGH  THE  PRESS 

HF.  Inter-Racial  Council  and  its  co-ordinated 
organization,  the  .American  .Association  of  For¬ 
eign  Language  Newspapers,  are  attempting  in  a 
big  way  to  .Americanize  our  foreign  born  residents 
through  first  Americanizing  the  foreign  language 
press. 

The  supporters  of  this  movement  are  men  of  dom¬ 
inance  in  the  business  world — such  men  as  Gen. 
Coleman  Du  Pont  and  Col.  William  Boyd  Thompson. 
The  Inter-Racial  Council  hopes  to  strengthen  the 
foreign  language  press  in  its  fight  against  Bolshevism 
and  anarchy.  The  related  organization  hopes  to  turn 
a  large  volume  of  national  advertising  to  these 
newspapers,  thus  aiding  in  making  them  not  only 
prosperous  but  vehicles  for  educating  their  readers 
to  the  value  of  .American-made  products. 

The  people  who  are  directing  this  allied  work  in¬ 
vite  helpful  suggestions.  Editor  &  Publisher  begs 
to  offer  one. 

It  should  be  made  possible,  at  the  earliest  moment, 
for  the  foreign  language  newspapers  of  the  United 
Slates  to  receive  the  news  service  of  one  of  the  big 
press  associalion.s.  The  Associated  Press,  the  United 
Press  and  the  International  News  Service  treat 
news  in  the  American  way.  They  are  impartial,  in¬ 
dependent,  progressive.  By  using  such  a  news  serv¬ 
ice,  without  alteration  in  translation,  a  foreign  lan¬ 
guage  newspaper  would  become,  inevitably,  a  real 
force  for  Americanization,  developing  the  American 
viewpoint  and  attitude  toward  events. 

This  would  involve  no  attempt  to  control  the  edi¬ 
torial  policies  of  such  papers.  Their  editors  should 
be  wholly  free,  in  the  American  way,  to  interpret  and 
comment  upon  news  and  affairs.  It  would  simply 
place  them  in  line  with  the  English  language  news¬ 
papers  so  far  as  the  treatment  of  news  is  concerned 
— and  this  would  be  a  great  achievement. 


tt  A  DVERTISING  is  largely  an  .American  idea,” 
•^^says  J.  W.  Sanger,  a  commissioner  of  the  U.  S. 
Bureau  of  Commerce.  Nobody  will  quarrel  with  the 
statement.  And  most  .Americans  will  feel  that  this 
idea  has  been  a  pretty  handsome  contribution  to  the 
progress  of  the  world. 
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PERSONALS 


IN  THE  EDITORIAL  ROOM 

Major-General  Sir  David  Watson, 
editor  of  the  Quebec  Chronicle,  follow¬ 
ing  his  return  from  overseas  after  an 
absence  of  nearly  live  years,  at  a 
civic  reception  was  officially  wel¬ 
comed  by  citizens  and  afterward  pre¬ 
sented  to  the  city  a  flag  given  him  by 
the  Commune  of  Abscon,  a  French  town 
which  his  troops  liberated  from  Ger¬ 
man  rule  in  October  of  last  year.  He 
was  also  honored  by  the  Garrison  Club, 
which  presented  him  with  a  silver  lov¬ 
ing  cup. 

Charles  H.  Grasty,  treasurer  of  the 
New  York  Times  and  formerly  editor 
and  publisher  of  the  Baltimore  Sun,  ad¬ 
dressed  the  Baltimore  Rotary  Club  last 
week  on  experiences  in  Europe  as  war 
correspondent. 

Yictor  Morgan,  editor  of  the  Cleve¬ 
land  Press,  has  declined  a  job.  Follow¬ 
ing  the  recent  two-day  street  car  strike 
and  a  tentative  settlement  certain  mat¬ 
ters  were  to  be  arbitrated.  The  city 
council  .selected  Mr.  Morgan  for  the 
work,  but  he  promptly  turned  down  the 
honor 

Capt.  F.  W.  Parker,  of  the  56th  Pio¬ 
neer  Infantry,  who  returned  to  his  home 
in  Portland,  Me.,  two  weeks  ago,  after 
service  with  the  Army  of  Occupation  in 
Germany,  has  become  superintendent  of 
the  U.  S.  Senate  stationery  department 
in  Washington,  I).  C.  Before  entering 
the  army  Captain  Parker  was  city  editor 
of  the  Portland  Daily  Press. 

Miss  Edna  N.  Taylor  has  returned 
from  France,  where  she  did  war  work, 
and  rejoined  the  news  staff  of  the  Wil¬ 
mington  (Del.)  Every  Evening. 

Lieut.  Timothy  A.  O’Toole  has  re¬ 
sumed  his  duties  as  sports  editor  of 
the  Wilmington  (Del.)  Sunday  Star. 

“Billy”  Guard,  formerly  a.  Baltimore 
newspaper  man,  later  with  the  New  York 
Times  and  now  with  the  Metropolitan 
Opera  Company,  has  been  visiting  the 
scenes  of  his  early  labors  in  Baltimore. 

Oscar  Cesare,  of  New  York,  cartoon¬ 
ist  for  the  New  York  Evening  Post,  and 
Mrs.  Cesare  are  spending  the  summer 
in  -Asheville,  having  bought  a  home 
there.  Mrs.  Cesare  is  the  only  child  of 
the  late  O.  Henry,  the  famous  North 
Carolina  writer.  She  has  spent  a  great 
part  of  her  life  in  Asheville. 

Miss  Mae  Muller,  of  New  York,  a 
writer  for  the  Hearst  newspapers,  and 
John  Carter,  wealthy  medicine  manufac¬ 
turer  of  Anniston,  Ala.,  were  married 
recently. 

Miss  Fannie  Rivers,  of  Houston,  and 
J.  C.  Sanders,  of  the  Tyler  (Tex.) 
Morning  Tribune,  were  married  July  13. 

Mrs.  Kate  Upton  Clarke,  a  former 
member  of  the  Brooklyn  Eagle  staff  and 
Brooklyn  Institute  lecturer,  is  now  an 
LL.D.,  by  virtue  of  an  honorary  degree 
conferred  by  Wheaton  College. 

Edward  Logan,  formerly  of  Buffalo, 
has  returned  to  the  editorial  staff  of 
the  St.  Louis  Republic. 

Curtis  Vinson  of  the  Galveston 
(Tex.)  News  and  Miss  Clarice  West 
Moore  of  Wallasey,  Cheshire,  England, 
were  married  in  Houston  last  week. 
The  marriage  is  the  culmination  of  a 
romance  begun  in  England  in  1918, 
where  Mr.  Vinson  was  stationed  on 
board  the  U.  S.  S.  Stockton. 

Edith  Knight  Holmes,  editor  of  the 
women’s  clubs  section  of  the  Portland 
Oregonian,  was  married  to  Joseph 
Adams  Hill  on  June  25. 

John  Kelly,  well-known  New  York 
ship  news  reporter,  and  Miss  Martine 
Brevier,  of  the  Navy  yeomanette  force, 
have  been  married. 

David  J.  Davies,  city  editor  of  the 


Pittsburgh  Dispatch,  was  married  to 
Miss  Norma  Maier,  of  the  Dispatch  cir¬ 
culation  department,  July  9. 

Howard  Underhill  Archer,  editor  and 
manager  of  the  Rye  (N.  Y.)  Chronicle, 
and  Miss  Elsie  A.  Mason,  of  Hornell, 
N.  Y.,  were  married  July  12. 

Miss  Betty  Adler  has  gone  to  Europe 
as  a  special  representative  of  the  Lee 
Syndicate  of  Newspapers.  She  is  a  sis¬ 
ter  of  E.  P.  Adler,  publisher  of  the 
Davenport  (la.)  Times. 

IN  THE  BUSINESS  OFFICE 

-A.  E.  Braun,  vice-president  of  the 
Pittsburgh  Post  and  Suti  Publishing 
t  ompany,  has  been  elected  vice-president 
of  the  American  W’indow  Glass  Ma- 
chitie,  American  Window  Machine  and 
Window  Glass  Machine  Companies. 

A.  J.  McFaul,  advertising  director  of 
the  St.  Paul  Dispatch-Pioneer  Press, 
was  given  a  surprise  dinner  by  his  staff 
at  the  St.  Paul  Hotel. 

George  F.  Goldsmith,  Jr.,  of  the  New 
York  office  of  the  Philadelphia  Public 
Ledger,  is  at  Atlantic  City  on  his  vaca¬ 
tion. 

Edward  R.  ETllis,  of  Boston,  has  been 
appointed  New  England  representative 
of  the  Messenger  of  the  Sacred  Heart, 
of  New  York  City. 

Joseph  J.  Lane  has  been  appointed 
New  England  manager  of  the  Red  Cross 
Magazine,  with  office  in  the  Little  build¬ 
ing,  Boston. 

A.  J.  Putnam,  of  the  Muskogee 
(Okla.)  Phoenix  advertising  depart¬ 
ment,  and  Miss  Margaret  Thornton,  of 
Dallas,  Tex.,  were  married  July  13. 

Thomas  .A.  Barrett,  for  many  years 
at  the  head  of  the  advertising  de¬ 
partment  of  the  National  Farm  Power 
j)apers  in  New  York,  is  now  managing 
the  publishing  work  on  the  American 
.Agriculturist  and  New  England  Home¬ 
stead.  J.  W.  Hastie  takes  the  title  of 
b'astern  advertising  manager  of  the 
National  Farm  Power. 

Miss  Marie  Magee,  for  several  years 
eonnected  with  the  advertising  force  of 
the  .St.  Paul  Dispatch- Pioneer  Press, 
has  resigned  to  take  up  work  for  the 
livestock  department  of  the  Minnesota 
Slate  government. 

Bert  Dunlap,  for  years  connected  with 
the  Twentieth  Century  Farmer  at  Oma¬ 
ha,  Neb.,  is  now  with  the  Kansas  City 
Journal  Company  in  the  management  of 
the  Missouri  and  Kansas  Farmer. 

David  W.  Howe,  for  two  years  a 
Scribner’s  Magazine  representative  in 
New  A’ork  State  and  Southern  territory 
and  recently  with  the  New  York  Tribune 
since  his  return  from  overseas  duty  in 
the  air  service,  has  joined  the  advertis¬ 
ing  department  staff  of  the  Syracuse 
Post-Standard. 


WITH  THE  AD  FOLKS 

Al.  L.  Baumgartner,  president  of  the 
Thompson-Koch  Advertising  Agency, 
Cincinnati,  runner-up  in  the  Ohio  State 
Golf  Championship  in  1917,  has  just  cap¬ 
tured  the  championship  of  the  Hyde 
Park  Country  Club,  putting  up  a  new 
club  course  record  with  68.  He  also  won 
the  long  distance  driving  contest  with  a 
drive  of  3.30  yards  straightaway  and  won 
the  approaching  contest. 

George  D.  Briggs,  formerly  of  Chi¬ 
cago  Daily  News  Record,  has  been  ap¬ 
pointed  publicity  manager  of  Strong, 
Hewat  &  Co.,  New  York. 

William  Kctnick  has  joined  the  staff 
of  the  Allardt  Theatrical  Advertising 
Company,  (Thicago. 

Derby  Brown  has  been  appointed  di¬ 
rector  of  production  for  Wood,  Putnam 
&  Wood  Company,  Boston. 

Charles  F.  McCTahill  has  become  a 
partner  in  the  Tucker  Advertising,  New 
York,  resigning  as  manager  of  the  sales 


PRICE  HAS  LIVED  UP  TO 
HIS  OPPORTUNITIES 


pROGRESS  is  measured  by  oppor- 
1  tunity,  and  many  a  publisher  of  a 
small-town  newspaper  has  done  (luitc  as 
well  in  his  field 
as  his  brother  in 
a  larger  city  has 
done  in  his. 

Take  Thomas 
C.  Price,  for  in¬ 
stance,  he  owns 
and  publishes  the 
Linct)ln  County 
News  at  Fayettc- 
V  i  1 1  e  ,  T  c  n  n  ., 
which  has  a 
population  o  f 
about  5,(KX).  One 
ought  to  have 
practical  experi¬ 
ence  in  the  me¬ 
chanical  department  to  run  a  newspaper 
in  a  town  of  that  size,  and  Mr.  Price  is 
full  equipped.  He  worked  for  ten  years 
with  the  Methodist  Publishing  House  at 
Nashville,  in  the  composing  room,  be¬ 
ginning  when  he  was  fifteen  years  old. 
Then  he  ran  a  linotype  machine  for 
Marshall  &  Bruce  Company  for  six 
years.  After,  that  he  worked  on  the 
Nashville  Banner  for  three  years,  when 
he  bought  the  Lincoln  County  News  and 
blossomed  out  as  an  editor  and  pub¬ 
lisher. 

He  has  trebled  the  circulation  of  his 
paper  since  he  took  hold,  and  last  year 
did  a  business  of  more  than  $15,060. 
Besides  that,  he  has  served  as  president 
of  the  Middle  Tennessee  Editors’ 
League.  That  means  he  has  lived  up  to 
his  opportunities. 


service  department  of  the  Boston 
Herald,  Record  &  Traveler. 

Dewey  Pinsker  is  now  on  the  Joseph 
Richards  Company  staff.  New  York. 

A.  L.  Green  has  resigned  as  manager 
of  advertising  and  promotion  for  the 
Burgess-Nash  Company,  Omaha,  to  be¬ 
come  connected  with  the  Modern  Farm 
L’tilities  Company,  in  the  same  city. 

Norton  Mattocks  is  the  new  advertis¬ 
ing  manager  of  the  Klearflax  Linen 
Rug  Company,  Duluth. 

George,!).  Wilcox  has  started  an  ad¬ 
vertising  service  in  Detroit  after  over¬ 
seas  air  service.  He  was  formerly  ad¬ 


vertising  manager  of  the  Republic  Mo¬ 
tor  Truck  Company,  at  Alma,  Mich. 

11.  I*.  Muhari  of  the  Okmulgee 

(Okla.)  Times  has  been  made  advertis¬ 
ing  manager  of  the  John  H.  Moore  Mo¬ 
tor  .Agency  of  Okmulgee.  Mr.  Fluhart 
is  said  to  be  the  first  advertising  man 
in  Okmulgee  to  devote  his  full  time  to 
a  ccuimercial  position. 

Edward  Lloyd  Schoen  of  Chicago  has 
been  appointed  advertising  manager  for 
.Schloss  Bros.,  clothiers,  Indianapolis, 
lie  formerly  was  connected  with  the  ad¬ 
vertising  departments  of  Chicago  news¬ 
papers. 

L.  A'.  Schneider  has  resigned  from  the 
staff  of  the  Indianapolis  News  to  become 
Indiana  publicity  director  for  the  Uni¬ 
versal  Film  Manufacturing  Company. 

William  E'.  Blaha  of  Chicago  has  be¬ 
come  copy  chief  of  the  Coolidge  Adver¬ 
tising  Company,  Des  Moines. 

Paul  .Ayers  Rockwell,  formerly  of  the 
Massengale  Agency  staff,  .Atlanta,  is  on 
the  high  seas  on  his  way  home  from 
f'rance.  .A  bullet  in  his  shoulder  put 
him  out  of  the  fighting  and  he  took  up 
newspaper  correspondence. 

Samtiel  M.  Goldberg,  New  A’ork  City, 
publishers’  special  representative,  will 
celebrate  on  .August  11  the  25th  anni¬ 
versary  of  his  entrance  into  the  adver¬ 
tising  business.  He  started  with  Henry 
C.  Hall  on  the  Christian  Standard,  De¬ 
troit. 

Harris  N.  Pickett  has  become  adver¬ 
tising  manager  of  the  Ohio  Trailer  Con>- 
pany,  Cleveland.  He  was  formerly  ad¬ 
vertising  and  assistant  sales  manager  of 
•he  General  .Asbestos  &  Rubber  Com- 
I>aiiy,  Charlestown,  S.  C. 

Ralph  Barsiow  has  left  Rochester,  N. 
Y.,  for  Greenfield,  Mass.,  where  he  as¬ 
sumes  the  duties  of  sales  promotion  man¬ 
ager  for  the  vGrcenfield  Tap  &  Die  Cor¬ 
poration. 

.Albert  Warner  has  left  the  .Albany 
Knickerbocker  Press  to  do  special  work 
in  the  editorial  department  of  the  Troy 
Record. 

David  Tewksberry,  editor  of  the 
Ketchikan  Times,  has  returned  to  Seat¬ 
tle,  and  ifis  now  on  the  copy  desk  of  the 
Seattle  Post-Intelligencer. 

John  L.  Travis,  managing  editor  of 
the  Seattle  Times,  is  spending  his  vaca¬ 
tion  motoring  about  the  highwj^ys  of  the 
State. 

C.  B.  Blethen,  editor,  and  Joseph  Ble- 
then,  publisher  of  the  Seattle  Times, 
have  returned  from  a  short  business  trip 
to  California. 


Thomas  C.  Price. 


‘‘The  Flint  Daily  Journal  has  signed  a  con¬ 
tract  for  the  Haskin  Service  for  one  year.” 

e? 


Frederic  J.  Haskin 
Itrings  the  Govern¬ 
ment  and  the  people 
together. 


This  service  creates  good  will. 


n 
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GROUP  ADVERTISING 
EFFECTIVE  ABROAD 

Ameriran  Manufarturere  Should  Use  It 

Overseas  to  Establish  Good  Will  and 

Uvrrrome  Prejudice,  Motor  Export 
Manager  Suggests 

By  P.  S.  Steexstrup 

<irncral  Manager  General  Motors  Export 
Coni|>an)’ 

The  passing  of  the  Creel  bureau  on 
July  1  'narked  the  end  of  the  official 
activities  of  our  Government  in  promot¬ 
ing  American  publicity  in  foreign  fields. 
Shall  private  enterprise  continue  the 
work  which  our  Government  found  de¬ 
sirable  and  effective  in  giving  our  over¬ 
seas  friends  a  better  conception  of  our 
ideals,  purposes  and  activities  during  the 
war  period,  or  shall  we  grant  foreign 
competitors  the  exclusive  use  of  the 
power  of  “group”  or  “pool”  advertising 
in  foreign  fields? 

The  value  of  this  and  other  forms  of 
publicity  in  the  United  States  is  gener¬ 
ally  recognized.  The  growth  of  adver¬ 
tising  of  all  kinds  since  the  .Armistice 
has  been  remarkable.  One  prominent 
.American  publisher  is  reported  as  having 
rejected  millions  of  dollars'  worth  of 
-advertising  because  his  printing  equip¬ 
ment  was  inadequate  to  handle  the  large 
volume  of  business  offered. 

Foreign  Field  Neglected 

Never  before  in  the  history  of  Amer¬ 
ican  business  has  the  power  of  publicity 
been  so  generally  acknowledged  or -so 
lilierally  employed  in  the  United  States. 
Even  the  Government  has  shown  its 
acknowledgment  and  appreciation  of  the 
excellent  results  accomplished  by  adver¬ 
tising  during  the  war  by  recently  ex¬ 
pending  with  satisfactory  results  $184,- 
352  in  a  campaign  for  recruits  for  our 
new  army. 

Unfortunately,  the  very  general  recog¬ 
nition  by  .American  business  men  of  the 
power  and  effectiveness  of  advertising 
in  this  country  has  not  brought  a  cor¬ 
respondingly  greater  appreciation  of  the 
possibilities  of  advertising  in  the  over¬ 
seas  field.  True,  a  few  of  our  larger 
manufacturers  are  conducting  rather  ex¬ 
tensive  overseas  campaigns,  and  the 
.American  export  publications  have  re¬ 
cently  enjoyed  considerable  increase  in 
their  advertising  patronage,  but  few- 
concerted  efforts  have  been  made  by 
large  advertisers  or  groups  of  advertis¬ 
ers  to  systematically  and  intensively  de¬ 
velop  the  foreign  field. 

Prejudire  to  Be  Overcome 

The  possibilities  of  “group”  advertis¬ 
ing,  sftmetimes  called  “pool”  advertising, 
a  plan  offering  great  possibilities  for 
promoting  the  sale  of,  and  building  good 
will  for,  .American  products  abroad, 
seem  to  have  been  entirely  overlooked  by 
.American  manufacturers,  although  this 
method  of  building  good  will  and  de¬ 
veloping  business  for  certain  industries 
is  already  extensively  and  effectively 
employed  by  British  advertisers.  That 
other  countries  are  awakening  to  the 
appreciation  of  the  possibilities  of  this 
form  of  advertising  is  proved  by  the 
fact  that  Brazilian  coffee  growers  re¬ 
cently  started  an  advertising  campaign 
in  this  country’,  backed  by  an  appropria¬ 
tion  of  one  million  dollars,  to  increase 
the  demand  for  and  consumption  of  their 
product. 

If  “group”  advertising  can  be  effec¬ 
tively  and  profitably  employed  to  in¬ 
crease  the  demand  for  and  the  use  of 
certain  products  in  this  country,  why 
should  it  not  l>e  even  more  effective  in 
promoting  the  sale  of  .American  products 
abroad?  .American  products  will  not 
only  encounter  world  competition  in  the 


foreign  markets,  but  in  certain  sections 
of  the  globe  more  or  less  well  defined 
prejudices  exist  against  American  prod¬ 
ucts  and  .American  methods.  What  more 
effective  method  could  be  used  to  over¬ 
come  these  sales  impediments  than 
good  “group”  advertising? 

The  motor  car  business  overseas  is 
in  its  infancy  and  the  rapidity  and  ex¬ 
tent  of  its  development  will  depend 
largely  on  the  employment  abroad  of 
those  aggressive  publicity  and  sales 
methods  which  have  been  so  successful 
in  building  the  business  in  the  United 
States  to  its  present  huge  proportions. 

The  possibilities  of  a  “pool”  advertis¬ 
ing  campaign  abroad  to  increase  the  use 
of  .American  motor  cars  are  alluring. 
The  field  is  the  largest  ever  presented 
to  an  advertising  man.  and  the  purpose 
is  to  increase  the  usefulness,  the  wealth, 
and  the  happiness  of  the  people  of  the 
entire  world  through  rapid  economical 
transportation. 

A  “pool”  campaign  could  be  supported 
by  placing  a  uniform  assessment  on  each 
car  exported  or  by  taking  a  percentage 
of  the  net  value  of  each  car  exported 
for  the  advertising  fund.  The  benefits 
from  the  campaign  accruing  to  such 
manufacturer  would  be  in  proportion  to 
the  number  of  cars  which  he  exported 
and  to  his  share  in  the  cojt  of  the  cam¬ 
paign.  while  the  industry  as  a  whole 
would  be  greatly  benefited. 


THIS  COLLEGE  PROFESSOR 
STARTED  AS  PRINTER 


Prof.  Robert  W.  Jones 


From  a  country  newspaper  office 
printer’s  case  to  a  university  professor¬ 
ship  has  been  the  career  traveled  in  18 
years  by  Robert  W.  Jones,  who  is  now 
a  member  of  the  faculty  at  the  Uni¬ 
versity  of  South  Dakota,  at  Vermillion, 
as  director  of  the  course  in  journalism. 

Professor  Jones  holds  three  University 
degrees,  .A.B.  and  LL.B.  from  the  Uni¬ 
versity  of  Missouri,  and  A.M.  from  the 
University  of  South  Dakota.  He  also 
has  an  honorable  withdrawal  card  from 
the  International  Typographical  Union 
dated  August,  1905.  He  has  been  re¬ 
porter,  copy  reader  and  city  editor  of 
various  daily  papers  in  Missouri,  for 
eight  years  was  a  special  correspondent 
of  jhe  St.  Louis  Globe-Democrat  and 
has  Ijcen  professor  of  journalism  at  the 
University  of  South  Dakota  the  last 
three  years. 


Earl  C.  Donegan,  editor,  and  William 
Steinke,  cartoonist,  of  Bridgeport  Post, 
are  flying  in  connection  with  their  news¬ 
paper  work. 


ILLINOIS 


205  Miles  Wide. 

380  Miles  Long. 

56,665  Square  Miles. 

6,152,257  People. 

$3,905,321,075  Assessed  Valuation 

Annual  Production 

$2,0()(),0(M),()00  Manufactured  Products. 

880,000,000  Steel  Products. 

400,000,000  Meat  Products. 

418,0(K),000  Bushels  of  Corn. 

244,400,000  Bushels  of  Oats. 

57,590,000  Tons  of  Coal. 

30,400,000  Bushels  of  Wheat. 

18,.500,000  Barrels  of  Petroleum. 

13,500,000  Bushels  of  Potatoes. 

5,111,000  Hogs. 

3,438,000  Tons  of  Hay. 

1,500,000  Tons  of  Coke. 

1,315,000  Beef  Cattle. 

988,000  Sheep. 

Illinois  Has 

250,000  Farms. 

18,026  Factories. 

12,216  Miles  of  Railroad. 

35,100  Tobacco  Dealers. 

19,500  Grocers  and  Delicatessen  Dealers. 

6,650  General  Stores. 

3,700  Shoe  Stores. 

3,600  Hardware  Stores. 

3,200  Drug  Stores. 

3,000  Garages  and  Repair  Shops. 

2,800  Auto  Accessory  Dealers. 

2,000  Dry  Goods  Stores. 

425  Sporting  Goods  Stores. 

304  Department  Stores. 

73  Cities  over  5,000. 

32  Cities  over  10,000. 

25  Cities  over  15,000. 

(16  Cities  over  25,000.  • 

5  Cities  over  50,000. 

1  City  over  2,500,000. 

What  more  rould  any  one  ask  for  a  try  out  territory? 
It  is  all  there.  And  the  Illinois  daily  newspapers 
listed  here  are  “on  the  joh”  to  help  manufacturers 
and  retailers. 


Ill  inois  is  SOME  state. 


Aurora  Beacon  News  (E) . 

Bloomington  Pantagraph  (M).. 
Champaign  Daily  Gazette  (E).. 

Chicago  American  (E) . 

*Chicago  Herald-Examiner  (M). 
*Chicago  Herald-Examiner  (S). 

Chicago  Daily  News  (E) . 

Chicago  Journal  (E)  . . 

Chicago  Post  (E)  . 

Danville  Commercial  News  (E). 

*Elgin  Courier  (E)  . 

Moline  Dispatch  (E)  . 

Peoria  Star  (E)  . 

Quincy  Journal  (E)  . 

Rockford  Register-Gazette  (E).. 
Sterling  Daily  Gazette  (E) . 


•  2,500  10,000 

Circulation  Lines  Lines 

16,000  .04  .04 

17,213  ■  .035  .035 

4,605  .0129  .0129 

326,998  .40  .40 

289,094  .38  .31 

596,851  .53  .46 

386,498  .43  .43 

116,807  .22  .18 

55.477  .25  .12 

15,086  .03  .03 

8,173  .02  .02 

10,113  .03  .03 

22,738  .045  .04 

*8,591  .025  .025 

13.477  .03  .03 

5,072  .02  .02 


Total  Circulation  1,892,449.  Rate  per  line,  $2.3304. 
Government  Statement,  April  1st,  1919. 

*A.  B.  C.  Report,  April  1st,  1919. 
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ADVERTISING  MEN  ARE 
“APOSTLES  OF  TRUTH” 


Present  Demand  of  Public  Is  for  Honesty 
in  Print — Success  of  Profession  in 
War  Activities  Proves  Its  Value 
in  Reconstruction 


Spokane,  Wash.,  July  22. — The  adver¬ 
tising  man  is  a  “regenerated  apostle  of 
truth,”  according  to  George  A.  Phillips, 
president  of  the  Spokane  Ad  Club, 

“History  tells  us  that  the  book  agent, 
the  quack  medicine  man  and  the  cure-all 
artist  were  among  the  first  and  most 
aggressive  advertisers  to  take  advantage 
of  printed  mediums.”  Mr.  Phillips  says, 
“The  purchasers  of  advertising  in  those 
days  were  impatient  for  results.  So  the 
‘advertising  man’  resorted  to  high-pres¬ 
sure  methods  of  appeal  to  bring  quick 
results. 

'The  Days  of  Old 

“The  most  flagrant  statements  were 
made,  the  most  unreasonable  e.xaggera- 
tions  were  indulged  in,  to  attract  atten¬ 
tion,  without  any  regard  for  the  truth. 
The  public  rebelled  at  these  ridiculous 
methods,  putting  the  ‘advertising  man’  in 
the  same  category  as  the  common  liar 
and  the  quack. 

“Then  there  came  a  demand  for  com¬ 
mon  sense,  honesty,  and  truth  in  adver¬ 
tising,  and  sound  principles  were  laid 
down  for  the  guidance  of  ethical  adver¬ 
tisers.  Nowadays,  the  right  type  of 
advertising  man  carefully  analyzes  every 
statement  before  putting  it  into  print. 

“The  results  of  the  war  activities  of 
advertising  men  demonstrate  their  value 
to  their  flag  and  their  country.  Their 
ability  in  aiding  the  government  during 
war  proves  that  they  can  aid  immensely 
in  the  activities  of  reconstruction. 

Censoring  Public  “Schemes’* 

“The  Spokane  Ad  Club  has  organized 
a  ‘Publicity  Bureau’  within  the  club,  con¬ 
sisting  of  ten  advertising  men,  all  mem¬ 
bers  of  the  club,  served  by  a  paid  secre¬ 
tary.  This  bureau  co-operates  with  other 
civic  bodies  and  the  newspapers  in 
handling  all  publicity  for  public  enter¬ 
prises,  carefully  avoiding  the  giving  of 
assistance  to  any  publicity  to  private 
undertakings. 

“For  example,  this  bureau  handled  the 
publicity  for  all  the  Liberty  Loans,  the 
Red  Cross,  and  United  War  Work 
funds.  It  conducts  publicity  for  patri¬ 
otic  and  community  events,  and  for  the 
promotion  of  community  improvements, 
including  good  roads,  public  buildings, 
and  hospitals.  It  is  a  central  point  from 
which  is  distributed  reliable  informa¬ 
tion  concerning  all  these  matters  of 
common  interest. 

“The  Bureau  standardizes  publicity 
and  practically  eliminates  misstatements. 
It  forms  a  governing  body  through 
which  the  talent  of  every  advertising 
man  in  the  community  is  made  available. 

A  Serious  Responsibility 

“The  advertising  man  who  joins  in 
reconstruction  work  is  assuming  a 
serious  responsibility.  He  must  bear  in 
mind  that  reconstruction  means  that 
something  of  value  has  been  broken 
down  and  that  he  is  engaged  in  rebuild¬ 
ing  for  better  ideals,  not  only  in  the 
business  fabric  of  the  country  but  the 
social,  moral,  and  patriotic  strength  of 
the  country. 

“The  almighty  dollar  has  been  reduced 
in  rank  and  superseded  by  good  citizen¬ 
ship.  These  are  heroic  days,  and  the 
value  of  the  advertising  man  as  an  aid 
in  reconstruction  is  no  greater  than  the 
value  of  the  man,  personally. 

“The  late  Theodore  Roosevelt  said 


that  no  nation  could  be  great  unless  its 
sons  and  daughters  have  in  them  the 
quality  to  rise  level  to  the  needs  of 
heroic  days.  He  added  that  ‘this  heroic 
quality  is  but  the  apex  of  a  pyramid,  of 
which  the  broad  foundations  must  solidly 
rest  on  the  performance  of  duties  so 
ordinary  that  to  impatient  minds  they 
seem  commonplace.’ 

“The  moral  is:  Be  truthful  in  adver¬ 
tising.” 


FROM  RURAL  PAPER  TO 
HEARST  MANAGER 


James  A.  Callahan,  who,  as  Editor  & 
Publisher  lately  had  the  pleasure  of 
announcing,  was  recently  made  business 
manager,  as  well  as  advertising  manager 
of  the  San  Francisco  Examiner,  received 
his  first  advertising  experience  at  Wa- 


James  a.  Callahan 

'seca,  Minn.,  about  eighteen  years  ago. 
He  left  there  to  enter  the  publicity  de¬ 
partment  of  the  Bell  Telephone  Company 
of  Minneapolis,  Minn.,  and  was  appoint¬ 
ed  advertising  manager.  After  three 
years  in  that  position,  Mr.  Callahan  went 
to  Grand  Forks,  N.  D.,  as  advertising 
manager  of  the  Times,  and  when  that 
paper  was  merged  with  the  Evening 
Herald  he  became  advertising  manager 
of  the  Morning  Herald  &  Evening 
Times. 

Mr.  Callahan’s  next  step  was  his  re¬ 
turn  to  Minneapolis  in  1912  to  accept 
the  position  of  assistant  advertising  man¬ 
ager  of  the  Minneapolis  Journal.  He 
continued  in  that  capacity  until  1916,  re¬ 
signing  to  become  advertising  manager 
of  the  San  Francisco  Examiner,  which 
position  he  held  when  Mr.  Hearst  ap¬ 
pointed  him  to  act  also  as  business  man¬ 
ager. 

“Cal” — as  he  is  familiarly  known — al¬ 
though  now  weighted  down  with  the 
well-known  arduous  and  multifarious 
duties  of  business  manager,  continues 
to  exercise  direct  supervision  of  the  ad¬ 
vertising  department  of  the  Examiner 


C.  A.  McCulloch  in  Big  Transaction 
Chicago,  July  22. — Charles  A.  McCul¬ 
loch,  a  former  newspaper  man  who  has 
been  connected  at  various  times  with  the 
Tribune,  Post  and  Journal,  has,  in  asso¬ 
ciation  with  J.  Ogden  Armour  and  John 
R.  Thompson,  purchased  the  Parmelee 
Transfer  Company  from  John  C.  Shaf¬ 
fer,  owner  of  the  Evening  Post  and  In¬ 
diana  Star  League  Newspapers,  and 
John  J.  Mitchell. 


WISCONSIN! 

“A  STATE  OF  MIND” 

pERHAPS  it  will  be  news 
to  you  that  Wisconsin  built 
a  line  of  ocean  ships  for  the 
war  that  would  stretch  out  two 
miles  stern  to  bow. 


One  Wisconsin  yard  alone  delivered  to 
the  Emergency  Fleet  Corporation  dur¬ 
ing  1918,  twelve  ocean  carriers  of  3,500 
tons  dead  weight  each. 


Fifteen  other  vessels  between  3,100  and 
4,200  tons  were  also  produced,  in  other 
yards,  and  tugs,  patrol-boats,  and  sub¬ 
marine  chasers  galore. 


Yes,  Wisconsin  is  a  manufacturing  state 
as  well  as  an  agricultural  state;  above  all, 
it  is  a  “STATE  of  MIND.” 


If  you  have  something  that  deserves  to  be 
bought  and  will  advertise  it  in  the  daily 
newspapers,  of  course,  Wisconsin  will 
buy  it. 

In  Wisconsin  the  “word  to  the  wise”  can 
he  best  said  in  the  dailies: 


Papers 

Circula¬ 

tion 

Rate  for 
5,000  line* 

Beloit  News  (E) . 

6,593 

.02 

Eau  Claire  Leader-Telegram  (M&E&S) 

9,042 

.027 

Fond  du  Lar  Commonwealth  (E). ..’... 

•6,037 

.025 

fCreen  Bay  Press  Gazette  (E) . 

11,011 

.025 

Kenosha  News  (E) . 

5,221 

.0143 

La  Crosse  Tribune-Leader  Press  (E&S) 

13,567 

.035 

Madison,  Wisconsin,  State  Journal  (E) 

tl4.689 

.035 

Madison,  Wisconsin,  State  Journal  (S). 

tl0,891 

.03 

Milwaukee,  Wisconsin-News  (E) . 

•62,000 

.10 

Milwaukee  Journal  (E) . 

113,830 

.14 

Milwaukee  Journal  (S) . 

93,830 

.14 

Milwaukee  Sentinel  (M&E) . 

81,752 

.11 

Milwaukee  Sentinel  (S) . 

67,162 

.11 

Racine  Journal  News  (E) . 

7,666 

.025 

Sheboygan  Press  (E) . 

6,693 

.0214 

Superior  Telegram  (E) . 

15,152 

.035 

Wausau  Record-Herald  (E) . 

5,353 

.01785 

(rovernment  Statements  April  1,  1919. 
’Publisher’s  Statement,  April  1,  1919. 
tA.  B.  C.  Statement,  April  1,  1919 
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Editor  &  Publisher  for  July  24,  1919 


CIRCULATION  NOTES 


The  ticket  scalpers  did  not  have  a 
chance  to  do  business  with  the  happy 
newsboys  who  were  the  guests  of  the 
Portland  (Me.)  Express-Advertiser  at 
the  big  Robinson  Circus,  for  the  medium 
of  admission  was  an  indelible  stamp 
on  the  back  of  the  right  hand  of  each 
of  the  youngsters. 


As  the  result  of  successfully  greeting 
the  R-34  Hritish  trans-Atlantic  airship, 
in  an  airplane  when  it  recently  arrived 
at  M incola,  L.  I.,  the  Brooklyn  (X.  Y.) 
Daily  Eagle  expects  shortly  to  deliver 
newspapers  by  air  to  towns  on  Long 
Island,  as  an  experiment  to  test  the 
practicability  of  such  a  permanent  ser¬ 
vice. 


The  Portland  (Me.)  chief  of  police  is 
working  on  a  plan  to  revive  the  effect  of 
the  old  ordinance  regulating  the  sale  of 
newspapers  on  the  streets  by  newsboys, 
charging  that  children  from  five'  to  10 
years  of  age  are  being  allowed  to  sell 
the  papers  without  the  slightest  sem¬ 
blance  of  regulation  of  any  kind. 


“When  the  circulation  manager’s 
away  the  assistants  will  play.”  This 
parody  on  the  old  adage  came  particu¬ 
larly  true  in  the  office  of  the  Phoenix 
(.\riz.)  Republican  recently  while  Oliver 
King,  circulation  manager  was  attending 
the  I.  C.  W.  A.  meeting  in  Buffalo,  and 
the  assistants’  playing  took  the  form  of 
a  one-day  drive  for  subscribers.  The 
result  was  that  the  Republican’s  circula¬ 
tion  climbed  135  in  the  one  day.  Ray 
Kane  and  Harry  Orcutt  carried  out  the 
drive  all  by  themselves,  with  one  solici¬ 
tor  and  the  paper’s  carrier  boys  as  the 
drive  workers. 


-An  “.Aerial  Extra”  of  the  Topeka 
State  Journal  was  thrown  from  an  air¬ 
plane  over  the  city  July  10  by  W.  G. 
Clugston,  a  staff  member.  It  was  the 
first  newspaper  to  be  so  circulated  to 
Topekans. 


C.  E.  Story,  city  district  manager  for 
the  Des  Moines  Register  and  Tribune, 
is  spending  a  two  weeks’  vacation  on  the 
shores  of  Lake  Michigan. 


Earl  R.  Foster,  circulation  manager 
of  the  Des  Moines  News,  has  been  vis¬ 
iting  the  Scripps  McRae  papers  in  Cleve¬ 
land,  Columbus  and  Cincinnati. 


Fifty  carriers  of  the  Indianapolis  Star 
were  taken  for  a  week’s  outing  to  W’eb- 
ster  Lake  as  a  reward  for  excellent  serv¬ 
ice  throughout  the  past  year.  This  was 
the  sixth  outing  party  of  carriers. 


L."  C.  O’Brien,  formerly  with  the  In- 
diana|)olis  News,  Cincinnati  Times-Star, 
St.  Louis  Star  and  San  .Antonio  Ex¬ 
press.  is  now  in  charge  of  the  reorga¬ 
nized  circulation  department  of  the 
Okmulgee  (Okla.)  Times. 


When  the  Providence  (R.  I.)  street 
car  men  went  on  strike  last  week,  the 
newspai'ers  were  set  to  handle  the  cir¬ 
culation  situation.  In  place  of  sending 
bundles  via  the  electric  cars,  automobiles 
were  used.  One  paper  used  a  motor¬ 
cycle  to  carry  paj^ers,  while  another 
pressed  a  motorcycle  into  use  for  re¬ 
porters. 


Through  a  newly  perfected  plan  the 
Baltimore  morning  newspapers  are  sav¬ 
ing  ‘everal  hours  in  their  deliveries  on 
the  Eastern  Shore  where  they  have  a 


very  large  circulation,  which  heretofore 
was  reached  by  trains  up  to  Wilmington 
and  thence  back  along  the  peninsula. 
.Vow  the  papers  are  bundled  into  auto 
trucks,  which  carry  them  to  Annapolis, 
from  which  they  are  ferried  across  the 
C  hesapeake  Bay  and  distributed  by  the 
trucks. 


To  keep  in  touch  with  the  newsboys 
ihe  Des  Moines  Capital  furnished  Dave 
I'idler,  street  circulator,  to  the  General 
Xewsboys  Club  for  one  week  as  boxing 
instructor.  F'idler  is  known  as  the  lead¬ 
ing  newslioy  boxer  of  the  middle  West. 
The  annual  outing  of  the  Des  Moines 
newsies  was  held  recently  at  “The 
l.e<lgcs,”  near  Boone,  la.,  the  State  camp 
of  the  Boy  Scouts.  To  show  their  ap¬ 
preciation  of  the  outing  the  newsies  dug 
an  innnen.se  well  for  the  camp  grounds, 
which  now  furnishes  the  camp  with  fine 
drinking  water. 


The  Des  Moines  Sunday  Capital  is 
now  printing  the  two  outside  pages  of 
its  rotogravure  in  green  ink.  It  also  car¬ 
ries  a  peach  colored  sporting  section  each 
Sunday,  which  is  in  keeping  with  its 
“l)each  sports  edition”  on  the  daily  Cap¬ 
ital.  Both  have  been  very  popular  with 
ihe  readers  according  to  Messrs.  Leg¬ 
gett  and  Ward,  in  charge  of  the  country 
and  city  circulation  departments,  respec¬ 
tively. 


The  Houston  Chronicle’s  picture  grav¬ 
ure  section  last  Sunday  featured  the 
local  Boy  Scouts  organization  and  it 
jtroved  a  very  popular  edition.  A  full 
page  was  given  to  the  local  troops  and 
showed  them  in  all  their  activities.  The 
"Inquiring  Reporter”  column  also  con¬ 
tinues  to  maintain  high  interest.  Every 
day  the  reporter  asks  five  persons  chosen 
at  random,  in  his  rounds  of  the  streets, 
a  leading  question,  sometimes  on  a  topic 
of  the  day,  sometimes  on  rather  personal 
matters,  as  for  instance,  what  would  you 
do  if  you  were  a  boy  again?  The  replies 
are  published. 


The  “Daily  Laugh  Column”  is  a  pop¬ 
ular  innovation  on  the  Houston  Chron¬ 
icle.  Contributions  are  accepted  and,  if 
of  sufficient  merit,  the  contributor  is 
paid  $1. 


Fred  M.  Smith,  formerly  of  the  coun¬ 
try  circulation  department  of  the  Des 
Moines  Capital,  has  become  circulation 
manager  of  the  Fargo  (N.  D.)  Courier- 
News. 


The  Buffalo  Times  held  a  “Kids’  Day” 
at  Erie  Beach,  July  14.  .A  coupon  from 
the  Times  was  good  for  a  free  round 
trip  to  the  resort  for  any  schoolboy  or 
girl  under  14  years.  .A  prize  baby  show 
has  also  made  a  decided  hit  for  the 
Times  with  Buffalo  people. 


The  Portland  (Ore.)  Journal  pro¬ 
moted  an  automobile  excursion  from 
Portland  to  X’ancouver,  B.  C.,  for  the 
annual  convention  to  the  Interstate 
Realty  .Association,  July  18,  19  and  20. 


Reason  Results 

The  merchants  of  Wash¬ 
ington,  D.  C.,  usually  use 
more  space  in 

than  in  the  other  three 
papers  combined 


.About  1(X)  realty  dealers  and  their  fam¬ 
ilies  were  guests. 


In  the  Atlanta  Sunday  American  of 
July  13  there  appeared  a  new  depart¬ 
ment  which  readers  will  see  regularly  in 
the  future  unless  Atlanta  Boy  Scouts 
start  things  they  can’t  finish  and  they 
have  never  done  that  yet.  The  young¬ 
sters  will  write  their  page,  work  for  it 
and,  with  only  the  technical  assistance  of 
a  newspaper  man,  will  edit  it  themselves. 


The  -Atlanta  Georgian  has  published 
the  Peace  Treaty  complete  and  distrib¬ 
uted  it  in  connection  with  all  editions  of 
Thursday. 


The  Metropolitan  News  Company  en¬ 
tertained  the  circulation  managers  of 
(ireaier  New  A’ork  at  dinner  in  honor 
of  the  opening  of  its  new  building  at 
47-53  Chrystie  street. 


Vernon  S.  Batty,  circulation  manager 
of  the  Gloversville  (N.  Y.)  Leader- 
Republican,  has  succeeded  F.  Ernest 
Hinckley  as  circulation  manager  of  the 
Gloversville  Morning  Herald. 


The  Schenectady  (N.  Y.)  Union-Star 
is  conducting  a  six  weeks’  circulation 
campaign,  offering  four  automobiles  and 
48  other  prizes.  Ten  per  cent  cash  com¬ 
missions  are  given  all  who  fail  to  win  a 
prize. 


The  Fall  River  (Mass.)  Evening 
Herald  issued  a  Welcome  Home  edition 
July  3,  consisting  of  36  pages  of  interest¬ 
ing  text  and  advertising.  The  general 
manager,  Edward  Gans,  formerly  of 
Editor  &  Pubusher,  has  been  treating 
the  people  of  Fall  River  to  a  succession 
of  newspaper  stunts  of  the  up-and-going 
kind. 


Louis  Silverman,  15  years  old,  a  St. 
Louis  newsboy,  won  the  Missouri  Uni¬ 
versity  scholarship  in  competition  with 
three  other  high  school  graduates.  He 
will  enter  the  department  of  engineer-, 
ing.  The  scholarship  carries  with  it  an 
allowance  of  $150,  payable  in  install¬ 
ments,  the  first  year. 


Jane  Marie  Hall,  of  the  circulation 
department  of  the  Dmaha-World-Herald, 
was  married  to  Dap  J.  Harmon,  Jr., 
July  1. 


Bert  Bowman  has  resigned  as  country 
circulator  for  the  St.  Paul  Dispatch- 
Pioneer  Press  to  handle  western  circula- 


tiyoutiwarket 

The  Indianapolis  Radius  can  be  covered 
with  minimum  expense.  It  is  dominated 
by  one  paper  which  can  create  consumer 
demand,  and  command  dealer  and  jobber 
co-operation.  Try  out  your  product  in 
the  Indianapolis  Radius  through 

me 

fNDlANApoliS  News 

Chofter  Member  A.  B.  C. 

Foreign  Repreieraatiyes 

Dan  A  Carroll.  Tribune  Bldg..  New  York 
J.  E.  Luts,  First  Nat.  Bank  Bldg.. Chicago 


U.  S.  P.  O.  Report 

For  the  period  ending  April  1,  1919, 
Average  Daily  and  Sunday  Circulation 

76,652 

New  Orleans  Item 

Enjoys  the  largest  afternoon  and 
Sunday  net  paid  circulation  of  any 
newspaper  published  in  the  entire 
South. 


tion  of  the  Metropolitan  Magazine.  He 
and  P.  W.  Blake,  former  city  circulator 
of  the  Omaha  Daily  News,  will  estab¬ 
lish  an  agency  under  the  Rhoads-War- 
field  Company  of  Omaha  and  cover  Min¬ 
nesota,  Wisconsin,  northern  Iowa  and 
eastern  South  Dakota. 


Ralph  Pryne,  formerly  in  temporary 
charge  of  circulation  for  the  St.  Paul 
Dispatch-Pioneer  Press,  has  been  trans¬ 
ferred  to  what  is  known  as  the  New 
Business  branch  of  the  advertising  de¬ 
partment  of  those  papers. 


John  A.  McNeil,  former  circulation 
manager  of  the  Bridgeport  (Conn.) 
Evening  Herald,  and  Mrs.  McNeil  will 
spend  the  summer  in  St.  Louis  and  the 
winter  in  California. 


The  .St.  Paul  Dispatch-Pioneer  Press 
offers  a  trophy  to  the  playground  win¬ 
ning  the  greatest  number  of  points  in 
a  field  meet  to  be  held  in  August,  and 
a  medal  to  the  boy  or  girl  winning  the 
highest  number  of  points  in  each  of  ten 
classes.  The  papers  co-operate  with  the 
city  Department  of  Parks  and  Play¬ 
grounds.  Four  thousand  youngsters  will 
contest. 


Stuart  Carroll,  circulation  manager  of 
the  Stars  &  Stripes,  will  continue  in 
Paris  for  some  time,  where  he  is  en¬ 
gaged  in  the  publishing  business. 

Simmons  Heads  Georgians  ' 
Monroe,  Ga.,  July  17. — The  Georgia 
Press  Association  closed  its  convention 
today  by  electing  the  following  officers; 
President,  J.  Kelly  Simmons,  McRae; 
W.  G.  Sutlive,  Savannah  Press,  first 
vice-president ;  C.  D.  Rountree,  Wrights- 
ville  Headlight,  second  vice-president; 
Ernest  Camp,  Monroe  Tribune,  third 
vice-president ;  C.  E.  Benns,  Butler  Her¬ 
ald,  secretary;  J.  J.  Howell,  Cuthbert, 
treasurer;  and  Hal  M.  Stanley,  Dublin, 
corresponding  secretary.  It  is  the  17th 
term  in  office  for  Mr.  Stanley,  who  is 
also  state  labor  commissioner.  Next 
year’s  meeting  will  be  held  at  Carrollton. 

Paper  Cost  Experts  Meet  Tomorrow 
The  executive  committee  of  the  Cost 
.Association  of  the  Paper  Industry  will 
hold  a  meeting  at  the  New  York  head¬ 
quarters.  18  East  41st  street,  on  July 
24,  at  10  A.  M. 


Photogravure  Advertising 
25c  line 

8  page  nipplement 
Every  Swday 

19^0  i9lam00 
Sunday 
iRpgtater 

lOfiOO  l^et  Paid  Circulation 
I.  A.  Klein,  New  York— John  Glass,  Chicago 


The 

Pittsburgh 
Post 


has  the  sec¬ 
ond  largest 
morning  and  Sunday  cir¬ 
culation  in  Pittsburgh. 


tective 


cam- 


HEninrielviff 

GET  THE  FEATURES  THAT  HAVE 
WON  THE  BIGGEST  AUDIENCE 
Write  u*  lor  sample*  of  our  col¬ 
ored  comics,  daily  and  SuDdsgr 
pages  in  black  and  colors. 

Newspaper  Feature  Service 
M.  KOENIGSBERG,  Manser 
241  WEST  58TH  ST.  NEW  YORK 


MAKE  MANY  PROTESTS 
ON  N.  Y.  STATE  MAIL 

Farmers,  Business  Men,  Private  Citizens 
and  Post  Office  Employes  Lay  Com¬ 
plaints  Against  Service  Before 
Department  Investigators 

S.VLEM,  X.  \  .,  July  23. — Hearings  con¬ 
ducted  here  this  week  in  the  investiga¬ 
tion  of  rural  mail  delivery  conditions  re¬ 
sulted  in  an  avalanche  of  complaints  by 
farmers  and  employes  of  the  postal  serv¬ 
ice.  Farmers  from  several  points  in 
Washington  county  complained  that  they 
were  without  mail  delivery  for  three  or 
four  days  at  a  time. 

Rural  delivery  carriers  declared  they 
were  unable  to  cover  the  routes  assigned 
them  by  the  postal  department. 

Inspector  Dow  heard  the  complaints, 
and  announced  he  will  forward  his  re¬ 
port  to  Washington. 

Hundreds  of  newspaper  editors,  civic 
leaders  and  private  citizens  attended  the 
hearing  at  Hudson  Falls,  July  16,  and 
heard  of  the  woefully  inefficient  system 
in  vogue  in  post  offices  in  that  vicinity. 
Mr.  Dow  listened  to  the  complaints, 
making  notations,  and  promised  that  all 
would  he  investigated  and  reported  to 
the  i)ostal  department. 

Woeful  Inefficiency 

One  of  the  most  striking  incidents  of 
the  hearing  was  the  testimony  of  a  resi- 


THIRD  WAR  MEDAL  AWARDED  r, 

TO  M.4J.  ADLER  FOR  GALLANTRY 
_ (C, 

Major  Julius  O.  .Adler,  306th  Infantry  oi 

and  of  the  Xew  York  Times  manage-  I'less  em. 


PRES.  WILSON  CONCEDED 
TO  SAVE  ALLIES 

(Continued  from  Page  5.) 
out  for  ourselves,  just  as  they  do,  God 


ment,  was  decorated  again  Monday  for 
gallantry  in  action,  when  Col.  .A.  Sapelli, 


Preparedness  for  U.  S. 

Particularly,  we  must  have  just  as 
lug  a  navy  as  they  or  anybody  else  has. 
We  owe  that  to  our  self-respect,  as  well 
as  to  our  coast  line.  They  must  scale 
down  or  we  scale  up.  Without  naval 
equality  this  foolish  old  world  won’t  pay 
much  attention  to  our  desire  for  justice 
and  peace. 

The  kind  of  altruism  which  the  old 
world  singecats  admire  is  altruism  with 
a  kick  in  it.  Good  advice  without  a 
navy  is  mere  impudence.  We  mustn’t 
offend  our  European  friends  in  this  way. 

Then  we  must  have  universal  military 
training  and  service,  not  only  as  a  pro- 


MORGAN  GOES  TO  BIRMINGHAM 

Will  Fill  New  Advertisers’  Service  Post 
on  the  News 

Birmingham,  .Ala.,  July  26. — To  ren¬ 
der  more  efficient  service  to  its  advertis¬ 
ers  the  News  has 
created  the  posi¬ 
tion  of  office  and 
promotion  mana¬ 
ger  and  appoint¬ 
ed  Cole  E.  Mor¬ 
gan  to  fill  this 
post. 

Mr.  Morgan 
comes  from  the 
Louisville  Cou¬ 
rier-Journal  and 
Times,  of  which 
he  was  promo- 
t  i  o  n  manager. 
Cole  E.  Morgan  ^1,^1  he 

conducted  suc- 


peace  measure,  but  as  a  measure  promotion 


to  promote  .American  citizenship  and 
preserve  the  spirit  of  American  national¬ 
ism — the  real  victory  won  by  us  for  our¬ 
selves  in  this  war. 

Favors  League  of  Nations 


paigns,  immediately  following  the  armis¬ 
tice  last  winter  and  through  the  spring 
and  early  summer  of  1919. 

Before  going  to  Louisville,  Mr.  Mor¬ 
gan  for  eight  years  was  connected  with 


I  began  last  autumn  by  being  for  editorial  and  later  the  advertising 
these  things  only,  and  against  the  League  ‘lepartments  of  the  Atlanta  Geor^gian 
of  Xations,  but  I  have  been  drawn  to-  ^e  entered  the  Army  Y.  M.  O  .A. 


M.xjor  Julius  O.  .Adler 

Italian  Colonial  Troops,  representing 
King  Victor  Emmanuel  of  Italy,  pinned 
'he  coveted  Italian  \\  ar  Cross  upon  his 
breast. 

The  citation  shows  that  the  King  him- 


ward  the  broad  view.  I  want  to  see  s^***^®  **  airecti 
.America  go  out  into  the  world  and  help,  nes.see  during  th 

not  so  much  for  the  others  as  for  our-  ^5  "^1 

yglygj  tions  on  Knox> 

That’s  the  way  to  keep  ourselves  alive.  ^I^iriphis  papers. 

There  have  been  nations  almost  as  great  - 

as  we.  Most  of  them  died  from  the  in-  ^ 

growing  and  down-breeding  effects  of  1^1 

narrow  selfishness.  Let’s  be  game  in  X  1  C  ' 


service  as  director  of  publicity  in  Ten- 
iies.see  during  the  war.  At  other  times 
he  occupied  important  editorial  posi¬ 
tions  on  Knoxville,  Chattanooga  and 


dent  of  the  Cambridge  section,  who  said  ^  recomrnended  the  award  of  the  country  to  try  the  other  plan  under 
that  often  at  8  o’clock  at  night  the  car-  cross  to  Major  Adler,  although  you  did  ,]ie  enlightened  and  safe  leadership  of 
rier  passed  his  house,  bound  for  the  post  oot  fight  on  Italian  soil,  but  distin-  ^le  man  who  is  today  everywhere  rec- 
office  at  Cambridge  after  his  day’s  de-  Kuished  yourself  gallantly  in  action  for  ognized  as  the  world’s  leader — Mr.  Wil- 
livery  work  was  completed.  The  post  the  cooimon  cause. 

office  was  7  nr  8  miles  awav  from  that  ^aior  Adler  said  he  had  no  idea  why  - 


New  Era 
Features 


office  was  7  or  8  miles  away  from  that  ^'‘aior  .\uier  said  tie  iiad  no  idea  wny 
point  and  the  carrier  still  had  the  mail  should  be  decorated,  unless  the  King 
he  picked  up  during  the  day.  This  was  reference  to  that  little  affair  out- 


bad  enough  in  the  summer,  with  excel¬ 
lent  weather  conditions,  but  under  the 


side  of  St.  Jnvin.” 


Preacher  Files  Libel  Suits 
CoNCORDi.x,  Kan.,  July  23. — Charges  of 


Major  Adler  also  has  the  Distin-  criminal  libel  have  been  filed  against 


present  plan  the  man  will  be  obliged  to  Suished  Service  Cross  and  the  Croix  de  Ray  Gree,  editor  of  the  Concordia  Blade- 


go  over  the  same  route  in  the  winter,  ,,  „  ,  ,  Empi 

with  even  greater  delays.  Gol.  Wilber  E.  Wilder,  commandant  Jamestown  (Kan.)  Optimist,  by  Rev.  F. 

T>  •  c  ,  .  of  the  New  A’ork  Recruiting  District,  R.  Beers,  pastor  erf  the  Baptist  church 

esigna  10ns  o  pos  mas  ers,  carrier  Major  Adler  farewell  as  a  soldier  here.  The  suit  is  the  outcome  of  a 

an  o  er  agen  s  o  le  pos  a  epa  bade  him  take  into  civilian  life  the  “parable”  printed  in  the  two  papers  some 

men  were  genera  roug  ou  e  sec  admirable  (|ualities  he  had  displayed  as  time  ago,  relating  how  a  certain  pastor, 
tion,  witnesses  testified.  Since  May  1.  Colonel  and  the  unnamed  h^d  asked  the  share  of  profits 

when  he  present  working  conditions  ^  J  ^ 

were  placed  in  operation,  scores  o  car-  ^  ^ 

riers  have  quit,  and  in  many  cases  dou-  publisher  of  the  Xew  York  Times.  , - , 

bling  up  has  been  practiced,  with  the  ^1  I 


Empire,  and  Fred  Cook,  editor  of  the 


result  that  conditions  were  even  worse, 
with  one  man  doing  several  men’s  work. 


Maine  Publishers  Entertained 

Portland,  Me.,  July  17. — Members  of 
the  Maine  Daily  Newspaper  Publishers’ 
Association  held  their  quarterly  meeting 
at  Bath,  yesterday,  as  guests  of  Frank 
B.  Nichols,  publisher  of  the  Daily  Times. 
The  publishers  were  taken  in  automo¬ 
biles  to  New  Meadows  Inn.  where  they 
enjoyed  a  shore  dinner.  T.ater,  they 
made  an  automobile  tour  of  the  city. 


A.  O.  Reinhart  Retires 
Hazelton,  Pa.,  July  23. — .A.  O.  Rein¬ 
hart  retired  from  the  Plain  Speaker  or¬ 
ganization  yesterday  after  21  years’  serv- 
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That  Are  Real  Subscription  Producers 
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Fifty  leading  newspaper  pub¬ 
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Editor  &  Publisher  for  July  24,  1919 


LONDON  TIMES  ISSUES 
SPECIAL  U.  S.  EDITION 


Historic  Effort  in  Cause  of  Anglo>Aineri> 
can  Friendship — Produced  in  4th  of 
July  Special  Edition — Editorial 
Exchange  Endorsed 


By  Herbert  C.  Ridout, 

London  Editor  Editor  &  Pubusrir. 

London,  July  5. — That  Anglo-Ameri¬ 
can  amity  is  in  the  course  of  becoming 
a  living  reality  of  tangible  force  and 
influence  is  quite  apparent  from  the  in¬ 
creasing  attention  being  paid  to  Ameri¬ 
can  interests  and  news  by  the  British 
newspapers,  the  latest  evidence  being  the 
fine  American  number  of  the  London 
Times  issued  on  July  4. 

The  special  edition  must  have  been  a 
thing  of  joy  to  Lord  Xorthcliffe,  who 
has  made  it  almost  his  life  work  to  form¬ 
ulate  a  spirit  of  understanding  and  com¬ 
munion  fjetween  the  United  States  and 
Great  Britain,  -for  it  typifies  in  print  the 
great  publisher’s  ideals  and  aspirations 
in  creating  a  bond  of  union  between  the 
two  Knglish-speaking  countries. 

A  50-Page  Edition 

The  publication  took  the  form  of  a 
separate  22-page  supplement,  full  Times 
size,  presented  with  the  day’s  ordinary 
issue,  which  by  reason  of  the  bulky 
.\merican  element  therein  had  to  be  en¬ 
larged  to  28  pages,  making  in  all  a  50- 
page  number,  this  I  believe  to  be  a  record 
in  British  daily  newspaper  production 
and  well  worthy  of  the  historic  occasion. 

Notable  contributions  from  men  of 
light  and  leading  in  both  countries  went 
to  make  a  unique  review  of  American 
progress  with  a  friendly  touch  that  be¬ 
spoke  a  delightful  sympathy  with  the 
Anglo-Saxon  cause. 

An  article  of  exceptional  value  and 
interest  was  one  by  James  Keeley  on 
“The  Newspaper  Press,’’  in  which  he  en¬ 
dorses  the  suggestion  first  printed  in 
Editor  &  Publisher  for  an  exchange  of 
staffs. 

That  the  suggestion  should  be  given 
this  publicity  under  the  aegis  of  the 
Times  prompt^  the  belief  that  Lord 
Northcliffe  may  fie  one  of  the  first  to 
give  it  concrete  realization. 

U.  S.  Advertiseri 

.\mcrican  advertisers  loomed  large  in 
this  Times  edition,  and  for  their  con¬ 
tribution  to  the  commercial  interchange 
—no  small  part,  indeed,  of  the  success¬ 
ful  establishment  of  international  rela¬ 
tions— their  identities  deserve  recording. 
British  advertisers  were  also  well  repre¬ 
sented.  -American  users  of  space  in¬ 
cluded  the  financial  houses  of  Brown 
Brothers  &  Co.  (New  York).  First  Na¬ 
tional  Bank  of  Boston,  Guaranty  Trust 
Company  of  New  A  ork,  .American  In¬ 
ternational  Corporation  (New  \ork), 
Speyer  &  Co.,  Pritchitt  &  Co.,  Anglo- 
South  -American  Bank,  Bernhard,  Scholle 
&  Co.,  Harris  Forbes  &  Co.,  J.  H.  Bache 
&  Co.,  and  Blair  &  Co.,  all  of  New  York, 
the  Philadelphia  Fourth  Street  National 
Bank,  Merchants-La  Clcde  National 


Bank  of  St.  Louis,  West  &  Co.  (Phil¬ 
adelphia),  Washington  Loan  &  Trust 
Co.,  and  the  Old  Colony  Trust  Co.,  of 
Boston,  Mass. 

Miscellaneous  national  advertisers  in¬ 
cluded  Armour  &  Co.,  Ltd.,  Libby,  Mc¬ 
Neill  &  Libby,  Northwest  Trading  Co., 
Ltd.  (Seattle),  the  Cities  Service  Co. 
(Henry  L.  Doherty  &  Co.,  Wall  Street, 
New  York),  who  used  a  whole  page  re¬ 
lating  to  their  petroleum  enterprise. 
Chapman,  Ltd.,  exporters  (New  York), 
Bowring  &  Co.  (New  York),  the  John 
McE.  Bowman,  Hotels  Biltmore,  Com¬ 
modore.  Belmont,  Murray  Hill,  Ansonia 
and  Manhattan,  of  New  York,  being  fea¬ 
tured  in  a  whole  page  (the  design  of 
which  bore  the  imprint  of  the  Bryant 
Advertising  Corporation,  New  York), 
while  Cyrus  H.  K.  Curtis  in  a  page  ad¬ 
vertisement  printed  a  message  to  the 
British  business  man  urging  him  to  culti¬ 
vate  the  American  field,  pointing  the  op¬ 
portunities  of  the  national  market  there, 
Philadelphia  as  the  second  largest  mar¬ 
ket  in  the  U.  S.,  and  the  Public  Ledger 
as  the  means  to  open  the  market. 

Idea  for  U.  S.  Newspapers 

The  whole  edition  was  a  stupendous 
triumph  of  which  not  merely  the  Times 
may  be  proud  but  British  journalism  as 
a  whole  is  mighty  proud,  and  as  an  ef¬ 
fort  on  behalf  of  the  cementing  of 
Anglo-American  friendship  it  is  his¬ 
toric. 

It  only  requires  one  or  two  of  your 
American  newspapers  to  return  the  com¬ 
pliment  by  issuing  an  All-British  num¬ 
ber,  placing  before  the  American  people 
a  record  of  British  achievements  and 
sentiments — covering  in  a  general  way 
what  Editor  &  Publisher’s  own  Inter¬ 
national  Number  covered  from  a  news¬ 
paper  point  of  view.  The  fairway  to  an 
open  understanding  would  be  cleared  and 
the  nations  brought  closer  together  on 
our  side  of  the  .Atlantic. 


URGES  HOME  ADVERTISING 
IN  LOCAL  PAPERS 
(Continued  from  Page  13.) 
newspaper  for  a  year,  the  chances  are 
the  campaign  would  arouse  nation-wide 
interest  because  of  its  practical  results. 

A  campaign  of  this  kind  to  be  a 
whirlwind  of  a  success  must  have  real 
energy  and  actual  cash  back  of  it.  And 
it  must  be  on  a  yearly  basis,  with  copy 
changed  regularly.  There  is  a  differ¬ 
ence  between  running  a  standing  card 
about  the  town  and  a  bang-up  reason- 
why  talking  advertisement.  A  live,  wide¬ 
awake  town  wants  the  kind  of  advertise¬ 
ments  that  say  something,  and  say  some¬ 
thing  different  every  day. 

Make  the  Home  People  Proud 

Men  who  travel  a  great  deal  know 
very  little  about  the  towns  they  pass 
through.  Impressions  they  receive  from 
the  car  windows  are  not  to  be  depended 
upon.  Often  a  town  does  not  sell  well 
when  viewed  from  the  window  of  a 
passing  train,  yet  it  may  have  every¬ 
thing  to  offer  a  prospective  citizen  or 
factory-locator. 

Men  who  travel  talk  a  great  deal 
about  towns,  and  the  advertising  town 
is  sure  to  receive  the  additional  word- 
of-mouth  advertising  which  would  re¬ 
sult  from  the  interest  its  local  advertise¬ 
ments  would  arouse. 

Everj’  American  town  has  an  interest¬ 
ing  story  to  tell.  It  should  tell  its  story 
in  detail,  and  keep  repeating  that  story 
until  it  becomes  as  well  known  as  any 
nationally  advertised  product.  And,  the 
place  to  begin  telling  that  story  is  in 
the  local  newspaper,  so  that  its  people 
will  learn  why  they  should  be  proud  of 
their  own  home  town,  and  why  the  story 
should  be  sent  into  the  outside  world 
through  the  combined  efforts  of  every 
citizen. 


HIS  HOBBY  IS  STARTING 
ADVERTISING  CLUBS 

John  H.  Rennard,  advertising  man¬ 
ager  of  the  Marietta  Paint  &  Color  Com¬ 
pany,  of  Ohio,  is  also  president  of  the 
Advertising  Club  of  Marietta,  which  he 
organized.  He 
always  has  been 
active  in  adver¬ 
tising  club  work 
and  was  founder 
and  president  of 
the  Wheeling 
(W.  Va.)  Adver¬ 
tising  Club.  Be¬ 
fore  taking  up 
advertising  he 
was  a  reporter 
on  the  Wheeling 
.News  and  later 
J.  H.  Rennard.  became  news  edi¬ 
tor  of  the  Wheel¬ 
ing  Intelligencer.  He  has  also  served 
as  chairman  of  the  vigilance  committee 
of  the  Pittsburgh  Publicity  Association. 


$1,000,000  to  Boom  Chicago 
Chicago,  July  22. — The  ‘“Chicago 
Boosters”  are  perfecting  plans,  endorsed 
at  a  recent  meeting,  to  spend  $1,(X)0,(XX) 
during  the  next  four  years  in  an  adver¬ 
tising  campaign  for  the  city.  The  pur¬ 
pose  of  the  campaign,  as  outlined  by 
William  D.  Mejunkin,  with  whom  it 
originated,  is  to  “remove  the  stigma 
falsely  attached  to  the  name  of  Chicago 
by  other  cities,  largely  through  misrep¬ 
resentations  in  their  press.” 


Florida,  Georgia  and  South  Carolina 
are  the  principal  producers  of  phos¬ 
phates  in  the  United  States. 


Will  ConcentTRte  on  “Sports’* 

Ottawa,  Ont..  July  21.— .An  innovation 
in  Canadian  newspaperdom  has  been  in¬ 
augurated  by  the  Journal  newspapers, 
this  city,  in  the  appointment  of  Capt. 
E.  B.  Archibald  as  associate  sporting 
editor  and  supervisor  of  amateur  recrea¬ 
tions  and  sports.  It  will  be  his  aim  to 
encourage  sport  purely  for  the  purpose 
it  serves  in  developing  health  and 
physical  fitness.  Captain  Archibald  is  a 
noted  Canadian  athlete. 


The  Biggest  Gain 

in  local  advertising  made  by  any 
Cleveland  paper  during  May,  1919, 
over  May,  1918,  was  shown  by 

THE  PLAIN  DEALER 

Largest  Morning  Circulation  Between 
New  York  and  Chicago 

The  PLAIN  DEALER  gained  22I,17S  lines 
o(  local  display  against  the  194330  lines 
of  the  second  paper. 


.Albert  William  Stone,  late  of 
Pueblo  Star-Journal,  has  joined  Denver 
Post  editorial  staff. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 
"The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the 
many  reasons  why." 

MEMBER  A.  B.  C. 

Foreign  Advertising  RePresentativet 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 
NEW  YORK  CHICAGO 


You  Cannot  Cover 
Mount  Vernon,  N.  Y., 
Without  Using  the 

DAILY  ARGUS 

The  only  newspaper  published  there.  It 
goes  into  every  home  in  that  section. 

Foreign  Representative, 

GEO.  B.  DAVID  &  CO., 

171  Madison  Ave.,  New  York 


Beloit,  Wisconsin 

MrtmimliUD  IB  ehirarter.  Is  i  dty  blgblr  Indostrlal- 
Iwd.  tbe  Isrpst  0(1  engiiie  fsrtoty  and  Urpst  wood 
norfclnc  suwhlnery  plant  In  the  world. 

THE  BELOIT  DAILY  NEWS  amn  the  City's  needs  so 
thorooitilr  that  MUwsukre  popers  do  not  rlreulate 
bere.  Vt  paid  rirenlattoo  6,500.  Rate  28c.  per 
lorb  Rat. 

D.  B.  WORTHINGTON.  Owner  k  Publlaber. 
Special  Representatives: 

C.  LOQAR  PAYNT  CO.  PAYNE.  Ri  aNg  k 
SMITH 

airafo.  Marqirtte  Bg.  ygrt.  5tb  Aee.  Be. 

Detroit,  Krrage  Be.  BoeUa.  AdirrUam  Be. 


LOS  ANGELES 

Evening  Herald 

Carries  a  greater  volume 
of  advertiging  than  any 
daily  on  the  Pacific  coast 

DAILY  CIRCULATION 
127,773 

Charter  Member  A.  B.  C. 


After  the  War — 
and  on  a  2c  Basis 

The  circulation  report  of  the  Louis¬ 
ville  Herald  to  the  U;  S.  Postoffice 
Dept.,  as  of  April  1,  1919,  shows 
the  following. 

DAILY  .  .  .  52,456 
SUNDAY.  .  .  48,767 
Average  Daily  &  Sun.  51,930 

Use  of  premiums  and  reduced  rate 
offers  to  mail  subscribers  were  all 
discontinued  in  August,  1918. 

The  Herald  has  the  largest  daily 
(morning)  and  the  largest  daily- 
Sunday  average  circulation  in 
Louisville. 

Herald  circulation  is  concentrated 
in  the  Louisville  trading  territory. 

The  Louisville  Herald 

Kentucky’s  Greatest  Newspaper 


l^fttahurg ;  Btapafth 

wiht  its  dominating  influence  ^ 
brings  advertisers  paying  re¬ 
sults. 

WALLACE  O.  BROOKE 
Brnowwlck  Building,  New  York 
THE  FORD-PARSONS  CO., 

People*  Oae  Building,  Cbictgo 
H.  C.  BOOK 

Real  Eitate  Truit  Building,  Pbtladelpbla 


New  Orleans  States 

Member  Audit  Biirenn  of  Clrcnlatloni. 

Sworn  Net  Paid  Circulation  for  6 
Months  Ending  April  1st,  1919 

43,701  Daily 

We  guarantee  the  largeat  whit#  bom* 
delivered  eveniog  circulation  in  the  trade 
territory  of  New  Oriran*. 

To  reach  a  large  majority  of  tbe  trade 
proapecta  In  the  local  territory  the  Statea 
la  the  logical  and  economic  medium. 
Circulation  data  aent  on  requeat. 

The  S.  C.  Beckwith  Special  Agcy. 

Sole  Foreign  Repreaentatlvea 
New  York  Chicago  St.  Loula 


Editor  &  Publisher  for  July  24,  1919 


57 


SOUTH’S  FARM  WEALTH 
MADE  BY  LOYALTY 


Georgia  Editor  Says  Government  Plea  for 

Food  Crops  Met  With  Response  That 
Brought  New  Strength  and 
Riches — A  Buying  Market 

The  State  of  Georgia,  long  regarded 
in  a  financial  way  only  as  a  land  of 
cotton,  bought  $40,000,000  worth  of 
Western  meat  in  1915,  reduced  it  to 
$25,000,000  in  1916,  and  this  year  will 
have  meat  to  sell  to  the  world,  accord¬ 
ing  to  reliable  authorities,  and  W.  T, 
Anderson,  president  and  editor  of  the 
Macon  Telegraph,  told  Editor  &  Pub¬ 
lisher  at  the  S.  N.  P.  A,  convention 
at  Asheville,  that  this  more  than  any¬ 
thing  else  indicates  why  manufacturers 
of  nationally  advertised  goods  have  en¬ 
tered  the  South,  knowing  it  is  now  pre¬ 
pared  to  buy  the  best  they  have  to  offer. 

Mr,  Anderson,  who  is  a  recognized 
student  and  authority  on  the  develop¬ 
ment  and  growth  of  the  South  during 
the  preliminary  period  of  coming  back — 
for  the  South  has  only  started — in  dis¬ 
cussing  conditions  this  week,  said : 

True  of  South  as  a  Whole 

“I  think  the  conditions  prevailing  in 
Georgia  are  generally  true  of  the  South 
as  a  whole.  In  1865  the  negroes  of  this 
country,  constituting  aliout  45  per  cent, 
of  the  population,  were  dispersed,  dis¬ 
organized  and  demoralized  by  the 
preachments  of  the  carpet-baggers  fol¬ 
lowing  in  the  wake  of  Sherman’s  army. 

“The  owners  of  the  large  plantations 
who  gave  employment  to  this  entire  45 
per  cent,  population  found  it  necessary 
to  break  up  their  farms  into  small  tracts 
and  to  rent  these  lands  to  their  former 
slaves,  furnishing  the  mules  and  the 
food.  In  return  the  rent  contracts  with¬ 
out  exception  were  made  payable  in 
cotton. 

“The  consequence  of  this  system  was 
that  the  South  produced  more  cotton 
than  the  world  needed,  and  our  Agri¬ 
cultural  Department  is  authority  for  the 
statement  that  we  sold  cotton  at  9J4 
cents  per  pound,  the  average  cost  of 
producing  it  being  1054  cents  per  pound. 
The  way  we  accomplished  this  miracle 
without  going  into  bankruptcy  was  to 
use  the  labor  of  women  and  children, 
both  whites  and  negroes,  without  paying 
a  cent  for  it. 

Profit  by  Government  Urging 

“As  a  result  of  this  over-production 
our  buying  power  was  so  curtailed  that 
a  great  many  manufacturers  of  national¬ 
ly  advertised  and  distributed  goods  kept 
out  of  the  South,  knowing  that  we  were 
too  poor  to  buy  their  fine  wares. 

“The  great  pressure  by  the  Govern¬ 
ment  put  upon  all  farmers  throughout 
the  United  States  to  raise  food  crops  as 
an  act  of  loyalty,  and  the  profit  which 
the  farmers  of  the  South  have  been 
able  to  get  on  their  cotton  during  these 
two  or  three  years  has  converted  the 
Southern  States  from  a  poverty-ridden 


Perth  Amboy,  N.  J. 

Most  Rapidly  Growing  City  in  East 
Thoroughly  Covered  by  Only  Daily  in 
Field. 

Evening  News 

Mtmber  A.  N.  P.  A..  A.  B.  C.,  A.  P. 

Reasonable  requests  for  trade  informa¬ 
tion  given  prompt  attention. 

F.  R.  Northmp,  303  5th  Avenue 
New  York  City 


ALWAYS  A  PIONEER 

At  a  recent  conference,  the  ad¬ 
vertising  staff  of  the  New  York 
Tribune  was  treated  to  a  talk  on 
the  past  history  of  the  Tribune 
by  Royal  Cortissoz,  who  has  been 
for  many  years  its  art  critic.  Mr. 
Cortissoz  was  at  his  best  in  re¬ 
calling  incidents  of  the  days  when 
Whitelaw  Reid  was  putting  the 
Tribune  on  the  strong,  permanent 
basis  of  “First  of  all — the  News.” 

For  instance,  at  the  time  of  the 
great  Chicago  fire,  Mr.  Reid  sent 
John  Hay,  the  Tribune’s  leading 
editorial  writer,  from  New  York 
to  cover  the  story.  (Mr.  Hay  later 
became  Secretary  of  State.)  An¬ 
other  event  in  line  with  this  policy 
was  the  sending  of  a  leading  staff 
man,  John  Hazzard,  to  report  the 
opening  of  Wagner’s  “Nibelungen- 
lied”  at  Bayreuth,  Germany. 

Mr.  Cortissoz  also  recalled  other 
ways  in  which  the  Tribune  led  in 
New  York  journalism.  It  erected 
the  first  office  skyscraper  in  New 
York,  with  the  most  commodious 
and  attractive  newspaper  offices 
in  the  world.  It  installed  the  first 
Hoe  Press  and  aided  materially  in 
the  development  of  the  Linotype. 


liability  of  the  nation  into  an  upstanding, 
self-determining,  unbondaged  people, 
who  have  the  right  to  say  what  crops 
they  will  plant  and  to  exercise  some  in¬ 
telligence  in  the  amount  of  each  crop 
that  should  be  produced. 

“The  new  development  of  Georgia  is 
reficcted  in  the  packing  houses  distrib-< 
uted  over  the  State  to  take  care  of  our 
cattle  and  hogs  which  are  being  grown 
for  market.  There  are  today  six  such 
plants. 

“Cotton  that  was  held  is  now  selling 
for  33  cents  per  pound.  The  land  is  one 
of  plenty  and  the  manufacturers  of  na¬ 
tionally  advertised  articles  are  coming 
into  our  section  with  uniirecedented 
celerity.” 


Bernard  Douglas,  formerly  of  the 
t'ohoes  Dispatch,  has  been  named  edi¬ 
torial  writer  for  the  Albany  (N.  Y.) 
Argus. 


The  Newark  (N.  J.) 
Ledger 

beginning  April  Itt,  guarantees 
the  second  largest  average  cir¬ 
culation  in  New  Jersey  for  the 
current  year  and  accepts  all 
advertising  under  this  definite 
guaranty,  and  obligates  itself  to 
a  pro  rata  rebate  if  it  fails  to 
maintain  second  place  in  New 
Jersey  circulation. 

L.  T.  RUSSELL,  PubUsher. 


“KIDNAPPED”  WRITER 
GETS  DAMAGES 

Wealthy  Chicagoan  Who  Tied  Webb 
Miller,  Reporter  Assigned  to  Inter¬ 
view  Him,  and  Took  Him  to  Jail, 
Settles  for  $,500 


.'\  law  suit  begun  .against  Mark  Mor¬ 
ion,  the  “salt  king,"  of  Cliicago,  by  the 
Chicago  American  in  1914,  in  which 
W'ehh  Miller,  now  acting  London  man¬ 
ager  for  the  United  Press  .Associations, 
had  the  role  of  a  kidnapped  reporter, 
has  just  been  settled  out  of  court,  on  a 
p.aymcnt  by  Morton  to  Miller  of  $5(X). 
The  damages  originally  asked  were  $25,- 
000. 

In  June,  1914,  Miss  Helen  Morton,  the 
daughter  of  Mark  Morton  and  prominent 
ill  Chicago  society,  figured  in  a  sensa¬ 
tional  elopement.  Finally,  she  was  found 
in  Virginia  and  brought  back  to  her 
home.  The  Morton  family  went  to  great 
lengths  to  escape  publicity  and  took  the 
daughter  to  one  of  their  country  estates 
near  Wheaton,  Ill. 

A  Dangerous  Assignment 

Miller  was  assigned  by  the  Chicago 
American  to  find  and  interview  the  illu¬ 
sive  Helen.  Later  he  was  told  that  Mor¬ 
ton  had  threatened  to  shoot  the  first  re¬ 
porter  that  set  foot  on  his  estate. 

On  arrival  at  the  Morton  country  place 
by  hired  automobile.  Miller  sauntered  up 
the  driveway  toward  the  house.  In  the 
barnyard  were  three  men  tinkering  with 
an  automobile  and  one  of  them  hailed 
him.  He  went  over  to  the  group  and 
on  being  asked  who  he  was,  cheerfully 
admitted  he  was  a  reporter. 

Then  things  began  to  happen.  Accord¬ 
ing  to  Miller’s  story,  the  three  men 
grabbed  him,  dragged  him  into  the  barn, 
and  tied  him  from  neck  to  ankle  with  a 
long,  heavy  rope.  Then  the  leader,  who 
proved  to  be  Morton,  told  the  two  farm¬ 
hands  to  get  some  tar  and  feathers 
ready. 

When  they  refused  to  participate  m  a 


Publishers:  More  “Reasons 
Why”  you,  too,  should  deliver 
your  N.  Y.  Agency  Checking 
Copies  by  “S  &  M  Insured 
Agency  Delivery  Service.” 

SOME  SERVICE  USERS 

Record-  American 
Globe- Advertiser 
Baltimore  Sun 


New  York  City 

Times -American 
Journal-World 
Globe-Tribune 
Post-Telegram 
llerald-Staats 
Mail-Eve.  Sun 
Eve.  World-Sun 
Wilmington 
Journal-News 
Every  Evening 
PhilaMphin 
North  American 
Boa  ton 

Herald-Traveler 

Post-Transcript 


Indianapolis  News 
Worcester  Telegram 
Ithaca  Journal 
Bridgeport 
Post-Telegram 
Sioux  City,  Iowa 
Argus  Leader 
Springfield  (Mass.) 
Union 

Hartford  (Conn.) 
Times 

New  Haven  Reg¬ 
ister 


[Vend  tor  full  particulars  of  S  &  M 
Service.  1 
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tarring  bee,  Morton  carried  Miller  on  his 
hack  and  threw  him  into  the  automobile, 
announcing  his  intention  of  taking  the 
reporter  to  the  W  heaton  jail.  This  he 
did,  hut  not  without  further  adventure. 

Motor  Car  Is  Wrecked 

About  half  way  to  Wheaton,  Morton 
lost  control  of  the  automobile  and  it  tore 
into  a  l)arbcd  \v4re  fence  at  about  thirty- 
live  miles  an  hour.  The  machine  was 
wrecked  and  both  occupants  severely  cut 
by  the  barbed  wire.  Morton  then  com- 
maiuieered  the  reporter’s  hired  aiitomo- 
hile,  which  had  been  trailing  the  other 
car,  and  took  the  reporter  to  jail.  The 
next  day.  Miller  was  acquitted  of  the 
only  charge  Morton  could  concoct — tres¬ 
pass. 

Then  the  Chicago  American  brought 
suit  against  Morton  for  $25,0(X),  charging 
false  arrest,  kidnaping  and  assault. 
When  the  case  came  up  for  trial.  Miller 
was  in  Mexico  for  the  United  Press. 
When  it  next  came  up,  he  was  in  Lon¬ 
don,  and  later  at  the  American  front,  for 
the  U.  P. 

A  few  weeks  ago,  Morton  evinced  a 
desire  to  settle  the  suit  out  of  court  and 
as  Miller  thought  it  would  be  too  much 
trouble  to  return  to  Chicago  on  the 
chance  of  a  favorable  verdict,  he  con¬ 
sented  to  settle.  The  other  day  he  re¬ 
ceived  a  check  for  $5(X)  and  the  case  was 
dismissed. 


London  Advertising  Man  Here  for  Ideas 
Charles  Wile.s,  advertising  manager 
of  llarrods,  London,  has  arrived  in  this 
country  and  will  make  a  study  tour  of 
.\merican  methods  in  advertising  that 
will  take  him  as  far  West  as  the  Pacific 
Coast.  One  of  the  purposes  of  his  visit 
will  be  an  interchange  of  ideas  with 
.American  advertising  men. 


The  New  Jersey  Shore  Resorts 

arc  enjoying  unpn-cedi'nted  prosperity. 

The  Asbury  Park  Press 

(Evening) 

and  The  Shore  Press 

(Sunday) 

are  the  recognized  nie(fluni!i  for  this  district. 

The  A.s.sodated  Press  news  serrlce.  American  Newa- 
papers  Piitillshers  As-erlallon  memliershlp  Audit 
Kiin'aii  of  Circulation  Reiairl.s  on  request. 

Standard  Adrertlslng  Rate  Card. 

Kiank  B.  Nr.rlhrup.  Special  RipreaentallYC. 

303  Fifth  Avenue.  New  York  City. 
Assoelatlon  Building.  Chicago. 

J.  Lyle  Klnmonth.  Publisher.  Aiiliury  Park,  N.  J. 


The  Dominating  Force 

In  a  nianiifacturliig  territory  famous 
for  lla  htialle,  thrift  and  proaperlty 
where  a  million  dollara  are  expended 
weekly  In  wagea. 

The  Bridgeport  Post 
Standard-Telegram 

Not  only  dominate  this  Bold,  but  they 
offer  advertlaera  the  lowest  rate  obtain¬ 
able  In  New  England.  Keep  them  on 
your  list. 

FOKEKJN  REJMIPSIBNTATIVKS 
I.  A.  Klein, 

Metnipolltan  'Bldg.,  New  York. 

.lolin  Class, 

I’eoplea’  Can  Bldg.,  Chicago,  Ill. 


Summer  In 
New  London,  Conn. 

ia  the  sraaon  of  social  activitiea  and  big 
buaineaa  that  asaure  auccaaa  for  the  ad¬ 
vertiser  who  usei 

The  New  London  Telegraph 


Advertise  your  good*  at  dawn  and 
eell  them  before  dawk. 


JULIAN  D.  MORAN,  Prsa.  and  Mgr. 

Repreaentativei 

Payne-Burns  &  Smith,  New  York — Boston 
J.  Logan  Payne  Co.  Chicago — Detroit 


3  OF  A  KIND 

New  England  Market 


^oaton  Amrrtrnn 

Merchandising 
Service  Department 

To  cover  the  first  effectively -you 
need  the  other  two. 

(^vt.  Statement  for  Six  Months 
Ending  April  let  Shows 

301,270 


The 

Pittsburg  Press 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foreign  Advertising  RepresemlaHves. 

I.  A.  KLEIN,  JOHN  OLA8.S, 

Metropolitan  Tower,  Peoplea  Oaa  Bldg. 
New  York.  Chicago 
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SUPPLIES  4  EQUIPMENT 


iljFor  J^lew;spaper  JVlAkin 


New  York  Sun  ^  ill  Move 
To  Stew  art  Hloek 

Change  to  Building  Mr.  Munsey  Bought 

in  1^17  Prohahly  Will  Take  Place 
During  the  Fall 

As  sfMin  as  alterations  now  under  way 
are  complete*!,  the  New  ^’ork  Sun  and 
tlu'  I’veninjf  Sun,  owneii  hy  I’rank  A. 
Miitisev,  will  Rive  up  their  present  (juar- 
ters  at  150  Nassau  street  and  move  to 
the  Sicwart  huilditig,  on  old  landmark 
of  N'ew  York  City,  occupying  the  blf)ck 
front  on  Broadway  from  ChaitiWrs  to 
kea»le  street,  which  Mr.  Mtmsey  bought 
in  OctolMT,  P>17.  It  is  not  exi>ectcd  that 
the  removal  will  take  place  until  ()ctol<er 
ami  iK)ssibly  not  until  December. 

The  basement  and  sub-basement  of 
the  Stewart  building  are  being  remodeled 
to  accommf>date  the  presses  and  the 
foundry  of  the  two  newspapers.  The 
present  mechanical  equipment  n(*w  in¬ 
cludes  five  H*>c  Sextuple  “20th  Century” 
jiresscs  and  their  number  will  be  in¬ 
creased  to  twelve.  A  mezzanine  floor 
in  the  basement  will  be  used  by  the 
mailing  department. 

The  business  offices  will  lie  located 
on  the  ground  floor  at  the  northwest 
corner  of  the  biiililing,  extending  40  feet 
along  Broadway  and  about  225  feel  along 
Beade  street.  The  composing  room  of 
Iwith  pajiers  will  lie  on  the  second,  and 
the  news  departments,  the  editorial 
writers’  offices  on  the  third,  and  the  en¬ 
graving  deiiartment,  which  now  is 
housed  at  Ui5  William  street,  will  be  on 
the  seventh  or  top  floor. 

When  Mr.  Muiisey  iKiught  the  build¬ 
ing,  which  was  built  nearly  72  years  ago 
liy  the  late  .\.  T.  Stewart,  one  of  the 
pioneer  .\<-w  York  merchants,  he  an- 
tiotmced  his  intention,  ultimately,  of 
tearing  it  down  and  erecting  on  the  site 
as  a  home  for  the  Sun  and  the  Kvening 
Sim,  a  building  lietter  fitted  architec¬ 
turally  to  its  surroundings. 

Me  said  at  that  time  that  the  high 
price  of  steel  and  other  building  sup]ilies 
made  it  imjiossible  to  say  when  construc¬ 
tion  work  on  the  new  building  wouhl 
liegin  and  it  is  understood  that  while  he 
^till  leas  this  project  in  mind,  its  realiza¬ 
tion  has  l>een  [lostponed  iiulelinitely. 
fine  f)f  his  business  represt ntatives  said 
that  when  the  new  building  was  erected 
the  basement  would  remain  as  recently 
ri-modeled. 

News  Print  Made  in  Philippines 

The  Philippines  are  in  a  position  not 
only  to  supply  news  print  for  domestic 
needs  but  to  export  large  quantities  of 
this  product,  according  to  a  report  just 
made  by  the  Director  of  the  Bureau  of 
Forestry.  It  is  said  that  the  raw  mate¬ 
rials  available,  such  as  the  bamboo  and 
two  kinds  of  grasses,  the  cogon  and  the 
talahib,  are  of  such  good  quality  and 
can  be  so  cheaply  secured  that  if  this 
industry  is  given  careful  study  the  isl¬ 
ands  will  not  need  to  import  annually 
$2,OfX),000  worth  of  paper  as  hereto¬ 
fore. 

Test  wells  for  oil  are  now  being 
drilled  in  Florida. 


NEW  INCORPORATIONS 

.\'kw  'S’okk.  Travel  Information,  Inc.; 
advertising;  $5,000;  C.  M.  Barnard,  H. 
Barnes,  O.  K.  Bradbury,  51  Chambers 
street. 

(h.arles  H.  .Amm  Company;  printing 
and  publishing;  $20.(XX);  C.  J.  Amm,  E. 
and  P.  Judkoff. 

Sinai  Press;  $20,000;  H.  E.  Golden, 
M.  11.  Hunter,  A.  H.  Rfisenberg,  364 
.Alexander  avenue. 

I•'ine  Arts  Printing  Company;  $50,000; 
.S.  'raiibenhaus,  I.  Schmal,  S.  Schwartz- 
herg.  2'>  (  oiivent  avenue. 

I MiiA.\.M>oi.is,  Iiid. —  Indiana  Farmers’ 
Publishing  Company;  $125,(XX);  Edwin 
S.  Whitaker,  William  1).  Fitzpatrick, 
.Nellie  Prentice. 

Newspapers  Get  A.  B.  C.  Reports 

Ciii(.\r,o.  July  24. — .Audit  Bureau  of 
Circulations  reports  have  been  issued 
to  the  following  newspapers:  Alliance 
(Ohio)  Review  and  Leader,  Chicago 
Daily  News,  (Jhicago  Evening  American, 
Chicago  Evening  Post,  Chicago  Herald 
and  Examiner,  Chicago  Tribune,  Hud¬ 
son  (N.  Y.)  Republican,  Los  Angeles 
Times,  Madison  (Ind.)  Courier,  Park¬ 
ersburg  (VV.  Va.)  Sentinel,  San  Ber¬ 
nardino  (Cal.)  Daily  Sun,  San  Ber¬ 
nardino  Index,  Springfield  (Mo.) 
leader. 

Kan^as  City  (Mo.)  Journal,  Kansas 
City  Post,  Kansas  City  Star  &  Times, 
Kingston  (N'.  A’.)  Ficcman,  Martins 
I'erry  (Ohio)  Times,  Mount  Vernon 
(X.  A’.)  Daily  .Argus,  Ottumwa  (la.) 
Daily  Courier,  Pittsburgh  Dispatch, 
Pittsburgh  Gazette-Times,  Pittsburgh 
Post,  Pittsburgh  Press,  Pittsburgh  Sun, 
Portsmouth  ((Jhio)  Daily  Times, 
Poughkeepsie  (N.  A’.)  Evening  Star  & 
F'interprise. 

Fall  River  (Mass.)  Evening  Herald, 
Eall  River  Evening  .News.  L<iiig  Beach 
(Cal.)  Press,  Long  I’each  Telegram. 

Another  Daily  for  Rome,  Ga. 

Romk,  Ga.,  July  22. — With  Thomas  E. 
Ei'wards,  of  .Anniston,  as  secretary- 
treasurer  and  general  manager,  the 
News  Publishing  Company  of  Rome  has 
been  f'rgatiized  with  $4(),()(K)  caiiital.  It 
will  start  alKiul  September  1  an  afler- 
noc)!!  daily  pajier.  Officers,  liesides  Mr. 
I'Alwards,  arc  Julian  Cumming,  jiresident, 
and  R.  .A.  Denny,  vice-president.  Mr. 
E.dwards  was  until  within  the  last  month 
business  manager  of  the  .Anniston  Star. 

30-Story  Home  for  Buffalo  Enquirer 

Bt'FFAi-o,  July  23. — William  J.  Con¬ 
ners,  owner  of  the  morning  Courier  and 
the  evening  Enquirer,  intends  erecting 
a  30-story  newspa|)cr  and  office  building 
at  246- .54  Main  street,  the  location  of 
his  present  plant.  It  will  have  a  front¬ 
age  of  feel  and  will  be  100  feel  <lecp 
aii'l  “will  be  the  handsomest  building 
erected  in  P.ufTahi,”  .according  to  Mr. 
C onners.  The  structure  is  to  be  known 
as  the  Emiiiirer  building. 

Will  Sell  Inlertype  Stock 

The  board  of  directors  of  the  Inter- 
lyjie  CjiriKiraiion,  Brooklyn.  X.  Y..  have 
decidetl  to  sell  the  unissued  $.500,(X)()  par 
value  of  the  first  preferre*!  slock  of  the 


FOR  SALE 

Advertisements  under  this  classification,  thirty 
cents  per  line.  Count  six  svords  to  the  line. 


For  Sale 

Unusual  circumstances  place  on  the  mar¬ 
ket  for  immediate  sate  daily  doing  $65,000 
annuat  business  (no  job  dept.)  and  paying 
10%  on  investment.  City  of  45,000;  flneiy 
tocated;  one  other  paper;  200  miles  from 
New  York.  Address  A-754,  care  of  Ed¬ 
itor  &  Publisher. 


For  Sale 

One  twelve  (12)  page  Cox  Duplex  fiat  bed 
press — rebuilt  four  years  ago.  Splendid 
condition.  Address  A-789,  care  of  Editor 
and  Publisher. 


For  Sale 

Goss  Matrix  Rolling  Machine,  with 
Sprague  motor  attached,  all  in  first  class 
condition,  and  at  a  low  price.  W'rlte  for 
details.  The  News,  Dayton,  Ohio. 


F.quipment  For  Sale 

For  Sale — Model  5  low  base  linotype. 
Also  electric  linotype  pot.  good  as  new. 
Democrat,  Albany,  Ore. 


Matrix  Rolling  Machine 

For  Sale — Modern  Goss  Matrix  Rolling 
Machine,  in  perfect  condition  with  direct- 
geared  three  phase.  60  cycle,  220  volt  A. 
C.  Motor.  Price  $400  as  it  stands  on  our 
floor.  We  are  substituting*  dry  mat 
machine.  North  Adams,  Mass.,  Tran¬ 
script. 


For  Sale 

A  4,  6,  8  and  12  page  Go.ss  press  with 
stereotype  equipment,  motor,  tielting, 
shafting,  etc.  The  Standard-Sentinel, 
Hazelton,  Pa. 


For  Sale 

One  7  H.P.  motor;  one  2  H  P.  motor;  one 
M  H.P.  motor;  one  foot  power  round  hole 
perforator;  one  hand  punch;  one  hand 
prof)f  press;  several  iron  pullevs;  several 
type  lases.  The  Gazette,  Ftilllngs,  Mont. 


K<|tiipinent  For  Sale 

For  .Sale — One  .16x5(1,  two  revolution  Cot¬ 
trell  newspaper  and  tsiok  iiress;  rebuilt, 
trip,  liiick  up,  rear,  delivery.  In  splendid 
condition  and  offere«l  at  an  attractive 
price.  Dally  Mall,  .Anderson,  .South 
Carolina. 


corporation,  at  par  for  cash.  This  is  in 
view  of  the  “rapidly  expanding  business 
<tf  the  corporation.”  Present  stockhold¬ 
ers  will  be  given  the  first  opporluiiily  to 
subscribe  before  public  offering  is  made. 


N.  Y.  to  Have  New  Garment  Daily 
A  new  trade  daily,  the  Daily  Garment 
Xews,  will  be  launched  in  New  York 
early  next  month,  according  to  J.  Dan- 
nenberg,  of  Reatly-To-Wear  Publishing 
Company.  .A  staff  is  now  being  orga¬ 
nized.  The  Garment  Xews  will  be  pub¬ 
lished  mornings,  and,  aside  from  style 
news  and  other  information  bearing 
upon  the  women’s  garment  indnsiry,  (he 
retail  fudd  and  accessories,  will  present 
a  number  of  new  features  not  now  cov¬ 
ered.  it  is  said. 


Open  Gravure  Plant  at  Buffalo 
BtiFFAtx),  July  23. — The  Buffalo  Grav¬ 
ure  Company,  Inc.,  has  entered  the  print¬ 
ing  field  here  to  supply  gravure  supple¬ 
ments  to  newspapers,  and  produce  print¬ 
ing  for  advertising  purpcises.  A  con¬ 
tract  has  been  closed  with  the  Buffalo 
Courier  for  120, (X)0  eight-page  supple¬ 
ments  weekly  for  three  years. 


FOR  SALE 

Duplex  12-Page  Flat  Bed 
Newspaper  Printing 
and  Folding  Machine 

Prints  and  folds  a  seven-column 
4-6-8-10  or  12-page  paper  to  ^  or 
V4  page  sise  at  4^00  per  hour. 
A  good  press  at  a  reasonable  price. 

Walter  Scott  &  Company 

PLAINFIELD,  NEW  JERSEY 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
Earth 

Powers  Photo  Engraving  Co- 
154  Nassau  St,  Tribune  Bldg. 
New  York  City 


For  Prompt  Service 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston  PittsburKh 

New  York  Cleveland 

Philadelphia  Detroit 

Baltimore  Chicago 

Richmond  Cincinni 

Atlanta  St.  Louii 

Buffalo  Minneat 


Cincinnati 
St.  Louis 
Minneapolis 


Kansas  City 

Denver 

Los  Angeles 

San  Francisco 

Portland 

Spokane 

Winnipeg 


Printing  Plants  and  Business 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

American  Typefoun4lers*  Products 
Printers  suid  Bookbinders  Machinery  of 
Every  Description 
CONNER,  FENDLER  A  CO. 

M  Beekman  St.  New  York  City 


Starts  Ship  News  Bulletin 
The  Bureau  of  Shipping  Information  of 
the  Naval  Communication  Service  now 
issues  a  daily  hullctin  carrying  the  names 
of  more  than  10,000  vessels,  giving  their 
location.  The  bulletin  is  of  groat  value 
to  shipowners,  shippers  and  all  engaged 
in  business  with  a  maritime  connection. 
Daily  reports  of  the  movements  of  ves¬ 
sels  are  received  from  the  Bureau  of 
Operations  of  the  Navy,  the  Shipping 
Board,  the  British  Ministry  of  Shipping 
and  other  sources.  The  Naval  Communi¬ 
cation  Service  is  under  the  direction 
of  Lieut.  Commander  R.  B.  Coffman. 
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CLASSIFIED  ADVERTISING  COLUMNS 

Through  the  classified  columns  of  Editok  &  Publishii  yon  may  find  a  buyer  for  any 
useful  mechanical  equipment  for  tehich  yon  have  no  present  need.  A  ''For  Sol^  ad  at 
thirty  cents  per  line  may  thns  turn  into  cash  something  which  now  merely  reqniret  storage 
room — and  which  would  be  of  real  service  to  somebody  else. 


.  SITUATIONS  WANTED 

Advertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  sir 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  SO  words,  two  insertions  FREE. 


Bu8ine8s  Manager 

Hii8ine8s  manager,  thoroughly  competent 
man:  wide  successful  experience  as  busi¬ 
ness  manager;  aisr>  as  circulation  man¬ 
ager  good  size  dailies,  seeks  etigagement 
for  now  or  later  date.  Would  consider 
stock  proposition.  Address  A-744,  care 
Ilf  Kditor  &  I’uhirsher. 

Experienced  Copy  Editor 

wishes  permanent  position  In  New  York 
or  Philadelphia:  27  years  old,  college 
graduate;  can  write  heads  to  suit  your 
style;  will  come  on  probation.  C.  J.  T., 
care  Editor  &  Publisher. 


Cartoonist 

t'artoonist  with  some  national  reputation 
wishes  to  make  a  change  about  Sept.  1st. 
Ten  years’  experience,  seven  on  one  pajier. 
Experienced  in  political  and  human  inter¬ 
est  cartoons.  W’ant  to  get  into  larger 
Held — the  only  reason  for  desiring  a 
change.  Address  A-786,  care  of  Editor 
and  Publisher. 


Newspaperman 

.Newspaperman,  22.  looking  for  opening 
on  small  daily  or  good  weekly  where,  in 
lime,  an  Interest  in  the  property  might 
he  secured.  Box  277,  Garwood.  N  J. 


Statistician 

•Salar.v,  $2,S00;  nine  years  with  Ilearst  New 
York  papers,  at  present  Covernment  War 
Work.  T.  Mcl,aughlln,  Boom  62S,  143 
l.ilierty  Street,  N.  Y.  Pity. 


■  Etlitor 

Have  you  an  opening  for  an  ambitious 
young  woman?  I  have  been  a  proof¬ 
reader  eight  years  and  wish  to  do  news- 
pjifier  work  that  will  advance  me  toward 
editorial  position.  Alert  Intelligence  and 
earnest  work  will  be  given  for  chance  to 
make  good.  Address  A-790,  care  of 
Editor  and  Publisher. 

Web  Pressman 

Now  in  charge  of  afternoon  daily  desires 
change  of  loc-itlon.  Experienced  on  eight 
page  Scott  or  two-three  or  four  deck 
Goss,  Hoe  or  Scott  presses.  State  what 
kind  of  pre.ss  you  have  and  scale  of  wages 
and  help  on  press.  Address  A-791,  care 
of  Editor  and  I’ubllsher. 

Reporter  or  City  Editor 

Young  man.  University  graduate,  five 
years’  experience  as  reporter  and  city 
editor  desires  position  on  Ohio  or  West¬ 
ern  Indiana  daily.  Best  references  as  to 
character  and  ability.  CorresiKindence 
solicited.  Address  A-795,  care  of  Editor 
and  Publisher. 

Woman  Editor 

Woman  wants  position  as  editor  woman’s 
or  children’s  department,  or  literary  work 
on  paper.  Three  years’  experience.  Ad¬ 
dress  A-794.  care  of  Editor  and  Publisher. 


(arculation  Manafjer 

37  years  old,  20  years  circulation  exper- 
leiK-e  on  both  morning  and  afternoon 
IKipcrs,  and  now  has  charge  of  that  de¬ 
partment  on  a  well  known  dally,  desires 
cliange.  For  further  information  ad¬ 
dress  A-793,  care  of  Editor  and  Publisher. 


Etlitor 

Tliirl.v-four  .vears  old,  now  with  one  of 
I  lie  leading  dailies  of  New  York  City,  Is 
casting  about  for  a  post  as  eilitor  of  a 
lally  in  a  city  of  from  fiO.OOO  to  1.70,000  pop¬ 
ulation.  .Must  have  full  information  on 
tinanclai  condition  of  paper  and  me¬ 
chanical  condition  of  plant.  Ask  also  un- 
uut'slloned  authority  to  direct  editorial 
di'parlment  (outside  of  political  matters) 
and  an  appropriation  under  which  to  op- 
ciate.  Will  give  Chicago,  Boston  and 
•New  York  record  as  reporter,  re-write 
man.  i-ity  editor  and  editorial  writer.  AVIll 
aceept  stock  as  part  paMiient  for  services. 
.\ddiess  .\-Sli3.  care  Editor  and  Publisher. 


Accoiiiitaiit — Exrcniivo  Ability 

Young  Woman.  23  .years  of  age.  good 
executive  ability,  3  years’  experience,  de¬ 
sires  iHisllion  as  accountant.  Has  acciir- 
itc  knowledge  of  all  olllcc  details,  bunk¬ 
ing  and  circulation  work,  can  also  operate 
typewriter  atid  <liclaphone  ,\t  present 
eruplo.ved.  as  lo'ail  account. int  and  oflli-e 
manager  of  dally  p;ii>er  In  city  with  pop\i- 
latlon  of  1.7(1.0(10.  .Address  A-SOl,  care 
Editor  and  Publisher. 


SITUATIONS  WANTED 


Change  Wanted 

Man  of  30  with  family,  now  General  Man¬ 
ager  of  paper  In  city  of  50.000  and  with 
13  years’  newspaper  experience,  desires 
to  make  change.  Best  references.  Has 
served  one  employer  13  years.  Address 
Box  A-799,  care  Editor  and  I’ublisher. 


Editorial  Assistant 

Man,  25,  of  real  talent  and  promise,  suc¬ 
cessful  as  advertising  writer,  will  sacrifice 
good  position  for  chance  on  publication. 
Address  A-792,  care  of  Editor  and  Pub¬ 
lisher. 


W  anted 

Position  as  managing  editor  and  editorial 
writer  of  aftern(M»n  paper  In  city  of  from 
50,000  to  100,000.  Qualifications:  One 
year  as  reporter;  one  year  as  sports  ed¬ 
itor;  one  year  as  city  editor;  one  year  as 
business  manager;  three  years  as  manag¬ 
ing  editor  and  editorial  writer,  part  own¬ 
er  of  publication,  an  afternoon  paper  In 
city  of  40,000.  University  education;  age 
twenty-eight;  unmarried.  Understand 
responsibility  of  ownership.  Interested 
only  in  a  publication  which  maintains  a 
constructive,  conservative  editorial  pol¬ 
icy,  not  Involved  directly  in  politics 
through  owner’s  participation.  Disap¬ 
prove  American  membership  in  a  League 
of  Nations,  as  now  proposed  and  under¬ 
stood.  Will  be  diseharged  as  Army  -of- 
fi(‘er  August  1st.  Available  for  duty 
.September  1st.  Corresijondence  and  con¬ 
ference  desired.  Salary,  $3. find.  Address. 
Editor  No.  1.  care  Editor  &  Publisher. 


Telegraph  Editor 

A  No.  1  telegraph  editor,  now  employed, 
rapid,  plenty  of  “i>unch,”  capable  exec¬ 
utive  30,  married.  Prefer  substantial 
growing  paper.  State  best  salary  to 
start.  A(idress  A-807,  care  Editor  and 
Publisher. 


HELP  WANTED 

/Advertisements  under  this  classification  twenty- 
five  cents  per  line.  Count  six  words  to  the 
line. 


Unusual  Opportunity 

for  an  experienced  advertising  salesman 
for  Southern  trade  journal  leading  its 
field.  Must  make  New  Orleans  head- 
fpiarters  and  do  considerable  traveling. 
Previous  experience  essential.  Unusual 
opix)rtunity  for  man  who  can  handle 
territory  and  who  is  capable  of  developing 
into  advertising  manager.  State  age,  ex¬ 
perience  and  salary  expected.  All  replies 
held  strictly  confidential.  Southern 
Marine  Journal  Publishing  Co.,  Houston, 
Texas. 

Advertising  Manager 

Wanted — Advertising  Manager  for  lead¬ 
ing  dally  In  Eastern  town  of  thirty  thou¬ 
sand.  Man  with  ability  to  develop  field 
from  beginning.  Permanent  position  to 
right  party.  Address  A-788,  care  of 
Editor  and  Publisher. 


Business  Manager 

Business  Manager  wanted  on  a  dally 
evening  paper  in  a  city  of  forty  thou¬ 
sand.  Must  have.  In  addition  to  business 
ability,  a  general  knowledge  of  the  news¬ 
paper  business,  together  with  courage, 
optimism  and  imagination.  A  splendid 
opiMirlunify  for  a  young  man  with  atn- 
billon.  A(ldrcss  A-797,  care  of  Editor  and 
I  ’nbllsher. 


Cireulation  Man 

Wanted — Circulation  man  to  build  up  the 
circulation  of  this  new8i>ai)er  In  the 
Thumb  district  of  Michigan,  of  which  I’ort 
Huron  is  the  natural  metrx>poll8.  The 
present  circulation  Is  11,000.  and  we  have 
not  employed  a  single  solicitor  or  can¬ 
vasser  for  several  years,  yet  circulation 
has  been  held  Intact  simply  by  selling  the 
paper  on  its  merits.  The  city  circulation 
practically  already  100%  and  no  problem 
whatever.  Correspondence  Invited  with 
the  man  who  thinks  he  can  Increase  the 
outside  circulation  In  a  territory  of  100,- 
(tno  people  from  three  to  five  thousand. 
Outside  territory  consists  of  numerous 
snudi  towns  and  fine  agricultural  district. 
.Adilress  The  Times-Herald,  Port  Huron, 
.Mich. 


.Syiidiciile  Salosinan 

( (nc  of  the  fastest  growing  syndicates  in 
I  lie  eountry  has  idi  opening  for  a  man 
wlio  has  a  wide  ac(|ualntance  among 
newsimper  editors  and  wlio  has  some  ex- 
Iterlence  In  selling  servle«>  and  features. 
The  right  man  can  make  an  unusually 
favorable  contract.  Address  A-802,  care 
Editor  and  I’ubllsher. 


HELP  WANTED 


Publication  Assistant 

stenographer  with  experience  in  editorial 
and  advertising  departments  of  a  month¬ 
ly  publication  for  work  in  New  York. 
Must  be  familiar  with  and  be  able  to 
handle  advertising  personnel  of  news¬ 
papers  and  magazines,  cuts  and  proofs 
and  keep  editorial  and  advertising  rec¬ 
ords.  Address  A-806,  care  Editor  and 
I’ublisher. 


.Managing  Editor 

Wanted — Managing  editor  for  newspaper. 
In  city  near  Albany.  Do  not  apply  unless 
you  are  young  and  have  plenty  of  init¬ 
iative.  Wonderful  opportunity  for  man 
■with  ambition  to  get  ahead.  State  pre¬ 
vious  exi>erience  and  salary  expected.  Ad¬ 
dress  A-798.  care  of  Editor  and  Publisher. 


Wanted  At  Once 

Young  man  to  take  managing  editor¬ 
ship  proposed  afternoon  didly  in  city 
15,000.  Must  be  first  class  all  round,  with 
reciuislte  experience  in  all  ways.  De¬ 
tail  experience  and  submit  reference  of 
former  or  present  employers.  $35.00  to 
start.  Marc  G.  I’erklns,  Fremont, 
Nebraska. 


Advertising  Salesman 
Wanted  At  Once — Advertising  Salesman 
and  copy  writer  for  morning  paper  In 
Southern  city  of  30.000.  Drawing  account 
and  commission  to  experienced  man.  Ad¬ 
dress  A-800,  care  of  Editor  and  Publisher. 


BUSINESS  OPPORTUNITY 

.Idvcrtiscments  under  this  classification,  forty 
rents  per  line.  Count  six  words  to  the  line. 


Half  Interest  For  Sale 

For  Sale — Half  Interest  in  morning  iiaper, 
('allfornla  city  of  fi.ooo.  to  a  iiractlcal 
man.  Splentlid  field  for  development, 
possibly  consolidation.  Fine  newspaiier 
property,  paying  now  better  than  12  per 
cent,  with  isissibllities  of  crmsiderably 
more.  Prefer  good  advertising  man.  Ad¬ 
dress  A-S04,  Editor  and  I’ublisher. 


For  Sale 

Sullivan  Dally  Times;  only  daily  in  city 
of  6,000,  county  of  32.0(10;  rich  pros|>erous 
section  of  Indiana.  Property  enjoys  good 
revenue  and  excellent  prospects.  Fine 
chance  for  right  man.  I’ersonal  rea.sons 
for  selling.  For  information  address  Paul 
I’oynter,  Sullivan,  Indiana. 

CHINESE  PRESS  SHOWS 
SIGNS  OF  PROGRESS 

Emil  M.  Scholz  Writes  of  Pioneer  Work 
Being  Done  in  Orient  in  Way  of 
News  Service  to  Papers  -.•\meri- 
ran  Advertising  (>oing  to  China 


Emil  M.  Scholz,  formerly  ptililislier  of 
the  New  York  Evening  Post,  and  who 
has  been  spending  several  months  in 
the  Orient,  expects  td  return  to  the 
United  States  in  September,  but  does 
not  plan -to  retnrti  to  New  York  be¬ 
fore  October. 

Iti  a  letter  to  I-'ditor  &  Pinn.i.siiER, 
written  from  Shanghai,  China,  Ttmc  13, 
Mr.  Scholz  describes  the  general  strike 
there  in  protest  against  the  Govertt- 
ment’s  action  in  the  Shantung  matter. 
I’N-crything  Japanese  is  heitig  Imycot- 
ted,  he  says.  .America  stands  very  high 
with  the  Chinese,  President  Wilson’s 
speeches  having  been  translated  itito 
the  latigitage  of  the  cotmtry  and  very 
widely  circulated.  These  speeches,  ac¬ 
cording  to  Mr.  Scholz,  constitute  a  sort 
of  political  Bible  for  the  natives,  who 
are  looking  more  and  more  to  .America 
for  gnidattce  and  for  co^tperation. 

“The  press  of  Chitia  is  in  its  swad- 
dlitig  clothes,”  writes  Mr.  Scholz. 
“There  is  no  paper  here  that  has  over 
.30.000  daily  circulation,  atid  most  of 
them  arc  under  10,000.  They  are  all 
ambitious  to  adopt  modern  methods, 
but  they  arc  not  commercially  profit¬ 
able.  b'.ighty  per  cent,  of  the  jieoiile 
here  do  not  read,  while  exactly  the  re¬ 
verse  is  true  in  Japan. 

“I  have  met  F’owell,  who  runs  Mil¬ 
lard’s  Review,  and  he  is  one  of  the  pro¬ 
gressive  .Americans  here.  Carl  Crow, 


$5,000  or  less  cash  for 
investment  in  a  small 
southern,  southwestern 
or  Pacific  Coast  daily. 
Proposition  S.  W. 

CHARLES  M.  PALMER 

Newspaper  Properties 
225  FIFTH  AVE.  NEW  YORK 


CONSOLIDATION 

is  the  recognized  route  to  large 
returns  in  nearly  every  line  of 
commercial  industry. 

We  believe  that  publishing  prop¬ 
erties  offer  one  of  the  most  at¬ 
tractive  of  all  the  fields  for  merger 
and  consolidation. 

Wc  have  a  record  of  results  in 
this  difficult  work  that  you  should 
investigate. 

HARWELL  &  CANNON 

Newspaper  and  Magaxine  Properties 

Times  Building  New  York 


formerly  of  the  Committee  on  Public 
Information,  has  embarked  in  a  new 
venture  that  promi.ses  well.  He  is  plac¬ 
ing  advertising  in  the  vernacular  press, 
and  also  conducts  a  news  agency  that 
furnishes  news  to  the  Chinese  papers 
here  and  in  Peking,  where  he  is  a,s.so- 
ciated  with  Roger  .Ames  Burr.  The 
papers  arc  taking  to  the  service.  It 
looks  to  me  like  the  beginning  of  the 
Chinese  United  Press.  They  are  plac¬ 
ing  business  like  the  Ingersoll  watch 
in  the  Chinese  papers.  American  man¬ 
ufacturers  who  expect  to  open  the 
Chinese  market  have  got  to  advertise 
to  the  consumer.” 

Mr.  Scholz  has  addressed  the  adver¬ 
tising  cinh  in  Shanghai  on  “The  Com¬ 
mercial  Development  of  American 
Newspapers,”  and  also  talked  at  the 
Peking  Press  Cluh,  on  which  occasion 
his  address  was  translated  to  the 
Chinese  editors  present. 


Gets  Artifieial  Limbs  for  Poor  Boy. 

.Albany,  N.  A'.,  July  22. — Two  hun¬ 
dred  dollars  were  needed  to  supply  arti¬ 
ficial  limbs  for  a  boy  whose  legs  were 
amputated  above  the  ankles.  The  Knick¬ 
erbocker  Press  presented  the  case  to  the 
public,  withholding  the  boy’s  name.  It 
asked  for  aid  from  readers  and  three 
days  later  a  table  was  printed  showing 
the  names  of  the  readers  who  had  given 
more  than  twice  the  amount  desired. 

First  Woman  to  Fly  Across  Texas 

Fort  Worth,  Tex.,  July  21. —  Miss 
Catherine  Oglesby,  of  the  Star-Tele¬ 
gram,  made  an  airplane  flight  to  a  num¬ 
ber  of  North  Texas  cities  recently  with 
Maj'or  Theodore  MacCauly,  the  Satur¬ 
day  Evening  Post  writer.  Miss  Oglesby 
is  the  first  Texas  newspaperwoman  to 
m.Tkc  a  flight  across  the  state.  At  Paris, 
Texas,  she  was  greeted  by  Governor  W. 
P.  Hobby. 


History  Again  Repeats 
.St.  Pai'I.,  Minn.,  July  23. — St.  Paul 
Judd,  descendant  of  Daniel  Webster, 
who  bad  been  on  ibe  “d.TV  .side’’  copy 
desk  of  the  St.  Paul  Dispalcli-Pionccr 
Press,  succeeded  John  Cowan,  “night 
side’’  copy  reader,  it  was  not  the  first 
tinu'  be  found  himself  “in  bis  steps.” 
I^leven  years  ago  Judd  left  bis  Massa- 
cbnsctls  home  to  take  Cowan’s  place  as 
telegraph  editor  of  the  Minneapolis 
Tribune. 
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PRES.M’KERNAN  NAMES 
I.C.M.A.  COMMITTEES 

Urbanization  Expects  to  Double  Mem* 
bership  Before  tbe  St.  Louis  Conven¬ 
tion  in  1920 — Noted  Workers 
Represented  in  Personnel 


President  James  McKernan  of  the 
International  Circulation  Managers’  As¬ 
sociation,  yesterday  announced  his  com¬ 
mittees  for  the  ensuiiiR  year  as  follows : 

Tr&ntportalioc :  IlaruM  rhairmnn.  Fort 

\Vf»rth  (Toxts)  Telojrram;  F,  T.  Bodtiow, 

Jaf-knooTiilo  MetrrtMU;  T.  J.  Tcntf.  GrtOfl 

lUpldH  (Mich.)  IltraM;  J.  N.  KiM*ii|un!.  Chlciifo 
H.  S.  st<»dfrhill.  MuraM; 

Jaiiiett  fa.  F'arluy,  l*hUad«‘lpliia  Nurlli  AnuTican; 
JtrM'pli  \je\y,  Nfw  n**iii;  W.  Harrlnitton. 

St.  I^ujIk  |>s‘nnMTal ;  Kdwlii  K.  rowell, 

ArijMHia  tiazt'tt**;  IltSMTt  4.  (.’orrlK***. 
It«*nvrr  N**m-K  arid  Tlnn***. 

Convention:  \V.  K.  Piep.  rhairinan.  ('uliimbua 
<t;al  liatly  Rot»**rf  B.  MK’Iean.  Npw  Vurk 

Kv«*niiiE  T.  Bulger.  BufTalo  t'oiirler- 

liH|iiirer;  Herln^rt  I'etera.  iJalvesion  Triliune;  C. 
F.  Stout.  Plainfielrl  (N.  J.)  Courler-Newa;  Hubert 
la.  Mrl>*an.  Pblladelphit  Bulletin;  Paul  H.  Brown, 
riiarlotte  (N.  C.)  CbKerver;  K.  R.  Hagen.  Spring- 
Hold  (III.)  State  Reglater;  GrNirge  J.  Boanifind. 
Irtihith  rMlnn.l  Newa-Trlbune;  Hol>ert  8.  Weir, 
I/Hiiavlllo  CoupHt  Journal. 

Auditing:  Alliert  Mielitier.  rlialrman.  Ilarrla- 
burg  rPt.l  Tebgraiih;  Alfred  W.  Co<-korlU. 
I  lloa  <N.  Y.)  Preaa;  nmriiai*  K.  Farrelly, 

Provbbiioe  <U.  1.)  Journal;  Kriioat  St’bolz.  New 
York  Pity.  Prowoll  Puldishlng  po. 

Newiboya'  Welfare:  tB^orge  H.  Koynoblv.  ehalr 
tnan.  Now  Bedford  <MaH«.  1  Standard;  Jtuu'ph  K. 
Taylor,  tirand  Hjiplda  rMleli.)  I'rona;  T.  J. 
Kavanaugli,  I>ayton  (0.1  Bally  Newa;  William  P. 
Ijtivcll.  Blofiniington  (III.)  Bally  Paiitagraph. 

Program:  John  M.  Schmid,'  chairman.  Indian- 
aiHvllH  .Nowh;  Jolin  Toler,  Altauta  Ponatltutlun ; 
William  B.  Argue.  Tomnto  Star;  John  l.«ang, 
Toruito  Wfrt’ld;  P.  L.  McC’rary,  Superior  (Wla.) 
Tob'gniiti:  I.  .P.  .S4>ara,  Bavenport  llowar  Tlniea; 

J.  K.  Nunn,  H‘Miston  Chronicle;  C’larenee  W.  HI*- 
*0*11.  Syraeuse  iN.  Y'.l  Puat-Staiidard ;  Jtdio  B. 
SiriimondH.  Atlanta  (<ta.)  Journal;  John  KaUier, 
.Marietta  (<>.)  H‘-glKter  I><*ader. 

Audit  Bureau:  John  M.  Schmid,  chairinan, 
liHlUtiajMdlM  Newa;  Bavld  M.  Siiiitli,  P<»rtlaiid 
(Ore.)  Journal;  K.  A.  .Miller.  Ilarriahurg  <Pa.) 
.N'ewa;  W.  M.  CYiwherd,  Atlantic  City  tiazette 
Horlew;  W.  B.  Tanner,  Ptlca  <N.  Y.)  Ilerald- 
BiHpatfdi. 

Membership:  J.  J.  Lynch,  chairman,  Cleve¬ 
land  Preat;  W.  L.  Betta,  Brooklyn,  N.  Y*.;  F, 
F.  Hoard.  Publiahera  Advertising  Asafadation. 
Kaiisaa  City.  Mo.;  M.  A.  Miner,  Ctlca  (N.  Y’.) 
oiwM-rver;  Pbnii.  B.  O’Rourke,  Dayton  (0.1 
Journal;  tillver  King,  Pbo«‘nlx  t.Yrlz.)  Hepubll- 
eaii;  I,.  L.  lioyer,  Bes  Moines  (Iowa)  Capital; 
(ieorge  W.  Mattiewa,  VY’lnnipeg  (Can.)  Telegram; 

K.  J.  Harrnett,  Little  H<M-k  (Ark.)  Bem<»crat;  L. 
A.  .Morrla,  Raleigh  (N.  (M  News  and  Obaerver; 
(*liarl<"«  H.  GrKxlrich,  Burhatn  (N.  C.)  Sun;  F.  H. 
Folkett,  Regina  (Can.)  I>eader;  W.  J.  Lyneas, 
Tacoma  tWaah.)  News-Tribune;  Murray  T.  Beck, 
JohOHtrai  (Pa.)  I>*ader;  Frank  W.  Emery,  New 
York  Ift'rald;  C.  W.  Butler,  BufTalo  (‘ommerelal; 
Victor  Ijattanner,  Milwauk*^,  Wiaeonain  News; 
W.  II.  Itennis.  Halifax  <N.  ,s.l  Herald  Mall; 
Harry  K.  Sne<lecor.  Jackson  (Mleh.)  News;  M.  J. 
Burke,  BrH>klyn  Bally  Eagle. 

Publicity:  J.  M.  AnenlHTg,  chairman,  Albany 
t.N,  Y'.t  KnickerlMif-ker  Pre’^s;  William  H<»fmanii, 
.New  York  StaatM-Zoitung;  J.  F.  Payne.  Indlan- 
a|Hdia  ilnd.)  Bidiaiia  Daily  Times;  James  R. 
Honderson,  Montreal  Gazette;  William  Darby. 
Toronto  .Mail  and  F^iplre;  C.  J.  Flanagan,  New 
York  Tim<*a;  L.  J.  BmodiarM,  (ouncil  Bluffa 
tiowal  Nonpareil;  Tom  Ibiwney,  Boston  G]ol>e; 
Frank  W.  Kastln.  (’incinnatl  ('«»minercial  Tribune; 
Samuel  N.  Johnson,  Philadelphia  Enquirer. 

General  Welfare:  H.  A.  Wenige,  chairman, 
tJlena  Falls  (N.  V.)  post-.star;  Pharlea  Water- 
fi<dd.  New  Y*f»rk  Herald;  .M.  W.  /‘pp,  Wasblog- 
toii  t  B,  C.  1  Tinier;  Willtarn  G.  Burns,  Wash¬ 
ington  <B.  P.)  Siar;  L.  II.  Haniriiotul.  Jr..  Ibiston 
Transeript;  Roy  (!.  Web**ler.  Hartford  Pourant; 
J.  B.  Mc4*lafchy,  .Sacratueuto  Be**;  F.  B.  Frugone. 
N*w  York  Bfdletlno  B<*lta  Sara;  R.  O.  Dyer. 
Ylilwauk<*4*  (Wls.)  Tlo*  Journal;  William  L. 
Sh<Hip.  Richmond  <Va.|  Virginian. 

Entertainment:  A.  F'..  MacKinnon,  clialrman. 
New  Y'ork;  A.  G.  IJiic^iln,  St.  I»uis  Post  Bis 
patch;  W.  A.  AliM*b,  St.  l»uis  Times;  K.  8. 
Grablc,  St.  liuiils.  W'orld  Color  Printing  (>». ; 
W.  Ilarringtoti,  St.  liouls  Globe-BenimTat ;  F^  U. 
St»*mlK*iiz.  St.  IxMiis  IB'puldie;  H.  H.  Tris,  El 
Paso  Herald;  Roy  Hatten,  l>etroit  F'ree  Pn*sa; 
.M.  D.  Treble,  Buffalo  Times. 

Necrology:  Clarence  F'yster.  chairman.  lVK>ria 
(III.)  Flvenlng  Star;  William  FUder,  Toronto  Tele- 


Tbe  nmnlgnmntioti  of  tbe  two  lending  pro- 
greaelve  Jewish  newipapera  of  New  York 

THE  DAY 

and 

THE  WARHEIT 

bring.  Into  being  tbe  moet  powerful  adrer- 
tilling  medlnm  In  tbe  Jewish  held. 

.WDeiMf, 

Tha  National  Jewish  Daily 


gram;  R.  S.  Craft,  Jackson  (Micb.)  Citizen-Press. 

By-Lawi:  B.  B.  G.  Rose,  chairman,  Uiulsville 
<Ky.)  Standard  Printing  Co.;  William  L.  Argue. 
Tirofito  Star;  F«.  8.  iKdwon,  Newark  I^edger; 
Joseph  A.  I^ackey,  Nashville  Banner;  A.  C. 
Jenkins.  Bimilngtiam  Ijinlger. 

Publiahera  Aatn.  Committee:  A.  Uncoln,  chair¬ 
man.  St.  Louis  poet-BIspatcb;  A.  E.  MacKinnon, 
New'  York  City;  Joseph  Taylor,  Grand  Rapids 
(Mich.)  Presh. 

Railway  Mail  Service  and  Post  Ofice  Com¬ 
mittee:  Alliert  Michner,  chairman,  llarrlirburg 
<l*a.l  Telegram;  J*din  ,S<'liiiild,  Indianapolis  News; 
K.  R.  McClean,  Circulation  Manager,  New  York 
Flvcuiiig  post;  Roy  A.  Weir,  Ijuulsvllle  Courier- 
Jountal;  U.  H.  F*ris,  FII  Paso  Herald;  John  Toler. 
Atlanta  Ponatltuthm;  Tliomaa  F^  F'arrelly,  Provi¬ 
dence  (R.  L>  Journal. 

The  association  now  has  five  hundred 
mcmlicrs,  and  President  McKernan  in 
his  inaugural  speech  requested  that  the 
minilK  rshi|i  he  doiihled,  calling  atten¬ 
tion  to  the  fact  lliat  (his  only  requires 
each  memlicr  to  bring  in  one  application 
(luring  the  coining  year. 

The  memlH-rship  committee  is  twice 
the  usual  size  and  it  is  expected  tliat  the 
organization  will  doulile  its  membership 
in  the  next  year.  The  slogan  is  ‘One 
Thousand  Memltcrs  for  St.  Ixtuis.’ 

President  McKernan,  who  is  circula¬ 
tion  manager  of  the  New  York  World, 
said  to  Kditok  &  Pcbi-isher: 

‘  The  I.  C.  M.  A.  is  doing  effective 
work  in  the  circulation  field  and  busi¬ 
ness  managers  and  publishers  who  ap¬ 
preciate  having  their  circulation  manag¬ 
ers  keep  up  to  date  should  sec  that  they 
join  this  association. 

“On  the  invitation  of  tlie  Publishers’ 
•Association,  the  1920  convention  of  the 

I.  C.  M.  .A.  will  be  held  in  St.  Louis 
June  LS,  16  and  17.” 

Following  are  the  officers  and  direct¬ 
ors: 

President,  James  McKernan,  New 
^'ork  World ;  first  vice-president,  Will¬ 
iam  L.  .Argue,  Toronto  Star;  second 
vice-president,  .A.  (i.  Lincoln,  St.  Loins 
Post-Dispatch ;  secr*ctary-trcasurer,  Clar¬ 
ence  Kystcr,  Peoria  F.vcning  Star. 

Directors:  J.  M.  .Annenlterg,  .Albany 
Knickerbocker  Press ;  James  L.  Farley, 
Philadelphia  North  .American;  James  R. 
Henderson,  Montreal  Gazette;  H.  H. 
hris,  HI  Paso  (Texas)  Herald;  George 

II.  Reynolds,  New  Bedford  (Mass.) 
.Standard ;  T.  J.  Kavanaugh,  Dayton 
(Ohio)  News;  M.  1).  Treble,  Buffalo 
Times;  John  Kiscnlord,  Chicago  .Amer¬ 
ican;  William  Flder,  Toronto  Telegram. 


Wales  Agency  Girls  Win  Ball  Game 
.At  the  annual  outing  and  field  day 
of  the  Wales  Advertising  Company, 
New  York,  held  at  Bear  Mountain 
July  12,  the  surprise  of  the  day  was  the 
showing  made  by  a  team  of  young  ladies 
from  the  art,  detail  and  stenographic 
departments,  who  made  the  men’s  nine 
play  their  hardest  to  defeat  them  by  the 
close  score  of  12-11.  The  young  ladies’ 
team  has  issued  a  challenge  to  any  simi¬ 
lar  team  in  the  New  York  Council  of 
the  American  .Association  of  .Advertising 
.Agencies. 


R.J.BidwellCo. 

Pacific  Coast  Representative 

Daily  Newspapers 
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Rales,  Circulation.  Special  Data, 
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PACinC  COAST  OFnCES 
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SAN  FRANCISCO  SEATTLE 
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LAWYER .  EDITOR  HAS 
MADE  HIS  MARK 


TE.V  years  spent  in  the  practice  of  law 
and  another  decade  as  owner,  pub¬ 
lisher  and  editor  of  a  newspaper — that  is 
the  record  of  Ed- 
w  a  r  d  Albright, 
publisher  and 
owner  of  the 
Gallatin  (Tenn.) 
News. 

Mr.  Albright 
was  graduated 
from  the  law  de- 
partment  of 
Cumberland 
University  in 
IfW,  when  he 
was  twenty-five 
years  old.  He 
hung  out  his 
shingle  in  Galla¬ 
tin,  Tenn.,  near  which  town  he  was  born. 
Just  why  he  dropped  the  aspiration  for 
the  wool  sack  that  every  young  lawyer 
has,  he  doesn’t  say,  but  he  bought  the 
Gallatin  News  at  the  end  of  the  time 
specified  above  and  has  been  running  it 
ever  since.  The  News  has  no  competi¬ 
tion,  since  it  is  the  only  newspaper  in 
Gallatin,  a  county  seat  of  4,000  popula¬ 
tion  and  in  a  county  of  30.000.  All  of 
which  makes  it  easier  for  Mr.  Albright. 
He  loves  the  work  of  editorial  associa¬ 
tions  and  has  devoted  himself  to  it  in 
large  and  generous  measure.  He  has 
been  president  of  the  Middle  Tennessee 
Editors’  League  and  also  of  the  Tennes¬ 
see  Slate  Press  Association  and  is  vice- 
president  of  the  National  Editorial  As¬ 
sociation.  He  hasn’t  any  political  aspira¬ 
tions,  however,  as  he  showed  when,  in 
1918,  he  declined  to  enter  the  race  for 
Governor  of  his  stale,  though  two-thirds 
of  the  newspapers  in  Tennessee  endorsed 
him  for  the  Democratic  nomination.  He 
never  has  care  for  political  office.  He 
has  a  goo<l  paying  newspaper  property 
and  is  content  to  give  his  attention  to 
that. 


W.  R,  Robinson,  formerly  an  editorial 
writer  on  the  Philadelphia  Public 
Ledger,  is  now  doing  similar  work  for 
the  Cleveland  Plain  Dealer. 


H.  B.  Laiitmahn,  city  editor  of  the 
Pittsburgh  Leader,  is  recovering  from 
the  effects  of  an  auto  accident. 
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New  Jersey 

Trenton  Times 
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2c — 12c  Per  Week 

KELLY-SMITH  COMPANY 
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Canadian  Press  Clippings 

The  problem  of  (wverlng  tbe  CanadUn 
Field  la  answered  by  obtaining  tbe 
•ervice  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  aU  matters 
of  Interest  to  yon.  printed  In  over  95 
per  cent,  of  tbe  newspapers  and  publica¬ 
tion*  of  CANADA. 

We  cover  every  foot  of  Canada  and 
Newfoundland  at  our  head  offlee, 

74*76  Church  Sl,  Toronto,  Can. 

Price  of  iiervice,  regular  pre**  clipping 
rates — epe<'lal  rate*  and  discount*  to 
Trade  and  Newspapers. 


D.  C.  HATCHER  GOES  TO  ATLANTA 


Becomes  Circulation  Manager  of  Geor¬ 
gian  Before  His  26th  Year 

Detroit,  July  23. — Douglas  C.  Hatch¬ 
er,  at  present  circulation  manager  of  the 
Detroit  Journal,  has  signed  a  year’s  con¬ 
tract  with  the  Hears!  organization  as 
circulation  manager  of  the  Atlanta 
Georgian. 

Mr.  Hatcher  goes  to  Atlanta  on 
August  31.  His  has  been  a  rather  spec¬ 
tacular  career.  Starting  in  l,ansing, 
Mich.,  as  a  newsboy,  “Hatch”  first  got 
into  the  mail  room  of  the  Lansing  State 
Journal.  Soon  after  he  was  made  cir¬ 
culation  manager,  in  which  post  he  so 
distinguished  himself  that,  early  in  1915, 
he  was  offered  and  took  the  circulation 
manager's  post  on  the  Detroit  News.  He 
went  to  the  Detroit  j'ournal  on  Janu¬ 
ary  1,  and  now  gets  into  the  biggest 
newspaper  organization  in  America — and 
all  before  he  is  26  years  old. 


Buffalo  Men  Join  New  Agency 

Bufkai-o,  July  23. — Besides  Alex  F. 
Osborn,  other  local  advertising  men 
who  will  became  affiliated  with  the  Bar¬ 
ton,  Durstine  &  Osborn  Advertising 
.Agency,  are  Clarence  L.  Davis,  who  will 
he  assistant  treasurer  and  local  service 
manager;  Donald  R.  Wheeler,  director, 
and  D.  R.  Davis,  who  will  be  production 
manager.  He  formerly  was  copy  di¬ 
rector  of  the  Vanderhof  agency  of  Chi¬ 
cago. 


Robert  Egan,  J’illsburgh  newspaper 
man,  has  been  appointed  general  director 
of  the  Knights  of  Columbus  activities  in 
Paris. 


You  can  reach 

Albany,  Troy  and 
Schenectady  with 
one  paper 

The  Sunday  Telegram 
Albany,  N.  Y. 
Circulation,  28,000 


We  ean  increase  your  bnsineia — 
yon  want  it  increased. 

Yon  have  thought  of  prese  clipp¬ 
ings  yourself.  But  let  ns  tell  yon 
how  press  clipping  can  he  made 
a  hnsiness-hnilder  for  yon. 
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ENTIRE  WORLD 
CALLS  TO  STEEL 

Orders  in  Broad  Inquiry  Now 
Exceed  Shipments 

GERMANY  AND  AUSTRIA  BUY 

Situation  Indicates  Sustained  Ac¬ 
tivity  Throughout  Summer 

Developments  in  the  iron  and  steel 
trade  this  week  have  been  of  a  very 
favorable  nature.  Pioducers  report 
that  new  orders  have  exceeded  ship¬ 
ments,  coming  both  from  foreign  and 
domestic  sources.  In  fact  the  week 
was  marked  by  a  broadening  inquiry 
for  steel  and  steel  products  from  all 
parts  of  the  globe,  including  Germany 
and  Austria. 


50,000,000 

Gross  Tons  Of 
Steel  For  1919 
Estimated  Pro¬ 
duction 


PENNSYLVANIA 


has  led  in  steel  produetion  in  this 
eountry  for  many  years — and  still 
leads  all  other  states  in  steel. 

With  the  entire  world  calling  for 
steel,  Pennsylyania’s  continued  pros¬ 
perity  is  assured  for  a  long  time  to 
come.  Every  industry  benefits. 

Business  in  every  line  is  good  in  Penn¬ 
sylvania.  People  are  all  working. 

These  daily  newspapers,  covering  the 
slate  from  the  east  to  the  west,  and 
from  the  north  to  the  south,  will 
carry  YOUR  message,  together  with 
the  name  of  your  LOCAL  DEALER 
to  the  buying  public  of  this  territory 
— a  territory  well  worth  the  most 
intensive  cultivation. 


Circulation 

2,500 

Unea 

10,000 

linea 

Allentown  Call  (M) . 

..  22,173 

.03 

.03 

*AItoona  Mirror  (E) . 

..  23,676 

.04 

.04 

Altoona  Times  (M) . . . 

..  14,940 

.025 

.025 

Bethleheni  Globe  (E) . 

. .  6,766 

.025 

.025 

*Chester  Times  &  Republican  (M&E).  14,177 

.04 

.04 

ConneUsville  Conner  (E) . 

.  6,888 

.015 

.025 

*Easton  Expoess  (E)...,.. . . . 

.  11,096 

.02 

.02 

Easton  Free  Press  (E) . 

.  15,455 

.0285 

.0285 

Erie  Herald  (E)  . . . 

.  8,632  , 

.02 

.02 

Erie  Herald  (S>  . 

.  -8491 

.02 

.02 

Harrisburg  Telegraph  (E) . 

.  28,910 

.045 

.045 

Johnstown  Democrat  (M) . 

.  9,841 

.03 

.025 

Johnstown  Leader  (E)  . 

.  8,039 

.015 

.015 

Lancaster  Intelligencer  &  News-Jour¬ 
nal  (M&E)  . 

.  22,018 

.  .05 

.05 

Lebanon  Daily  News . 

.  8,349 

.0179 

.0179 

New  Castle  News  (E) . 

.  13,411 

.025 

.025 

Oil  City  Derrick  (M)  . 

.  6,135 

.023 

.018 

Philadelphia  Record  (M)  . 

.123,277 

.25 

.25 

Philadelphia  Record  (S)  . 

.133,680 

.25 

J25 

Pittsburgh  Dispatch  (M)  . 

|54,81o| 

J2 

.08 

Pittsburgh  Dispatch  (S)  . 

.19 

.14 

Pottsville  Republican  (E) . 

..  10,797 

.0329 

.0329 

Scranton  Republican  (M) . 

..  27,130 

.08 

.07 

Scranton  Times  (E)  . 

..  36,861 

.08 

.07 

West  Chester  Local  News  (E) . 

.  11,926 

.03 

.03 

Wilkes-Harre  Tinies-Leader  (E) . 

.  19,376 

.05 

.035 

‘Williamsport  Sun  (E) . 

..  16,110 

.05 

.035 

York  Gazette  (M)  . 

..  15,026 

.03 

.03 

Government  statement  April  1st,  1919. 

•A.  B.  C.  statement  April  Ist,  1919. 

Editor  &  Publisher  for  July  24,  1919 


To  Newspaper  Publishers 

Just  one  year  ago,  after  careful  investigation  of 
conditions,  I  launched  a  campaign  seeking  to  produce 
closer  co-operation  between  the  newspapers  and  adver¬ 
tising  agents  for  the  purpose  of  producing  increased 
volume  of  general  advertising. 

I  advocated  the  adoption  of  an  increased  commis¬ 
sion  allowance  to  15  per  cent,  and  2  per  cent,  cash  dis¬ 
count,  to  help  meet  the  agents’  increased  cost  of  doing 
business.  I  am  informed  that  90  per  cent,  of  the  daily 
newspapers  are  now  on  that  basis. 

I  advocated  commission  allowance  to  agents  on 
national  advertising  linked  to  the  names  of  local 
dealers  —  localized  national  advertising  —  and  have 
definite  assurance  from  hundreds  of  newspapers  that 
they  are  now  doing  this. 

Millions  of  dollars  of  new  advertising  for  news¬ 
papers  is  now  in  preparation  in  the  agencies,  and  I 
most  earnestly  urge  publishers  to  do  everything  in 
their  power  to  help  make  it  easier  for  the  agencies 
placing  it. 

The  wonderful  superiority  of  newspaper  ad¬ 
vertising  is  about  to  have  its  greatest  demonstration. 
We  need  have  no  fear  of  the  result. 

JASON  ROGERS, 

Publisher  of  the  New  York  Globe. 
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A.  B.  C. 


THE  NEW  YORK  GLOBE 


NOW 

180,000 
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